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. 2026 Growth Report for
' Oregon Nonprofits

New Strategies, New Tools & New Resources for
Modern Fundraising in the Beaver State
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Introduction

Oregon’s nonprofit ecosystem reflects the state itself: values-driven,
community-oriented, and highly engaged on social and environmental issues.
From Portland and Eugene to Bend, Salem, Medford, and rural communities
across the state, Oregon nonprofits serve diverse populations while operating
in a funding environment shaped by strong individual giving, active
foundations, and a socially conscious donor base.

In 2026, Oregon nonprofits are navigating:
e A highly values-driven donor audience
Strong competition for foundation and individual giving
Rising demand for services related to housing, homelessness, behavioral
health, climate response, and equity
Lean teams with limited development capacity
Donors who expect authenticity, transparency, and measurable impact
Increasing pressure to professionalize digital fundraising

At the same time, opportunity remains significant. Oregon donors are deeply
committed to causes they believe in and are willing to give—and advocate—
when organizations align with their values and communicate impact clearly.

This report outlines the strategies, tools, and resourcing models shaping
nonprofit growth in Oregon in 2026.
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The Best Fundraising Strategies for
Oregon Nonprofits in 2026

Values-Led Oregon donors give based on mission alignment and
Fundraising Drives credibility, not flash.
Engagement High-performing organizations emphasize:
e Clear values and purpose
e Equity, inclusion, and environmental responsibility
e Honest, plainspoken messaging
o Community involvement and advocacy
Oregon example:
A Portland-based housing nonprofit increased donor
retention by centering tenant voices and equity
outcomes in donor communications.
Multi-Channel Oregon donors engage across channels but expect cohesion
Fundraising and authenticity.
Supports

Effective channel mixes include:

Consistent Visibility . £mail and svs

Social media (Instagram, Facebook, LinkedIn)
Peer-to-peer fundraising

Grassroots and community events

Optimized donation pages
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Recurring Giving Monthly giving is especially effective in Oregon’s cause-driven
Supports culture.
Sustainable

Successful programs focus on:
“Sustaining supporter” messaging
Clear local impact

Flexible giving levels

Transparent updates

Revenue

Oregon example:

An environmental nonprofit in Bend grew monthly donors
by launching a “Protect Oregon” sustainer program tied
to regional conservation efforts.

Local and Regiona| Oregon donors want to see place-based impact.

Storytelling
Converts Donors

What resonates most:
e City- and region-specific stories
e Rural and urban perspectives
e First-person beneficiary voices
e Partnerships with local organizations

Oregon example:
A wildfire recovery nonprofit saw strong engagement
after sharing stories from Southern Oregon communities.
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Digital Fundraising Best Practices for
Oregon Nonprofits

C|ean, Accessible Oregon donors value simplicity and accessibility.
Digital Experiences
Matter

High-performing donation experiences:
e Mobile-optimized and fast-loading
» Accessible and inclusive design
o Clear impact messaging
e Minimal friction

Email Continues to Email remains the backbone of digital fundraising.

Drive the Most

Best practices include:
Revenue

 Interest-based segmentation

e Thoughtful storytelling

e Automated but human-feeling follow-ups
e Regular non-ask communications
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Video Builds Trust Video works well when it’s authentic, not overproduced.
and Transparency _ ,
Effective formats include:
» Staff and program introductions
e On-the-ground updates
» Beneficiary storytelling
e Short thank-you videos

Al ls Helping Oregon Oregon nonprofits are adopting Al selectively and ethically.

Nonprofits Scale _
Common uses include:

Thoughtfu"y e Drafting donor communications

Grant research and writing

Social content creation

Donor insights and segmentation

Website and donation optimization

Al allows small teams to maintain quality while
increasing output.
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How to Retain Oregon
Donors in 2026

Retention is essential in a competitive, high-expectation environment.

Strong Donor Effective onboarding includes:
Onboarding Is e Immediate acknowledgement
= ial e A clear explanation of impact
ssentia  Values-driven storytelling
o Easy ways to stay involved
Gratitude and Oregon donors value sincerity.
Stewardship o o
o) f High-impact stewardship includes:
utperform » Personalized thank-you emails

Frequency « Handwritten notes
e Short impact videos
e Invitations to learn, not just give
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Transparent Donors respond to:
Communication e Clear financial explanations

. e Honest discussion of challenges
Builds Long-Term « Measurable outcomes

Trust « Progress updates
Community

Organizations that invite donors into the
Engagement

mission—not just the funding—retain more
supporters.

Strengthens
Loyalty
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New Tools & Technology for 2026

Oregon nonprofits favor tools that are:

Organlzatlons Easy to use Ethical and transparent
expect tools

that are: Affordable and scalable Well-supported

Common Modern donor CRMs Email and SMS automation
tools include:
Peer-to-peer fundraising tools

Al-powered creative and analytics platforms

Optimized donation experiences
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New Resourcing Options for
Growth & Efficiency

Outsourced Nonprofits are increasingly outsourcing:

Fundraising Is » Campaign strategy and execution
e Email and donor communications

Growmg e Creative production
e Grant writing
This helps teams stay focused on mission delivery.
Fractional Teams Oregon nonprofits embrace:

Are Widely Adopted e Fractional development Iea.der.shlp
e Shared grant and communications roles

e Project-based digital support
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Automation Automation supports:

Reduces Burnout Donor agknowledgements
Onboarding sequences

Recurring donor stewardship
Event communications

Collaboration Cross-sector collaboration is common across:
Remains a Strength e Housing and homelessness initiatives

» Environmental and climate coalitions

e Behavioral health networks

e Rural community partnerships

Collaborative fundraising will continue expanding
statewide.

10
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Conclusion

Oregon nonprofits succeed by aligning values, transparency, and modern
fundraising systems.

In 2026, the organizations that grow will:

Center mission and values Strengthen donor retention Tell local, authentic stories
Use technology intentionally Automate operations

Leverage fractional and outsourced expertise

Harness helps Oregon nonprofits do all of this—without hiring a full-time
development team.

Harness provides:
e A full-service fundraising team
o Al-powered tools
o Creative, campaigns, and donor journeys
e Automation and reporting

All for a fraction of the cost of a single part-time hire.

N Schedule a
@ Visit goharness.com meeting here



https://www.goharness.com/
https://calendly.com/giancarlo-goharness/15?utm_source=MetaReport&utm_medium=Q4
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