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Canada's never
boring business news

The Peak helps modern business leaders get
smarter, faster on what matters with fun,
fast and jargon-free content.
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OUR SUPERPOWERS

The Peak delivers
content differently

Unique tone & voice Speedy delivery High value audience
Everything we do is Everything you need to know Everyday, hundreds of thousands
witty, fun & concise. packaged in bite-sized formats. of affluent Canadian young

professionals consume our content.




2M+
monthly
reach

That's why we're Canada's
fastest growing media brand.
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Newsletter ThePeak .
Making business, finance, sonsorener C| BC € 48 /o

and culture news actually average open rate

: _ 2.5x industry avg.
en] Oyable. Good morning. The first casualty of stricter
drinking guidelines might be beer. Canadians

are generally drinking less these days, but the

volume of beer sold per person has reached o
an all-time low in favour of newly popular
categories like spirits, ciders and coolers. | °

Today’s reading time is 6%2 minutes. Average clickthrough rate
3x industry avg.
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The
Peak Money
Newsletter

Helping Canadians get
smarter about their money
every Monday.
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ThePeak
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sponsoreosy BOAST

Good afternoon. And welcome to Monday, the cheapest day of the week. We can't
prove it or anything, but we're pretty sure we're onto something. In this week’s
edition, we cover the new mortgage rules at BMO, how to travel cheaply right now,
and Canada Post’s banking services.

Today's reading time is 4 minutes.

SPENDING

BMO tightens up mortgage rules

BMO is raising the bar around mortgages for self-employed Canadians in
industries that are seen as vulnerable to the threat of U.S. tariffs. Hundreds of
thousands of people working in the steel and aluminum space, along with nine
other industries deemed as “high risk” by BMO, will now have to ensure their
spending obligations make up no more than 42% of their income to qualify for a
mortgage, down from 44%. That might not seem like a lot, but in high-cost
housing markets like Toronto, a household with an income of $200,000 would
only qualify for a house costing $1.27 million (after a 20% down payment, about
$180,000 less than the average cost of a detached home) to qualify under the

new rules. BMO responded to criticism over the move by saying that while every
application is still assessed individually We aea--

41k +

subscribers

52%

average open rate
2.5x industry avg.

6%

Average clickthrough rate
3x industry avg.
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The |
Peak Daily  Daly &

Podcast

The Peak Daily cuts out all
the fluff and jargon and
brings you the Canadian
business stories you need to

15K+

monthly downloads

kIlOW every mornlng in 10 %(‘4)8°’/o.’l;ankrupt &9 — Canada won
minutes or less

The Peak Daily




We form deep connections with our audience of

soc 1a I WIth Canadian business leaders on social channels,

su bS"'a n ce transforming our audiences into communities

X 4.1k+ 48k +

subscribers

@ 8.6k+ d~ 41k+

subscribers subscribers



Vertical
video
reigns

We reach millions
of Canadians
through fast and
fun one-minute
vertical videos on
Instagram Reels,
TikTok, and
YouTube Shorts.

The largest audience on
TikTok and Instagram of
any Canadian business

' publication.

The Peak @ y

What will the Canadian housing market @
look like in 2025? Learn more ab... more
]




Who we speak to

Our audience is
hundreds of thousands
of affluent Modern
Canadian Business
Leaders.




Our audience

We speak
with current &
future leaders
& decision
makers

They are smart, curious and
ambitious. They define success
by the impact they have: at work,

at home, in life. Between age 18-49
Average age 28

Male

Female

SOURCES: Gender (Reader Survey), Age (Megaphone/TikTok
Analyitcs), Geo (TikTok Analytics), Manager Level (Reader Survey),
Entrepreneurship (Reader Survey), Income (Reader Survey)




Our audience

We speak 4

with current &
future leaders
& decision
makers Are manager-level |

or above at their e e |
They are smart, curious and organization
ambitious. They define success B |
by the impact they have: at work, o 3
at home, in life. sl

SOURCES: Gender (Reader Survey), Age (Megaphone/TikTok
Analyitcs), Geo (TikTok Analytics), Manager Level (Reader Survey),
Entrepreneurship (Reader Survey), Income (Reader Survey)



Our audience

We speak

- Plan to start their Earn over $100K+
own business in per year. Over
wrl.h cu rrent & the coming year 10% earn $250K+
future leaders
& decision
makers
They are smart, curious and |
ambitious. They define success
by the 1mPac.t they have: at work, vY
at home, in life. o .

SOURCES: Gender (Reader Survey), Age (Megaphone/TikTok
Analyitcs), Geo (TikTok Analytics), Manager Level (Reader Survey),

Entrepreneurship (Reader Survey), Income (Reader Survey) LO 2] /




We've parinered with some of the most important
brands in Canada & around the world

¢ TELUS o= Microsoft [P PayPal
INTUIT ~ SAMSUNG i) Google

Capital Ol CIBCO  ©outreach



Connect directly
with our community
via newsletters.

Strategic newsletter placements can align with
key brand moments and launches, creating a
direct connection for our communities.

The Peak

From Monday to Friday
Placement Options Include:
+ Primary (150 words)

- Secondary (75 words)

+ Peak Picks (30 words)

Peak Money

Every Monday

Placement Options Include:
+ Primary (150 words)

- Secondary (75 words)

- Smart Links (30 words)
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Get smarter about your money

Hey there —

The Peak isn't just a great way to get smarter
about what's going on in the world, it's also a
great way to get smarter about your money.

