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Participants:

Target Market:

Awareness Engagement Conversion Retention

Paid TV Organic social Registration webpage Email journey
Paid Radio Direct mail Fundraising webpage Incentives
Out of home (billboard etc) Telemarkting Fundraiaing guide Merchandise
PR/Media Email Marketing Social community Digital badges
Paid Social SMS Printed assets Feedback surveys
Digital Advertising Editorial Social assets Competitions
Webpage Native content Digital retargeting Impact communications
SEM User generated content Thank you comms
Affiliate Marketing
Influencer Outreach
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	Campaign Name Input: The wombat walk 2025
	Campaign activation period: May 1 -31
	fundraising goal: 135,000
	Campaign mechanism: A sponsored walk of 50 kms
	Target market: Corporates, community groups, environmental enthusiasts and activists.
	Core message: Connect with your city, the environment and the people around you.
	Target no: 
	 of participants: 675

	Target avg fundraising amount: $200
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