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Purpose:
 Empower Elder Law Attorneys to intentionally build, manage, and grow their personal and professional brand to attract clients, enhance credibility, and become trusted authorities in their communities.
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Your brand isn’t just your logo—it’s your professional reputation, client perception, and overall presence in your community.
· Personal Brand: How potential clients and referral sources see you.

· Firm Brand: Your firm’s reputation for competence, compassion, and reliability.
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Clearly answer the question:
“Why should a client choose you instead of another attorney?”
Example UVP:
 "We’re compassionate elder law attorneys who protect your family’s assets and provide peace of mind through proactive Medicaid and estate planning."
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3. Creating a Trustworthy Brand Image
Consistent Visual Identity:
· Logo, colors, fonts consistently applied everywhere (website, social media, printed materials).

Clear Messaging:
· Easy-to-understand, emotionally resonant language (e.g., "Protect Your Legacy," "Compassionate Elder Law Solutions").

Professional & Personable Tone:
· Balance professionalism with approachability. Let your personality shine to build human connections.
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Local Community Involvement:
· Sponsor community events, senior center activities, or charitable causes relevant to your audience.

· Volunteer in community-based programs or offer free informational sessions.

Educational Events & Seminars:
· Host regular workshops or webinars to educate the public on important elder law topics.
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5. Leveraging Testimonials and Reviews
Client Reviews:
· Actively seek and display positive reviews on Google and your website.

Video Testimonials:
· Powerful way to build trust quickly; let happy clients share their own stories.

Responding to Reviews:
· Promptly and professionally respond to all online reviews, reinforcing your commitment to client care.
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Google Business Profile:
· Regularly update your profile, encourage reviews, and respond promptly.

Professional Website:
· Keep your website professional, easy to navigate, and filled with resources (blogs, videos, checklists).

Social Media Presence:
· Regular, authentic posting reinforces your expertise and genuine concern for clients.
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7. Thought Leadership & Public Relations
Writing & Speaking:
· Publish articles or columns in local media, elder care newsletters, or blogs.

· Accept invitations to speak at community organizations, senior groups, or professional associations.

Earned Media:
· Be available to local media for commentary on elder law issues.

· Share your media appearances across digital channels for broader exposure.
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Monitor Your Online Reputation:
· Regularly check reviews and social media mentions.

Handling Negative Feedback:
· Respond calmly, empathetically, and professionally.

· View feedback as an opportunity to demonstrate your commitment to client satisfaction.
· Some professionals say to not respond to negative feedback.  It doesn’t help with rankings and can start unnecessary diaglogue.  People understand you are not perfect and that some people are never happy.
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Action Plan to Immediately Strengthen Your Brand:
	Action Step
	Timeline

	Define your clear UVP (Value Proposition)
	Immediately

	Update your website messaging for clarity and emotional appeal
	Within 2 weeks

	Schedule your next community education event
	Within 30 days

	Request and showcase new client testimonials
	Within 30 days

	Commit to a regular posting schedule on social media
	Weekly

	Engage local media (press release, opinion column, or interview offer)
	Within 60 days



