THE AGE OF TRUST

Consentis arelationship,

not a transaction

—_— r— Consent in digital services has been reduced to people tapping a banner,

—J((— _l — with no understanding of what they’re agreeing to and no waY torevisit the
l= decision. Instead, it should be seen as a relationship that unfolds over time,
J7TEER "" — involving clear communication and genuine choice.
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