YOUR PR PARTNER FOR
DRIVING ADOPTION, GROW'TH,
AND INVESTOR TRUST
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® ABOUT

B612 is a New York-based PR agency that
helps tech companies drive product
adoption, growth, and investor trust.

We work with tech companies at the most
critical stage of their journey when they
need to turn innovation into market
traction and awareness into measurable
business results. Whether your company
Is selling to enterprises or building direct-
to-consumer products, we understand the
pressures of fundraising, customer
acquisition, and rapid scaling, and help
turn those challenges into opportunities.

¢
-

Guaranteed Results

Our mission is to position your product as
essential, your team as credible, and your
story as investment-worthy. We work
mostly with Series A and B companies and
build strategies that connect them with
the right stakeholders.

Our locations

° 9

Strong Industry Expertise

O B612

50+

Clients

2000+

Articles published

10+

Years of experience

Markets Industries

US Fintech

Asia Al

Middle East Health Tech
Latam Emerging Tech

o Meaningful Client Relations



® TEAM

Victoria Vaughan
FOUNDER

With over a decade in tech
communications, Victoria served
as CEO of a top-tier media
company, directly managing
media strategy and operations.
As a founder, she understands
both sides of the table and
focuses on positioning products
as essential, building credibility,
and turning awareness into
growth.

Ronnie Albone

PR EXECUTIVE

With a background in journalism
and creative writing, Ronnie
transitioned into PR and has
since found his niche in the world
of tech PR.

Kara Komarni

HEAD OF PR

With 10+ years working alongside

Fortune 500s, Kara scales first-in-
market solutions at flagship events

and through Tier-1 press including

FT, Forbes, Bloomberg, CNBC, and

TechCrunch, driving traction and

revenue outcomes.

Sharifa Al-Badi

PR EXECUTIVE MIDDLE EAST

Sharifa is a professional with over
14 years of experience in media
and communications. She began
her career in journalism before
moving into corporate PR. She
has worked with clients across
various industries such as tech,
hospitality, and fashion

O B612

Amanda Smith

CONTENT

Amanda is a skilled copywriter,
journalist, editor, and author who
creates engaging, story-driven
content for brands and
businesses. She has worked with
over 300 clients globally,
including The Advertiser, News
Corp, VICE, Singapore Airlines,
and TEDx.

Jennifer Jasper
PROJECT MANAGEMENT

Jennifer has over 5 years of
versatile experience assisting
business owners and
entrepreneurs in diverse
business ecosystems. She excels
in project management, helping
clients save time and focus on
their core priorities.



® MEDIAWE WORKWITH
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SERVICES g B612

SIRATEGY DEVELOPMENT

CORPORATE PR

PRODUCT PR & USER ACQUISITION

MEDIA RELATIONS

SOCIAL MEDIA |

INVESTMENT PR

PERSONAL BRAND BUILDING



® OURWORK O B612

n
CLIENT: nmina -
" T TechCrunch Latest Startups Venture Apple Security Al Apps Disrupt 2025 Events Podcasts Newsletters MIT

Technology Featured Topics MNewsletters Events Audic | siGuin | SUBSCRIBE
Review

VERTICAL: B2B Software

ARTIFICIAL INTELLIGENCE

ROBOTICS

What’s next for robots

With tests of humanoid bots and new developments in military applications, the
year ahead will intrigue even the skeptics.

PRODUCT:  Al-native software for robots
GOAL: Fund raising e | | @ . '; 4 OpenMind wants to be the

Android operating system of
humanoid robots
RESULTS: « $20M Fundraise 5B ¢ - | ERIY
9 M Re aCh L . % & '_ v '_-R-. o = 1 ; - Rebecca Szkutak  6:00 AM PDT - August 4, 2025
32+ Media Features T T e | v e
5+ High-profile partnerships s Eanscoa et

W Al Data Security Special Issues Video San Francisco Al Startup will soon bring
robotic dogs into homes for testing

By Kenny Choi
August 29, 2025 / 6:41 PM PDT / CBS San Francisco

By James O'Donnell January 23, 2025

Latest Local News « Live Shows .ee @CBS NEWS

Within 6 months of the PR campaign, N
Openmind got over 30 organic non-paid
coverage in top-tier outlets such as
TechCrunch, CBS, MIT Technology |
Review, VentureBeat, The Robot Report, i 1
which generated interest from top-tier
VC firms and high-profile partners,
leading to a $20M Series A Fundraise.

When Jan Liphardt takes his dog for a walk, it quickly garners
attention. He hasn't named his robotic quadruped yet.

OpenMind is fast-tracking a future of human-robot
collaboration THE[ROBOTREPORT]

EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEE

OpenMind and DIMO provide car-to-robot
connectivity to realize smart cities

By Eugene Demaitre | April 9, 2025

ol JinfsJof+



http://openmind.org

® OURWORK

CLIENT: Alor NOT -»

VERTICAL: Al

PRODUCT: Al Detection Tool

GOAL: Fundraising, Product launch,
Growth

RESULTS: = Successful Acquisition

40M Reach
10+ Tier-1 Media Features
32K+ New Users

Right after the launch we were able to put

Al or Not to the front pages of NYT, WSJ,
AP, BuzzFeed, VentureBeat which has
driven initial user growth and after 4
months of PR campaign they secured an
acquisition deal.

