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Disclaimer and Forward-looking Statements

This presentation has been prepared by NowVertical Group Inc. (“NowVertical” or the “Company”). The data, information and opinions contained or referenced herein (collectively, the
“Information”) is for general informational purposes only and is not tailored to specific investment objectives, the financial situation, suitability, or particular need of any specific reader
or recipient of the Information. Neither the Information nor anything contained or referenced herein is intended to be, nor should it be construed or used as, investment, tax, legal or
financial advice or an opinion of the appropriateness of any investment.

This presentation is not, and under no circumstances is to be construed as an offering memorandum, prospectus, an advertisement or a public offering of securities by the
Company in the United States, Canada or any other jurisdiction. No securities commission or similar authority of the United States, Canada, or any other jurisdiction has reviewed
or in any way passed upon this Presentation, and any representation to the contrary is an offence. This presentation is not intended, and under no circumstances is to be
construed as, as an offer or solicitation with respect to the purchase or sale of any financial instrument, including securities of the Company. The Company does not make any
representation or warranty as to the accuracy or completeness of the Information, and Information may not be relied upon by you in evaluating the merits of investing in any securities
of the Company. This presentation does not contain, nor does it purport to contain, a summary of all of the material information concerning the Company or the terms and conditions of
any potential investment in the Company. This presentation includes market and industry data which was obtained from various publicly available sources and other sources believed
by the Company to be true. Although the Company believes it to be reliable, the Company has not independently verified any of the data from third party sources referred to in this
presentation, or analyzed or verified the underlying reports relied upon or referred to by such sources, or ascertained the underlying assumptions relied upon by such sources. Unless
expressly stated otherwise, any opinion expressed herein are opinions of the Company held as of the date appearing in the Information. The Company disclaims any obligation to
update the Information contained herein, except as required by law. Unless otherwise indicated, all financial information in this presentation is reported in US dollars.

Forward Looking Statements

Except for any historical information contained herein, the Information and other matters contained or referenced herein contain “forward-looking information” and “forward-looking
statements” as such terms are defined under applicable securities laws (together, “forward-looking statements”). These statements relate to future events or future performance and
reflect management’'s expectations, beliefs, plans, estimates, intentions and similar statements concerning anticipated future events, results, circumstances, performance or
expectations that are not historical facts, including estimates, projections and potential impact of the proposals and plans set forth herein such as the Company’s growth strategy for
2026 and the implementation thereof and anticipated effects resulting therefrom. Such forward-looking statements reflect management’s current beliefs and are based on information
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currently available to management. In some cases, forward-looking statements can be identified by terminology such as “may”, “will”, “should”, “expect”, “plan”, “anticipate”, “believe”,
“estimate”, “predict”, “potential”, “continue”, “target”, “intend”, “could” or the negative of these terms or other comparable terminology. By their very nature, forward-looking statements
involve inherent risks and uncertainties, both general and specific, and a number of factors could cause actual events or results to differ materially from the results discussed in the
forward-looking statements. In evaluating these statements, readers should specifically consider various factors that may cause actual results to differ materially from any forward-
looking statement. These factors include, but are not limited to market and general economic conditions, the nature of the investor services and investor relations industry and the
risks and uncertainties discussed from time to time in the Company’s interim and annual financial statements and associated management discussion and analysis and other public
disclosure and filings made available by the Company under its profile on www.sedarplus.com. Although the forward-looking statements contained herein are based upon what
management believes are reasonable assumptions, there can be no assurance that actual results will be consistent with these forward-looking statements. Unless otherwise indicated
herein, the forward-looking statements herein are made as of April 09, 2026 and should not be relied upon as representing the Company’s views as of any date subsequent to such
date. Except as may be required by applicable law, the Company does not undertake, and specifically disclaims, any obligation to update or revise any forward-looking statements,
whether as a result of new information, further developments or otherwise.
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Disclaimer and Forward-looking Statements (Con't)

