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IT emerges as the primary focus of function-specifi
while marketing, finance, and procurement form the ne
across horizontal business processes.
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Marketing & Sales
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In 2025, 73% of employees intentionally use gener
generative Al tools at work, reflecting the widespread

across professional settings.
Global: Types of Al Tools Intentionally Used at Work, in % of usage, 2025

General-purpose generative Al tools (e.g. ChatGPT, Copilot,
73%
Claude)
Voice-based Al assistants (e.g. Siri, Alexa, Google Assistant) _ 45%

Image/video/audio generators (e.g. DALL-E, Canva) _ 31%

Specific-purpose generative Al Tools (e.g. Grammarly, _ 26%
Github)

Other specific-purpose Al tools (e.g. for predictive analytics, 18%
workflow autamation) _ 0

Al systems developed or customized for your organization _ 18%

Robots and physical autonomous systems _ 12%

0% 20% 40% 60% 80% 100%

in % of Usage

Source: yStats.com analysis, based on third-party industry data
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In Southeast Asia, Al Agnhostics prioritize seller [0 oowered
tools, and pricing transparency to reduce perceived [
Al adoption in E-Commerce, as of February 2025.

SEA: Key Areas to Improve Seller Experience Among Al Agnostics, in % of E-Com. Sellers, T

Enhanced seller protection 42%
More Al-powered tools 39%
Enhanced seller support 39%

More marketing & advertising tools 32%
More seller incentives 31%
Transparent fee structure 31%
More advanced analytics & insights 30%

Offer seller training programmes 30%
O% 16% 26% 36% 46% 50%

in % of E-Commerce sellers

Source: yStats.com analysis, based on third-party industry data
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As of January 2025, 89% of respondents in Chinal agular
or regular Al use, reflecting widespread everyday enga

China: Adoption of Al, in % of Respondents, Nov 2024 - Jan 2025

Others
11%

Using Al on a semi-regular
or regular basis
89%

Source: yStats.com analysis, based on third-party industry data
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In 2025, 43% of North American firms report par gration,
up from 34% in 2024, while full integration rises to

gradual maturity across core operations.
North America: Organizational Maturity Levels of Generative Al Adoption, in % of Resp., 20

Partial integration: Generative Al is integrated =
across some operations/workflows 34%
Full integration: Generative Al is fully integrated — 25%
across core operations/worklows 22%
Initial implementation: We are beginning to 18%
implement generative Al across some —17(V 0
0

operations/workflows |
- . . . . |2025
Piloting: We are experimenting with generative Al ﬂl
through small-scale projects 11%
Exploration: We are just beginning to explore _ﬂ| 82024
generative Al and its potential benefits 12%
0%
None of the above 50
0% 10% 20% 30% 40% 50%
in % of Respondents
Source: yStats.com analysis, based on third-party industry data
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(76%), marketplace (71%), engagement (69%), and delivera
U.S.: Expected Areas of GenAl Impact Within Agencies, in % of Respondents, June 2024

How an agency creates content for clients

The agency marketplace 71%

How consumers interact with the marketing an agency creates 69%

What content an agency produces for clients 62%

0% 20% 40% 60% 80% 100%

in % of Respondents

Source: yStats.com analysis, based on third-party industry data
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In 2025, Al tool usage among employees in Europ® 54% in
France to 78% in Spain, illustrating uneven adoption &

markets.
Europe: Employee Usage of Al Tool by Country, in % of Resp. Using Al Several Times WeekKIY

Spain 78%
France 64% ‘
0% 25% 50% 75% 100%
in % of Respondents
Source: yStats.com analysis, based on third-party industry data
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As of January 2025, regular Al use in Northern a
varies widely, with rates above 69% in Baltic and NGO
while several Western economies remain below 53%.
North. & West. Europe: Adoption of Al by Country, in % of Res. Report. Regular Use*, Nov
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Latvia
Norway
Estonia

Lithuania
Switzerland
Denmark
Ireland
Finland
Austria

UK

France
Germany
Sweden
Belgium
Netherlands

2%
71%
70%
69%
65%
57%
56%
55%
53%
52%
51%
51%
49%
47%
43%

0%

Source: yStats.com analysis, based on third-party industry data
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In 2024, Al adoption across business functions in
remains limited, with 29-41% of organizations reporting

Implementation and only 14-28% achieving scaled use.
Middle East: Al Implementation Levels by Business Function, in % of Respondents, Oct-Dec 20%

Operations 20% | 11% | 6% |
IT/Digital 21% | 16% [ 5% |
Strategy 20% [ 10% | o | BAtscale
implementation
Product 23% [ 12% [4%| | aLimited

development/research . _
implementation

Supply chain/manufacturing 22% | 11% | 5% |
O Piloting/Experime
Human resources 24% [ 13% [6%]| ™M
O Evaluating
Finance 30% | 18% | 6% |
Legal, risks, and ONo pl
. 29% 16% 6% 0 plans to
compliance | | | implement and
Marketing, sales, and 5 5 5 Don't know/unsure
customer service it l Lo | 11% |
0% 20% 40% 60% 80% 100%

in % of Respondents

Source: yStats.com analysis, based on third-party industry data
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In 2025, Al project failures surge across the MiddI€
overruns of up to 1,000% expose widespread gaps in
planning.

Middle East: Budget Overruns, Financial Planning Deficits, and Al Project Termination Risks, J

Al Budgets Routinely Exceed Initial Projections

» According to Roland Berger, artificial intelligence projects in the Middle East often exceed original cost estimates by 500% to
1,000%. These overruns typically stem from inaccurate budgeting and insufficient advance planning. Cost escalation begins early in
the project lifecycle and compounds during implementation. As a result, financial management has become one of the most critical
and underdeveloped capabilities across Al initiatives in the region.

High Termination Rates Reflect Financial Misalignment

» More than 50% of Al initiatives in the Middle East are ultimately terminated due to budget overruns, as noted by Roland Berger. This
high failure rate highlights a persistent misalignment between executive ambition and actual project economics. The firm further
reports that financial management is the second-largest source of executive dissatisfaction with Al projects, following only talent
shortages.

Financial Planning Shortfalls Lead to Suboptimal ROI

» Roland Berger finds that fewer than 15% of organizations in the region properly identify, quantify, and assess the costs, risks, and
expected value of their Al projects. Without this foundation, many initiatives fail during implementation or deliver limited returns. Even
projects with high potential struggle to justify investment due to weak financial structuring and unrealistic expectations.

Urgent Need for Rigorous Financial Modelling

» Roland Berger recommends developing robust financial models from the outset of any Al initiative. These should include realistic
budget allocations, contingency buffers, and long-term expenditure planning. As noted in the report, “Al has the potential to transform
the Middle East’s economy, but without accurate cost modelling and region-specific planning, even the most promising projects risk
falling short.” Comprehensive financial discipline is essential for ensuring Al deployments deliver strategic value.

Source: yStats.com analysis, based on third-party industry data

8240720251 11
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In 2025, OpenAl GPT models dominate Al framewor?
America at 82.1%, with custom in-house models at 22.
Vertex Al at 21%, showing dominance and rising alternative

Latin America: Adoption of Al Frameworks by Provider, in % of Respondents, Mar-Apr 2025

OpenAl GPT models 82.1%

Custom in-house models 22.8%

Google Vertex Al 21%

TensorFlow 16.7%

|

PyTorch 16%

Hugging Face Transformers 12.3%

scikit-learn 6.2%

1

0% 20% 40% 60% 80% 100%
in % of Respondents

Source: yStats.com analysis, based on third-party industry data
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Brazilian companies largely expect Al to reshape tiR
62% sharing this view, making it the dominant percept

remaining skepticism in 2025.
Brazil: Corporate Expectations of Al's Impact on Industry, in % of Respondents, Jan 2025

| am not aware
2%

Little impact
14%

Significantimpact
62%

It's too soon to tell
15%

Source: yStats.com analysis, based on third-party industry data
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In West Africa, by 2023, 51% of CEOs reported ad®
across their companies, while 48% said it had alreac

technology strategies, signaling rapid organizational int€
West Africa: Generative Al's Impact on Companies, in % of CEOs, Oct-Nov 2023

Generative Al has been adopted 51%
across my company 26%

My company has changed ist 48%
technok)gy strategy because of — 0
35%

generative Al

Generative Al willimprove my [ N A 6%

company's products or services | 47%

Generative Al will enhance my 0 .
company'sbility to build trust with _M‘ 42% B Disagree

stakeholders

Generative Al will significantly _ 18%
()}
OAgree

change the way my company | 51%
creates, delivers, and captures value

Generative Al will require most of my | N RN 1820

workforce to develop new skills | 53%
Generative Al will increase 19%
competitive intensity in my industry | 56%
0% 26% 46% 66% 86% 100%
in % of CEOs
Source: yStats.com analysis, based on third-party industry data
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In 2025, GenAl economic potential in Africa conce
sectors, with banking leading early adoption but sca

broader value capture.
Africa: Sectoral Distribution, Banking Applications, and Economic Value Potential of GenAl,

Sectoral Concentration of GenAl Potential

» According to McKinsey, over half of Africa’s generative Al (GenAl) economic potential is concentrated in seven sectors: bank
consumer packaged goods (CPG), telecommunications, insurance, mining and heavy industry, and the public sector, including
healthcare.

» While each of these sectors includes front-runners pioneering GenAl use, McKinsey notes these applications remain in early stages, with
broader scaling opportunities ahead.

» There is significant untapped opportunity to scale these innovations, signaling a need for broader implementation and organiz ational
readiness across industries.

