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HOTEL MONT-BLANC A CHAMONIX

A legendary address
A

In both summer and winter, Hotel Mont-Blanc is the
prestigious, must-stay address in the Chamonix Valley.

This elegant residence offers every comfort and amenity to make
your stay as enjoyable as possible.

But beyond that, this historic property has that extra touch of charm
that makes the experience truly unique, set in the heart of a town
that lives to the rhythm of one of the world’s most extraordinary
high-mountain landscapes.
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Reinventing the Art of Getaway

It’s hard to find anywhere else a playground as extraordinary for mountain
enthusiasts. The Aiguille du Midi, the Mer de Glace, the Vallée Blanche,
names that echo like legends, evoking great expeditions, pushing one’s
limits, and respecting a fascinating natural world. And at the heart of this
breathtaking landscape stands one of the flagship properties of the HS8
Invest group.

The art of leisurely living was invented in Chamonix at the beginning of the
20th century. In that light-hearted era, in 1849, Hotel Mont-Blanc rose from
the ground, proud and stately, crowned by the highest peaks of the Alps. It
offered a haven of comfort, a gentlg contrast to the sometimes harsh
surrounding nature. During the Belle Epoque, aristocratic families, far from
idle, discovered skiing, snowshoeing, and bobsleigh. Elegant women dared
to wear fitted trousers, to the great dismay of the gentlemen. The first ski
lifts, the first climbing routes, the first Winter Olympic Games in 1924...
Chamonix became the very first international mountain resort.

The decades went by, and great adventurers such as Roger Frison-Roche
and Maurice Herzog shared their passion for the mountains. No one stays
here by chance. That is the incomparable charm of Chamonix : to be, far
more than to appear.

“Imagine enormous prisms of ice, white, green, violet, azure, depending on the rays of

the sun that strike them. The Mer de Glace, the Drus. And torrents, waterfalls,

storms, avalanches, so that all the sounds of the Alps unfolded through the valley.”
Victor Hugo, Fragment of a Journey to the Alps, 1831

Hoétel Mont-Blanc Chamonix




Dossier de Presse

Reaching the Summits

WAL

Staying at Mont-Blanc means treating yourself to a true valley
institution, right in the heart of the town.

Since 1849, this iconic hotel has welcomed a cosmopolitan clientele
from all over the world, drawn here to experience the highest peak
in Europe. Ideally located just steps from the main street, the
Chamonix landmark reveals its white facade and blue shutters.

From the rooms and suites, guests can admire the breathtaking
panorama of the highest peaks.

On one side, the Drus rise behind a forest of fir trees; on the other,
the imposing Bossons Glacier lies at the foot of Mont Blanc.

Hoétel Mont-Blanc Chamonix
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Hotel Mont-Blanc rekindles the
splendor of Chamonix’s Belle
Epoque palaces

Inside the hotel, guests rediscover the elegance of the palaces that emerged in
Chamonix in the early 19th century, when the resort welcomed a wealthy international
clientele seeking the very first winter sports holidays. The 5-star hotel has been
entirely renovated by interior designer Sybille de Margerie, drawing inspiration from
the surrounding nature and mountain environment.

The rooms open onto a magnificent panorama of peaks, offering space, luxury and
comfort. Savoyard-inspired woodwork, black-and-white checkerboard marble, bespoke
furniture, carefully selected materials and vibrant touches of color create a warm, joyful
atmosphere.Around the monumental staircase with its noble ironwork, the lounges and
communal spaces offer families and friends inviting places to gather after a mountain
hike or a day on the slopes.

The 41 rooms, including 18 junior suites, two 75 m? suites and a 100 m? Penthouse
Suite, play with warm tones and rich textures to embrace the winter cold.

Each morning, the hotel offers the joy of waking up to the most beautiful of summits:

Mont Blanc itself. And the luckiest guests can admire this eternal spectacle from one of
the many balconies that grace the fagade.

Hoétel Mont-Blanc Chamonix
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BIEN-ETRE

Rejuvenate at our Spa
0y Clarins

Jay %)

After the exhilaration of the peaks, nothing compares to
slipping into the heated outdoor pool, open year-round
and stretching 14 meters long, with its breathtaking
views of the Mont Blanc massif.

Unless you prefer to unwind in the 250 m? spa and its
hammam.

A sauna, experience shower, high-tech fitness equipment
and treatments designed by the experts at Clarins offer
countless opportunities to breathe, unwind and let go.

