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Campaign The Wombat Walk 2025

Name:
Fundraising 30,000
Fundraising October (4-week event) Goal:
Period:

Campaign A sponsored walk of 20 km through bushland in NSW
Target Nature lovers, families, environmental enthusiasts, and Mechanism:

Market:
Target 150
Core Every step you take raises funds for wombat rescue an( Participants:
Message: Target Avg
Fundraising $200
Amount:
Marketing Plan:
Awareness Engagement Conversion Retention
Paid TV Organic Social D Registration Webpage D Email Journey D
Paid Radio Direct Mail Fundraising Webpage [] | Incentives [
Out of Home (Billboard) H Telemarketing 0 Fundraiaing Guide [J | Merchandise [l
PR/Media [1 | EmailMarketing [] | Social Community _D_ Digital Badges Q
Paid Social |:| SMS Printed Assets D Feedback Surveys Dr
Digital Advertising [] | Editorial Social Assets [] Competitions
Webpage [] |usG Digital Retargeting [] Impact Communications []
SEM Thank You Comms L]
Affiliate Marketing
Influencer Outreach [




	Campaign Name: The Wombat Walk 2025
	Fundraising Period: October (4-week event)
	Campaign Mechanism: A sponsored walk of 20 km through bushland in NSW
	Target Market: Nature lovers, families, environmental enthusiasts, and Sydney and Newcastle communities
	Fundraising Goal: 30,000
	Target Participants: 150
	Target Average Fundraising Amount: $200
	Core message: Every step you take raises funds for wombat rescue and habitat protection.
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