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McDonald's Corp., led by CEO Chris Kempczinski, has been a household name since its founding by brothers Richard and Maurice McDonald in 1940. Headquartered in Chicago, Illinois, the company boasts an impressive employee count of 200,000 (as of 2021) and operates a staggering 39,198 restaurants worldwide. The fast-food giant's revenue for
2021 stood at a whopping US$23.2 billion, with a net income of US$7.5 billion. McDonald's is not only one of the most recognized brands globally but also the largest supplier of toys in the world, famously providing them with every Happy Meal. In recent years, the company has focused on global expansion, closing 164 restaurants in the US in 2020
and opening over 500 new outlets worldwide, including 400 in China. McDonald's mission statement is "To make delicious feel-good moments easy for everyone," highlighting its commitment to feeding and fostering communities through its affordable prices and high-quality food.

In the latest quarter ending March 31, 2021, McDonald's accumulated US$5.125 billion in revenues, representing an 8.7% increase year-over-year. With a rich history spanning 80 years, McDonald's has established itself as a global fast-food powerhouse and continues to dominate the industry through its mission and values. As the world's largest fast-
food chain, McDonald's ensures a fun and safe environment for everyone through its hands-on management strategy. This approach guarantees standardized operations across all outlets globally, providing customers with a consistent experience regardless of their location. To optimize customer experience, McDonald's develops restaurant designs
and layouts, selects convenient locations, and offers flexible hours to guarantee easy access. The company recently announced a new growth strategy focused on the 3 D's (Digital, Delivery, and Drive-Thru), strengthening its mobile apps and drive-thru lanes worldwide. This initiative provides customers with easy access to their favorite menu items
globally. McDonald's core values - Serve, Inclusion, Integrity, Community, and Family - define the brand and guide its business decisions. To accelerate its phenomenal drive-thru advantage, McDonald's is piloting a program offering personalized orders and deals across all digital touchpoints at select restaurants before a nationwide launch next year.
The company also aims to increase women and underrepresented groups in its senior leadership ranks, aiming for 35% minorities by 2025 and 45% women within five years. McDonald's values integrity, speaking up for vulnerable people in society and acting with transparency. It offers "Speak Up" training globally to ensure a safe, respectful, and

inclusive workplace every day.
The company is committed to helping members of the community through several initiatives, including the HACER National Scholarship Program, which awards scholarships to Hispanic students contributing to social transformation.
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McDonald's mission statement is "To make delicious feel-good moments easy for everyone," highlighting its commitment to feeding and fostering communities through its affordable prices and high-quality food. The company has been averaging annual revenues of $19-$21 billion from 2017 to 2021, with a steady growth in net income year-over-year
from 2015 to 2019. Its innovative adoption of drive-thrus has also contributed to the chain's success, delivering 70% of its total sales. In the latest quarter ending March 31, 2021, McDonald's accumulated US$5.125 billion in revenues, representing an 8.7% increase year-over-year. With a rich history spanning 80 years, McDonald's has established
itself as a global fast-food powerhouse and continues to dominate the industry through its mission and values. As the world's largest fast-food chain, McDonald's ensures a fun and safe environment for everyone through its hands-on management strategy. This approach guarantees standardized operations across all outlets globally, providing
customers with a consistent experience regardless of their location. To optimize customer experience, McDonald's develops restaurant designs and layouts, selects convenient locations, and offers flexible hours to guarantee easy access. The company recently announced a new growth strategy focused on the 3 D's (Digital, Delivery, and Drive-Thru),
strengthening its mobile apps and drive-thru lanes worldwide. This initiative provides customers with easy access to their favorite menu items globally. McDonald's core values - Serve, Inclusion, Integrity, Community, and Family - define the brand and guide its business decisions. To accelerate its phenomenal drive-thru advantage, McDonald's is
piloting a program offering personalized orders and deals across all digital touchpoints at select restaurants before a nationwide launch next year. The company also aims to increase women and underrepresented groups in its senior leadership ranks, aiming for 35% minorities by 2025 and 45% women within five years. McDonald's values integrity,

speaking up for vulnerable people in society and acting with transparency.
It offers "Speak Up" training globally to ensure a safe, respectful, and inclusive workplace every day. The company is committed to helping members of the community through several initiatives, including the HACER National Scholarship Program, which awards scholarships to Hispanic students contributing to social transformation. McDonald's has