GenAl Applications Across the Banking Value Chain

» Banks in Africa are beginning to operationalize GenAl across customer service, risk management, marketing, and IT functions by
deploying tools like copilot licenses to boost productivity.

» Some sub-Saharan banks are leveraging gen Al to hyperpersonalize outbound sales campaigns, using large language models (LLMs) to
simulate customer-copywriter dialogue, optimize content, and shorten review cycles.

» In one case, data scientists were retrained in copywriting and collaborated with legal and compliance teams to ensure regulatory-fit
content, combining machine output with human oversight.

» Additional examples include an Egyptian bank automating credit memo drafting for large and midsize loans and a South African retail
bank applying Al across the full risk function, enhancing speed and regulatory accuracy.

Value Potential and Scaling Challenges in Banking

» McKinsey projects that widespread GenAl adoption in banking could unlock USD 4.7 billion to 7.9 billion in economic value across Africa.

» High-potential use cases include automating marketing, account planning, operations, credit risk management, and technology
development, from user stories to UI/UX design and code testing.

» The firm names this transformation "idea to impact", emphasizing that GenAl is not just a tool but a foundational shift in technology and
business operating models.

Source: yStats.com analysis, based on third-party industry data

3821820256 15
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yStats.com provides secondary market research: By using various sources of information we ensure maxim
all obtained data. As a result companies get a precise and unbiased impression of the market situation.

Only reliable sources such as national and international statistical offices, industry and trade associations, business repo
business and company databases, journals, company registries and news portals are used as a basis for the analyses,
statistical reports and forecasts.

Our international employees research and filter all sources and transiate relevant information into English. This ensures that
the content of the original studies is correctly interpreted.

yStats.com delivers all research results as PowerPoint files. All data can therefore be used directly for board presentations
or be individually adapted.

If required, yStats.com provides in-depth analysis for all research projects. Simply send us a request.

This report is copyrighted. All rights reserved and no part of this report may be reproduced, stored in a retrieval system or
transmitted in any form without the prior permission of the publishers.

The information in this report does not constitute the provision of investment, legal or tax advise. Any views expressed reflect
the current views of the original authors, which do no necessarily correspond to the opinions of yStats.com GmbH & Co. KG.

The information in this report is provided for informational purposes only and without any obligation, whether contractual
or otherwise. No warranty or representation is made as to the correctness, completeness and accuracy of the information
given or the assessments made.

We have taken every precaution to ensure that details provided in this report are accurate. The publishers are not liable
for any omissions, errors or incorrect insertions, nor for any interpretations made from the document.

© Copynght 2024 ystats.com GmbH & Co. KG, 22765 Hamburg, Gemany
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This report is subject to the Terms & Conditions of yStats.com GmbH & Co. KG, which can be found at yStats.com. By seleC
license, you agree to the Terms & Conditions which pertain to said license. Please be aware that any misuse of this product or a
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in accordance with the aforementioned Terms & Conditions will result in legal action.

SINGLE USER LICENSE

SITE LICENSE

GLOBAL SITE LICENSE

The licensing structure is as follows

I allows one (1) user to access the downloaded report.

I allows up to ten (10) users of a company within a specified geographic area (i.e. country) to access the
downloaded report.

I allows up to ten (10) user of a company worldwide to access the downloaded report
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Secondary Market Research

e The reports are compiled based on secondary market research. Secondary research is information gathered from previously published so
based on information and data acquired from national and international statistical offices, industry and trade associations, business repo
company databases, journals, company registries, news portals and many other reliable sources. By using various sources we ensure maximum
reported data. As a result, companies gain a precise and unbiased impression of the market situation.

¢ Cross referencing of data is conducted in order to ensure validity and reliability.

e The source of information and its release date are provided on every chart. It is possible that the information contained in one chart is derived from several
sources. If this is the case, all sources are mentioned on the chart.

e The reports include mainly data from the last 12 months prior to the date of report publication. Exact publication dates are mentioned in every chart.

Definitions

e The reports take into account a broad definition of B2C E-Commerce, which might include mobile commerce. As definitions may vary among sources, exact
definition used by the source (if available) is included at the bottom of the chart.

Chart Types

e Our reports include text charts, pie charts, bar charts, rankings, line graphs and tables. Every chart contains an Action Title, which summarizes the main
idea/finding of the chart and a Subtitle, which provides necessary information about the country, the topic, units or measures of currency, and the applicable time

period(s) to which the data refers. With respect to rankings, it is possible that the summation of all categories amounts to more than 100%. In this case, multiple
answers were possible, which is noted at the bottom of the chart.

Report Structure

e Reports are comprised of the following elements, in the following order: Cover page, preface, legal notice, methodology, definitions, table of contents,
management summary (summarizing main information contained in each section of report) and report content (divided into sections and chapters). When
available, we also include forecasts in our report content. These forecasts are not our own; they are published by reliable sources. Within Global and Regional
reports, we include all major developed and emerging markets, ranked in order of importance by using evaluative criteria such as sales figures.

Notes and Currency Values

o If available, additional information about the data collection, for example the time of survey and number of people surveyed, is provided in the form of a note. In
some cases, the note (also) contains additional information needed to fully understand the contents of the respective data.

¢ When providing information about amounts of money, local currencies are most often used. When referencing currency values in the Action Title, the EUR values
are also provided in brackets. The conversions are made using the average currency exchange rate for the respective time period. Should the currency figure be
in the future, the average exchange rate of the past 12 monthsis used.
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* India: Adoption of Al, in % of Respondents, Nov 2024 - Jan 2025
* Indonesia: Al Adoption by Tool Type Among E-Commerce Sellers, in % of Resp. Using Each Tool, Feb. 2025
* Australia: Adoption of Al, in % of Respondents, Nov 2024 - Jan 2025
* Thailand: Al Adoption by Tool Type Among E-Commerce Sellers, in % of Resp. Using Each Tool, Feb. 2025
» Malaysia: Al Adoption by Tool Type Among E-Commerce Sellers, in % of Resp. Using Each Tool, Feb. 2025
* Philippines: Al Adoption by Tool Type Among E-Commerce Sellers, in % of Resp. Using Each Tool, Feb. 2025
* Vietnam: Al Adoption by Tool Type Among E-Commerce Sellers, in % of Resp. Using Each Tool, Feb. 2025
* Singapore: Al Adoption by Tool Type Among E-Commerce Sellers, in % of Resp. Using Each Tool, Feb. 2025
* New Zealand: Adoption of Al, in % of Respondents, Nov 2024 - Jan 2025

Seller Segmentation & Barriers
Regional

* Asia:
* SEA:
* SEA:
* SEA:
* SEA:
* SEA:
* SEA:
* SEA:
* SEA:

Perception of Al Benefits Over Risks, in % of Respondents by Country, Nov 2024 - Jan 2025
Seller Perceptions of Al Benefits, in % of Respondents, February 2025

Barriers to Al Adoption Among Online Sellers, in % of Respondents, February 2025

Share of Al Adepts by Country, in % of E-Commerce Sellers, February 2025

Share of Al Agnostics by Country, in % of E-Commerce Sellers, February 2025

Share of Al Aspirants by Country, in % of E-Commerce Sellers, February 2025

Key Areas to Improve Seller Experience Among Al Agnostics, in % of E-Com. Sellers, Feb. 2025
Key Areas to Improve Seller Experience Among Al Aspirants, in % of E-Com. Sellers, Feb. 2025
Key Areas to Improve Seller Experience Among Al Adepts, in % of E-Com. Sellers, Feb. 2025
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4.2.2.2. Country Spotlights
 China: Top Barriers About Risks Associated with Al Use and Implementation, in % of Respondents, Sep - Oct 2024
+ Japan: Top Barriers About Risks Associated with Al Use and Implementation, in % of Resp., Sep - Oct 2024
+ Japan: Selective or Wide Use of Al in Financial Reporting, in % of Organizations, Apr 2024 & Sep 2024
» South Korea: Top Barriers About Risks Associated with Al Use and Implementation, in % of Resp., Sep - Oct 2024
* India: Top Barriers About Risks Associated with Al Use and Implementation, in % of Resp., Sep - Oct 2024
+ Australia: Top Barriers About Risks Associated with Al Use and Implementation, in % of Resp., Sep - Oct 2024
» Taiwan: Top Barriers About Risks Associated with Al Use and Implementation, in % of Resp., Sep - Oct 2024
* New Zealand: Top Barriers About Risks Associated with Al Use and Implementation, in % of Resp., Sep - Oct 2024

4.3. APAC: Al Functional Use Cases & Economic Impact

4.3.1. E-Commerce Seller Operations
4.3.1.1. Regional
* SEA: Al Adoption by Business Function and Readiness Group, in % of Functions, Feb. 2025
* SEA: Al Tool Usage, Functional Adoption Levels, and Seller Readiness by Market, 2025
» SEA: Share of E-Commerce Sellers Using Selected Al Tools, in % of Resp., February 2025
« APAC: Consumer Usage of Offline, Digital, & Al Channels for Product Discovery, in % of Resp., 2024
« APAC: Consumer Usage of Offline, Digital, & Al Channels for Product Research, in % of Resp., 2024
» SEA: Enablers of Al Adoption in E-Commerce and Digital Payments, April 2025
* SEA: Average Cost Reduction from Al/GenAl, in % of Total Costs, 2023 & 2027
* SEA: Average Revenue Growth from Al/GenAl, in % Revenue Growth, 2023 & 2027

