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Why should you care?

The clock is ticking for Universal Analytics.
It won't be long until Google's flagship
analytics product will no longer track any

new data. This sunset will happen on

July 1st, 2023.

So what do we do now? .
How do we prepare?

Let us guide you.

Google
Analytics
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GA4% - What is it?

Google Analytics 4 (GA4) is the latest
version of Google Analytics, a web

analytics tool provided by Google that NEW
helps businesses and organizations track

and analyze how users interact with their W H AT I S

websites.

GA4?
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Do | need it?

There are a few key reasons why businesses may choose to use GA4 instead of the previous version,
Google Analytics (GA3) or another Analytical tool. Some of the main advantages of GA4 include:

1. Machine learning-based insights: GA4 uses machine learning to provide more detailed and
accurate insights into user behavior. This can help businesses better understand how users
interact with their website and make more informed decisions about their digital marketing

efforts.
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Do | need it?

2. Cross-device reporting: GA4 allows businesses to see how users interact with their website
across different devices, such as desktop computers, tablets, and smartphones. This can be especially
useful for businesses that have a significant mobile presence.
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3. Enhanced e-commerce tracking: CA4 includes improved e-commerce tracking capabilities,
allowing businesses to better understand how users interact with their online store and make more
informed decisions about their e-commerce strategy.
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Privacy

GCA4 includes a number of features designed to protect user privacy, including the ability to limit data
collection and the use of aggregated data in reports.
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Hit Types

First you may be asking yourself, what is a ‘hit type’?
That is a good question, and the two Google Analytics
platforms define it differently.

Here is our definition - A hit type is a specific interaction
between a user and your website that is tracked by
Google Analytics.

Like we said earlier, the two platforms define their hit
types differently. To Universal Analytics, a hit type
includes page hits, event hits, ecommerce hits, and social
interaction hits.

Audience
Reports

Acquisition Behavior Conversion
Reports Reports Reports

In a Universal Analytics property,

a hit type ...

Page View

Event

Social

Transaction/e-commerce

User timing

Exception

App/screen view

Reporting
General

Conclusion
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Hit Types

So we covered what they are in Universal,
but what are they in Google Analytics 4?

In a Universal Analytics property, @ is capturedina

a hit type ... Google Analytics 4 property as an ...
Well, in GA4 all data is event-based, with ;
L . . Page View Event
the principle that any interaction can be
captured as an event. Event Event
As such, Universal Analytics property hit Social Event
types translate to events in a Google
Analytics 4 property. Transaction/e-commerce Event
User timing Event
Exception Event

App/screen view Event
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|
In GA4 if you .Waht to track pagewgws, In a Universal Analytics property, | iscapturedina
purchases, clicks and so on, you will
. a hit type ... Google Analytics 4 property as an ...
need to create an event for it. i 4 st e b
) . ) o Page View Event
This may sound like a pain (and it is) |
but it also comes with its benefits. You Event Event
now have the option to define what
hit types you want to track and see. Social Event
Additionally, for each event you create, et ol ch B
you can also send any desired =
. User timing Event
parameters such as page title, product
id, revenue, etc.... Excaption Event

App/screen view Event
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Bounce Rate
and Engagement Rate

Conclusion

First, what is a Bounce rate? A Bounce rate represents the percentage of visitors who enter the site and then leave
("bounce") rather than continuing to view other pages within the same site. Bounce rate is calculated by counting the

number of single page visits and dividing that by the total visits.

Then there is Engagement rate, this is the metric that GA4 is concerned with. Engagement Rate is an engaged session
that lasts longer than 10 seconds, has a conversion event, or has at least two pageviews or screenviews.

1 Page View

and
<10 Seconds

and

L‘" () L‘ l\‘(tE li[‘xLliE No Conversion Event
Bounces —
7 1Page View
and
>=10 Seconds
5 [Conversoi:)n EventJ

— Engaged Sessions

>1Page Views
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Bounce Rate
and Engagement rate

Engagement rate is the percentage of sessions that were engaged sessions. Bounce rate is the percentage
of sessions that were not engaged sessions. Bounce rate is the inverse of Engagement rate.

