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Multi-Channel Campaigns: Planned and executed integrated campaigns across email, social media, 

blog, group forums, and paid advertising platforms (Meta, Pinterest, LinkedIn). Oversaw campaigns 

end-to-end from strategy and design through copywriting, segmentation, and reporting to ensure 

brand consistency across every touchpoint.

Email Marketing: Pioneered the brand’s B2B and B2C email marketing program, generating $7,000+ 

in attributed revenue, 20+ B2B wholesale inquiries, and hundreds of qualified leads.

Influencer Program: Built the influencer program from the ground up—researching and screening 

creator profiles, securing 16 partnerships that drove 608,640 video views and 22,317 engagements.

Website & Blog: Developed 4 Shopify pages and created a standardized formatting system for all 

blog posts to ensure visual consistency.

Packaging Design: Created packaging and dielines (boxes and sleeves) for 15 products, supporting 

both general distribution and retail partners like Costco.

Sales Collateral: Produced extensive B2B assets including client pitch decks, flavor guides, nutrition 

and ingredient documents, and a comprehensive Corporate Gifting Catalog.

Macarooz Overview

Role & Responsibilities



Macarooz Branding

4
Branding

2



Macarooz Branding

To ensure consistent brand representation across all channels, I 

developed a cohesive visual identity system. I curated a library of 

custom and existing icons to standardize collateral design, ensuring 

brand recognition regardless of the platform or format. 

To formalize this consistency, I designed the 2026 Brand Guidelines 

Booklet, establishing clear standards for logo usage, typography, 

color palettes, and brand voice. This work laid the foundation for all 

subsequent marketing materials, from email campaigns to packaging.

Brand Identity & Guidelines
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These are the custom and existing icons created and organized for cohesive brand identity. 

Graphic Elements
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Macarooz Email Marketing

Email Marketing 
Strategy & Execution
I built and managed the email marketing program from the 

ground up. This involved overseeing list segmentation and 

hygiene for over 7 customer lists to ensure targeted, efficient 

communication.

Revenue Generation: Executed 109 campaigns to B2C and 

B2B lists, directly generating $3,367 in attributed revenue 

and 20+ B2B wholesale inquires. Overall, the emails averaged 

38.3% open rate, 2.2% click rate, 0.47% unsubscribe rate.

Lead Generation: Managed B2B email efforts resulting in 

19 wholesale inquiries, utilizing a warm-welcome series and 

one-off campaigns to nurture prospects.

Full Ownership: I managed the entire email lifecycle, from 

design and copywriting to segmentation, scheduling, and 

performance reporting. 8
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B2B Email 
Marketing
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Macarooz Website

I enhanced the customer journey by developing and optimizing key Shopify webpages. 

I built four new pages, including a revamped About Us page, two corporate gifting 

landing pages, and a custom “Build a Bulk Box” ordering page. I also identified and 

fixed critical site bugs, such as auto-populating forms and bulk quantity counters, to 

streamline the checkout process.

Sales Impact: The new pages and streamlined experience facilitated significant sales, 

with the Bulk Box page alone contributing $3,687 of attributed revenue. The Bulk Box 

page is a new stream of revenue that is expected to grow ~$820 per month. 

Conversion Strategy: I utilized A/B testing on corporate gifting landing pages to pivot 

the strategy from subscription acquisition to lead generation, successfully prioritizing 

high-intent prospects for the sales team.

SEO: I built 3 new sections across all major sales pages to boost SEO and user 

engagement:

   -   Image Carousel → Increased time on page and visual engagement

   -   “Why Choose Us?” → Built trust and brand differentiation

   -   FAQ Section → Captured long-tail keywords and removed purchase objections

Website
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Macarooz Website

About Us Page: 
https://www.macarooz.com/pages/about-us

Build A Bulk Mac Pops Box Page:
https://www.macarooz.com/products/mac-
pops-bulk-order

Website

https://www.macarooz.com/pages/about-us
https://www.macarooz.com/products/mac-pops-bulk-order
https://www.macarooz.com/products/mac-pops-bulk-order
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Macarooz Sales Collateral

Pitch Decks & Guides: Produced 20 strategic pitch 

decks tailored to different client verticals, alongside 

comprehensive flavor guides and detailed nutrition/

ingredient documents to support transparency and 

product education.

Core Marketing Assets: Designed specific flyers to 

support product education and wholesale orders, 

including “What is a Mac Pop?”, “Wholesale MOQ,” 

and seasonal flyers (Fall, 3ct Birthday).

Catalog & Custom Projects: Authored the Corporate 

Gifting Catalog to streamline B2B ordering, and 

collaborated on client-specific projects such as edible 

printing designs.

To empower the sales team across retail, wholesale, and Costco channels, I developed a diverse 

library of marketing assets in both print and digital formats, distributed to current and prospective 

clients. In total, I produced over 62 assets, including sell sheets, MOQ flyers, menus, and spec sheets.

Sales Collateral
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Macarooz Social Media

I managed the brand’s social presence across 

Instagram, LinkedIn, Pinterest, TikTok, and 

Facebook. I produced and published over 150 

social media posts, varying content formats to 

maintain high audience engagement. 