= Ehe New {Jork Times -

Al and

Chatbots > Can Al Be Fooled? Testing a Tutorbot Chatb

Another Side of the A.I. Boom:
Detecting What A.I. Makes

More than a dozen companies have popped up
to offer services aimed at identifving whether
photos, text and videos are made by humans

or machines,

;:D EJ Read in app

This image is Al-
generated

€he New Jork Eimes

Despite the implausibility of the image, it managed to fool
A.l.-image detectors.

Test results from the image of Mr. Musk

= WSJ

PERSONAL TECHNOLOGY: REVIEW
Al-Created Images Are So

Good Even Al Has Trouble

THE FUTURE OF
EVERYTHIN

Israel-Hamaswar  AlexJones  U.Penn president resi

Raina Saboo, head of business at Optic, also said the
image was made using Al, not a camera, based on
analysis by the San Francisco-based company's “Al or
Not” image detection tool. She said the program
noted color and brightness variances in the visual
that aren't necessarily perceptible to the human eye.

FUNGIBILITY

EPISODE 42
OPTIC

COINTELEGRAPH BTC ETH XRP BNB
7 $41593  $2,233  $0.62  $248

The future of money

v Magazine  People v Cryptopedia v Research  Video

Al has a role to play in detecting fake NFTs

Artificial intelligence is going to be a key compenent in cracking down on the growing number
of counterfeit non-fungible tokens (NFTs).


https://www.aiornot.com/

® OURWORK 0 B612

CLIENT: OVER -

VERTICAL: B2C Fashion Tech VOGUE

$- BTC $43,066 ETH $2,319 XRP $0.65 BNB > BUS'NESS - |

PRODUCT: Metave rse ﬁ SAVANNAH FORTIS APR 05, 2023 THE TECHNOLOGY EDIT Over poO rta la Metaverse
Augmented reality helps brands tell their —p—— Fashion Week a Milano

GOAL: User G rOWth & N eW Story: MVFW 2023 Trils vk |8 e secved Melaverse Fasnion Wees, and early Lrends inciuoe f PR SN

. : i Gross-glalfomn perlooslion and dyils-clwscal seperieces Jging augrmerled . o
Pa rtnersh I p During Metaverse Fashion Week 2023, the augmented T e e
reality platform — Over — projected a larger-than-life thze ks 14 £ 3 range of cther pladorrs. neluding Rt ard Drass), whie
- - irtual cat Ik f Milan’ t i t AR metaverse platiorm Over s hosting an event in Milan anc Rcbeoca Mo is

R ESU LTS: u 1 O + TI e r-1 M ed Ia Featu reS :‘” uta catwa overoneo Hans mos promlnen mRasirg a Hohiox collisction, Amnng nihars. Alsn on Kohiox, supamnas Karlle

ocations.

Kioss has onened & cermanent wortd Fashion Kiosssils, ‘ral livies peops
1o design, slyle and dagiay feshion

= 20M Reach

= 26K New Users

= 3 New Partnerships with
Fashion Brands

© 8436 ~» 15

—
—
WOMEN'S WIS DALY

TODAY'S DIGITAL DAILY LOGIN | SUBSCRIBE

Share f ¥ in @

BUSINESS / TECHNOLOGY

Metaverse Fashion Week Coming to

= VOGUE SUBSERIBE Milan’s Piazza del Duomo With
We supported OVER with their Hybrid ARIRL Runway Show ...
Metaverse fashion Week in Milan and ;vs;tisr::;v?ny;:d hold panels and events featuring Balmain, Pinko, Crypto
RUNWAY By ADRIANA LEE .
spread out the news across several ' i
media verticals in fashion, tech and web3. MVFW's Second Season

Their event was covered by Forbes, Rewards Gamification
Vogue, Decrypt and WWD. and Giveaways



https://www.overthereality.ai/

® TESTIMONIALS

Paige Xu

COO, OPENMIND

Just wanted to say a big thank you for
everything over the year. It's been such a
joy working together. I've genuinely loved
collaborating with and seeing the way you
approach storytelling and strategy!!!

You've done an incredible job navigating
a fast-moving, high-expectation
environment. Your professionalism,
dedication, and sheer persistence have
far exceeded my expectations tbh.

Andrey Doronichev
FOUNDER,AIORNOT

B612 took over Al or Not,'s public
communications from ground zero
and did an amazing job! From the
start, we received press coverage
from major outlets like NYT, AP, WSJ,
and niche web3 media. The team is
fast, helpful, and agile, perfect for a
startup like us.

O B612

Hector Ferran
BLUEWILLOW Al

As a serial entrepreneur, I've worked
with B612 on various tech brands over
the years. Their team crafts custom
strategies for each campaign, handling
PR with top professionalism. Thanks to
B612, our projects gained exposure on
platforms like Inc., TechCrunch
VentureBeat, Axios boosting brand
trust, user base, and securing major
deals.
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Book a Call


mailto:victoria@b612pr.com
https://t.me/viquilibrium
https://calendly.com/victoria-h9ce/b612