4.3.1.2. Country Spotlights
» China: Al Integration Across E-Commerce, Payments, and B2B Platforms via Leading Tech Ecosys., Nov 2025
+ China: Al Agent Expansion in Commerce, Shifting Consumer Behavior, and “Al Plus” Policy Support, Nov 2025
» China: Al Integration in Search, Social Networking, and Virtual Interaction Platforms, Oct 2025
» China: Generative Al Adoption, Retail Efficiency Gains, and Strategic Platform Investment, Nov 2025
» China: Practical Use of Generative Al Shopping Tools Among Early-Adopting Consumers, Aug 2024
« Japan: Use of Al Tools for Personalised Shopping, Visual Search, and Inventory Optimisation, Oct 2025
« Japan: Use of Al Recommendation Engines, Chatbots, and Predictive Marketing in E-Commerce, Oct 2025
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4.3.2. Payments & FinTech Use Cases

4.3.2.1. Regional
* Asia: Al Applications in Credit Inclusion, Finance Automation, and Procurement Innovation, April 2025
* Asia: Al-Driven Cloud Banking, Investment Analytics, and Vertical B2B Financial Solutions, April 2025
* APAC: Al Integration, Stablecoin Cards, Tokenised Transfers, and Micro-Merchant Access, June 2025

4.3.2.2. Country Spotlights
» China & Hong Kong: PBoC “Al + Finance” Strategy, FinTech Week Highlights, and LianLian Al Solutions, Nov 2025
» China & Hong Kong: CEO Reports of Efficiency Gains from Al Adoption, in % of Respondents, 2025
» China & Hong Kong: CEO Reports of Profitability Improvements from Al Adoption, in % of Respondents, 2025
» China: CEO Reports of Job Growth Resulting from Generative Al Adoption, in % of Respondents, 2025
» China: Al Integration Across Finance, Payments, and Commerce Platforms with BuiltIn Governance, Nov 2025
» China: Al Deployment in Search Engines, Enterprise Platforms, and Digital Payment Ecosystems, Oct 2025
» China: Conversational Al Payments, Merchant Integration, Alipay’s Digital Service Expansion, Oct 2025
» China: Al Smart Glasses Payments, Voice Authentication Technology, and Global E-Wallet Expansion, Nov 2025
« Japan: Application of Al in Fraud Detection, Personalised Banking, and Automated Payment Operations, Oct 2025
» Japan: Al in QR Fraud Prevention, Customer Experience, and Financial Ecosystem Innovation, Oct 2025
» Hong Kong & Global: CEO Reports of Efficiency Gains from Al Adoption, in % of Resp., 2025
» Hong Kong & Global: CEO Reports of Profitability Improvements from Al Adoption, in % of Resp., 2025

4.4, APAC: Al Risk Management, Trust & Security

4.4.1. Fraud & Threat Trends
4.4.1.1. Regional
* SEA: Year-over-Year Increase in Al-linked Fraud Rate, in %, 2024
* APAC: Synthetic Identity Fraud, Deepfakes, Verification Gaps and Country Trends in FinTech, 2025
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4.4.1.2. Country Spotlights
» China: Top Concerns About Risks Associated with Al Use, in % of Respondents, Sep- Oct 2024
» China: DeepSeek Model, Generative Al Expansion, Cyber Threats, and DataPrivacy Risks, Oct 2025
» China: Integration of Screen-Aware Al Agents, Data Access Permissions, and Privacy Gover. Gaps, Oct 2025
» China: Al Adoption Among Elderly Users and Integration in Fraud Prevention Programs, Oct 2025
« Japan: Rise of Al-Enhanced Ransomware, Phishing, and Financial Platform Attacks, Oct 2025
 Japan: Top Concerns About Risks Associated with Al Use, in % of Respondents, Sep- Oct 2024
» South Korea: Top Concerns About Risks Associated with Al Use, in % of Respondents, Sep- Oct 2024
* India: Top Concerns About Risks Associated with Al Use, in % of Respondents, Sep- Oct 2024
» Australia: Top Concerns About Risks Associated with Al Use, in % of Respondents, Sep- Oct 2024
» Taiwan: Top Concerns About Risks Associated with Al Use, in % of Respondents, Sep- Oct 2024
* New Zealand: Top Concerns About Risks Associated with Al Use, in % of Respondents, Sep- Oct 2024

4.4.2. Detection Tools & Risk Models
» SEA: Al Detection with 80%+ False Positives, Generative Al for Alerts and Support, 2024
» SEA: Risk-Scoring Models, Network Analytics, and Data-Sharing Efforts, 2024
* APAC: Al in Fraud Detection, Real-Time Payment Security, and Biometric Authentication, July 2025
» APAC: Al-Driven Enterprise Fraud Management, Identity Verification, and Integration Challenges, July 2025

4.4.3. Trust & Readiness

4.43.1. Regional
+ Asia: Intentional Use and Trust of Al at Work by Country, in % of Respondents, Nov 2024 - Jan 2025
+ Asia: Trust and Acceptance of Al Systems by Country, in % of Respondents, Nov 2024 - Jan 2025
* APAC: Consumers’ Al Trust by Activity Type, in % of Respondents, 2024
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4.4.3.2. Country Spotlights
+ China & Hong Kong: CEO Trust in Integrating Al into Core Business Processes, in % of Respondents, 2025
* China: Trust and Acceptance of Al Systems, in % of Respondents, Nov 2024 - Jan 2025
* China: Views of Al Benefits Over Risks, Nov 2024 - Jan 2025
» China: Regular Use and Trust of Al at Work, Nov 2024 - Jan 2025
» China: Share of Employees with Required Al Skills and Capabilities for Ethical and Legal Al Use, in % of Respondents, Sep - Oct 2024
» China: Share of Third-Party Partnerships on Al Skills Gaps for Ethical and Compliant Al Use, in % of Respondents, Sep - Oct 2024
+ Japan: Public Awareness of Artificial Intelligence, in % of Respondents, Jan 2025 - Apr 2025
+ Japan: Attitudes Toward the Rise of Al in Daily Life, in % of Respondents, Jan 2025 - Apr 2025
 Japan: Trust and Acceptance of Al Systems, in % of Respondents, Nov 2024 - Jan 2025
» Japan: Views of Al Benefits Over Risks, in % of Respondents, Nov 2024 - Jan 2025
« Japan: Regular Use and Trust of Al at Work, in % of Respondents, Nov 2024 - Jan 2025
+ Japan: Share of Employees with Required Al Skills and Capabilities for Ethical and Legal Al Use, in % of Resp., Sep - Oct 2024
+ Japan: Share of Organizations Upskilling Staff for Ethical and Compliant Al Use, in % of Resp., Sep - Oct 2024
 Japan: Public Trust in National Al Regulation Effectiveness, in % of Respondents, Jan 2025 - Apr 2025
» South Korea: Public Awareness of Artificial Intelligence, in % of Respondents, Jan 2025 - Apr 2025
» South Korea: Attitudes Toward the Rise of Al in Daily Life, in % of Respondents, Jan 2025 - Apr 2025
» South Korea: Trust and Acceptance of Al Systems, in % of Respondents, Nov 2024 - Jan 2025
» South Korea: Views of Al Benefits Over Risks, in % of Respondents, Nov 2024 - Jan 2025
» South Korea: Regular Use and Trust of Al at Work, in % of Respondents, Nov 2024 - Jan 2025
» South Korea: Share of Employees with Required Al Skills and Capabilities for Ethical and Legal Al Use, in % of Resp., Sep - Oct 2024
» South Korea: Share of Organizations with External Hiring for Al Ethics and Compliance Skill Gaps, in % of Resp., Sep - Oct 2024
» South Korea: Public Trust in National Al Regulation Effectiveness, in % of Respondents, Jan 2025 - Apr 2025
* India: Public Awareness of Artificial Intelligence, in % of Respondents, Jan 2025 - Apr 2025
* India: Attitudes Toward the Rise of Al in Dalily Life, in % of Respondents, Jan 2025 - Apr 2025
* India: Trust and Acceptance of Al Systems, in % of Respondents, Nov 2024 - Jan 2025
* India: Views of Al Benefits Over Risks, in % of Respondents, Nov 2024 - Jan 2025
* India: Regular Use and Trust of Al at Work, in % of Respondents, Nov 2024 - Jan 2025
* India: Levels of GenAl Strategy Development Among Enterprises, in % of Respondents, 2025
» India: Distribution of Enterprises by Stage of GenAl Platform Integration and Architecture Maturity, in % of Respondents, 2025
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Country Spotlights (Cont.)
* India: Enterprise Data Platform Maturity for GenAl Enablement, in % of Respondents, 2025
* India: Enterprise Workforce Readiness for GenAl Deployment, in % of Respondents, 2025
* India: Enterprise Decision-Making Maturity for GenAl Implementation Models, in % of Respondents, 2025
* India: Share of Employees with Required Al Skills and Capabilities for Ethical and Legal Al Use, in % of Resp., Sep - Oct 2024
* India: Share of Organizations with External Hiring for Al Ethics and Compliance Skill Gaps, in % of Resp., Sep - Oct 2024
* India: Public Trust in National Al Regulation Effectiveness, in % of Respondents, Jan 2025 - Apr 2025
* Australia: Public Awareness of Artificial Intelligence, in % of Respondents, Jan 2025 - Apr 2025
* Australia: Attitudes Toward the Rise of Al in Daily Life, in % of Respondents, Jan 2025 - Apr 2025
« Australia: Trust and Acceptance of Al Systems, in % of Respondents, Nov 2024 - Jan 2025
« Australia: Views of Al Benefits Over Risks, in % of Respondents, Nov 2024 - Jan 2025
+ Australia: Regular Use and Trust of Al at Work, in % of Respondents, Nov 2024 - Jan 2025
+ Australia: Share of Employees with Required Al Skills and Capabilities for Ethical and Legal Al Use, in % of Resp., Sep - Oct 2024
+ Australia: Share of Organizations Upskilling Staff for Ethical and Compliant Al Use, in % of Resp., Sep - Oct 2024
« Australia: Public Trust in National Al Regulation Effectiveness, in % of Respondents, Jan 2025 - Apr 2025
» Taiwan: Share of Employees with Required Al Skills and Capabilities for Ethical and Legal Al Use, in % of Resp., Sep - Oct 2024
» Taiwan: Share of Organizations with External Hiring for Al Ethics and Compliance Skill Gaps, in % of Resp., Sep - Oct 2024
* Hong Kong & Global: CEO Trust in Integrating Al into Core Business Processes, in % of Resp., 2025
* New Zealand: Trust and Acceptance of Al Systems, in % of Respondents, Nov 2024 - Jan 2025
* New Zealand: Views of Al Benefits Over Risks, in % of Respondents, Nov 2024 - Jan 2025
* New Zealand: Regular Use and Trust of Al at Work, in % of Respondents, Nov 2024 - Jan 2025
* New Zealand: Share of Employees with Required Al Skills and Capabilities for Ethical and Legal Al Use, in % of Resp., Sep - Oct 2024
* New Zealand: Share of Third-Party Partnerships on Al Skills Gaps for Ethical and Compliant Al Use, in % of Resp., Sep - Oct 2024