This included:

   -   Static images and carousels

   -   Short-form video content

   -   Interactive content (polls, questions)

Social Media

Post: Image 

Platforms: Instagram, 

Pinterest, LinkedIn

https://www.instagram.com/

macarooz/p/DKNHKerzhJf/

https://www.instagram.com/macarooz/p/DKNHKerzhJf/
https://www.instagram.com/macarooz/p/DKNHKerzhJf/


Post: Carousel 

Platforms: Instagram, 

Pinterest

https://www.instagram.

com/macarooz/p/

DNWJU4JucSp/?img_

index=5

Post: Image 

Platform: Instagram https://

www.instagram.com/

macarooz/p/DN3fR0AWvS-/

Macarooz Social Media

Social Media

Post: Carousel 

Platforms: Instagram, 

Pinterest 

https://www.linkedin.com/

posts/macarooz_coffeefest-

specialtycoffee
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https://www.instagram.com/macarooz/p/DNWJU4JucSp/?img_index=5
https://www.instagram.com/macarooz/p/DNWJU4JucSp/?img_index=5
https://www.instagram.com/macarooz/p/DNWJU4JucSp/?img_index=5
https://www.instagram.com/macarooz/p/DNWJU4JucSp/?img_index=5
https://www.instagram.com/macarooz/p/DN3fR0AWvS-/
https://www.instagram.com/macarooz/p/DN3fR0AWvS-/
https://www.instagram.com/macarooz/p/DN3fR0AWvS-/
https://www.linkedin.com/posts/macarooz_coffeefest-specialtycoffee-foodservice-activity-7436830076597612544-7wFl
https://www.linkedin.com/posts/macarooz_coffeefest-specialtycoffee-foodservice-activity-7436830076597612544-7wFl
https://www.linkedin.com/posts/macarooz_coffeefest-specialtycoffee-foodservice-activity-7436830076597612544-7wFl


Post: Carousel 

Platforms: Instagram, LinkedIn 

https://www.instagram.com/macarooz/p/

DNlxWZ3uAGx/?img_index=1

Macarooz Social Media

Social Media

Post: Carousel 

Platforms: Instagram, Pinterest, 

TikTok

https://www.tiktok.

com/@macarooz/

photo/7559727030871395598

https://www.instagram.com/macarooz/p/DNlxWZ3uAGx/?img_index=1
https://www.instagram.com/macarooz/p/DNlxWZ3uAGx/?img_index=1
https://www.tiktok.com/@macarooz/photo/7559727030871395598
https://www.tiktok.com/@macarooz/photo/7559727030871395598
https://www.tiktok.com/@macarooz/photo/7559727030871395598


Post: Carousel 

Platform: Instagram 

https://www.instagram.com/

macarooz/p/DTgGaStFLO2/

Macarooz Social Media

Social Media

Post: Image 

Platforms: Instagram, 

Pinterest 

https://www.instagram.com/

macarooz/p/DMyfrAQN_z_/

Post: Image 

Platform: Instagram 

https://www.instagram.

com/p/DQxcO51jYIz/
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https://www.instagram.com/macarooz/p/DTgGaStFLO2/
https://www.instagram.com/macarooz/p/DTgGaStFLO2/
https://www.instagram.com/macarooz/p/DMyfrAQN_z_/
https://www.instagram.com/macarooz/p/DMyfrAQN_z_/
https://www.instagram.com/p/DQxcO51jYIz/
https://www.instagram.com/p/DQxcO51jYIz/


Macarooz Social Media

Social Media

Post: Carousel 

Platforms: Instagram, 

Pinterest 

https://www.instagram.

com/macarooz/p/

DboceKzGEMK/?img_index=1

Post: Carousel 

Platform(s): Instagram, 

Pinterest 

https://www.

instagram.com/p/

DVrCBD4FKSy/?img_

index=1

Post: Image 

Platform: Instagram

https://www.instagram.com/

macarooz/p/DO6vRXQEldg/

https://www.instagram.com/macarooz/p/DboceKzGEMK/?img_index=1
https://www.instagram.com/macarooz/p/DboceKzGEMK/?img_index=1
https://www.instagram.com/macarooz/p/DboceKzGEMK/?img_index=1
https://www.instagram.com/p/DVrCBD4FKSy/?img_index=1
https://www.instagram.com/p/DVrCBD4FKSy/?img_index=1
https://www.instagram.com/p/DVrCBD4FKSy/?img_index=1
https://www.instagram.com/p/DVrCBD4FKSy/?img_index=1
https://www.instagram.com/macarooz/p/DO6vRXQEldg/
https://www.instagram.com/macarooz/p/DO6vRXQEldg/
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Macarooz Influencers

I was responsible for building and executing the influencer marketing 

strategy. This involved rigorous research, screening over 600 creator 

profiles to evaluate engagement, audience fit, and brand alignment.

Results:

   -   Partnerships: Secured 16 partnerships.

   -   Performance: Generated 608,640 video views and 22,317 engagements.