Acquisition Behavior

Users ¥ New Users Sessions Bounce Rate Pages / Session Avg. Session Duration

15,257 12,064 18,589 43.77% 4.92 00:03:32

% of Total: 100.00% % of Total: 100.06% % of Total: 100.00% wvg for View: 43.77% Avg for View: 4.92 Avg for View: 00:03:32

(15,257) (12,057) (18,589) (0.00%) (0.00%) (0.00%)

4 Users Sessions Engaged Average Engaged Events per r Engagement Event count
"""""""""""" sessions engagement sessions per " session T rate All events
""""""""" time per T user
session
98,415 144,543 92,471 1m 29s 0.94 23.63 63.97% 3,416,004
100% of total 100% of total 100% of total Avg 0% Avg 0% Avg 0% Avg 0% 100% of total
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BigQuery Linking

Another huge difference between GA4 and GAZQ, is that GA4 natively connects to BigQuery.

Previously, this was only available to paying users of Google Analytics.

Q Google

Google
BigQuery @

BigQuery

Google Analytics
~— - Enable API
Link +
Create a
Project = GA4 to BQ gi Service'/_\ccount
Editing
e aiett®
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BigQuery Linking

Why do we care about that? We care because BigQuery is a fully managed enterprise data warehouse
that helps you manage and analyze your data with built-in features like machine learning, geospatial
analysis, and business intelligence.

It is a platform that supports querying using ANSI SQL. Trust us, this is a very good thing.

Google BigQuery
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Data Retention

Data retention (AKA the duration of time that information is
stored in Google Analytics) is different now too.

- Google Analytics 4's data expires up to 14 months.
- Google Analytics 3's data expires up to 50 months.

While year over year comparisons will still be possible, you will
no longer be able to access your historic data in the same way.

However, if you start moving your GA4 data to BigQuery early,
then you'll be able to retain all of your historical data. This is
guite important and highly recommended.

One quick note: Your UA container’s historic data will be
downloadable until the end of 2023. Otherwise, you can
connect your account to BigQuery.

Reporting Audience
Interface Reports

Acquisition Behavior
Reports Reports

Conversion Reporting
Reports General

User and event data retention

Conclusion
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Reporting Interface

You'll find a very different set of reports in your GA4 view compared to GA3. On top of this, you will also see
far fewer reports in general. This is because many reports are only generated when you start tracking
events. CA4 also puts the creation of reports in your control. But don't panic, it isn't as bad as it sounds.

ol Analytics  { Master View -

o
A Home o
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Conclusion
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Audience

Reports

Acquisition
Reports

Behavior
Reports

Conversion
Reports

In GA3's reporting interface you can see Audience section which shows Demographics, Interests,

Geological data and Device data.

For GA4 you can access these data under Reports > User > Demographics or Reports > User > Tech.

GA3

» © Realtime

f 2 Audience \

Overview
Active Users

Lifetime Value™™

Cohort Analysis
BETA

Audiences

» Demographics
» Interests

» Geo

» Behavior

» Technology

» Mobile

» Cross Device ™

» Custom

» Benchmarking

Users Flow

GA4

v Tech

Tech details

v Demographics

Tech overview

Demographics overview

Demographic details

Reporting
General

Conclusion
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Audience

Reports

Acquisition
Reports

GA3's Demographic reports shows us the gender and age distribution.

¥ Demographics
Overview
Age

Gender

Interests

> Geo

Behavior

Technology

Mobile

BETA

Cross Device

» Custom

Benchmarking

llsars Flow

Attribution **™

Primary Dimension: Age

Secondary dimension ¥

= Age

1. 2534
@ 2 1824
3. 3544
4. 4554
5. 5564
6. 65+

Sort Type: | Default v

Acquisition

Users ~ +

4,207

% of Total: 40.04%
(10,507)

1,330 (31.61%)
1,158 (27.53%)
875 (20.80%)
486 (11.55%)
225 (5.35%)

133 (3.16%)

New Users

3221
% of Total: 37.17%
(8,666)

954 (29.62%)
925 (28.72%)

677 (21.02%)

379 (11.77%)
174 (5.40%)
112 (3.48%)

Sessions

5139
% of Total: 40.81%
(12,592)

1,589 (30.92%)
1,445 (28.12%)

1,075 (20.92%)

588 (11.44%)
282 (5.49%)
160 (3.11%)