Regulation & Compliance
Regional
* Asia: Cyber Defence, Identity Risk Management and Compliance Automation via Al, April 2025
» APAC: Financial Crime Regulation, Synthetic Identity Laundering, and Al Compliance Strategy, July 2025
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4.4.4.2. Country Spotlights
» China: Views on the Need for Al Regulation, in % of Respondents, Nov 2024 - Jan 2025
» China: Adequacy of Al Regulation and Laws for Safe Use, in % of Respondents, Nov 2024 - Jan 2025
» China: National Al Roadmap, Industry Standards System, and Multi-Level Governance Structure, Nov 2025
» China: National Crackdown on Deepfakes, Al Fraud, and Unregistered Platforms, Oct 2025
» China: Top Expected Benefits of Effective Al Governance, in % of Respondents, Sep - Oct 2024
 Japan: Views on the Need for Al Regulation, in % of Respondents, Nov 2024 - Jan 2025
 Japan: Adequacy of Al Regulation and Laws for Safe Use, in % of Respondents, Nov 2024 - Jan 2025
 Japan: Top Expected Benefits of Effective Al Governance, in % of Respondents, Sep - Oct 2024
» South Korea: Views on the Need for Al Regulation, in % of Respondents, Nov 2024 - Jan 2025
» South Korea: Adequacy of Al Regulation and Laws for Safe Use, in % of Respondents, Nov 2024 - Jan 2025
» South Korea: Top Expected Benefits of Effective Al Governance, in % of Respondents, Sep - Oct 2024
* India: Views on the Need for Al Regulation, in % of Respondents, Nov 2024 - Jan 2025
* India: Adequacy of Al Regulation and Laws for Safe Use, in % of Respondents, Nov 2024 - Jan 2025
* India: Top Expected Benefits of Effective Al Governance, in % of Respondents, Sep - Oct 2024
+ Australia: Views on the Need for Al Regulation, in % of Respondents, Nov 2024 - Jan 2025
+ Australia: Adequacy of Al Regulation and Laws for Safe Use, in % of Respondents, Nov 2024 - Jan 2025
« Australia: Top Expected Benefits of Effective Al Governance, in % of Respondents, Sep - Oct 2024
» Taiwan: Top Expected Benefits of Effective Al Governance, in % of Respondents, Sep - Oct 2024
* New Zealand: Views on the Need for Al Regulation, in % of Respondents, Nov 2024 - Jan 2025
* New Zealand: Adequacy of Al Regulation and Laws for Safe Use, in % of Respondents, Nov 2024 - Jan 2025
* New Zealand: Top Expected Benefits of Effective Al Governance, in % of Respondents, Sep - Oct 2024
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4.5, APAC: Competitive Landscape & Strategic Al Movement

45.1. Market Scale & Activity

45.1.1. Regional
+ Asia: Funding for Al-Driven FinTech Companies, in USD billions, 2023-2025f
+ Asia: Number of Al-Driven FinTech Companies, in thous., in % of Total FinTech Comp., 2023, 2025e
+ Asia: Top Countries of Al FinTech Companies, in % of Total Al FinTech Companies, 2025

4.5.1.2. Country Spotlights
+ China & Hong Kong: CEO Reports of Workforce Changes from Al Adoption, in % of Respondents, 2025
+ China & Hong Kong: CEO Expectations for Al Integration in Workforce and Skills in Next 3 Years, in % of Respondents, 2025
 Japan: Al Market Value, Sectoral Adoption, and Governance Framework under the 2025 Al Promotion Act, Oct 2025
» Hong Kong & Global: CEO Reports of Workforce Changes from Al Adoption, in % of Resp., 2025
» Hong Kong & Global: CEO Expect. for Al Integration in Workforce and Skills in Next 3 Years, in % of Resp., 2025

4.5.2. Strategic Moves by Key Players

45.2.1. Regional
* Asia: Cross-Border Integration, Market Entry, Strategic Exit and Global Partnerships via Alipay+, 2024
* APAC: Visa Al Commerce, Mastercard Agent Pay, Shopper Trends, and Market Positioning, May 2025

4.5.2.2. Country Spotlights
» China: Alibaba’s Al Investment Strategy, Cloud Expansion, and Platform Integration, Nov 2025
» China: Alibaba’s Al Infrastructure Expansion, Nvidia Partnership, and Launch of Qwen3-Max and Qwen3-Omni, Nov 2025
 China: Alibaba’s Global Al and Cloud Investments, Global Data Centers, and Industry Partnerships, Oct 2025
» China: Alibaba’s Al-Driven Market Revival, Strategic Partnerships, and Investor Revaluation, Oct 2025
» China: Taobao and Tmall’'s Revenue Growth, Al-Powered User Expansion, and 88VIP Membership Retention, Nov 2025
» China: Expansion of Generative Al Advertising Across E-Commerce and Social Media Platforms, Nov 2025
 China: Alipay Tap!’s User Growth, SME Investment, and Al-Powered Healthcare Integration, Nov 2025
» China: Long-Context Chatbot Development, Model Scaling, and Generative Al Competition, Oct 2025
» China: Ling-1T Model Performance, Al Ecosystem Development, and Strategic Fintech Integration, Oct 2025
+ China: Zhipu Al's GLM Architecture, Product Ecosystem, and Cross-Border Funding, Oct 2025
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4.6. APAC: Al Governance, Regulation & Innovation Enablers

46.1. Public & Private Sector Al Initiatives

4.6.1.1. Regional
* Asia: Public & Private Drivers of Al Governance, Infrastructure and Experimentation in Finance, 2025
+ Asia: Al Sandboxes and Capacity-Building Programs in Four Economies, 2025
* Asia: Al-Focused Regulatory Sandboxes and Innovation Hubs in Four Financial Markets, 2025 (1 of 2)
* Asia: Al-Focused Regulatory Sandboxes and Innovation Hubs in Four Financial Markets, 2025 (2 of 2)

4.6.1.2. Country Spotlights
» China: Expansion of Al Infrastructure, Data Centers, and Digital Yuan Systems, Nov 2025
» China: Computing Capacity, Data Growth, Sectoral Al Models, and Renewable Energy Expansion, Nov 2025
» China: Al in Manufacturing, Retail, and Energy Focused on Productivity and Green Innovation, Nov 2025
» China: Government Venture Funds, Subsidy Programs, and Uni.-Linked Al Innovation Networks, Oct 2025
» China: Al+ Strategy, Education and Data Initiatives, and Policy Priorities, Oct 2025
+ China: Rapid Al Model Expansion, Rising Infrastructure Investment, and Labor Market Imbalance, Nov 2025
+ Japan: Government Planning for Domestic Al Development, Infrastructure, and Economic Impact, Oct 2025
« Japan: Al Infrastructure, Skills Training, Research Collaboration, and Cybersecurity Cooperation, Oct 2025
» South Korea: Private Al Investment, Government Incentives, and Public-Private Funding Model, Oct 2025
» South Korea: Al Infrastructure Funding, Data Access, and Cluster Development, Oct 2025
» South Korea: GPU Expansion, National Al Computing Center Development, Domestic Al Chip Support, Oct 2025
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4.6.2. Al Innovation Frameworks
4.6.2.1. Regional
* Asia: Al Innovation Facilitators, Financial Inclusion, Regulatory Insight and Risk Management, 2025
* Asia: Regulatory Frameworks for Al Innovation, Market Fit, Coordination, and Expertise, 2025
* Asia: Design, Resource, and Oversight Barriers of Al Innovation Facilitators in Financial Markets, 2025
« Asia: Development of Al Experimentation Platforms and Governance Across Multiple Sect., 2025 (1 of 2)
* Asia: Development of Al Experimentation Platforms and Governance Across Multiple Sect., 2025 (2 of 2)
» APAC: Al Strategy in Anti-Financial Crime, Predictive Capabilities, and Governance Priorities, July 2025
» SEA: Infrastructure, Talent, and Regulatory Barriers Impacting Al Adoption, April 2025
» SEA: Sectoral and Country-Level Al Contributions to Economic Growth, April 2025