Influencer Program



Macarooz Influencers

Influencer Program
Date Name

+ Post Link
# of 
Followers

Page 
Engagement

COGs Views Likes Comments Shares Total Collab 
Engagement

CPE

4/18/25 Lana 12.5k 4.39% $91 17,700 1,094 9 120 1,223 $0.24

6/4/25 Ariana 91.8k 41.80% $107 31,900 886 9 9 904 $0.42

6/8/25 Mia 90.2k 1.44% $90 357,000 12,767 84 1999 14,850 $0.01

8/27/25 Aria 189k 2.10% $113 126,000 3,024 20 1 3,045 $0.30

9/4/25 Kell 10.3k 2.60% $107 3,908 93 23 105 221 $1.62

9/17/25 Ryder 10k 4.30% $109 987 381 120 34 535 $0.48

9/17/25 Ryder 10.4k 7.20% $0 526 139 182 72 393 $0.00

9/18/25 Kia 16.6k 1.3% $95 1,365 331 12 6 349 $0.56

10/7/25 Shannon 174k 1.30% $109 56,670 194 17 41 249 $1.04

10/18/25 Megan 37.8k 2.36% $95 4,950 206 18 19 243 $3.68

9/8/26 Sandra 1.3k 1.25% $35 1,471 65 1 4 70 $0.50

9/13/26 Lisa 3.3k 2.63% $35 1,163 75 10 0 85 $0.41

603,640 22,167
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https://www.instagram.com/p/DImmSXevyVc/
https://www.instagram.com/reel/DKfq_VNyIpX/
https://www.instagram.com/p/DKp4T-azyQF/
https://www.instagram.com/p/DN3sWZk0EF5/
https://www.instagram.com/p/DOMC0DACf9x/
https://www.instagram.com/p/DPhGfwUiaHY/
https://www.tiktok.com/@_ryderdior/video/7559482228074368270?_r=1&_t=ZT-90RchFNtgmk
https://www.instagram.com/p/DPRReG1jO5Z/
https://www.instagram.com/p/DPfJeAJkouA/?img_index=1
https://www.instagram.com/p/DP9cxEFDlVs/
https://www.instagram.com/p/DdB54DsIov5/
https://www.instagram.com/p/DdP3EpbidxT/
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Macarooz Blog Posts

I established a standardized format for the blog to ensure a seamless reading 

experience. This included defining strict layout guidelines (margins, image widths, 

heading hierarchies, and rounded corners) to maintain visual consistency across all 

articles. This structural work ensured that the blog remained professional, clean, and 

aligned with the broader brand aesthetic.

2026 Q3 Wrap Up: https://www.macarooz.com/blogs/blog/%F0%9F%8E%89-

macarooz-q3-wrap-up-h-e-b-new-costco-flavors-more

Mac Pops at H-E-B: https://www.macarooz.com/blogs/blog/our-mac-pops-are-now-

at-heb-across-texas

Dubai Chocolate Mac Pops at Costco: https://www.macarooz.com/blogs/blog/dubai-

chocolate-mac-pops-have-arrived-at-costco

Meet Coffee’s Best Friend: https://www.macarooz.com/blogs/blog/meet-coffee-s-

new-best-friend-%E2%98%95

Blog Posts

28

https://www.macarooz.com/blogs/blog/%F0%9F%8E%89-macarooz-q3-wrap-up-h-e-b-new-costco-flavors-more
https://www.macarooz.com/blogs/blog/%F0%9F%8E%89-macarooz-q3-wrap-up-h-e-b-new-costco-flavors-more
https://www.macarooz.com/blogs/blog/our-mac-pops-are-now-at-heb-across-texas 
https://www.macarooz.com/blogs/blog/our-mac-pops-are-now-at-heb-across-texas 
https://www.macarooz.com/blogs/blog/dubai-chocolate-mac-pops-have-arrived-at-costco
https://www.macarooz.com/blogs/blog/dubai-chocolate-mac-pops-have-arrived-at-costco
https://www.macarooz.com/blogs/blog/meet-coffee-s-new-best-friend-%E2%98%95
https://www.macarooz.com/blogs/blog/meet-coffee-s-new-best-friend-%E2%98%95
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Macarooz Packaging

I contributed to the visual appeal of our retail products by 

designing 15 seasonal packaging variations, from product 

boxes to sleeves. I created box designs for Costco (Carrot 

Cake, Lemon Cake, Pumpkin Spice, Cotton Candy). 

I also created the sleeve designs with final product packaging 

dielines for 3ct Mac Pops (Fruity Cereal, Orange Creamsicle, 

Rainbow Sherbet, Strawberry, Red Velvet) and 3ct Variety Pack 

for La La Land. 

These designs reinforced the brand’s quality while providing a 

fresh, seasonally relevant look for retail shelves.

Packaging

30

3CT Fruity Cereal Mac Pops



Macarooz Packaging

Packaging

3CT Orange Creamsicle Mac 

Pops

3CT Rainbow Sherbet Mac 

Pops

3CT Rose-Shaped Red Velvet 

Mac Pops
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Packaging

3CT Rose-Shaped Strawberry 

Mac Pops

10CT Lemon Cake Mac Pops 

Sleeve + Box
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