




1. SCOPE AND SELLER ENTITY  

2. DEFINITIONS  

3. FORMATION OF CONTRACT  

4. FORECASTS, VOLUMES AND BUYER INFORMATION  

5. PRODUCTS, SPECIFICATIONS, SAMPLES AND TOLERANCES  

6. PRICES, TAXES AND ADDITIONAL COSTS  

7. PAYMENT TERMS  

8. DELIVERY, INCOTERMS, RISK AND DELAY  

9. TRANSFER OF TITLE AND RETENTION OF TITLE  

10. INSPECTION, ACCEPTANCE AND CLAIMS  

11. REMEDIES FOR NON-CONFORMING PRODUCTS  

12. STATUTORY WARRANTIES AND HIDDEN DEFECTS  

13. PRODUCT RECALL AND REGULATORY COOPERATION  

14. BUYER-SUPPLIED MATERIALS, ARTWORK AND INFORMATION  

15. INTELLECTUAL PROPERTY  

16. TOOLING, MOULDS AND PRODUCTION ASSETS  

17. CONFIDENTIALITY  

18. COMPLIANCE, SANCTIONS AND ETHICAL STANDARDS  

19. SUBCONTRACTING AND GROUP PERFORMANCE  

20. SUSPENSION AND TERMINATION  

21. FORCE MAJEURE  

22. HARDSHIP AND CHANGE OF CIRCUMSTANCES  

23. LIABILITY  

24. NO PENALTIES, CHARGEBACKS OR LIQUIDATED DAMAGES  

25. INSURANCE  

26. DATA PROTECTION  

27. NOTICES  

28. ASSIGNMENT  

29. ENTIRE AGREEMENT AND ORDER OF PRECEDENCE  

30. SEVERABILITY  

31. LANGUAGE  

32. GOVERNING LAW AND JURISDICTION  



ANNEX 1 – COUNTRY SCHEDULES (PER SELLER)  

PART A – FRANCE (PM STUDIO PARIS SAS): FRENCH LAW  

PART B – GERMANY (PM STUDIO GMBH): GERMAN LAW  

PART C – UNITED ARAB EMIRATES (PM STUDIO DUBAI LTD.): UAE LAW  



 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 