4.6.2.2. Country Spotlights
» China: Al Research Output, Patent Leadership, and Data-Driven Innovation Expansion, Oct 2025
» China: Generative Al Adoption, Patent Leadership, and Automated Monitoring Use, Oct 2025
+ China: Unified Computing System, Data Governance Frameworks, and Industrial Al Strategy, Oct 2025
 China: Data Generation, Accessibility, and Public-Private Al Collaboration, Oct 2025
» China: Al Talent Production, Retention, and Institutional Development, Oct 2025
» China: Generative-Al Leaders, Benchmark Gains, and Open-Source Model Growth, Oct 2025
» China: Fragmented Al Data Systems, Limited High-End Talent, and Uneven Industrial Integration, Nov 2025
 China: Integration of Al Development, Digital Currency Infrastructure, and Trade Systems, Oct 2025
« Japan: Al Promotion Act, Strategy Center, and Governance Framework for Responsible Innovation, Oct 2025
« Japan: Al Responsibilities, Ethical Guidelines, and Trust-Based Compliance in Digital Commerce, Oct 2025
» South Korea: National Al Master Plan, Presidential Oversight, Safety Institutions, and Budget-Aligned Subcommittees, Oct 2025
» South Korea: Mandatory Al Disclosure, Compute-Based Oversight, and Representation Requirements, Oct 2025
» South Korea: Al Documentation Duties, Compute-Based Oversight, and Disclosure Rules, Oct 2025
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5. North America Al Landscape: Adoption, Use Cases, Economic Impact, Risk Management, and Governance
5.1. North America: Key Takeaways
5.2. North America: Al Adoption Landscape & Regional Patterns

5.2.1. Adoption Benchmarks
5.2.1.1. Regional
» North America: Functional Deployment of Generative Al, in % of Respondents, Feb — Mar 2025
» North America: Organizational Maturity Levels of Generative Al Adoption, in % of Resp., 2024 & 2025
* North America: Status of Organizational Al Strategy Development, in % of Respondents, Feb. — Mar 2025
» North America: Organizational Readiness to Implement Generative Al, in % of Resp., Feb — Mar 2025

5.21.2. U.S.
+ U.S.: Organizational Al Adoption, in % of Respondents, 2024 — 2025
+ U.S.: Agentic Al Deployment by Business Function, in % of Respondents, 2024 & 2025
+ U.S.: Employee Use of Al at Work by Frequency, in % of Respondents, 2023 — 2025
+ U.S.: Using Al in the Past Six Months vs. Daily Among Adults, in % of Respondents, April 2025
* U.S.: Al Usage by Task Type in Daily Life Among Adults, in % of Respondents, April 2025
+ U.S.: Al Usage by Task Type Among Adults, in % of Resp. Routinely Performing Each Activity, April 2025
» U.S.: Al Investment Plans Among Midsize Companies and Private Equity Firms, in % of Respondents, 2023 & 2024

5.2.1.3. Canada
» Canada: Organizational GenAl Experiments and Stage of Adoption, in % of Respondents, Jan — Feb 2025
» Canada: Use of Generative Al at Work and Frequency Among Users, in % of Respondents, August 2024
» Canada: Generative Al Adoption by Province, in % of Respondents, 2023 & 2024
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5.2.2.
5.2.2.1.

5.2.2.2.

5.2.2.3.

Seller Segmentation & Barriers

Regional
* North America: Key Barriers to Generative Al Adoption, in % of Respondents, Feb— Mar 2025
* North America: Planned Changes in Al Budgets, in % of Respondents, Feb— Mar 2025
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u.s.

» U.S.: Leading Barriers to Generative Al Adoption, in % of Respondents, Jul— Dec 2024

» U.S.: Main Barriers to Responsible Al Investment, in % of Respondents, April 2024

» U.S.: Leading Barriers to Agentic Al Adoption, in % of Respondents, 2024 & 2025

» U.S.: C-Suite Perceptions of GenAl Tool Development and Release Pace, in % of Respondents, Oct — Nov 2024

* U.S.: Top C-Suite Perceived Reasons for Slow GenAl Tool Development, in % of Respondents, Oct — Nov 2024

» U.S.: Presence and Type of Benchmark Standards for GenAl Tools, in % of Respondents, Oct— Nov 2024

» U.S.: C-Suite Assessment of Organizational Generative Al Maturity Levels, in % of Resp., Oct — Nov 2024

» U.S.: GenAl Performance Satisfaction Among Org. with Met or Exceeded Expectations, in % of Resp., Dec 2024

» U.S.: Recommendation and Successful Resolution of GenAl Tools, in % of Respondents, Oct— Nov 2024

» U.S.: Top Reasons GenAl Fell Short of Expectations, in % of Resp. by Devel. and Prod. Stage, 2023— 2024

» U.S.: Using and Interacting With Al Daily by Generation, in % of Respondents, April 2025

» U.S.: Using and Interacting With Al Daily by Employment Status, in % of Respondents, April 2025

» U.S.: Using and Interacting With Al Daily by Income Group, in % of Respondents, April 2025

» U.S.: Frequent Employee Use of Al at Work by Role, in % of Respondents, 2023 - 2025

» U.S.: Extensive Generative Al Familiarity by Employee Age Group, in % of Respondents, Oct— Nov 2024

» U.S.: Comfort With Generative Al at Work by Employee Age Group, in % of Respondents, Oct— Nov 2024

» U.S.: Provision of Feedback on Generative Al Tools by Employee Age Group, in % of Respondents, Oct— Nov 2024

» U.S.: Interest in Participation in GenAl Tool Design by Employee Age Group, in % of Respondents, Oct— Nov 2024

» U.S.: Expectations on Al's Impact in Midsize Companies and Private Equity Firms, in % of Respondents, 2023 & 2024
Canada

» Canada: Use of Public vs. Private Generative Al Tools at Work, in % of Respondents, August 2024
+ Canada: Planned GenAl Deployment Methods and Implementation Teams, in % of Resp., Jan— Feb 2025
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North America: Al Functional Use Cases & Economic Impact

E-Commerce Seller Operations

U.S.: Al, AR, Blockchain, Mobile Commerce, and Social Commerce in B2C E-Commerce, April 2024
U.S.: GenAl Usage by Use Case Among Agencies, in % of Respondents, June 2024

U.S.: Expected Areas of GenAl Impact Within Agencies, in % of Respondents, June 2024

U.S.: Share of Retail Decision Makers Who Feel Ready to Deploy Generative Al Technology in 2024, in %, November 2023
Canada: Top Generative Al Use Cases at Work, in % of Respondents, August 2024

Payments & FinTech Use Cases

North America: Most Appealing Al Use Cases in Financial Services, in % of Respondents, 2024

» U.S.: Al Use in Finance by Function, Leadership Role, and Governance Priorities, June 2025

» U.S.: Al-Driven Fraud Prevention, Personalization, and Governance in Payments, August 2025

» U.S.: Al-Driven Shopping Capabilities, Virtual Card Integration, and Adoption Barriers in Payments, Aug 2025

+ U.S.: Agentic Al Transaction Execution, Operational Applications, and Secure Payments, August 2025

» U.S.: Top Al Use Cases Including Payment Automation and Fraud Detection, in % of Respondents, 2023 & 2024

» U.S.: Leadership Roles Driving Al Adoption in Financial Processes, in % of Respondents, 2023 & 2024

» U.S.: Share of CFOs Who Say Al Has Reduced Their Need for Lower-Skill Workers, in %, February 2024

* U.S.: Share of CFOs Who Say Al Has Increased Their Need for More Analytically Skilled Workers, in %, February 2024

+ U.S.: Areas Where Al Has Increased vs. Decreased the Need for Higher- vs. Lower-Skilled Workers, by Task Complexity, in % of CFOs,
February 2024

North America: Al Risk Management, Trust & Security

Fraud & Threat Trends
» U.S.: Job Cut Announcements, Impact of Al and Economic Pressures, in Number of Cuts, 2024 & 2025
» U.S.: Tech Sector Job Cuts, Impact of Al and Automation, in Number of Cuts, 2024 & 2025
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5.4.2. Trust & Readiness

» U.S.: Employee Concerns About Generative Al Risks, in % of Respondents, Oct — Nov 2024

* U.S.: Top Reported Benefits from Responsible Al Investment, in % of Respondents, April 2024

* U.S.: Fully Implemented Responsible Al Capabilities for Al and GenAl, in % of Companies, April 2024

* U.S.: Employees and C-Suite Usage of Generative Al for Over 30% of Daily Tasks, in % of Resp., Oct — Nov 2024

» U.S.: Factors for Increased Daily GenAl Usage Among Employees, in % of Respondents, Oct — Nov 2024

» U.S.: Perceived Level of Organizational Support for GenAl Capability Building, in % of Resp., Oct — Nov 2024

» U.S.: Share of CFOs That Say Their Access to Al Technology Is Very or Extremely Important, in %, February 2024

» U.S.: Share of CFOs That Say the Al Automation Thay Are Now Using to Support Their AP Cycle Is Not at All or Only Slightly Important, in
%, February 2024

» Canada: Employee-Reported Workplace Policies on GenAl Use, in % of Respondents, August 2024

» Canada: Generative Al Training Readiness, in % of Respondents, Jan — Feb 2025

5.4.3. Regulation & Compliance
» U.S.: Primary Drivers of Responsible Al Investment, in % of Respondents, April 2024
» U.S.: Top Reasons for Not Using Al, in % of Respondents, in % of Non-Adopting Respondents, April 2025
» Canada: Top Reasons for Not Using Generative Al at Work, in % of Respondents, August 2024
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Market Scale & Activity

U.S.: Average Al Budgets by Company Revenue Segment, in USD millions, Feb 2024 & Dec 2024

