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Client

Clover is an e-bike subscription service reimagining urban
movement. They offer a simple monthly subscription for a
range of electric bikes, including standard e-bikes, cargo
models, and family e-bikes, with maintenance, insurance,
and battery swapping included. Clover’'s mission is to
make city mobility stylish, effortless, and a genuinely better
way to move than owning a car of any kind.
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Chadllenge & Approach

Before the redesign, Clover’s website did not fully
express its brand personality or unique value
proposition, nor did it consistently reflect the brand
across all digital touchpoints. As Clover continued
to grow, it became increasingly important that their
website aligned seamlessly with their wider brand
presence and communicated a clear, unified story.

Clover needed a digital experience that:
- Clearly explains the zero-stress subscription
experience
» Maintains strong brand consistency across channels
- Positions e-bikes as a better alternative to cars
and EVs alike
« Appeals to trend-forward, eco-minded urban riders
« Uses design to showcase the fun, effortless,
and lifestyle-driven nature of the Clover brand
« Communicates the freedom, style,
and simplicity inherent in choosing Clover
« Showcases services like battery swap, insurance,
and maintenance without overwhelming users.

The goal was not just to inform, but to inspire and
convert, helping visitors understand that moving
with Clover is not just logical, it is desirable.

Nexxt Industry worked with Clover to redesign
the welbsite from structural foundations to
detailed messaging and visuals, with a strong
focus on brand consistency and refreshing the
overall look and feel of the digital experience.

We adopted a minimal and clean design

approach, enhanced with subtle touches

of colour, including blue and pink, to add a

creative and catchy twist that reflects Clover’s

personality. Visual consistency was a key priority,

with a unified photographic style to strengthen

visual impact and immediately convey Clover's

lifestyle-driven positioning. We focused on

making the experience:

- Easy to navigate

- Aligned with Clover’s brand identity

- Visually striking without being cluttered

« Designed to bring Clover’s freedom, effortless
movement, and relaxed lifestyle to life online.

Our graphic designers and copy writers
collaborated closely to ensure that visuals and
messaging worked together seamlessly, resulting
in a cohesive and engaging brand experience.

Clover - Website and brand experience
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The Duo

A compact cargo e-bike that moves
more without taking over the street,
combining high carrying capacity and
narrow profile. Think groceries, gear,
kids, or all three — handled with ease.

. Stable frame and low
centre of gravity

@ Smooth electric assist for
easy starts

Battery swaps, support,
maintenance included

rideclover.com
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z Our process

1- Strategy and structure

We began by defining a clear website structure
that could carry Clover’'s brand story from the
very first interaction. The homepage was treated
as a summary of the entire website, designed

to immediately communicate Clover’s value,
lifestyle positioning, and zero-stress approach to
urban mobility.

Key messaging was brought front and centre,
supported by a structure that makes it easy for
users to understand what Clover offers and why
it is different. From there, the architecture guides
visitors logically through the experience, from
understanding the value of the subscription, to
how it works, to exploring the e-bike range, and
ultimately to taking action.

2 - Messaging Development

Our writers developed a tone that matches
Clover’s confident and contemporary

attitude, while ensuring that the website
messaging aligned seamlessly with how Clover
communicates across all channels. Updating
the website copy played a key role in making
sure Clover tells the same story everywhere,
reinforcing a consistent brand voice across
digital touchpoints. Messaging emphasises:

 Freedom and ease, with no contracts,
maintenance, or charging hassles

« A mobile-first, urban lifestyle appeal

« Subscription simplicity, with everything
included in one place.

This tone is present throughout the homepage
and internal pages, reinforcing the brand idea
that mobility should be simple, enjoyable, and
consistent wherever users encounter Clover.

Download our
App

Manage your bike, swaps,
and support instantly. It's
like having a pit-stop crew
in your pocket.

GET ITON

» Google Play

# Download on the

App Store

Are you an investor?

Join our growing team of believers.