¥ Demographics
Overview
Age

Gender

v

Interests

» Geo

Behavior

Technology

Mobile

BETA

Cross Device

Custom

Benchmarking

llsers Flow

Attribution *™

Behavior Conversion Reporting

Reports General

Reports

Dec 22

Primary Dimension: Gender

Secondary dimension v | Sort Type: = Default v
Users +

4614
% of Total: 43.91%
(10,507)

1. male 3,003 (65.08%)

2. female 1,611 (34.92%)

Conclusion

Dec 23

New Users

3,562
% of Total: 41.10%
(8.666)

2,364 (66.37%)

1,198 (33.63%)
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In GA4 you can access the same age and gender data by following these steps:
1.  Gothrough Reports > User > Demographics > Demographic Details.
2. Select Age or Gender from the dropdown in the first column.

Age ~ + 4 Users New users Engaged Engagement
sessions rate

04 n 18 25

Dec
@ United States @ Canada @ India @ China @ Japan

94,887 82,883 95,023 68.79%
Q search 100% of total 100% of total 100% of total Avg 0%
Q fearch fraged  Frgagement 1 unknown 76,557 68,346 71,231 66.91%
Sodnty. — 2 25-34 6,724 4,400 7,615 72.56%

94,183 69.04%

Region 100% of total Avg 0%
3 3544 4,910 3,636 5,020 68.3%

1 city 65,480 66.81%
2 Language 7568 ki 4 18-24 4,898 3274 5,683 72.51%

3 Age 6,585 74.19%
5 pe p— 5  45-54 2,536 1,811 2,768 71.93%

Gender
1 e ke oo 6 5564 1,168 875 1,256 72.94%
nterests

6 1,031 63.33%

> 5 o 7 65+ 687 541 710 72.15%

8 singapore 779 626 856 70.16%
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GA3's Geo Reports shows us the language and location data.

v Geo
Language
Location
» Behavior
» Technology
» Mobile
» Cross Device ™
» Custom
» Benchmarking
Users Flow
Acquisition

Behavior

Conversions
BETA

Attribution

Discover

0|0|0|0|D0|0|0o

Language

en-us
en-gh
zh-cn
en-ca

en-in

zhtw
ko-kr
es-es

de-de

Acquisition
Users ¥
10,507

6,468 (61.38%)

981

283

257

233

220

213

157

149

137

(931%)

(2.69%)

(2.44%)

(221%)

(2.09%)

(2.02%)

(1.49%)

(1.41%)

(1.30%)

New Users

8,675
% of Total: 100.10%
(8,666

4,995 (57.58%

275 (37
239 (276%
213 (2.46%)
201

194

135 (1.56%)
131 (1.51%
122 (1.41%

Sessions
12,592
% of Total: 100.00%
7,837
1144 )
291 (231%)
301
264 )
259 (206%)
270 )
231 (183%)
167
155 (123%)

¥ Geo
Language
Location
» Behavior
» Technology
» Mobile
» Cross Device *™
» Custom
» Benchmarking
Users Flow
Acquisition

Behavior

Conversions

Attribution *™

Discover

Behavior
Reports

Country

B United States
== India

[*] Canada

Ei2 United Kingdom
e Japan

B Taiwan
Germany

i South Korea

= Spain

= Netherlands

Conversion
Reports

Acquisition

Reporting

Conclusion

General

4,819 (45.66%)

1,317 (12.48%)

612

374

294

233

220

186

128

17

(5.80%)

(3.54%)

(2.79%)

(2.21%)

(2.08%)

(1.76%)

(1.21%)

(1.11%)

New Users

1,186 (13.67
531 (612
291 (
263 (3.03%
203 (2.34%
190 (2.19%
164 (1.89
109  (1.26%