U.S.: Average Al Use Cases in Production, in Number of Use Cases, Oct 2023 & Dec 2024

U.S.: Positive ROI by Al Budget Allocation and Business Function, in % of Respondents, 2024 & 2025

U.S.: Positive ROI from Al by Business Area and Survey Wave, in % of Respondents, 2024 & 2025

U.S.: Presence and Maturity of GenAl Road Maps Among C-Suite Leaders, in % of Respondents, Oct — Nov 2024
U.S.: Revenue-Generating GenAl Use Case Identification by C-Suite Leaders, in % of Respondents, Oct — Nov 2024
U.S.: C-Suite Perception of Revenue Changes from Generative Al, in % of Respondents, Oct — Nov 2024

U.S.: C-Suite Perception of Cost Changes from Generative Al, in % of Respondents, Oct — Nov 2024

U.S.: C-Suite Expectations for GenAl Revenue Growth Over the Next 3 Years, in % of Resp., Oct — Nov 2024
U.S.: Share of Total Potential Economic Value from GenAl by Business Function, in % of Resp., Oct — Nov 2024

u.S.:

Leading Al Assistants by Provider, in % of Respondents, April 2025

Canada: SMBs’ Al Investment Plans and Priorities, in % of Respondents, January 2025

« Canada: Al Adoption Rates, Competitive Positioning, and Sectoral Strengths, August 2025

Strategic Moves by Key Players
» U.S.: Al Capital Expenditures and Leading Technology Firms, September 2025
» U.S.: Al Infrastructure Scaling and Investor Confidence, September 2025

North America: Al Governance, Regulation & Innovation Enablers

Regional Public & Private Sector Al Initiatives

» North America: Top Internal Strategies to Track Al Regulatory Changes, in % of Resp., Feb — Mar 2025
» North America: Top External Strategies to Track Al Regulatory Changes, in % of Resp., Feb — Mar 2025

U.S. Al Innovation Frameworks
» U.S.: Al Infrastructure Development, Diplomatic Engagement, and Value-Based Export Strategy, August 2025
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Europe Al Landscape Adoption, Use Cases, Economic Impact, Risk Management, and Governance
Europe: Key Takeaways
Europe: Al Adoption Landscape & Regional Patterns

Regional Adoption Benchmarks
» Northern & Western Europe: Adoption of Al by Country, in % of Respondents Reporting Regular Use, Nov 2024 - Jan 2025
» Southern & Eastern Europe: Adoption of Al by Country, in % of Respondents Reporting Regular Use, Nov 2024 - Jan 2025
 Europe: Al Technology Adoption by Country, in % of Enterprises with 10 or More Employees, 2023 & 2024
 Europe: Al Application Types, in % of Enterprises with 10 or More Employees, 2023 & 2024
» Europe: Employee Usage of Al Tool by Country, in % of Respondents Using Al Several Times Weekly, June 2025

Seller Segmentation & Barriers
» Europe: Lag in Generative Al Adoption, IT Investment Deficit, and Infrastructure Limitations, July 2025
» Europe: Al Reskilling Targets, Talent Retention Issues, and Compliance Barriers, July 2025

Europe: Al Functional Use Cases & Economic Impact

E-Commerce Seller Operations
» Europe: LVMH’s Al Integration Across Design, E-Commerce, Engagement, and Operations, July 2025
 Europe: Al Use in LVMH'’s E-Commerce Search, Loyalty Programs, and Sales Tools, July 2025

Payments & FinTech Use Cases
 Europe: Al-Driven Payment Automation, Fraud Detection, and Core Infrastructure Upgrades, July 2025
« Europe: Al in Open Banking for Risk Control, Value Services, and Infrastructure Efficiency, July 2025
» Europe: Al Wallet Mergers, P2P Expansion, and Digital Euro Integration, July 2025
» Europe: Al-Driven MCA Growth, PSP Consolidation, and Regulatory Alignment via PSD3, July 2025
 Europe: Digital Euro, MiCA Regulation, Innovation Framework, and Al-Driven Payments, July 2025
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Europe: Al Risk Management, Trust & Security

Fraud & Threat Trends

Europe: Al Fraud Prevention, Biometric Authentication, and Tokenized Checkout Solutions, July 2025
Europe: Deepfakes, Synthetic Identities, and Onboarding Manipulation in AFDriven Payments, July 2025
Europe: Multi-Channel Deception, Al Disinformation, and Detection Strain in Fraud Landscape, July 2025

Detection Tools & Risk Models

Europe: Fraud Prevention, Chatbot Automation, Personalization, and Process Efficiency, July 2025
Europe: Al Use Cases in Risk and Compliance Functions, in % of Respondents, Aug- Sep 2024

Trust & Readiness

Europe: Personal and Work Adoption of Top Generative Al Use Cases, in % of Respondents, June- Aug 2024

Europe: Employee Views on Generative Al's Workplace Outcomes, in % of Respondents, June- Aug 2024

Europe: Top Public Concerns About Generative Al Use, in % of Respondents, June - August 2024

Europe: Use of Generative Al by Task Type, in % of Respondents, June - August 2024

Europe: Employee Expectations of Al Job Displacement by Country, in % of Respondents, June 2025

Europe: Al Agent Integration into Operational Workflows by Country, in % of Companies, June 2025

Northern & Western Europe: Trust and Acceptance of Al by Country, in % of Respondents, Nov 2024- Jan 2025
Southern & Eastern Europe: Trust and Acceptance of Al by Country, in % of Respondents, Nov 2024- Jan 2025
Northern & Western Europe: Views of Al Benefits Over Risks, in % of Respondents by Country, Nov 2024- Jan 2025
Southern & Eastern Europe: Views of Al Benefits Over Risks, in % of Respondents by Country, Nov 2024- Jan 2025
Northern & Western Europe: Regular Use and Trust of Al at Work by Country, in % of Respondents, Nov 2024- Jan 2025
Southern & Eastern Europe: Regular Use and Trust of Al at Work by Country, in % of Respondents, Nov 2024- Jan 2025
Nordics: Regulatory Burdens, Leadership Gaps, and Low Al Agent Adoption in GenAl, March 2025

UK & Nordics: Perception & Adoption of GenAl Among Business Leaders, in % of Resp., September 2024

Germany & Nordics: Concerns and Experimentation Levels in GenAl Adoption, in % of Resp., September 2024
Netherlands & Nordics: Perceived Barriers and Trust Levels in GenAl Adoption, in % of Resp., September 2024
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6.4.4. Regulation & Compliance
* Northern & Western Europe: Share Citing a Need for Al Regulation by Country, in % of Respondents Nov 2024 - Jan
» Southern & Eastern Europe: Share Citing a Need for Al Regulation by Country, in % of Respondents Nov 2024 - Jan 2025
» Europe: GPAI-Driven Consumer Risks from Accountability Gaps, Data Bias, and Manipulation, July 2025
» Europe: Institutional, Regulatory, and Technical Obstacles to Al Integration, July 2025
» Europe: GPAI Explainability Limits, ICT Risks, and Talent Shortages in Banking Sector, July 2025
» Europe: Al Transparency, Third-Party Oversight, ICT Risk , and Ethical Use Requirements, July 2025
» Europe: Al Act Risk Model, E-Commerce Adoption, and Early Implementation via Al Pact, July 2025

6.5. Europe: Competitive Landscape & Strategic Al Movement

6.5.1. Market Scale & Activity
» Europe: Gen Al Productivity Gains, Model Deficit, Infrastructure Gaps, and Energy Demand, July 2025
» Europe: Al Semiconductor Design, Cloud Infrastructure, Raw Material Supply, July 2025

6.5.2. Strategic Moves by Key Players
» Europe: Advancing Al Governance Through Funding, Regulation, and Innovation, July 2025
 Europe: Cloud Dependency, Modular Al Architecture, and Strategic Investment Priorities, July 2025

6.5.3. Al Governance, Regulation & Innovation Enablers
+ Europe: Al Act, Regulatory Sandboxes, Testing Environments, and Data Space Strategy, July 2025
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Europe Country Spotlights: Al National Insights & Strategic Challenges

UK
Deepfake Scams, Fintech Vulnerabilities, and Enforcement Gaps in Al-Driven Fraud, July 2025
Executive Impersonation and Cross-Border Risks in Al-Driven Corporate Fraud, July 2025

Germany

Top-Reported Benefits of GenAl Adoption, in % of Respondents, March 2025

Top-Reported Barriers of GenAl Adoption, in % of Respondents, March 2025

GenAl Strategy Implementation Status Among Enterprises, in % of Respondents, 2024 & 2025
Top Barriers to Trusted Al Implementation Among Enterprises, in % of Respondents, March 2025
eCrime Threat Vectors in Digital Systems, in % of Respondents, May 2024

France
GenAl Confidence, Regulatory Clarity, Talent Gaps, and Infrastructure Limitations, July 2025
Top GenAl Adoption Inhibitors vs. Global Baseline, in % Point Difference, January 2025

Spain
Structural Barriers to Al Adoption, SME Limitations, and Fragmented Digital Strategy, July 2025
Company Focus on Tech Investment and Strategic Digital Transformation, in % of Respondents, July 2025

Poland
Institutional Gaps, SME Resistance, and Al Barriers in Competitiveness Context, July 2025
Al Investment Perception by Company Size, in % of Respondents, June 2025
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Middle East Al Landscape: Adoption, Use Cases, Economic Impact, Risk Management, and Governance