Hoétel Mont-Blanc Chamonix
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RESTAURANT LE MATAFAN

1he mountains as inspiration,
creatioity as our Signature

JAv

“Ar Le Matafan, I offer a cuisine that returns to the essentials — refined,
flavourful, and always with a nod to the local gastronomy.”
— Mickey Bourdillat, the restaurant’s chef.
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Beneath the glass roof sits the chef’s table. The gaze sweeps
across the Mont Blanc massif. Appetite awakens, no doubt stirred
by the fresh mountain air and the joyful palette of colours,
flowers, and fresh herbs.
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The wvitality of mountain folk is surely contagious. In their
presence, Chef Mickey Bourdillat’s cuisine gains strength and
delivers an honest, generous pleasure. Woodlands, meadows,
alpine pastures, the landscape inspires, and the recipes follow the
seasons naturally and abundantly.

Like the famous potato galette that “beats hunger” and gave its
name to the restaurant: [.e Matafan.
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In such a spectacular setting, there is no need for theatrics, only the
art of taming the wild with finesse, using seasonal ingredients.
Respecting tradition, yes, but never boredom. Mickey Bourdillat
does not limit his inspiration to the finest products of the French
Alpine valleys. His cuisine is a journey through the Alps, the Aosta
Valley, and even the Mediterranean Basin.

Who could resist the Fontina fondue with local chanterelles and
garlic croutons? Or the delicacy of L.ake Geneva féra with braised
endives scented with citrus and chicory jus ?

Every dish on the seasonal menu is an invitation to sharing and
conviviality, values cherished by mountain folk and by the chef
himself.

Hoétel Mont-Blanc Chamonix
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41 Rooms with Panoramic Views

All rooms and suites are equipped with a king-size bed, flat-screen TV
with media player, Bose speaker, Nespresso machine, minibar, safe,
free Wi-F1i, slippers, and bathrobes.

5 STANDARD ROOMS
20m?2
From €315

5 SUPERIOR ROOMS
22m?2
From €340

7 PRESTIGE ROOMS
27m?2
From €360

3 PRESTIGE PLLUS ROOM
34m?2
From €430

5 JUNIOR SUITES
38m2
From €565

4 JUNIOR SUITES WITH BALCONY

43m2
From €610

9 MON'T-BLANC JUNIOR
SUITES WITH BALCONY
43m?2
From €720

2 DUPLEX SUITES WITH
BALCONY 75m2
From €1035
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1he 100 m? Penthouse Suite

Nestled beneath the rooftop, overlooking the peaks and the sky,
Sybille de Margerie designed this 100 m? suite for an exclusive
stay, whether for two or with the family.

The space is arranged around a master suite with a large open
bathroom, a living room that can be converted into an additional
bedroom, and a children’s room with its own bathroom.

The element of surprise continues with a skylight and a large
bathtub facing Mont Blanc, offering unforgettable moments of well-
being.

Rate from €1,710

Hotel Mont-Blanc Chamonix







AIGUILLE DU MIDI
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Lxperiences to Fnjoy

mn Chamonix

Jay i)

Chamonix and its surroundings offer a multitude of sporting and cultural
activities: hiking, paragliding, mountaineering, climbing, white-water sports,
tennis, squash, and heritage visits.

The ski area is a playground at the top of the world, with 163 km of slopes
and 91 runs for all levels.

The hotel also provides a complimentary shuttle to the ski slopes.

The golf course is just a 4 minute drive away. The 18-hole course,
surrounded by an exceptional panorama, stretches 6,076 meters and also
features a full training area, including a 32 bay driving range with 14
covered bays, a putting green and a pitching green.

The Mer de Glace and the Montenvers T'rain: the most beautiful glacier in
Europe, the largest in France, and one of the most spectacular sites in the
Chamonix Valley.

T'he famous red cogwheel train climbs for 20 minutes up to the Montenvers
— Mer de Glace site. The track winds along the mountainside, rising through
the forest, passing through tunnels carved into the rock and over several
viaducts, before reaching an altitude of 1,913 meters — and delivering a
breathtaking viewpoint over the surrounding peaks.

The Aiguille du Midi, rising to 3,842 meters, is an unmissable site of global
renown.

Europe’s highest cable car takes you up to four panoramic terraces, offering
breathtaking views of Europe’s largest glaciers and the highest peaks of
France, Italy, and Switzerland.

Step Into the Void: a few minutes of total immersion in nature, with 1,000
meters of emptiness beneath your feet inside a two-square-meter glass box.
Chamonix’s town center and pedestrian streets are perfect for strolling and
shopping in the charming boutiques that line the streets.

Hoétel Mont-Blanc Chamonix
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Practical information

AL

ARRIVING BY TRAIN

Gare SNCF « Chamonix Mont-Blanc ».
TGV Gare de Bellegarde Valserine - 90 km.
Acces a la ligne SNCF Mont-Blanc Express.