95 (1.10%
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In GA4 you can access the same language and location data by following these steps:
1.  Gothrough Reports > User > Demographics > Demographic Details.
2.  Select Country, Region, City or Language from the dropdown in the first column.
Country ~ + ¥ Users New users Engaged Engagement
sessions rate
93,843 82,094 94,183 69.04%
o 1 18 25 100% of total 100% of total 100% of total Avag 0%
@ United States @ Canada @ India @ China @ Japan 1 Unlted States 66‘830 58,853 65,480 66.81%
Q. Searh 2 Canada 6,737 5,674 7,568 73.85%
Engaged Engagement
Q fsearch Sessions rate 3 India 6,534 5,566 6,585 74.19%
Coun -
e EE—— 4 china 2143 1968 1470 65.04%
Region 100% of total Avg 0%
5 Japan 1,304 990 1,185 65.4%
1 65,480 66.81%
2 7,568 73.85% 6  Taiwan 1,045 740 1,031 63.33%
3 6,585 74.19%
Age 7 South Korea 996 774 1,127 67.93%
4 1470 65.04%
5 e0ss 1,185 65.4% 8 Singapore 779 626 856 70.16%
Interests
¢ 13 8% 9 (notset) 765 758 541 70.26%
r 1,127 67.93%
10 Mexico 557 449 598 69.37%

8 singapore 779 626 856 70.16%
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GAZ3's Interest reports categorizes the customers that visited website.

~ Interests

Overview

Affinity
Categories
In-Market
Segments

Other Categories

» Geo

v

Behavior

v

Technology

v

Mobile

. BETA
Cross Device

v

v

Custom

v

Benchmarking

Users Flow
Acquisition

BETA

Attribution

LHINCINC]

O

O|0|0|0ojalo

Affinity Category (reach)

Shoppers/Value Shoppers
Technology/Technophiles
Media & Entertainment/Movie Lovers

Lifestyles & Hobbies/Green Living
Enthusiasts

Media & Entertainment/Music Lovers
Lifestyles & Hobbies/Shutterbugs
Home & Garden/Do-It-Yourselfers

Lifestyles & Hobbies/Business
Professionals

Travel/Business Travelers

Sports & Fitness/Health & Fitness Buffs

Acquisition

Users

2,789

2,439

2,031

1,991

1,990

1,872

1,866

1,835

1,772

Acquisition
Reports

¥

(4.04%)

(3.77%)

(3.30%)

(2.75%)

(2.69%)

(2.69%)

(2.53%)

(2.52%)

(2.48%)

(2.40%)

Behavior

Reports

New Users

3,618

% of Total: 41.75%

2,239

2,090

1814

1,502

1,552

1,528

1,383

1,394

1,350

1,262

(8,666)

(3.96%)

Conversion

Reports

Sessions

2,446

2,400

2415

2,253

2,279

2,235

2159

Reporting
General

Conclusion
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In GA4 you can access these Interest reports by following these steps:
1. Gothrough Reports > User > Demographics > Demographic Details.
2.  Select Interests from the dropdown in the first column.
Interests  ~ x 4 Users New users Engaged Engagement
fate
- - - ~ 22,366 303,140 25,624 71.69%
Dec 100% of total 100% of total 100% of total Avg 0%
@ United States @ Canada @ India @ China @ Japan h
10 Shoppers/Value 15,701 11,276 18352 72.75%
Q search Shoppers
PR 2 Technology/Technophiles 15,599 11,155 17,893 71.37%
Q fearch ssdios Faie :
S e Media &
Country — 3 Entertainment/Movie 12,781 9,196 14,496 70.1%
94,183 69.04%
Region 100% of total Avg 0% Lovers
1| cry 65480 66.81% 4 ‘Banking&Finance/Avid 11,075 7832 12,885 72.35%
Investors
7,568 73.85%
Language ; Home & Garden/Do-It-
] e qons . o 10,663 7717 11,569 71.01%
1,470 65.04% Lifestyles &
Gend : 6 ; 10,322 7,304 11,722 71.57%
o M = pr— Hobbies/Shutterbugs
Lifestyles &
& 1 £ 7  Hobbies/Business 9,940 7212 11,289 71.3%
7 1127 67.93% Professionals

8 singapore 779 626 856 70.16%
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GA3's Mobile reports shows us Device Category data.
¥ Mobile
Acquisition
Overview 5
Device Category
Devices Users ¥ New Users Sessions
» Cross Device * "
10,507 8,675 12,592
» Custom % of Total: 100.00% % of Total: 100.10% % of Total: 100.00%
(10,507) (8,666) (12,592)
» Benchmarking
(0 | 1. desktop 6,232 (59.32%) 4,712 (54.32%) 7,594 (60.31%)
Users Flow
(J 2. mobile 3,981 (37.89%) 3,688 (42.51%) 4,643 (36.87%)
Arnnicitinn
SETA (J| 3. tablet 293 (2.79%) 275 (3.17%) 355 (2.82%)

Attribution °
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In GA4 you can access the Device Category data by following these steps::
1.  Gothrough Reports > User > Tech > Tech Details.
2. Select Device Category from the dropdown in the first column.

