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Press & Communications Manager – Job Description
Contract: Permanent
Hours: Full time
Location: London / Hybrid
Grade: C
Salary: £39,149 - £49,139
Reporting to: Director of Communications and Strategy

Purpose of Role
The Press & Communications Manager plays a key role in shaping and amplifying our public voice. Working closely with the Director of Communications, you will develop and deliver high-impact media strategies that increase awareness of our work, secure high-quality media coverage, and strengthen our influence in key policy debates.

This is a dynamic and outward-facing role, requiring strong news judgement, creative storytelling, and the ability to translate complex issues into compelling, accessible content that resonates with priority audiences.

Key Responsibilities

Media Strategy & Relations
· Develop and implement proactive and reactive media strategies aligned to organisational priorities
· Shape and influence public and policy narratives through strategic media engagement
· Build and maintain strong relationships with journalists, editors, and media influencers
· Identify and secure high-value media opportunities across print, broadcast, and digital channels
· Act as a key point of contact for media enquiries, managing responses with speed, accuracy, and sound judgement
· Consistently secure high-quality, targeted media coverage in priority outlets
Content & Campaign Delivery
· Create compelling, high-quality content including press releases, opinion pieces, statements, briefings, and feature articles
· Develop and deliver integrated campaigns that drive engagement, reach, and media impact
· Pitch stories effectively to maximise coverage and visibility
· Translate complex policy, research, or data into clear, engaging narratives
Digital & Social Communications
· Produce and oversee engaging social media content aligned to media activity and campaigns
· Collaborate with colleagues to optimise content across platforms and audiences
· Ensure consistency of messaging, tone, and brand across channels
Stakeholder Engagement
· Work closely with policy, research, and senior leadership to shape messaging and narratives
· Brief and prepare spokespeople for media opportunities, ensuring clear and confident delivery
· Build strong internal relationships to identify stories and align communications activity
Performance & Insight
· Monitor, evaluate, and report on media coverage and campaign performance
· Use insight and data to refine strategies and improve impact
· Demonstrate measurable outcomes, including reach, engagement, and influence
Crisis & Issues Management
· Support the handling of sensitive or high-profile issues with clear, timely communications advice
· Contribute to effective crisis communications planning and delivery

Person Specification

Experience (Essential)
· Proven experience (typically 4 or more years) in a press, media, or communications role
· Strong track record of securing media coverage, delivering successful campaigns and producing social media content
· Experience of building and maintaining relationships with journalists and media contacts

Skills & Knowledge (Essential)
· Strong writing skills, with the ability to adapt styles across formats and audiences
· Good news sense and the ability to identify and shape compelling stories
· Excellent understanding of the UK media landscape (national, regional, broadcast, and digital)
· Ability to turn complex information into clear, engaging messaging
· Experience of preparing and supporting spokespeople before interviews
· Experience of producing multimedia content (e.g. video) and running social media accounts

Experience (Desirable)
· Experience of working in policy, public affairs, or a related sector 
· Experience in children and young people’s policy 

Personal Attributes
· Relentless and opportunity-focused, with a strong ‘can-do’ mindset and drive to secure impactful media coverage
· Sharp news instinct, able to spot, shape, and land stories at pace
· Calm, confident, and decisive under pressure, making sound judgements in fast-moving situations
· Credible and influential communicator, confident about advising senior leaders and representing the organisation at external meetings
· Collaborative and good at building relationships across teams and with media stakeholders
· Agile and adaptable, thriving in a fast-paced environment with shifting priorities
· Purpose-driven, motivated by improving the life chances of children, young people, and families
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