ARRIVING BY AIR

Aéroport international de Geneve : 88 km.
Aéroport de Lyon-Saint-Exupéry : 220 km.

ARRIVING BY CAR

A6 : Autoroute blanche A40. Tunnel du Mont-Blanc : 2,5 km.
Paris : 615 km. Annecy : 108 km. Geneve : 89 km. Val d’Aoste : 54 km.

Lausanne et Lac LLéman : 1h45 min. Milan : 2h20 min. Lyon : 2h30 min.

PARKINGS

Private parking and valet service.

COMMUNICATON & MARKETING
Céline Bosquet +33 (0)6 50 61 68 18

celinebosquet@h8-invest.com

RELATIONS PRESSE
Xavier Boudry +33 (0)6 62 30 55 76

xavier@xavierboudrycommunication.com

HOTEL MONT-BLANC
62, allée du Majestic,
74400 Chamonix-Mont-Blanc
+33(0)4 50 53 05 64

www.hotelmontblancchamonix.com

A%

RESTAURANT LE MATAFAN
+33 (0)4 50 55 35 46
Ouvert tous les jours :
12h00 - 14h00 / 19h00 - 21h30

www.lematafan.com
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HS8-INVEST

Jean-Philippe Cartier is a self-taught entrepreneur and a
distinctive  figure in the ecosystem of French serial
entrepreneurs.

He spent part of his youth in Mont-Saint-Aignan in Normandy
before continuing his schooling in Val-de-Marne. From an early
age, he had one obsession: gaining his independence and
becoming an entrepreneur without waiting. At eighteen, he left
school to enter the working world.

A visionary, he quickly established himself as a pioneer of the
digital sphere. In 1998, he founded his first company,
AutoReflex.com, one of the leading online platforms for
automotive classifieds, with nothing more than ten thousand

curos and a great deal of boldness.

A few years later, this initial success was crowned by the sale of the site to Mondadori / Axel Springer.
Building on this experience, he created his investment holding company, H8 Invest, in 2008, with the
ambition of supporting the growth of companies in promising and diverse sectors.

Driven by HS8 Invest, Jean-Philippe multiplied investments, acquisitions, and new ventures. His scope of
action extended into culture, with the co-production of Maurice Béjart’s Best Of or the acquisition of the
legendary music hall Bobino, into media with the purchase of MFM radio in 2010, and into luxury
craftsmanship through the takeover of the historic Lavabre Cadet glove-making house in Millau. He also
invested in iconic restaurants such as Coco at the Opéra Garnier, and the Grand Café (Loulou Group),
located within the Grand Palais since June 2025.

Passionate about technology, he remained true to his first interests by becoming an early investor in
October (formerly Lendix), the European leader in participatory financing, alongside his friend Olivier
Goy. In recent years, he has carried out around fifteen significant investments in fields ranging from
biotech, with Avrion Therapeutics, committed to fighting neurodegenerative diseases, to innovative food
concepts (The French Bastards, Brique House), digital solutions (Sunday, the app revolutionizing
restaurant payments), sustainability (Kipli, responsible bedding and furniture), and fashion with CQFD
Paris, a French luxury womenswear brand that is inclusive and fully digital. He is also a sharcholder of the
investment fund 123 IM, which manages €1.3 billion deployed exclusively within French SMEs.

Deeply attached to France and its heritage, Jean-Philippe Cartier has never left his home country. He
invests extensively in the hospitality sector with a clear vision: to revive “sleeping beauties” and build a
collection of character hotels in exceptional locations. Among them are Hdtel Mont-Blanc in Chamonix,
facing the roof of Europe, and L.e Mas Candille in Mougins, in the heart of the Riviera, in partnership with
the Courtin-Clarins family. In 2021, he also acquired the legendary Hotel Flaubert in Trouville with
producer Pierre-Antoine Capton, and together they created the Prix Flaubert, a literary prize chaired by
author David Foenkinos.

Through each of his projects, Jean-Philippe Cartier champions responsible and ambitious
entrepreneurship, attuned to his era and firmly committed to enhancing the influence and economic
vitality of France.

Hoétel Mont-Blanc Chamonix

HOTEL MONT-BLANC

5 étoiles
Chamonix / Les Alpes

info@hmbchamonix.com

LE MAS CANDILLE

5 érorles
Mougins / Cote d’Azur

info@mascandille.com

HOTEL FLAUBERT

4 éroiles

Trouville-Sur-Mer / Normandie

bonjour@flaubert.fr
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