@ Chrome @ Safari @ Edge @ Samsung Internet @ Firefox

Q_ Search..
Browser
Device category
1 Device model
2 .
Screen resolution
3
App version
4
Platform
5
0S version
6
. Platform / device category
i 1
8 O‘;)\gﬁirahnn svstem

Android Browser

308

258

95,023
100% of total

72,599
15,273
2,035
965
882
1,164
290

318

Q Search...

Device category ~ <+

1  mobile
2 desktop
3 tablet

Behavior
Reports

J Users

94,831
100% of total

46,695
44,673

4,468

Conversion
Reports

New users

82,868
100% of total

44,448

34147

4,273

Reporting
General

Engaged

95,023
100% of total
36,475
53,236

3,500

Conclusion

Engagement
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Acquisition Reports

If you want to review channel based traffic data you would go to Acquisition > All Traffic > Source /
Medium in GA3.

In GA4, you can find this same data in the Reporting section, under Acquisition > Traffic Acquisition.

GA3 GA4

A1 | Feeorsnspshat 0+ Traffic acquisition: Session default channel group A ~ +

g0 Goslset1  Ecommerce Realtime.

st Noviz-Decta,202 v [ <& A

Summary
A tHome Users by Session default channel group over time

Users by Session default channel group.

R o PR o k| o (] % Utecycle ~

° 0

® sers

RepoRTs S Aeauisiicn Filter data in your reports x
» © Realtime <] AcuiEtion vt view; Want to look at only some of the data in the report? Use Filters to.
; evalusto a subo of yourdata whil iering o th e of the ata.
b= audieree B User acquisition:Frst user ..
GOTIT  STARTTOUR
Trafic acquisition
~ 3+ Acquisition
Overview Decs Dec 1t Dec 14 RN Engogement
Ehisosts = — — Retention
— socntuy ameasan ~ | s oo+ [ T e [BlO]5]2 o . " e e e ne
o N 2 = m W
e P s R Sie
P p— T + perioarsnics @ Diect @ OngricSescn @ Dispiay @ PidSesch @ Unassigned
O S o —
+ Google Ads + Teen = , )
Q seaen Rowsperpage: 10~ Goto 10012
» Search Console 15671 $117,849. ==
» Social S Session default channel group + 4+ 4 Users Sessions Engaged Average Engaged Events per Engagement Event count 8§
» Campaigns O | 1. (direct) / (none) 12478 30.60% 547 00:03:56 549% $110,524.24 (3375 sessions. E"Q:ﬁ:’:g: <essmnsuE:: ‘session rate All events Al
» B Behavior O 2. google/cpe 309 3543 7028% 283 00:01:37 190% 75 (642 §7.18249 (61 session
» P Comversions il & Thgtepe 25 a0y el g SIEY 337 000220 re8% 3 (2o $14200 @1 95,931 140,565 85,166 m3ts. 089 2426 60.59% 3413822
O 4 Partoers affiate & o 45 @2 & oo Er 23 onoszs o0 0 (o) 5000 (000 100K 100 ot futsl 100 ot totat g 0% Arg 0% A% A 0% 100% of tota
—— O s warem « oo 2 oo 4 oo 7sa0% 228 soanss oans o oo s000 oor T Direct 45500 61695 3683 m2s om 218 s971% 1368276
ol s [0 [7 ] 1-80r8 (]2 2 Organic Search 26897 w430 28600 m3ss 07 2570 7076% 1039076
e g et /2R IR 08 P - ke gt 3 Display 5,905 7,535 3469 0m 255 059 10.59 46.04% 79781
- 4 paidsearch s 702 3839 1moss 069 1580 sa59% iz
o £ 5 Unassigned 5365 4853 m m26s 003 a1 3.52% 199,520
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Acquisition Reports