INVEST NOW
< rideciover.com o d] ' E]
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Services

Battery as a service

We charge, so you don't have to.

Keeping your phone, laptop, and earbuds charged is
already enough of a schelp. So we took one off your list.

With Clover's Baltery-as-a-Service, you never plug in.
Just stop by a swap point, pop in a fresh one, and go.
No cables. No downtime. No dramal.

And if you forget to swap or run low mid-ride? No stress!
We'll deliver a fresh battery straight to you.

The easy ride guide Why it rules

* Ride until it's low * Nodowntime

* Find a nearby swap station (they're everywhere) « Nochargers to carry
= Swap itin seconds and ride on = No range anxiety
= Always moving

ssctover ZiE English ( INVESTORS jl MENU =

Cargo power. City smart.

We've teamed up with Citylab to bring you the ultimate cargo e-Bike — the perfect alternative to a
noisy, street-blocking work van. Ideal for carrying tools, running deliveries, or hauling whatever your
day demands. And when it comes to tight streets, narrow paths, or off-limit zones, this bike goes
where vans simply cannot




3 - Visual Direction and Design
Alighment

Our graphic designers translated Clover’s brand
identity into the visuals, defining a clear visual
language that could be applied consistently
across the welbsite. We began the design
process in Figma, where we designed all key
components, including navigation, headers,
buttons, and footers, ensuring a cohesive
design system from the start.

Starting with the homepage allowed us to
establish the visual direction and overall
experience as a summary of the entire website.
From there, we developed the remaining pages
and prototyped the full experience, ensuring
consistency in layout, interactions, and visual
rhythm across every touchpoint.

rideclover.com

Discover our e-Bikes

This approach resulted in:

« Clean layouts that support easy scanning

« High-impact content blocks that mirror
real bike usage and lifestyle imagery

« Visual cues that support key messaging
like battery swaps and support services

The Duo

Electric

C SEE DETAILS )

Once the experience was fully defined,

we translated the designs and prototypes

into a scalable WordPress build, ensuring the
website could evolve alongside Clover’'s growth.
Design and copy were developed in close
collaboration, ensuring every visual and
message worked together to deliver the
strongest possible result for Clover.

Cargo CityLab

Electric

( SEE DETAILS )
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Z Our process

4 - Service Highlighting
and Support Integration

We ensured that the aspects that make

Clover truly unique, especially battery swapping,
maintenance, and app-based support, are
clearly communicated so users instantly
understand the value of the subscription
beyond just the e-bike itself.
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Why Clover?

No contracts. No
maintenance. No charging.. «
Just ride. Clover lets you move
without limits. Choose your
bike:Swap batteries anytime.

Get support whenyou need it.
You're not tied to anything,

and that's the point/This is
movement made simple,
made stylish;andimade for
the city:

PRE-ORDER NOW

Feel the freedom.
Ride Clover.

Clover - Website and brand experience
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Discove_r
our e-Bikes

The Solo

Electric

( SEE DETAILS )
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Maintainance
and support

Quarterly checkups. Fast repairs. No hold
music, no hidden fees — just real help
when you need it. Allincluded in your
monthly fee.

Insurance
INncluded

Bumps, scrapes, surprises?
You're insured. No paperwork, no panic.

< 2 rideclover.com C
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Download
our App

Manage your bike, swaps,
and support instantly. It's like
having a pit-stop crew in
your pocket.

GETITON
” Google Play

# Download on the
@& App Store

< 2 rideclover.com C
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Ongoing success

The redesigned site now gives Clover a strong
digital platform that reflects their brand'’s
mission and values, while clearly presenting
their product portfolio and the services that
make the subscription unique. With clearer
structure, stronger messaging, and visuals that
support the narrative, Clover is better positioned
to attract riders who want style, sustainability,

and simplicity in how they move around the city.

Our collaboration continues as Clover grows
and expands into new markets.

Clover - Website and brand experience




