
 

 

 

 

   
 

Press Release 

Travelsoft Now Offers Global Access to Lufthansa 
Group’s Full NDC Content 

Paris, 21 October 2025: Today the industry’s leading Travel Software-as-a-Service 
(SaaS) company Travelsoft is pleased to announce that Lufthansa Group’s full NDC 
content is now available on the group’s transport aggregation solution Travelsoft 
Transport Hub.  

Through this partnership, Lufthansa Group’s complete content will be accessible to 
hundreds of tour operators and travel agencies using the Travelsoft Group's platforms – 
which currently transact bookings travel bookings worth around €40 billion per year –
internationally across all of the Group’s brands in particular Orchestra in France and 
Traffics in Germany, but also Atcore, Travel Compositor and Travel Connection 
Technology.  

This air content includes flights from Lufthansa (LH), Brussels Airlines (SN), Swiss 
International Air Lines (LX), Austrian Airlines (OS), Discover Airlines (4Y), and Air 
Dolomiti (EN), along with interline partners Air Canada and United Airlines.  

In addition Travelsoft partners will also benefit from exclusive NDC-only fares, such 
as Economy Light and Business Saver, which are no longer available through legacy 
EDIFACT GDS channels. 

As part Travelsoft’s considerable distribution reach it is worth highlighting that APG, the 
world’s largest airline representation network and Travelsoft's preferred technology 
partner, will bring Lufthansa Group’s full content offering to its more than 3,000+ 
European partner travel agencies worldwide through its APG’s NDC portal.  

Christian Sabbagh, Travelsoft’s Founder, said: “We are delighted to make Lufthansa 
Group’s high-quality NDC content available to our tour operator and travel agency 
clients worldwide who already transact around €40bn per year through our platforms. 
This partnership illustrates how Travelsoft contributes to the transformation of the 
tourism industry, enabling our partners to deliver more choice and value to travelers 
while embracing the future of distribution.”  

Heinrich Lange, Vice President Digital Retailing at Lufthansa Group, said: "We are 
thrilled to partner with Travelsoft to bring our full NDC content to a wider audience. This 
collaboration strengthens our mission to expand modern airline distribution capabilities 
globally while unlocking exclusive, competitive offers for our partners. By leveraging 
Travelsoft's extensive network, we can ensure that our customers have access to the 
best possible travel options, enhancing their overall experience." 

https://apg-ga.com/


 

 

 

 

   
 

This collaboration strengthens the mission of Travelsoft to expand airline distribution 
while unlocking exclusive, competitive offers for its tour operator and travel agency 
partners around the world. 
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About Travelsoft 

Founded in Paris in 2000, Travelsoft is a leading Travel Software-as-a-Service (SaaS) 
company, whose technologies are used to transact travel bookings worth around €40 
billion per year. 

The company focuses on addressing core technological challenges to simplify the sale 
of travel packages for tour operators and travel agencies worldwide. By automating 
production and booking processes, as well as effectively managing marketing data, 
Travelsoft enables its clients to increase conversion rates. 

Operating in more than 90 countries, Travelsoft provides platforms tailored to the 
specific needs of each local market. It capitalises on synergies across its platforms – 
particularly in terms of global connectivity with airlines and hotels – to optimise its 
services. 

Employing over 650 travel technology experts worldwide, the company operates under 
nine brands: Orchestra in France, Traffics in Germany and Eastern Europe, Travel 
Compositor in Spain, Southern Europe and Latin America, Eventiz Group in France and 
Belgium, Atcore and Tigerbay in the UK, Travelgate in Spain, Travel Connection 
Technology in Romania, and Travelsoft Services in Spain. 

 

About Lufthansa Group 

The Lufthansa Group is an aviation group with operations worldwide. It plays a leading 
role in its European home market. With 101,709 employees, the Lufthansa Group 
generated revenue of EUR 37,581m in the financial year 2024. 

The Lufthansa Group consists of the business segments Passenger Airlines, Logistics, 
MRO and Additional Businesses. The Passenger Airlines business segment includes, on 
the one hand, the network airlines Lufthansa Airlines, SWISS, Austrian Airlines, Brussels 
Airlines and ITA Airways. As part of a multi-hub strategy, they offer their passengers a 
broad range of flights from their hubs in Frankfurt, Munich, Zurich, Vienna, Brussels and 
Rome. Lufthansa Airlines also has close relationships with the regional airlines 



 

 

 

 

   
 

Lufthansa CityLine, Lufthansa City Airlines and Air Dolomiti as well as Discover Airlines, 
the Lufthansa Group’s holiday airline. Edelweiss, the leading Swiss holiday airline, has a 
close relationship with SWISS. 

Eurowings also belongs to the Passenger Airlines business segment. This airline 
provides a comprehensive range of point-to-point connections for short- and medium-
haul destinations, in particular from German-speaking countries. 

Press contacts 

• Travelsoft: press@travelsoft.com 

• Lufthansa Group: www.lufthansagroup.com 

• APG: www.apg-ga.com 
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