GA3's Google Ads section shows campaign data

v >+ Acquisition

Acquisition
Overview Campaign / Campaign ID
» All Traffic Clicks ¥ Cost CPC Users Sessions
v Google Ads 5,800 5,523.1 $0.95
% of Tota b % of Total: 1 Avg fc 5 of T
Accounts . 6)
Sanpol CHl v T A 4,397 (75.81%) $3438.60 (6226%) $0.78 434 (2599%) 531 (26
Treemaps
Y O 2 e%, 378 (6.52%) $51.59 (0.93%) $0.14 93 (5.57%) 101 (5.10%)
Sitelinks ™
Bid Adjustments B A 254 (4.38%) $576.12 (10.43%) $2.27 181 (10.84%) 204 (10.30%)
Keywords Ol i M| Txb-AW-Sram O3/5). A 204 (3.52%) $70.95 (1.28%) 50.35 281 (16.83%) 362 (18.27%)
Search Queries
O s N 125 (2.16%) $319.75 (579%) $2.56 124 (7.43% 156 (7.87%
Hour of Day
Final URLS Clil 5 MBTTd AN et A 73 (1.26%) $22008 (415%) $3.14 56 (3.35% 59
Display Targeting Cl 5 PMMIBe-AW-Hoodies . 70 (1.21%) $170.12 $2.43 49 (2 51 (257%)
Video Campaigns ,
Shopping Ollf e /EMIC-AW-Youlbe 49 (0.84%) $3276 (059 $0.67 43 (257% 46



Acquisition Reports

In GA4 here is how you can access Campaign Data:
Go through Reports > Acquisition > Traffic Acquisition
Select Session Campaign on the table shows up

1.
2.

@ (direct) @ (organic) @ (referral) @ 1009693 | Google Analytics Demo | DR | joelf | NA | US}

Q sea-

04
Dec

Qs

Session default channel group
Session source / medium
Session medium

Session source

Session source platform

n

Audience Acquisition
Reports Reports

Session campaign v 4+

(direct)
(organic)
(not set)

(referral)

1009693 | Google Analytics
Demo | DR | joelf | NA | US |
en | Hybrid | DISP | MT |
Banner ~ Test
Nov2022_CyberMonday_V1
1009693 | Google Analytics
Demo | DR | joelf | NA | US|

en | Hybrid | SHOP |
SMART | Product ~ Test

Behavior
Reports

94,545
100% of total

49,468

20,832

9,004

7,729

5,967

1,978

1,516

Conversion
Reports

137,496
100% of total

68,037

32,868

8,951

11,113

7,703

3,843

1,699

Reporting
General

94,440
100% of total

45,528

24,832

2,924

7,805

4,601

2,902

1,257

Conclusion

1m 23s
Avg 0%

1m 18s

1m 39s

1m 09s

1m 39s

0m 29s

2m 04s

0m 49s
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Landing Page

Landing Page reports in UA gives us insight into the pages that customers land on first when they enter a website.
The landing page report in UA can be found under Behaviour > Site Content > Landing Pages
On the other hand GA4 doesn’t come with built-in Landing Page report and you have to create it.

GA3 v B Behavior

Overview
Behavior Flow
v Site Content
All Pages

Content Drilldown

Landing Pages
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Landing Page

How to create landing page report in GA4?:
First go to Library under Reports section.
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How to create landing page report in GA4?:
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Then click ‘Edit collection’ button under Life cycle
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How to create landing page report in GA4?:
Type ‘Landing Page’ at the search bar shown below
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How to create landing page report in GA4?:
Drag ‘Landing Page’ under ‘Pages and screens’ at ‘Engagement’ section then save as current report.

After that you will see landing page report under Reports > Engagement > Landing Page
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Exit Pages

First, what is an Exit Page? An Exit Page is the final page that a viewer sees before leaving the website. For example, if a
user is reading your blog content, then visits a product page and leaves your site from there, the exit page is the product

page.
The exit page report in UA can be found under Behaviour > Site Content > Exit Pages
Unfortunately, GA4 doesn't come with a built-in Exit Page report, so we need to create one.
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Exit Pages

How do you create an exit page report in GA4? Follow these steps:

1.  Click on Explore.

2. Add Exits and any other metrics as your metrics and Page Title as the dimension.

3. Now select the wanted date range. And add the metrics to Values and page title to Rows
The following slides will show this i rocess in more detail.