7.1. Middle East: Key Takeaways
7.2. Middle East: Al Adoption Landscape & Regional Patterns

7.2.1. Regional Adoption Benchmarks
» Middle East: Organizational Al Adoption Speeds, in % of Respondents, Oct—Dec 2024
» Middle East: Al Implementation Levels by Business Function, in % of Respondents, Oct-Dec 2024
* GCC & Middle East: Companies’ GenAl Adoption, in % of Respondents, October-November 2024
» GCC: GenAl Adoption by Business Function, in % of Respondents, May 2024
» GCC & Mid. East: Expectations for Profit Impact of GenAl, in % of Resp. Anticipating Net Increase, Oct-Nov 2024
* GCC & Mid. East: Net Increase from GenAl Adop. Across Five Business Metrics, in % of Resp., Oct-Dec 2024

7.2.2. Seller Segmentation & Barriers
» Middle East: Barriers to Al Development and Deployment, in % of Respondents, Oct-Dec 2024
+ Saudi Arabia & UAE: Barriers to Accelerating GenAl Adoption, in % of Organizations, August 2024
+ Middle East: Challenges in Attracting Al Talent by Country, in % of Respondents, Oct-Dec 2024
+ Middle East: Linguistic Barriers, Cloud Gaps, Talent Cost Pressures, and Regulatory Challenges, July 2025
+ Middle East: Budget Overruns, Financial Planning Deficits, and Al Project Termination Risks, July 2025
+ Saudi Arabia & UAE: Data-Related Barriers Slowing Al Adoption in Finance, in % of Org., August 2024
+ Saudi Arabia & UAE: Data-Related Barriers Slowing Al Adoption in Retail & Wholesale, in % of Org., Aug. 2024
+ Saudi Arabia & UAE: Data-Related Barriers Slowing Al Adoption in Hospitality & Accommodation, in % of Org., August 2024
+ Saudi Arabia & UAE: Data-Related Barriers Slowing Al Adoption in Media, Entertainment & Gaming, in % of Org., August 2024
+ Saudi Arabia & UAE: Data-Related Barriers Slowing Al Adoption in Government, in % of Org., August 2024
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Regional Country Deep Dive
+ Saudi Arabia: GenAl Readiness, Infrastructure Scale-Up, and Sector-Specific Application Rollout, July 2025
+ Saudi Arabia: Leading GenAl Use Cases by Application Type, in % of Respondents, OctDec 2024
+ Saudi Arabia: GenAl Risks in Data, Labor, Society, Sovereignty, and Al Integrity, July 2025
* UAE: Leading GenAl Use Cases by Application Type, in % of Respondents, OctDec 2024
» UAE: Al Integration Across Aviation, Retail, Financial Services, Logistics, and Telecommunications, July 2025
» UAE: Al-Driven Operational Scaling, Analytics Deployment, and Capability Development, July 2025
« UAE: Al Talent Development via Youth Initiatives, Workforce Reskilling, and Institutional Support, July 2025
» UAE: Strategic Partnerships, Scalable Infrastructure, and Innovation in National Al Landscape, July 2025
* UAE: Centennial 2071 Vision, Interagency Al Execution, and Adaptive Digital Regulation, July 2025
» Qatar: Al Market Value, in QAR billions, 2024e & 2030f
* Qatar: Al Investments, Localized Language Tools, Urban Tech Initiatives, and SME Support, July 2025
 Qatar: Leading GenAl Use Cases by Application Type, in % of Respondents, OctDec 2024

Middle East: Al Functional Use Cases & Economic Impact

E-Commerce Seller Operations
» Middle East: GenAl Efficiency, Cloud-Enabled Scalability, and Data Localization Compliance, July 2025
» Middle East: Top Al Applications in Daily Operational Use, in % of Respondents, Oct-Dec 2024

Payments & FinTech Use Cases
* MENA: Al-Driven Personalization, Risk Management, and National Investment in Financial Services, July 2025
* MENA: Al-Driven Personalization, Risk, Fraud Detection, and Compliance in Financial Services, July 2025
» Middle East: GenAl in Fraud Detection, Risk, Customer Engagement, and Financial Automation, July 2025
» Middle East: GenAl Automation, Service Gains, and Talent Gaps in Financial Sector Strategy, July 2025
» Saudi Arabia & UAE: Current & Future Gen Al Investment Plans by Business Function, in % of Org., Aug. 2024
» Saudi Arabia & UAE: Gen Al Investment Allocation, in % of Organizations, August 2024
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Middle East: Al Risk Management, Trust & Security

Fraud & Threat Trends
GCC: Top Risks of Generative Al Adoption, in % of Respondents, Aug-Sep 2024
Middle East: Al-Related Operational Threat Levels by Country, in% of Respondents, Oct—-Dec 2024

Detection Tools & Risk Models
Middle East: Al-Powered Financial Threat Detection, TPRM Pilots, and Infrastructure Security, July 2025
Middle East: Al Risk Management Measures, in % of Respondents, Oct-Dec 2024

Trust & Readiness
» Middle East: Al Preparedness Levels by Organizational Areas, in % of Respondents, Oct-Dec 2024
+ Saudi Arabia & UAE: Availability Status of Responsible Al Policies, in % of Respondents, August 2024

Regulation & Compliance
» Middle East: Al Value Measurement Practices by Country, in% of Respondents, Oct-Dec 2024
* MENA: Al Regulation in Finance via Ethics Principles, Data Laws, and Innovation Sandboxes, July 2025

Middle East: Competitive Landscape & Strategic Al Movement

Market Scale & Activity
* MENA: Al-Driven IT Spending Growth, in USD billions, 2024 & 2025f
* META: Al Spending and Growth Outlook, in USD Billions, 2024 & 2028f
* MENA: Projected GDP Share from Al vs. Other Sources, in % of Total GDP, 2030e

Strategic Moves by Key Players
» Middle East: GenAl Integration, Arabic LLM Growth, Sector Adoption, and Enterprise Al Strategy, July 2025
+ Saudi Arabia & UAE: Most Strategic GenAl Technology Partners by Type, in % of Respondents, Aug 2024
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7.6. Middle East: Al Governance, Regulation & Innovation Enablers

7.6.1. Public & Private Sector Al Initiatives
* GCC: GenAl Economic Impact, Top Use Cases, Strategic Enablers, and Deployment Barriers, July 2025
» Saudi Arabia & UAE: Awareness of Key Government-Led Al Initiatives, in % of Respondents, Aug 2024

7.6.2. Regional Al Innovation Frameworks
» Middle East: Data Capability Enhancements for Al, in % of Respondents, Oct—Dec 2024
* GCC: Al Strategies, Infrastructure Development, and Capability Gaps by Maturity Segment, July 2025
* GCC: Country-Level Al Progress in Investment, Infrastructure, and Capability Building, July 2025
» Saudi Arabia & UAE: Al Investment Priorities by Value Chain Segment, in % of Respondents, Aug 2024
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Latin America Al Landscape: Adoption, Use Cases, Economic Impact, Risk Management, and Governance

8.1. Latin America: Key Takeaways
8.2. Latin America: Al Adoption Landscape & Regional Patterns

8.2.1. Adoption Benchmarks
8.2.1.1. Regional
* Latin America & Global: Al Adoption by Enterprise Use Cases, in % of Respondents, 2024
* Latin America & Global: Perceived Business Impact of Generative Al, in % of Companies, 2023 & 2024
+ Latin America & Global: Al Delivery Team Implementation, in % of Companies, 2023 & 2024
* Latin America & The Caribbean: Job Categories by Exposure to GenAl, in % of Respondents, April 2025
* Latin America & The Caribbean: Job Categories by Productivity Potential from GenAl, in % of Resp., Apr 2025
* Latin America & The Caribbean: Job Categories by Automation Risk from GenAl, in % of Resp., April 2025
* Latin America & The Caribbean: Workforce Distribution by GenAl Exposure, in % of Resp., April 2025
+ Latin America: Share of Organizations Using Al Tools Across Business Functions, in % of Resp., 2024
+ Latin America: Perceived Impact of Al Tools Across Business Functions, in % of Respondents, 2024
+ Latin America: Adoption of Al-Based Business Solutions, in % of Companies, Jan 2025
+ Latin America: Stage of Al Adoption in Organizations, in % of Respondents, 2025
+ Latin America: Approaches to Al Capability Development, in % of Respondents, 2025
+ Latin America: Share of Latitud Fellowship Companies Identifying as Al-centric or Al-enabled, in % of Resp., 2022-2023 & H1 2024
+ Latin America: Founders’ Views on Al Transformative Force for Business and Society, in % of Resp., 2024
+ Latin America: Founders’ Expectations of Al Impact on Cost Reduction and Revenue Growth, in % of Resp., 2024
+ Latin America: Founders’ Perceptions of Al Market Expectations, in % of Respondents, 2024
+ Latin America: Founders’ Views on Al Hype and Investor Overexpectations, in % of Respondents, 2024
* Latin America: Generative Al Adoption in Tech Companies, in % of Respondents, 2024
+ Latin America: Adoption of Al Frameworks by Provider, in % of Respondents, Mar-Apr 2025
« Latin America: Number of Al Frameworks Adopted, in % of Respondents, Mar-Apr 2025
+ Latin America: Expected Impact of Al on Workforce, in % of Respondents, Mar-Apr 2025
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8.2.1.1. Regional (Cont.)
* Latin America: Main Drivers of Al Adoption, in % of Respondents, Jan 2025
« Latin America: Main Drivers of Excitement About Al Adoption, in % of Respondents, 2025
« Latin America: Good Understanding of Al by Country, in % of Respondents, Aug-Sep 2024
« Latin America: Use of Al Tools in Daily Life by Country, in % of Respondents, Aug-Sep 2024

