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	Campaign Name: The Wombat Walk 2025
	Fundraising Period: October (4-week event)
	Campaign Mechanism: A sponsored walk of 20 km through bushland in NSW
	Target Market: Nature lovers, families, environmental enthusiasts, and Sydney and Newcastle communities
	Fundraising Goal: 30,000
	Target Participants: 150
	Target Average Fundraising Amount: $200
	Core message: Every step you take raises funds for wombat rescue and habitat protection.
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