Exploratlons e —

Exploration Name:
Untitled exploration

o Free form 1 v -

Start a new exploration

Custom

Nov 30 - Dec 29, 2022 g Page path + query string ¥ Exits Views
SEGMENTS + 118,358 509,351
art row 1 Totals
None 100% of total 100% of total
'— o TS 1w - 1 33678 74,501
DIMENSIONS
Nested rows No v 2 /PixelSuperfans 10,273 21,084
| Pagetite | e L
3 /Google+Redesign/Lifestyle/Drinkware 4372 11434
COLUMNS i
METRICS
+ 4 /PixelSuperfanDarkModeBottle 4,004 8,309
Blank | — Drop or select dimension = o
Create a new exploration 5) /basket.html| 3,657 37,865
| o Start column group 1 =
6 /PixelSuperfanDarkModeHat 3288 7,994
[ entrances Showem 5 L|
"""" 7 /Google+Redesign/Apparel/Mens?sortci=newest+desc 2,576 16,395
8 /Google+Redesign/Clearance 2,535 14,621
Type Name | emtances T
9  /Google+Redesign/New?sortci=newest+desc 2,170 9,306
= - —_—
3 10  /ordercompleted.html 2,166 3,243
2 Exit Page Report — &
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How to create exit page report in GA47?:
First go to Explore section then click on ‘Blank’ report section.
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How to create exit page report in GA47?:
On the opening page click ‘+' on Dimension section.
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On the opening tab search for ‘Page Path’ then select ‘Page Path + Query String’ last click ‘Import’.
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How to create exit page report in GA47?:

With the same method add ‘Exits’ and ‘Views' at ‘Metrics’ section then rename your report and that's it.
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Events parameters differ some between the two platforms as well:
e  GAS3 events works with Event Category, Event Action, Event Label and Event Value.
e GA4 events works with Event Name and Parameters.
List of automatically collected events for GA4
~ B Behavior v~ Engagement
Overview G A3 Engagement overview G A4
Behavior Flow
Events: Event name
» Site Content Event name + A _E_\_/g_r_\_t_(_:gl_;_r]!
» Site Speed
» Site Search 3,416,021
100% of total
¥ Events
i 1 view_promotion 739,244
Top Events 2 page_view 592,605
3 view_item_list 578,024
Event Category Total Events ¥
4 user_engagement 512,481
10,892
% of Total: 100.00% (10,892) 5 scroll 274,192
1. Enhanced Ecommerce 10,765 (98.83%) 6 view item 140,173

2:; (Contactus 127 (0a7%) 7 session_start 138,967



https://support.google.com/analytics/answer/9234069?hl=en
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Conversion Reports

In GA3 you can set up custom goals to track your important events. Since everything is counted as an
event in GA4, you are able to easily mark any important events as a conversion. Your events can be
found under the Conversions tab. There you will find the event and that events parameters and values.
While you were limited to 20 goals in GA3, you are capable of having unlimited events in GA4

GA3 GA4

i Goal Option « sea o— — o
~ Engagement

° i Event name + 4 Event count Total users Event count per user Total revenue Engagement rate
» & Audience Engagement overview
» Acquisition All Goals 6,998 Events: Event name 3,413,839 mazz 35.59 $323,096.03 60.59%
100% of tota 100% of total Avg 0 100% of tota Avg 0%
Goal 1: Purchase Completed 1,106 Conversions g i
Bihavior Goal 2. Engaged Users 2036 1 view promotion 730,030 47,382 15.50 $0.00
1,176 etisation 2 pageview 504,537 94317 6.33 $0.00
> Conversions
~ 1,780 3 view_item_list 587,501 55114 10.67 $0.00
one verview
Goal 5: Smart G (
~ Goals Goal 5: Smart Goals 0 " e naeeie 4 user engagement 519,635 62318 8.40 $0.00 0%
Overviaw tontin 5 scroll 279,366 55513 5.04 $0.00 0%
6 view item 140,941 37,346 377 $0.00 0%
Goal URLs 1,000 User ~
7 session start 137,060 93,500 1.48 $0.00 62.01%
Reverse Goal Path »  Demographics.
8 first visit 83,145 82,236 101 $0.00 0%
Funnel » Tech
Visualization Dec9 9 new_recent active user 68,429 62,727 122 $0.00 0%
Goal Flow 10 predicted_top_spenders 65774 32,860 23.45 $0.00 0%

Smart Goals

TP P P R RenlValin fn
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Conversion Reports

In GA3 under Conversions tab you can see ‘Multi -Channel Funnels’ this section This section allows you
to review all the visit maps made by users on the way to making a conversion.

