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How many patients are
you losing because of
your website?

Your website should be more than just a digital brochure.
It should be a patient-generating machine working 24/7 to

attract and convert visitors into booked patients.

Yet, so many practices struggle with:

X X X
Low traffic No conversions Frustrating
Not enough Visitors browse experience
potential patients but don’t end Slow, outdated or
finding them up booking hard to navigate

The good news? These issues are fixable.
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Turn your website into
a patient-generating
machine

Your website should do more than just look good. It
should actively attract, engage, and convert visitors
into booked patients.

Attract the Make navigation Optimise for
right patients effortless SEO & speed
Those who are Keep visitors Rank higher and
[f=Yole \VA {e} oeTe] ¢ engaged load faster
Increase Give credibility Guide patients
conversions markers seamlessly
Turn enquiries into Reviews build Clear CTAs make
real bookings trust instantly booking easy

Is your website working hard enough for your practice?
Let’s find out.

Flip to the next page to begin your audit!
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Website checklist

First impressions & user
experience (UX)

Does your website load in under 3 seconds?

Your score
Is your website mobile-friendly and
responsive across all devices?
Do you have clear, high-quality branding
that builds trust?

out of

Are you optimising mobile navigation with a
persistent footer bar featuring key CTAs like 5

booking, calling, and finding your location to
improve user experience and conversions?

Can visitors book a consultation or an
appointment in 2 clicks or less?




Website checklist

Callls to action (CTASs)

Do you have clear “Book a consultation”,
“Book an appointment” or “Book now” Your score
buttons on every page?

Is your contact info, such as telephone
numbers and directions, easily visible in
the header and footer?
out of
Do your CTAs stand out visually
(contrasting colours, bold buttons)? 5

Are your CTAs action-driven? (e.g. “book a
consultation” instead of just “contact us”)?

Do you have an easy-to-use online
booking system?

& 01224 641928 Q FIND US ABERDEEN
ORTHOOONTIC

THE ART OF CONFIDENCE
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Website checklist

Trust & social proof

Do you have patient testimonials displayed
on key pages? Your score

Are there Google and Facebook reviews
embedded or linked?

Do you feature before and after photos for
high value treatments? out of

Have you included certifications,
accreditations and trust badges?

Do you showcase team photos and bios to
personalise the experience?

Take @ look at our Invisalign before and after smile

gallery 1o see a

London’s trusted o Rl - rrmr
InVisalign Platinum Elite Thave been a patient at Bow Lane Dental for
pI‘OVider 16 years. James is a saint in my opinion and
Quite simply, Invisalign® is for just about anyone B - they have literally transformed my life

ELECTRA KARIDIS

Ok kwkn
Bow Lane is an excellent dental clinic!
Everyone is professional and skilled.
Relatedly, I highly recommend Brooke Shippe

she is an extremely talented and thorough

dental hygienist.

MIGUEL MPC

1 couldn'r be happier. I now look forword 10 going 1o




Website checklist

Content & messaging

Does your homepage clearly explain what
you do and who you help? Your score

Is your copy patient-friendly, clear and
engaging (no technical jargon)?

Do you have service pages explaining key

treatments and benefits? out of
Are you addressing common patient concerns 5
(e.g. nervous patients, pricing, pain)?

Do you have an FAQ section to handle queries
and objections upfront?

Frequently asked
questions about Invisalign
at Oakwood Dental

How long does Invisalign treatment usually take?
Will | need to wear my aligners all day?
Are Invisalign aligners uncomfortable to wear?

What is the cost of Invisalign at Oakwood Dental?




Website checklist

SEO & visibility

Does your website include relevant keywords
(e.g., “private dentist in [your city]”)?

Are your page titles & descriptions optimised
for search engines?

Do you have an SEO-friendly blog that
answers common patient questions?

Is your Google My Business profile linked to
your website?

Do you have alt text on images for
accessibility & SEO benefits?

Image Settings
Connections

No connections found

Image General.jpg
SIT | 1000 x 899px
=2 101.6 kB
Replace Image...
HiDPI image

Disable responsiveness

Width Auto

Height Auto

Alt Text Custom description v

Smiling father and daughter w

Lazy: loads on scroll v

Show All Settings —~>

Your score

out of




Website checklist

Contact, lead capture & nurture

Have you implemented user interface (Ul) best

practices to optimise your forms for ease of Your score
use and higher conversions (e.g. floating labels,

clear error messages, automatic focus on the

first field, and minimal required fields)?

Do you offer multiple ways to contact you

(phone, online form, chat)? out of
Do you have a lead magnet (e.g. free guide, 5
consultation offer) to capture inquiries?

Are you using chatbots or live chat for
instant engagement?

Are you using automations with nurture
sequences in place to encourage leads
towards conversion?

YourDental

Dear Chuck Norris.

