Partner Benefits Framework

Tier: E.g. Bronze
(Lowest to Highest)
Length Of Contract: E.g. 1 years
Minimum Donation: E.g. $10,000

Target Number: 5

Annual Impact: E.9.

8,000 red wombat
education
programmes
delivered to
local school

children.
. E.g. Support team
AccountManagement: _= S-nC oS
. resources
How will the

partnership be run day
to day? How will you
make sure partners
have appropriate
accesstoyourteams?

E.g. Silver
E.g. 3 years
E.g.$50,000

4

E.g.

Provide a 24 hour

Wombat helpline

E.g. Shared
Account
management team

E.g. Gold E.g. Platinum
E.g. 2 years E.g. 2 years
E.g. $100,000 E.g. $250,000

3 2

E.g. E.g.

Rehabilitate 250 Protect 20 Wombat
Wombats habitats

E.g. Shared E.g. Dedicated
Account account manager

management team

E.g. Diamond

E.g. 1 year
E.g. $500,000
1
E.g.

Rehabilitate 500
wombats

and protect 20
wombat habitats
from destruction.

E.g. Dedicated
account manager
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Tier:

Logo:

Marketing &
Storytelling:

E.g. Bronze

O
RED e
WOMBAT

E.g. Employee
communications
programme.

E.g. Silver

(]
RED o,
WOMBAT

E.g. Recognition
materials for online
and offline

promotions.

E.G. Partner
exclusive imagery
and storytelling

Marketing materials and storytelling
What do you have the capacity to produce? Or alternatively, what are you happy for your partners to create
using your brand assets? Thinkabout how youcan create value for each type of partnership and how you will
resource these activities.

E.g. Gold

(]
@
RED\ GOLD |
| PARTNER |

WOMBAT
E.g. Tailored
recognition

materials for online
and offline
promotions.

E.g. Co-branded
marketing  materials

E.g. Co-branded
press releases

E.g. Platinum

RED armen,

WOMBAT
E.g. Tailored
recognition

materials for online
and offline
promotions.

E.g. Co-branded
marketing  materials

E.g. Co branded
press. releases

E.g. Access to
partner-only impact
stories, imagery and
video for promotion
and recognition.

Use of Brand - Your brand is a valuable asset that you should protect. Think about how you would like other
businesses to use your brand. Are there any risks that your brand could be damaged through partnerships?
How will you maintainits value despite sharing it with other businesses? How will you integrate your most
valuable brand assets (like your logo) with these partners in a way that creates value for them?

E.g. Diamond

[DIAMOND!

R E D | PARTNER |
WOMBAT

E.g. Employee
communications
programme

E.g. Access to
public  fundraising
and Volunteering
opportunities

E.g. Employee
communications
programme

E.g. Access to
annual corporate
fundraising
opportunities

E.g. Access to
annual partner-only
volunteering
opportunities

E.g. Employee
communications
programme
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Recognition Tier:

Channel: E.g. Bronze E.g. Silver E.g. Gold E.g. Platinum E.g. Diamond
E.g. Social E.g. Shared posts E.g. 3 x posts on E.g. 5 x posts on E.g. 1 week of E.g. 2.5 weeks of
media on agreed agreed platforms agreed platforms posting on each posts on each

platforms platform platform
E.g. Website E.g. Logo and E.g. Logo and E.g. Logo & Link E.g. 1 Week E.g. 25 Week
Link on partner Link on partner on partner  page, homepage takeover homepage
page page, feature feature  page, takeover,
page homepage dedicated feature
sponsorship ~ on page, logo & link
selected  days. on partner page
E.g. Regular E.g. 4 x logo E.g. 2 x Ad, 4 Xx E.g. 1 x Feature, E.g. 2x features, Eg. 1 x
e-newsletter inclusion logo inclusions 2 x ad, 4 x logo 2x Ad, 6 x logo Dedicated
inclusions inclusions editions, 2 X
features
2 x ad, 8 x logo
inclusions
E.g. Monthly
Magazine

E.g. Volunteer
email database

E.g. Regular
donor email
database
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Employee engagement benefits:

What opportunities can you provide to allow
businesses to engage with your cause?

E.g. Employee
E | communications
mployee programme

Engagement
Benefits:
0 00,
‘e 9°
Logo: R E D : ::IST'\:\IZEER:
WOMBAT

Tier: E.g. Bronze

E.g. Access to
public  fundraising
and Volunteering
opportunities

E.g. Employee
communications

programme
(]
@
RED e
WOMBAT
E.g. Silver

E.g. Access to
annual corporate
fundraising
opportunities

E.g. Access to
annual partner-only
volunteering
opportunities

E.g. Employee
communications

programme
S -
RED .o
WOMBAT

E.g. Gold

E.g. Option to
purchase 'Wombat
ZEN' education
workshop packages

E.g. Quarterly
Volunteering
opportunities

E.g. Tailored
employee
communications
programme featuring
bespoke content.

E.g. Priority access
to events or
participation in
fundraisers e.g.

Melbourne Marathon

R E D PARTNER
WOMBAT

E.g. Platinum

Eg. 2 x
Inspirational
employee
presentations

E.g. Tailored
employee workshops

E.g. Bespoke Monthly
fundraising events

E.g. Tailored
employee workshops

E.g. Bespoke
employee
communications
programme with
co-created content

E.g. Priority access
to events or
participation in
fundraisers e.g.

Melbourne Marathon

RED \pasmes)
WOMBAT

E.g. Diamond
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