For example, below we see that the first row shows (direct)/(none)x2 and 313 conversions related with
this path. This means people who came the website twice from direct source converted 313 times.

GA3

~ M Conversions Secondary dimension

» Goals Source/Medium Path Conversions
» Ecommerce 1. | (direct) / (none) x 2 | 313 (37.76%)
_ Multi-Channel :
Funnels 2. | (direct) / (none) x 3 | 177 (21.35%
Overview
Assicted 3 Udlr&ﬁ) / (none) x 4\ 106 (12.79%
Conversions S
Top Conversion 4. | (direct) / (none) x 5 | 47 (567%
Paths -
Time Lag 5. | (direct) / (none) x 6 | 36 (4.34%
Path Length 6. [ (direct) / (none) x 7 27 (3.26%
Model N
Comparison Tool 7. | (direct) / (none) x 8 | 17 (205%
8. | (direct) / (none) x 9 | 11 (1.33%
%2, Attribution *™ ; =
9. | google/cpc > | (direct) / (none) | 8 (0.97%,

Q Discover

10. | google / cpc x 2 (direct) / (none) 7 (0.84%

Conclusion
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Conversion Reports

In GA4 you can find conversion paths under Advertising > Conversion paths tab

GA4

Source ~ v 99'1\’9!.5,@'15.
372,048.00
n Advertising snapshot 100% of total
1 (direct) (@ITEY 151,498.00

Performance A
m 2 google @IIED 53,449.00
All channels 3 [ (unattributable) D | 23,200.00
@ - 4 google x 3 13,872.00

Attribution A
5 google x 4 13,560.00

(e :

Model comparison 6 google x 2 9,305.00
B Conversion paths & googles (IR
8 google x 6 6,753.00
google x 7 @ITE3 6,591.00

=]

google x 8 4,307.00




Adjusting reports in GA4
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Picking Date

For every report, the date can be adjusted at right top corner of the screen. Here you will also see
automatic options such as past 7 and 28 days...

o All Users Add p:orﬁ%)érison: + Last28days Nov 22 - Dec 19,2022 ¥
Traffi isition: Session default channel E < »
raffic acquisition: Session default channel group A ~ i
Add filter +
Users by Session default channel group over time Users by Session default channel group
25K
Direct
20K
Organic Search
15K
Display
10K
Unassigned
5K
Paid Search

27 04 1 18

Nov Dec 0 10K 20K 30K 40K 50K
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Filtering Reports

For filtering reports in GA4, we can add a filter easily by following these steps:
First, click on the “Add filter +” button. Then use the “Build filter” pop-up which can be seen at right side of

the page. From here you can add the desired dimensions and values to your report.

Before

o All Users Add comparison +

After

. Saae . . < Build filter X
Traffic acquisition: Session source / medium A ~
\ @ divses { asdcomparioon &

Add filter +
g CONDITIONS (BUILD UP TO 5) Traffic acquisition: Session source / medium A ~
'Y (Include Session source / me.. X

Users by Session source / medium over time

25K Include w  Dimension o Users by Session source / medium over time
%
20K Session source / medium v
= —— . Dimension values *
15K
; 600
google / cpc v
10K
e <+ Add new condition
Nov Dec
27 04 1 18 SUMMARY
Nov Dec SUMMAR
@ (direct) / (none) @ google / organic @ google / cpc @ Newsletter_November_2022_2 / email @ yo > Incliide Session source / medium =

google / cpc
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Google Analytics 4

Recap

Universal Analytics final day is rapidly approaching.

Google will be sunsetting Universal Analytics on July 1st, 2023. After this date, your Google Analytics
account will no longer report any data whatsoever.

This means that the time to migrate to Google Analytics 4 is now.

Let us do the heavy lifting for you. We will have your GA4 container operation in a matter of days.
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Google Analytics 4

Our Process

01 Set up your new GA4 account

Begin migration to CA4
Analyze and implement event measurement

Provide guidance and help you get settled in with your new Google Analytics home

Have you and your GA4 container ready for the next era of data analytics within a matter of weeks

Book a call with us today to get started!
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