8.2.1.2. Country Spotlights
* Brazil: Population Familiarity with Al, in % of Respondents, 2024
* Brazil: Corporate Perceptions of Al for Automation and Efficiency, in % of Respondents, Jan 2025
» Mexico: Corporate Perceptions of Al for Automation and Efficiency, in % of Respondents, Jan 2025
» Colombia: Corporate Perceptions of Al for Automation and Efficiency, in % of Respondents, Jan 2025
+ Chile: Corporate Perceptions of Al for Automation and Efficiency, in % of Respondents, Jan 2025
* Argentina: Corporate Perceptions of Al for Automation and Efficiency, in % of Respondents, Jan 2025
* Brazil: Corporate Expectations of Al’'s Impact on Industry, in % of Respondents, Jan 2025
» Mexico: Corporate Expectations of Al's Impact on Industry, in % of Respondents, Jan 2025
» Colombia: Corporate Expectations of Al's Impact on Industry, in % of Respondents, Jan 2025
» Chile: Corporate Expectations of Al's Impact on Industry, in % of Respondents, Jan 2025
* Argentina: Corporate Expectations of Al's Impact on Industry, in % of Respondents, Jan 2025
* Brazil: Expected Timeline of Results from Al Strategies, in % of Respondents, Jan 2025
» Mexico: Expected Timeline of Results from Al Strategies, in % of Respondents, Jan 2025
» Colombia: Expected Timeline of Results from Al Strategies, in % of Respondents, Jan 2025
* Chile: Expected Timeline of Results from Al Strategies, in % of Respondents, Jan 2025
* Argentina: Expected Timeline of Results from Al Strategies, in % of Respondents, Jan 2025
* Brazil: Al Investment Plans, in % of Respondents, Jan 2025
» Mexico: Al Investment Plans, in % of Respondents, Jan 2025
» Colombia: Al Investment Plans, in % of Respondents, Jan 2025
* Chile: Al Investment Plans, in % of Respondents, Jan 2025
* Argentina: Al Investment Plans, in % of Respondents, Jan 2025
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+ Latin America & The Caribbean: Infrastructure, Computing, Server, and Data Ecosystem Gaps for Al Adoption, Aug 20%
+ Latin America & The Caribbean: Al Talent Shortages, Education Pipeline Weaknesses, and Firm-Level Adoption Gaps, AUS
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Seller Segmentation & Barriers

Latin America: Al Opportunity in Service Exports, Investment Gap, Export Lag, and Skills Gap, Aug 2025
Latin America: Main Challenges to Al Implementation, in % of Respondents, 2024

Latin America: Main Obstacles to Al Adoption, in % of Respondents, Jan 2025

Latin America: Leading Barriers to Al Adoption, in % of Respondents, Mar-Apr 2025

Latin America: Barriers to Al Exploration, in % of Respondents, 2025

Latin America: Key Areas of Support Needed for Al Adoption, in % of Respondents, Mar-Apr 2025

Latin America: Al Functional Use Cases & Economic Impact

E-Commerce Seller Operations

« Latin America: Productivity Gains from Al Adoption, in % of Respondents, 2025

+ Latin America: Benefits of Al Adoption, in % of Respondents, Jan 2025

+ Latin America: Business Functions of Al Implementation, in % of Respondents, Jan 2025
« Latin America: Use of Al Technologies in Daily Operations, in % of Respondents, 2025

Payments & FinTech Use Cases

« Latin America: FinTech Sector Growth as a Foundation for Al-Enabled Payments, in Number of Comp., 2017 & 2023

« Latin America: FinTech Concentration and Al Readiness Potential by Country, in % of Total Fintech Comp., 2024

« Latin America: Count. with the Highest Growth in Fintech Startups and Al Innovation Potential, in % of Comp., 2022-2024
« Latin America: Blockchain Tokenization, Al Monitoring, and Customer-Centric Banking Innovations, Sep 2025

Latin America: Al Risk Management, Trust & Security

Fraud & Threat Trends

Latin America & Mexico: Cybercrime Attempts and Al Professional Shortages in Millions, Oct 2024

Latin America: Fraud Challenges, Costs, Al Detection Tools, and Partnerships in Digital Payments, Sep 2025
Latin America: Biggest Risks to Al Deployment in Startups, in % of Respondents, 2025

Latin America: Al and Intensified Inequality by Country, in % of Respondents, Aug—Sep 2024
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Trust & Readiness
* Brazil: Comfort Levels in Sharing Personal Data with Al Tools, in % of Respondents, 2024
* Brazil: Public Readiness for Data Sharing with Al and Traditional Inst., in % of Resp. Comfortable Sharing Data, 2024
* Brazil: Planned Al Training Investments for Teams, in % of Respondents, Jan 2025

* Mexico: Planned Al Training Investments for Teams, in % of Respondents, Jan 2025

» Colombia: Planned Al Training Investments for Teams, in % of Respondents, Jan 2025

* Chile: Planned Al Training Investments for Teams, in % of Respondents, Jan 2025

 Argentina: Planned Al Training Investments for Teams, in % of Respondents, Jan 2025

+ Brazil: Workforce with Al Hiring Focus, in % of Respondents, Jan 2025

» Mexico: Workforce with Al Hiring Focus, in % of Respondents, Jan 2025

» Colombia: Workforce with Al Hiring Focus, in % of Respondents, Jan 2025

+ Chile: Workforce with Al Hiring Focus, in % of Respondents, Jan 2025

 Argentina: Workforce with Al Hiring Focus, in % of Respondents, Jan 2025

+ Brazil: Importance of Sustainability in Implementing Al Solutions, in % of Respondents, Jan 2025

» Mexico: Importance of Sustainability in Implementing Al Solutions, in % of Respondents, Jan 2025

» Colombia: Importance of Sustainability in Implementing Al Solutions, in % of Respondents, Jan 2025

+ Chile: Importance of Sustainability in Implementing Al Solutions, in % of Respondents, Jan 2025

+ Argentina: Importance of Sustainability in Implementing Al Solutions, in % of Respondents, Jan 2025

Regulation & Compliance
+ Latin America: Support for Government Regulation of Al by Country, in % of Respondents, Aug—Sep 2024
 Latin America: Al Bills with Principle-Based Rights, Risk Classification, and Compliance Obligations, Sep 2025
* Latin America: Al Proposals with Governance Councils, Regulatory Sandboxes, and SME Support, Sep 2025
+ Latin America: Regulatory Gaps, Local Frameworks, Regional Coordination, and Al Governance, Sep 2025
+ Latin America: Regulatory Progress, Governance, Institutional Gaps, and Regional Cooperation in Al, Sep 2025

50



8.5.

8.5.1

8.5.2.

lobal E-Commerce Intelligence
we report, you grow

Latin America: Competitive Landscape & Strategic Al Movement

Market Scale & Activity

Latin America: Al Adoption by Approach in Startups, in % of Respondents, Mar-Apr 2025
Latin America: Al Adoption Levels and Revenue Contribution from AFPowered Products, in % of Resp., Mar-Apr 2025

Latin America: Share of Al Leaders’ Revenues Attributable to Al-Powered Products, in % of Resp., Mar-Apr 2025

Latin America: Median Revenue Growth of Al and Non-Al Companies Across Income Bands, in % of Resp., Mar-Apr 2025
Latin America: Top-Quartile Revenue Growth of Al and Non-Al Companies Across Income Bands, in % of Resp., Mar-Apr 2025
Latin America: Funding Status of Startups and Al Share of Funded Firms, in % of Resp., MarApr 2025

Latin America: Al Adoption Across Application Areas Among Startups, in % of Respondents, MarApr 2025

Latin America: Number of Al Use Cases Implemented Per Startup, in % of Respondents, MarApr 2025

Latin America: Areas of Al Use in Startup Operations, in % of Respondents, 2025

Latin America: Use of Al Models in Startups, in % of Respondents, 2025

Latin America: Share of Startups Measuring ROl on Al Investments, in % of Resp., MarApr 2025

Latin America: Metrics of ROl on Al Investments Among Startups, in % of Respondents, MarApr 2025

Latin America: Al ROl Measurement Metrics, in % of Respondents, 2025

Latin America: Ownership of Al Leadership Roles in Startups, in % of Respondents, MarApr 2025

Latin America: Al/ML Cloud Workload Distribution by Provider, in % of Respondents, MarApr 2025

Latin America: Number of Cloud Providers Used for Al/ML Workloads, in % of Respondents, MarApr 2025

Latin America: LLM Adoption by Provider and Number of Models Deployed, in % of Resp., MarApr 2025

Venture Capital Strategies & Al Integration Trends

Latin America: VC Investment Likelihood for Al-Core Startups, in % of Respondents, 2024 & 2025
Latin America: Barriers to VC Support for Portfolio Al Deployment, in % of Respondents, 2025
Latin America: Internal Al Use Cases Among VC Firms, in % of Respondents, 2023 & 2025

Latin America: Internal Al Application Usage by VC Firms, in % of Respondents, 2025
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8.6 Latin America: Al Governance, Regulation & Innovation Enablers

8.6.1. Al Innovation Frameworks

+ Latin America & The Caribbean: Absorptive Capacity, Readiness Gaps, and Global Positioning in Al Adoption, Aug 2025

* Latin America & The Caribbean: Opportunities and Risks of Al Adoption for Economic, Social, and Technological Development, Aug 2025

» Latin America & The Caribbean: Responsible Al Initiatives, Policy Challenges, Regulatory Needs, and Data Governance Gaps, Aug 2025
Latin America: Perceived Country Preparedness to Face Al Challenges, in % of Respondents, Aug-Sep 2024
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