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BritainThinks is an international insight and strategy
consultancy.

We put the people who matter most to your organisation at the
heart of your thinking.
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Our expertise

Insight

Shed new light on the
experiences, views,
feelings and behaviours of
your key audiences

Strategy

Insight-driven strategic
counsel to guide your
decisions

Communication

Pinpoint the messaging,
tone of voice, words,
Images and spokespeople
to deliver the greatest
Impact

Engagement

Bring your key audiences
with you. Build stronger
relationships with
colleagues, stakeholders,
clients and customers
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1. Introduction

This election briefing draws on a range of sources

Qualitative BritainThinks
research since election
announced (online panel
and focus groups)

N Emergi ins_ight;

Raprmme /-: 7 . '.‘.'

BritainThinks projects
around previous elections
(particularly 2015 and 2017)

Our Mood of the Nation
study from June

- 932 ) o~ UKIPI1 %
- e S

/ 4 £ .
A Cranggk 0

Published polling and other
external data sources
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1. Introduction

Headlines

The national mood is generally one of pessimism, apprehension and uncertainty, with the election regarded as
an unwanted reminder of how angry and divided the country is

Most undecided voters are fed up with politics and electioneering — and few are paying much attention to the
campaign

Mistrust is at the heart of this election campaign; of the leaders themselves and the promises being made by all
parties

This is a Brexit election but the narrative has shifted from being about the positives and negatives of EU
membership to just finding a way to ‘get it over with’

The four-horse race has narrowed to two rather unappealing options and most undecided voters feel they are
having to choose the party they disagree with least

There are two big variables which will make the difference tomorrow: the extent of tactical voting and turnout
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Meet the undecided voters
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2. Meet the undecided voters

This briefing focuses primarily on the views and experiences of
undecided voters

\S (EGAS

Selected photos from BBC undecided voter panel recruited by BritainThinks
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2. Meet the undecided voters

We have heard from undecided voters from across the UK over the
course of the campaign

Glasgow

[ —

Manchester
Crewe

Birmingham Peterborough

Reading — — London
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2. Meet the undecided voters

The backdrop to this election is considerable pessimism about the
UK — but more optimism about local areas and personal lives

Thinking about the next year or so, how optimistic or pessimistic do you feel about each of / Words that describe how people feel about the UK:

the following?
The United Kingdom &% 35% Embarrassed wea

” ~ & roken
Uncertain PrOUdB ‘

A g Depressed u
el ynsre, N OITIED

Good Home

Your local area 5 28% 1% Angry D iVi d éesa

Sad . Ashamed Concemed

Bored Patriotic Unhappy
Frustrated  Lest

Confused

Hopeful

9
N\ Your personal life 18% 7%

m Very optimistic m Fairly optimistic m Fairly pessimistic m Very pessimistic

Source: BritainThinks, Mood of the Nation, June 2019
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2. Meet the undecided voters

A key driver of negativity Is widespread dismay at the political
system, with trust in politicians at an all time low

_ Trusted to tell the truth: o : -y
of the public agree Lies, damn lies and statistics!!! It seems that

o that ‘the UK the politicians want us to believe every word
0 political system is that they say!l! If one party offers one thing then
currently not fit ff)’r another party offers more!ll They're making
Siusrggrseee)(only S outrageous promises and spending
commitments that seem just plain wrong!!!”

of the public agree

o that ‘UK politicians
understand people
o like me’ (and 72%

disagree)

‘I would want the parties to be more trustworthy
and be more honest — even if this is what they
think people do not want to hear. | think this is
why the parties do not discuss welfare much.”

Source: BritainThinks, Mood of the Nation, June 2019; Ipsos MORI, November 2019
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2. Meet the undecided voters

Many undecided voters are fed up with politics and electioneering,
and some are attempting to avoid the campaign entirely

“l usually listen to Radio 2 and get a lot of
my information from that. From Jeremy
Vine. But I've changed in the past few
weeks. | listen to Heart now. | can’t abide
the music, but the news is brief. It’s not as
depressing as Radio 2.”