Even legends deserve a perfect
smile. That's why we're inviting you
to our Invisalign Open Day on
Saturday 26/04/25 at 9:30am.

Here’s whats waiting for you:

A free consultation (because
even tough guys deserve easy,
stress-free treatment)

A personalised treatment plan
to straighten your teeth like a
roundhouse kick to the face - only

way gentler
£500 off Invisalign (but only if
you book on the day!)

Spots are filling up fast—secure
yours by calling 01234 987654 or
replying to this message.

See you soon, if you don't see us
first!




Website checklist

Performance & security

Is your website secure (SSL certificate
installed - HTTPS)? Your score

Have you tested your site speed using Google
PageSpeed Insights?

Have you used a platform such as Semrush to
check site health (e.g. there no broken links, out of
duplicate content or 404 error pages)?

Are you using Google Analytics to track and 5
action insights to improve performance?

Is your site regularly updated with fresh
content and maintenance?

D Mobile [ Desktop

Discover what your real users are experiencing Origin

Core Web Vitals Assessment: Passed @

Expand view

Largest Contentful Paint (LCP), Interaction to Next Paint (INP), Cumulative Layout Shift (CLS),

15s 106 ms
3.

OTHER NOTABLE METRICS

First Contentful Paint (FCP) Time to First Byte (TTFB), &

14s 1s
e e

B Latest 28-day collection period @ LT various mobile devices & Many samples (Chrome UX Report)

@ Full visit durations “" Various network connections @ All Chrome versions



Score your website

0-10

Your website needs some
serious surgery, likely
costing you patients

and revenue.

21-30

Your website appears to
be in good shape, but small
tweaks could significantly
boost conversions!

Not happy with your score?
Let’s fix that.

11-20

Some strong points, but
still missing key elements.
A few major tweaks could
turn things around.

31-35

Your website should be a
high-converting machine!
If not, get in touch and let’s
figure out what’s going on.

Book your free 11 website breakthrough audit to uncover what’s

working, what’s broken, and how to turn your website into a

patient-generating powerhouse.

Book now 2

Website optimisation checklist

1


https://transcend-dental.youcanbook.me/

We’re Transcend
Dental, and we do
things differently

Your practice is unique.

Your marketing should be too.

We don’t do cookie-cutter strategies, or one-size-fits-all solutions.

We help dental and orthodontic practices grow with tailored marketing
and smart automation - attracting high-value patients, scaling without

burnout, and building a business that lasts.

With experience across 300+ practices worldwide, we’ve worked behind
the scenes on some of the most successful dental marketing campaigns
- crafting high-converting websites, powerful branding, and strategies

that actually drive results.

Now, we bring that expertise directly to you.

Struggling with patient flow?

Wasting money on ineffective marketing?

Stuck at one location and ready to scale?

We’ll help you focus on what works and build a strategy

that makes growth feel effortless.
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How can we
help grow

Branding & positioning

A strong brand doesn’t just look good - it
builds trust, credibility & patient loyalty.
Whether you need a full brand identity or
just a refresh, we help you stand out in a
competitive market.

Website design & optimisation

Your website should work for you 24/7. We
create high-converting, patient-focused
websites designed to drive more inquiries
and bookings - while keeping your brand at
the forefront.

Patient acquisition & funnels

lental care

Attracting the right patients means more s

i , Family dental care ===
revenue with less stress. We build lead o e 0|
generation systems & automated follow- :

ups to convert website visitors into loyal

patients.

Marketing strategy & execution

Struggling with inconsistent patient flow?
Our proven marketing frameworks help you
generate steady, predictable growth without
throwing money at ineffective ads.
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Tailoring our
approach to your
practice’s needs

We understand that every practice is different.
Whether you need a fully managed marketing solution,
expert guidance, or the tools to do it yourself.

That’s why we offer three tailored ways to work with us.

Done for you (DFY) - A fully managed marketing service, including
branding, website development, lead generation, and automation. We

handle everything while you focus on running your practice.
Done with you (DWY) - 1:1 coaching, group training, and consulting to
help you and your team implement a proven marketing formula with

expert guidance.

Do it yourself (DIY) - Access courses, templates, and resources that

empower you to handle your own marketing with confidence and clarity.

Not sure which option is right for you?
We’ll help you find the perfect fit - because every

practice is unique.
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Thanks for reading!

We hope this checklist has given you valuable insights to optimise

your website and attract more patients.

If you’re ready to take your practice’s marketing to the next level,

we’re here to help.

Want expert support?

Get in touch with us today to see how we can help you grow with a

proven marketing strategy that delivers, time and time again.

Book free 1:1 website breakthrough call 2

@ Chat tous on WhatsApp A

hello@transcend.dental

+44 (0) 1905 935 275

Intellectual Property & Copyright notice
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