










DATA INTEGRITY IMPACT STUDY 

In May 2025, Compliant ran a session at 
WFA's Media Forum in New York. That session 
focused on data integrity as the 'next frontier 
for measurement', addressing the quality 
and incentive issues that persist in 
programmatic. WFA members were invited to 
participate in a global study measuring the 
performance impact of Compliant's new 
curation signal, the Data Integrity Index (D11). 
As a consequence, several leading brands 
took part, optimising media campaigns in 
controlled tests to assess the effectiveness of 
the above strategies. 

The research assessed how the D11 influences 
media quality and campaign performance. 
The aim was to prove the hypothesis by 
isolating the D11 as the only variable and 
measuring its impact on a range of media 
objectives ( awareness, consideration and 
conversion) and campaign KPls (such as 
vCPM, CPCV, CPA and ROAS). For more detail 
on the testing framework, please see "About 
this Study" in Appendix 2. 

Hypothesis: 

Improving data integrity through the use of 
Compliant's Data Integrity Index (DII) as a 
pre-bid input signal enables advertisers to 
shift investment toward higher-quality 
media while maintaining or improving 
campaign performance across key 
performance indicators. 

ACTIVATION IS EASY 

D11 integrates seamlessly into existing 
programmatic infrastructure. It can be 
activated via DSP segments, pre-bid 
filters in SSP integrations, minimum 
thresholds in PMP negotiations, or in 
Al-optimised inclusion lists. 

SEE THE ACTIVATION PLAYBOOK 

"Dynamic, data-driven curation is essential in programmatic media buying. As this report 

highlights, data integrity is a key input to media quality. It's the reason why all ANA 

Programmatic Transparency Benchmark participants receive this data; to help them increase 

transparency, boost quality, and improve campaign and business outcomes. " 

BILL DUGGAN I GROUP EVP

DATA INTEGRITY: A SUPER-SIGNAL FOR THE Al ERA 

What is data integrity? 

Data integrity is a quality metric, 
encompassing a wide range of data 
governance, data compliance and data 
stewardship standards, underpinned by 
industry best practices. 

How the Data Integrity Index (D11) 
identifies high-value publishers 

D11 is a 0-100 scoring framework that 
measures the data practices of digital 
publishers worldwide. The D11 signal gives 
media buyers transparency of the data 
integrity standards underpinning ad 
impressions across more than 92% of open­
web inventory. This enables advertisers to buy 
high-performing impressions, and avoid the 
low-value long tail. 

For more information about the D11 and 
Compliant's proprietary scoring 

methodology, please see: "About the D11" 
in Appendix 1. 
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