Source: BritainThinks, Election research, 2019

L)

“Lies, spin, lies, dirt tossing, did | mention
lies? They are all playing to their own
crowds, they are supposed to be getting
elected as representatives of the people of
the UK but they are only representing their
parties! Did | mention lies?”

“l haven't watched a great deal of the
election campaign so far... | feel that there
is a very heavy and negative rhetoric used

by the media and politicians.”

BritainThinks
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How will the undecided decide?
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3. How will the undecided decide?

Generally, undecided voters rely on broad impressions of leaders
and party brands rather than policy detail

Of 596 Election Diary entries in 2015,
only a fifth were related to policy

22% related
to policy

“In my dream government, I'd
have Labour with the Lib Dems in
coalition because | think they’re
more about working people. But I'd
have David Cameron as my Prime
Minister because he’s strong and
confident.”

78°/o —
unrelated to —
policy

Source: BritainThinks, Battleground Britain, May 2015
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3. How will the undecided decide?

Campaigns can cut through and make a difference, typically only
when things go wrong

Perceptions of Theresa May in 2017 Election Diaries Mentions of specific policies in 2017 Election Diaries

Before May 19t After May 19t

146 “The state of politics these days is that you only

notice and remember something if there’s been a
gaffe. You only remember it if someone calls

them out on it.”
i 58

21
15
Thatcher rel‘lg’vler%léd : : , : : .
|eadersafer . . | « CO nﬂdent The social care Reintroducting Replacing free Scrapping Legalising 4 new bank
reserves v 4 QS . e . .
_85“‘”“"?‘.1?,1 shambles evaSIVef U-turn fox hunting  school lunches tuition fees cannabis holidays
St ro n LS b v with breakfast
istrug g tu rn
: rong

Source: BritainThinks, Election Diaries, June 2017
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3. How will the undecided decide?

Few voters pay much attention to the election campaign and not
many stories or announcements cut through

What incidents, events, stories, etc. have you noticed from the election campaign in the past few days?

] oY e oY ]
None: 42% None: 39% None: 39% None: 40% None: 37%

Rees-Mogg: 5% Spending promises: 13% ‘Lies’: 19% ‘Lies’: 17% 'Lies’: 21%

Resignations: 4%

Free broadband: 12% Leaders debates: 15% Extra nurses: 12% Andrew Neil: 14%
Spending promises: 3%
Lies: 3% Floods: 10% Manifestos: 10% C4 climate debate: 11% Extra nurses: 13%
NHS funding: 9% FactCheckUK: 9% Anti-Semitism: 9% Anti-Semitism: 8%
12t November 19" November 26t November 3 December 10t December

Source: Lord Ashcroft Polls, November - December 2019
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3. How will the undecided decide?

What are the iIssues that matter to
undecided voters?

BritainThinks
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3. How will the undecided decide?

This time it really does feel like a Brexit election...

What do you see as the most important issues facing Britain today?

Source: Ipsos Mori, Issues Index, 2009 — 2019; Opinium, November 2019

/’gd" 31 /0
; < A Of the public say Brexit is
Al the single issue they will

' most likely base their vote

Crime —vs. only 19% at the

/ M“‘ IA ’ \ h l ‘ ", Environmen t on VS. on .
. ) \- X AN Education Stal’t Of the 201 7 campa N

a "W’ *\' \'/‘V VAL PRETHANe Pa

\w‘\«
NLTNGLGEY '
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3. How will the undecided decide?

Most undecided voters care more about other, ‘bigger’ issues than
Brexit and feel they have been neglected by politicians

® O
- 1 I ]
S Eoton
) , “I| think climate change is ‘I feel that at present there “The first priority of the
“The NHS is such a You can be in the biggest issue by far. It is disparities in the Government after Brexit is
fundamental, great Peterborough and you is important to me allocation of regional and  to get the economy sorted
system, and it needs  only see police on football because | feel quite national funding. As a out. We need them to
the resources match day. We've all embarrassed that we result of this children from  focus on keeping prices
desperately. A lot of sorts of crimes in the continue to maraud on as  poorer backgrounds has down, on growth and
politicians are saying centre, and you never ¢, current abuse of the  access to less resources  making things much fairer
it's a priority and not see policemen on”the planet is either hysterical ~ which prevents them from for the poorer off in our
delivering.” beat anymore. or just not a priority yet.” fulfilling their potential.” society.”