That's why we've put together The Peak
Ultimate Money Hacks e-book, packed with
$2,000+ worth of tips and tactics to save more,
spend smarter, and invest wisely, including:

« 150+ money hacks that could save (or
earn) you more than $2,000" this year, like
how to save up to 47% on airfare, get half
off your produce haul, or take a heavily
subsidized cross-country road-trip.

« 44 pages of tips to help you eliminate junk
fees, optimize your taxes, and save on
travel, everyday shopping, and more.
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Automakers get timeout from tariffs

The Canada-U.5. trade war has taken another detour. And, ttingly, It invoives
cars

Donald a \ption from the new
25% Import tants for vehicies through the Canada-United States-Mexico
Agreement. Ha reportedly cama 1o the decision after talking with the heads of
Ford, General Motors, and Stelantis

Why it mattors: The break sows automakers 1o strategize potential
restructuring. giving Canada time 10 push for more rebet, and stems any
Immediate disasters for a sector that is one of the most vudnerable to tariffs
because of its deep Integration across North America.

« Livying 25% tarifts on auto pats that cross the border mustple times and
Veticies that are constructd in Ciles across tha Continent woud elminate
thin profit marges.

+ Precictions about the impact of the tarifs are grim. The head of the
Automotive Parts Manutacturers’ Association said tariffs would cause plant
shutdowns in about 8 week

Big picture: As Trump talked with Justin Trudeau yesterday for the first time
since be levied the tans, the Whits House press secretary said Trump was
“open” But Canada's f stor said

s interested in ending tariffs entirely.

Phus: Canaca aiso intiated a formal trade dispute by requesting consultations

with the U.S. through the Worid Trade Organczation, a strategy it took with
Tramp's 2017 steel and akiminum tarifts. - QH
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Tell your story e
over audio ThePeak

In The Peak's podcast offering, Dcnly
partners will be natively integrated
into the audio at the beginning and
end of episodes. Ads include:

MARCH 25
100% bankrupt € — Canada won
The Peak Daily

The Peak Daily

5 Days / Week

Placement Options Include:
- 30 second Pre-Roll
- 30 second Mid-Roll

—



Why work with us

We're results-oriented
marketers connecting
brands with our
community

Build a deep relationship with Easy and adaptable content Strong record of delivering
our audience of affluent, creation process driven by marketing ROI for some of
modern Canadian business our dedicated Account the biggest Canadian and

leaders. Management team. global brands.



The Peak Daily Newsletter

Over 80% of our advertisers renew and many book inventory 3-6 months in advance
to secure pricing (since rates increase as readers and listeners increase).

Placements Cost per send

Primary 150 words of native editorial created in-house by our copywriting team for
Placements placement in The Peak's Daily Newsletter.

Secondary 75 words of native editorial created in-house by our copywriting team for

Placement placement in The Peak's Daily Newsletter.

20 words of native editorial created in-house by our copywriting team for

Peak Picks placement in The Peak's Daily Newsletter.




The Peak Money Newsletter

Over 80% of our advertisers renew and many book inventory 3-6 months in advance
to secure pricing (since rates increase as readers and listeners increase).

Placements Cost per send

Primary 150 words of native editorial created in-house by our copywriting team for
Placements placement in The Peak's Money Newsletter.

Secondary 75 words of native editorial created in-house by our copywriting team for

Placement placement in The Peak's Money Newsletter. $1.500

20 words of native editorial created in-house by our copywriting team for

Smart Links
placement in The Peak's Money Newsletter.




The Peak Daily Podcast

Over 80% of our advertisers renew and many book inventory 3-6 months in advance
to secure pricing (since rates increase as readers and listeners increase).

Cost per 10K
Placements Impressions

Podcast 30 second host read pre-roll ad on The Peak Daily or Free Lunch podcasts
Pre-Roll (cost per 10,000 impressions)

Podcast 30 second host read mid-roll ad on The Peak Daily or Free Lunch podcasts
Mid-Roll (cost per 10,000 impressions)

Podcast 7-10 minute podcast interview with a Canadian executive to air after The
Interview Peak Daily news portion.




Video content

Video content can extend a brand’s story beyond traditional advertising. Align your
brand with The Peak's fast and fun business, finance and economics content and work
with our in-house production team to custom-develop a video.

Cost per
Content Video

5 1:00 minute, 9x16 vertical video, guaranteed 5,000 minimum 15 second+
Hosted Social : : :

Video

views, videos posted to Instagram Reels and TikTok, 1x brainstorm
session, 1 round of script revision, 1 round of video revision




s " The Peak started off as a small business, and we know what it is like
ma : > o :
to be priced out of opportunities when competing with the bigger

B U Si ness players, and that is why we offer a special package for small

businesses in Canada.

Discount

(o) ff i d Do not worry, we won't make you ask for it, this discount
2 5 /o o ra e c a r will be automatically applied for you.
—~ -~ - We want to make it easier for
Minimum spend waived .o
— Whenever possible, we’ll help you access inventory
Re se rve d I nve n io ry before big brands buy it up

*We consider a small business any brand that has less than 100 employees. This offer is not valid for agencies.



See what's coming.

advertising@zoomermedia.ca