been supporting Ronald McDonald House Charities (RMHC) since 1974.
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McDonald's mission statement is "To make delicious feel-good moments easy for everyone," highlighting its commitment to feeding and fostering communities through its affordable prices and high-quality food. The company has been averaging annual revenues of $19-$21 billion from 2017 to 2021, with a steady growth in net income year-over-year
from 2015 to 2019. Its innovative adoption of drive-thrus has also contributed to the chain's success, delivering 70% of its total sales. In the latest quarter ending March 31, 2021, McDonald's accumulated US$5.125 billion in revenues, representing an 8.7% increase year-over-year. With a rich history spanning 80 years, McDonald's has established
itself as a global fast-food powerhouse and continues to dominate the industry through its mission and values. As the world's largest fast-food chain, McDonald's ensures a fun and safe environment for everyone through its hands-on management strategy. This approach guarantees standardized operations across all outlets globally, providing
customers with a consistent experience regardless of their location. To optimize customer experience, McDonald's develops restaurant designs and layouts, selects convenient locations, and offers flexible hours to guarantee easy access. The company recently announced a new growth strategy focused on the 3 D's (Digital, Delivery, and Drive-Thru),
strengthening its mobile apps and drive-thru lanes worldwide. This initiative provides customers with easy access to their favorite menu items globally. McDonald's core values - Serve, Inclusion, Integrity, Community, and Family - define the brand and guide its business decisions. To accelerate its phenomenal drive-thru advantage, McDonald's is
piloting a program offering personalized orders and deals across all digital touchpoints at select restaurants before a nationwide launch next year. The company also aims to increase women and underrepresented groups in its senior leadership ranks, aiming for 35% minorities by 2025 and 45% women within five years. McDonald's values integrity,
speaking up for vulnerable people in society and acting with transparency. It offers "Speak Up" training globally to ensure a safe, respectful, and inclusive workplace every day. The company is committed to helping members of the community through several initiatives, including the HACER National Scholarship Program, which awards scholarships
to Hispanic students contributing to social transformation. McDonald's has been supporting Ronald McDonald House Charities (RMHC) since 1974. In 2021, the company reaffirmed its commitment to helping families with sick children stay together and access necessary care. To achieve this goal, McDonald's will donate two cents for every Happy
Meal sold from January to December 2021. The company's purpose is to nourish and support local communities.
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Its innovative adoption of drive-thrus has also contributed to the chain's success, delivering 70% of its total sales. In the latest quarter ending March 31, 2021, McDonald's accumulated US$5.125 billion in revenues, representing an 8.7% increase year-over-year.

McDonald’s Vision, Mission and Value

Vision

= To be the best & leading fast food
providers around the globe

Mission

« To be the world’s best quick service restaurant
experience. Being the best means providing
outstanding quality, service, cleanliness, and
value, so that we make every customer in every
restaurant smile."

Values

= Qur values summarizedin "G S C &V~ Provide
good guality, services to customer . Have
cleanliness environment when customer enjoys
their meal . The value of food product makes
every customer is smiling.

In recent years, the company has focused on global expansion, closing 164 restaurants in the US in 2020 and opening over 500 new outlets worldwide, including 400 in China. McDonald's mission statement is "To make delicious feel-good moments easy for everyone," highlighting its commitment to feeding and fostering communities through its
affordable prices and high-quality food. The company has been averaging annual revenues of $19-$21 billion from 2017 to 2021, with a steady growth in net income year-over-year from 2015 to 2019.

Its innovative adoption of drive-thrus has also contributed to the chain's success, delivering 70% of its total sales. In the latest quarter ending March 31, 2021, McDonald's accumulated US$5.125 billion in revenues, representing an 8.7% increase year-over-year. With a rich history spanning 80 years, McDonald's has established itself as a global fast-
food powerhouse and continues to dominate the industry through its mission and values. As the world's largest fast-food chain, McDonald's ensures a fun and safe environment for everyone through its hands-on management strategy. This approach guarantees standardized operations across all outlets globally, providing customers with a consistent
experience regardless of their location. To optimize customer experience, McDonald's develops restaurant designs and layouts, selects convenient locations, and offers flexible hours to guarantee easy access. The company recently announced a new growth strategy focused on the 3 D's (Digital, Delivery, and Drive-Thru), strengthening its mobile apps
and drive-thru lanes worldwide. This initiative provides customers with easy access to their favorite menu items globally.

McDonald's core values - Serve, Inclusion, Integrity, Community, and Family - define the brand and guide its business decisions. To accelerate its phenomenal drive-thru advantage, McDonald's is piloting a program offering personalized orders and deals across all digital touchpoints at select restaurants before a nationwide launch next year. The
company also aims to increase women and underrepresented groups in its senior leadership ranks, aiming for 35% minorities by 2025 and 45% women within five years. McDonald's values integrity, speaking up for vulnerable people in society and acting with transparency.

It offers "Speak Up" training globally to ensure a safe, respectful, and inclusive workplace every day. The company is committed to helping members of the community through several initiatives, including the HACER National Scholarship Program, which awards scholarships to Hispanic students contributing to social transformation. McDonald's has
been supporting Ronald McDonald House Charities (RMHC) since 1974. In 2021, the company reaffirmed its commitment to helping families with sick children stay together and access necessary care. To achieve this goal, McDonald's will donate two cents for every Happy Meal sold from January to December 2021. The company's purpose is to
nourish and support local communities. As a leading global foodservice provider, McDonald's believes it has a responsibility to make a positive impact on the world. The company engages with customers, staff, franchisees, suppliers, and partners to be a responsible business that positively affects communities globally. McDonald's is dedicated to
making a difference in the communities where it operates. The company's actions focus on people, communities, and the environment, ensuring a better business and a more trusted brand for future generations.