Source: BritainThinks, Election research, 2019
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3. How will the undecided decide?

But, ultimately, most undecided voters see resolving Brexit as a
necessary step to addressing these other issues

“Brexit shouldn’t be the
big issue but until it’s
sorted, all the others
pale. It’'s the biggest

iIssue but it shouldn’t
be.”

Source: BritainThinks, Election research, 2019

“It needs to be about
the bigger issues, but it
will be all about Brexit.”

“It's all about Brexit and
they’ve forgotten
everything else. It’s too
much discussed and we
want it done.”

“This is the third election
we’re having about
Brexit and it’s just
annoying. We can’t have
any other policies until
we’ve sorted this one.”

BritainThinks
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3. How will the undecided decide?

‘Getting Brexit done’ is the dominant narrative and has largely
replaced debate about the merits and demerits of EU membership

“l think we need to "get Brexit
done" as it just seems to get more
and more boring. Everyone's fed up
with the delays and the rhetoric
coming from every politician you
seeon TV.”

“l actually voted to remain but | just
want the issue of Brexit to be done. |
don’t care about it one way or the
other, so I'd just vote Conservative.”

Source: BritainThinks, Election research, 2019
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3. How will the undecided decide?

How do undecided voters see the parties?

BritainThinks
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3. How will the undecided decide?

As voters focus on election day, Labour and Conservative are seen
as the only feasible options

FOR THE '1AN NOT THE FEW

> o A
-

“They say things people want
“The Brexit Party are unrealistic. v SEl e e

h " pi to hear but they have no “At the end of the day, you'll only ever have
k.ey Wi _ngtver ac /evl? ath power. Even when they had your Labour and Conservative in
working majority or even tp the power, it didn’t feel like they government.”

balance of power.” did anything with it.”

Source: BritainThinks, Election research, 2019
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3. How will the undecided decide?

But neither Labour or Conservatives are appealing — undecided
voters feel they must choose between the lesser of two evils

“There aren't any parties that | can
currently see myself supporting and most. it’s about who you disagree with prospects for me, but in this moment, |
| dislike the idea of having to vote ’ least” think Labour could possibly be the
for the least worst option again.” ' least depressing.”

“It's not about who you agree with Vel loeild QIS CEpEssilig

Source: BritainThinks, Election research, 2019
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3. How will the undecided decide?

The Conservatives are much more trusted than Labour to handle
several key issues, including Brexit, the economy and crime

Issue

Brexit

NHS / Health

Education
Economy

Crime / Law and order

Source: Ipsos Mori, December 2019; YouGov, December 2019

% choosing as one of top
issues facing UK

57%

54%

21%
19%

18%

% choosing each party as best to handle the issue

C Lab
13%

35%

30%

19%

19%

BritainThinks
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3. How will the undecided decide?

While few engage in any detail, the broad impression of the parties’
policy offers is that they are undeliverable — particularly Labour’s

O

Unrealistic

“My song for Labour is

highway to the danger zone.

They are offering us
unicorns. Free WiFi,
cheaper rail fares and
whatever...it’s just lies.”

Source: BritainThinks, Election research, 2019

O

Unaffordable

“They’re proposing to
spend so much money
that every section of the
population would benefit.
But the downside is that

there will be an even

bigger bill to pay later on.

Their spending promises
are fanciful.”

O

Impractical

“The ideas that Labour
play around with have all
been tried...and they’ve
failed. If we’re operating

on 4 days of work and
everyone else is doing 5,
we’re not going to be in a
strong position globally.”

O

Misleading

“Boris Johnson saying
we’re going to get 50,000
new nurses even though
19,000 are already there.
They’re treating you like

idiots.”

BritainThinks
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3. How will the undecided decide?

