Results

OVERALL PERFORMANCE

Your Score: 47

Personalization Index Score

Level of Personalization Maturity

Il Your Score

EMPOWER ME
How much do you personalize experiences at each step of customer engagement throughout
the customer journey?

Benchmark
median

M Responses |

Benchmark

Acquisition/awareness ] bestin-class

Purchase/enrollment

i
Moderately

Maturity reference key
Not at all: Marketing strategies eneralized and not tailored for individual ¢ 5 Extensively:

Moderately: Marketing incorporates some level of segmentation and targeting with basic data (e.g., demographic 1:1 Personalization
info)

DELIGHT ME

What are your company's biggest pain points today when launching a personalization
campaign? Please select all that apply.




@ % Selected by respondents in
Lack of FTE or agency resources GEI—— 13% 5K * be?chrréagk
Selected by you

Benchmark median
Legal, risk, and compliance reviews Benchmark best-in-class
are lengthy and/or required for each 5 = ¢
unique content combination

Siloed operating model requires I

numerous handoffs 28% 3K

Lack of centralized customer data — s
across the organization

Limited MarTech or lack of

= = g N 2 2%
integration requires manual work

Lack of common understanding
surrounding personalization across CEEEGEGEGEGEEEEEEEEEEEEEE—— 2%
the company

Creative design speed and flexibility —CEEEES 25

Data quality CHEEEEEE 50

KNOW ME

Indicate relevant aspects related to customer data for personalized campaigns/engagement.
Please select all that apply.

% Selected by respondents in
benchmark

Selected by you

Benchmark median
Benchmark best-in-class

Customer data lives in a single
repository, where legally allowed

Customer data is well stitched and
integrated for consumption

High-quality identity resolution is in
place (CDP/MDM)

Data transformations are
automated and have a satisfactory
cadence

Adding new transformations/cuts is
a well-established process with
satisfactory cycle times

None of the above

REACH ME

What type of experimentation do you conduct in personalization efforts today? Please select
all that apply.

@ % Selected by respondents in
benchmark

% Selected by you
Benchmark bestin-class

25 *

14%

9%
I 0% 0% |



Multivariate Multi-armed bandit Automated testing Elasticity testing

SHOW ME

On average, how long does it take to launch a new personalized experience or campaign from
ideation to launch?

% Selected by respondents in
1-2 weeks b

More than 12 weeks
7-12 weeks
A few days or less

3-6 weeks

DELIGHT ME

Is there a personalization leader who 1s accountable for personalization tied to P&L and has a
cross-functional mandate?

Partially

enchm edian
No 3% Benchmark bestin-class