The Conservatives are associated with privilege and austerity — but
are also regarded as relatively pragmatic and competent

What three words do you associate with the Conservatives? % saying close to group of people

Interesting B reXit BFo(rt)h ilgdht ]

i : Malicious :
Aristocratic Annoying , . .
Determined Insincere

United P ri Vi | eg ed Reflective

Uncaring Boring

Bluster Thinking Rich empire

Heartless STrONQ =2

Reality Safe Arrogant Elltlst Incompetent

79%
Rich people

Conservative
Marginalising

76%

Businessmen

Lies  Inconsiderate pqq Wealthy Rl ht'Win and the City
~ Unprogressive | o BUSlneSS g g
Tenacious Dijsjointed Fixated Class Unionist 0

. Nast Untruthful YNioN! Cheats 75 /0

Reliable v . e
Afra- |nefﬁcient Self-serVIng e I e

id .
Evii Selfish Indifferent Class

Source: YouGov, November 2019; BritainThinks Election research, 2019

“The Tories are for those
who’ve never needed
welfare, never been in

trouble. Privileged people.

“They stand for stabilising
the economy, less
investment, austerity,
looking after the older
middle class.”

)

BritainThinks

28



3. How will the undecided decide?

Labour is associated with ideological views and unrealistic policies,
while it is less likely to be regarded as for the working class

What three words do you associate with Labour? % saying close to group of people

Representative
Unconvincing IRA" Troubled Lacking

Socialist | Jnrealistic Progressive ;.
CO nfused W kCISOPterat'Ve Caring Jeremy U
IrresponS|b|eD1f:|l:::jj e a Rzlsatable e Boring

Division Loyal Self-serving Soft . Ready Unaware
Unrehable Outward Repetitive Social FaIrEducanon

T P dé“”ﬁh I0NS

Corrupted

72%

Trade unions

Indecisive 63 %

Benefits claimants

L Fortunate  Justice InV|S|bIe . Predictable Dangerous
ost W k I Realistic 1 o
Promising O r I n g C a S S 6 /0

The working class

55%

Immigrants

S Terrorists
Inconsistent .
Nationalism Immlgrat|on RadlcalReSpOnSIble
. Objective Neutral Determined
Underwhelming

Desperate Prggmatic I n CI U S | Ve

Blair Palestine |nvestment

Source: YouGov, November 2019; BritainThinks Election research, 2019

“They’re economically illiterate.
They’re targeting people who
don’t understand the economy,
just offering free internet and
other things.”

“They are still the best for the
working class, but my Facebook
is full of people with rich mum
and dads who vote Labour.”

BritainThinks
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3. How will the undecided decide?

What are undecided voters’ impressions of
the party leaders?

BritainThinks
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3. How will the undecided decide?

None of the leaders are popular — but Corbyn stands out as being
especially unpopular (despite Johnson’s ratings dropping recently)

Boris Johnson Jeremy Corbyn Jo Swinson Nigel Farage
Dissatisfied |
Don’t know
7% 20% 14%
8%
Satisfied Net=-20% Net=-44 Net= -22 Net=-26

-11% swing +8% swing -5% swing -2% swing
from Oct 2019 from Oct 2019 from Oct 2019 from Oct 2019

Source: Ipsos Mori, December 2019
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3. How will the undecided decide?

Johnson is regarded by undecided voters as decisive and
focused on Brexit— but also as untrustworthy

What three words do you associate with Johnson? .

Passionate Scatty
Entertaining JOker Egotistical Ambitious

Charlatan
Liar...,2e%sIVe pacist

Good Obstinate Greedy Scruffy Devout

Committed  Diplomatic Annoying Unkept 0af Arrogant Clever

Opinionated Bluster Self serving Bold Sly Popular
Rich Stupid Motivated

== Privilegegsumbing

Sneak Educated ' “ . g . « : ,
Y g;%n Plonki‘:'f'ShFunny Esnzllf;;ntred Hypocrite He is like an eagle. Sometimes the He puts on the image that he’s
BUﬁOOn Unscrupulous  §ogorminaq Fool  Snob Europe stuff that he says and does, he goes bumbling but he’s actually really
Pompous MellgeNt oy hsorbed Dishonest  Unintelligent straight in for it, he’s quite focused on intelligent. He puts it on.
Imitating  Balloon Eccentric  Discombobulated what he wants and not what everyone If he wasn’t a politician, he’d be a
Ignorant Capable . ” ”
P O S h Lies " Cormical Strong P around him wants. used car salesman.

Spoilt  Unconvincing

Source: BritainThinks, Election research, 2019
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3. How will the undecided decide?

Undecided voters tend to see Corbyn as genuine but also
weak, extreme and promoting unrealistic policies

What three words do you associate with Corbyn?

Divisive Deaf CIever. Compassionate _ Honourable
IRA
Unrelatable Left-WI n g ﬁjfif:tble S I n Ce re
nr || tl Indiscriminate _Ethical Terrorist Extreme — “If they had a different
Unrealistic Delermined vieionary ormen cotent leader. they'd be so much

F a | r H O n e S Calr;nOﬁe,nSiveUntr[ljisstr\:v(:)r;tehs; higher up in the polls. He’s

Passionate  Indecisive ulet Pleaser Misre;l)rr]:lclalgteer: So unpopular that even real
Reliable Boring DOV to-earth e a kl‘(i)abrstleefi:Progressive Labour voters don’t like him. “He’s a bit like a mermaid. He’s like
Troubled Loyal 1 g e enced Evil Trustworthy CIown St T He's got very extreme and this fantasy character that quite a few
SCI’Uﬁy Focused OF:E”S;C Sociali StS:rfitnci Eggfgsggﬁg unrealistic views.” people want to believe is t’rue and
Obmoxious Ambitious "2 o erous Pled pepetitive ha\{(e’ a .lot of h.op.e in. | don’t want to
Cating Meek Promise Stubborn | iriating say it’s like believing Santa_ Claus, but
Educated CO nfu Sed Unconvincing Bland you do want to believe in Santa
Radical Innovative Cowardly Rebellious Claus.”

Source: BritainThinks, Election research, 2019
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Polling day and beyond
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4. Polling day and beyond

The story of the polls this year

Labour vote share
increases from mid-20s

. Dec OS
_ . s missed ang | Sohnson becomes PM to mid-30s over course
March Brexit deadline is missed an T T — of campaign, whl!e Lib
s votes of Labour, Conservative, Lib Dems e @l 5 ek ) @ Dem share declines
. : : C 43 %
and Brexit Party converge at c. 20% 40%, while Brexit Party ons %
= / share plummets
S . Lab|34 %

30 % —

26% - |Labour and Conservative e
start year neck-and-neck

20 % —
atc. 40%
15 % —
10 % —
5 o/o = . L -
- — Greens{2 %
-~
—— (o)
)55 / T T T T ' 1 — T ~ ' N e fk"a‘“\L"‘- g — =T - ) lF-’JlK'!é:; l:) éj
S A oy D S Q < S & o & a o
> 2 s S & S > N S © S
> s & ¥ = S > S & ® & ChanggJK 0 %
@ v > ©) N
< R SE R

Source: Politico, 2018-2019
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4. Polling day and beyond

Some reasons why this election has been tricky to call

Voting volatility

Tactical voting

Significance of Brexit issue means
some treating the election as a
proxy referendum and considering
voters did not vote for the same voting tactically. Median seat is
party in 2010, 2015 and 2017 likely be won on 39% of vote

(BES). compared to 53% between 1918-
2017 (BFB).

Voters becoming less loyal to
particular parties. Around half of

Turnout

Election considered historically
important — but impact of electoral
fatigue, heightened dissatisfaction

with politics and rare December

election on turnout unclear.

BritainThinks
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Britainthinks

Insight & Strategy

Thank you

For more information:

Raphael Malek | rmalek@britainthinks.com
Katy Allen | kallen@britainthinks.com

BritainThinks
Somerset House
Strand

London

WC2R 1LA britainthinks.com
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