Non-IFRS Financial Measures

This presentation refers to certain non-international financial reporting standards (“IFRS”) defined measures. These measures are not recognized measures under IFRS, do not have a
standardized meaning prescribed by IFRS and are therefore unlikely to be comparable to similar measures presented by other companies. Rather, these measures are provided as
additional information to complement those IFRS measures by providing further understanding of the Company'’s results of operations from management’s perspective. The Company’s
definitions of non-IFRS measures used in this news release may not be the same as the definitions for such measures used by other companies in their reporting. Non-IFRS measures
have limitations as analytical tools and should not be considered in isolation nor as a substitute for analysis of the Company’s financial information reported under IFRS. The Company
uses non IFRS financial measures including “Adjusted Revenue”, “EBITDA”, and “Adjusted EBITDA”. These non-IFRS measures are used to provide investors with supplemental measures
of our operating performance and to eliminate items that have less bearing on our operational performance or operating conditions and thus highlight trends in our core business that
may not otherwise be apparent when relying solely on IFRS measures. The Company believes that securities analysts, investors and other interested parties frequently use non-IFRS
financial measures in the evaluation of issuers. The Company’s management also uses non-IFRS financial measures to facilitate operating performance comparisons from period to
period and prepare annual budgets and forecasts.

The non-IFRS financial measures referred to in this presentation are defined below. For a reconciliation of such non-IFRS measures, please see the Company’s management’s
discussion and analysis for the three and twelve months ended December 31, 2025, which are available on the Company’s SEDAR+ profile.

“EBITDA” adjusts net income (loss) before depreciation and amortization expenses, net interest costs, and provision for income taxes.

“Adjusted Revenue” adjusts revenue to eliminate the effects of acquisition accounting on the Company’s revenues, which predominantly pertain to free market value adjustments to the
opening deferred revenue balances of acquired companies.

"Adjusted EBITDA” adjusts EBITDA for acquisition accounting revenue adjustments in “Adjusted Revenue” and items such as acquisition accounting adjustments, transaction expenses
related to acquisitions, transactional gains or losses on assets, asset impairment charges, non-recurring expense items, non-cash stock compensation costs, foreign exchange gains
and losses and the full-year impact of cost synergies related to the reduction of employees.

“Annualized EBITDA” adjusts EBITDA by taking the calculated EBITDA from a shorter period, which is in this presentation the first three fiscal quarters, and multiplying it to reflect a full
year.

“Annualized Revenue” adjusts Revenue by taking the Revenue from a shorter period, which is in this presentation the first three fiscal quarters, and multiplying it to reflect a full year.
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Revenue & Operating Model

Our Revenues

83%

Solution & Services

o 17%

NA&EMEA Products & Reselling

,l NowVertical

Our Business Model

4 ™
Proven Sustainable Operations
50% 19%
Gross Margin EBITDA Margin
S Y,

-

[ Enterprise + Midmarket

| Enterprise Accounts I

o

Revenue comes from
Top 30 Strategic Accounts

~

Proven Enterprise Value

67% $5.2m

Current Average LTV
Top 30 Strategic Accounts

J

Operator First, Invested Leadership
(27% Management Ownership)
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ning Data

How We Win

vith Al, Fa

1. We connect customers to revenue A

We're experts in connecting customer and finance data (58% of revenue)

A $3Bn+ retailer lacked a trusted view of
customers, products, and digital behaviour.

IV4

We brought together customer, product and
transactional data into Google Cloud enabling
the client to target market more effectively.

They saw a 15% uplift in Marketing ROI

6 | Nowvertical Group TSXV: NOW ’J NowVertical
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ning Data

How We Win

A $1.5Bn+ trade show provider wanted to use
data to understand attendees buying decisions.

2. We start small, prove it fast, then Scale /:[

$50K-$150K pilots prove ROl in 6—8 weeks, then expand company-wide.

We demonstrated through leveraging Al/ML
on their data they could generate up to
$750k extra revenue per event.

They’re now rolling this out across their

500+ event portfolio
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ning Data

How We Win

A $4.5Bn+ banking client was slowed down
by old on-premise technology.

IV4

We developed their new analytics platform
and migrated their data using our Al agents at
50% cost to us and 60% faster for the client.

3. We leverage Al for speed and efficiency

Proprietary Agentic Al can automate up to 60% of data engineering work

They benefitted from their new

platform in half the time
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Key 2025

Organizational
Milestones

Launched and Grew
Strategic Account
Program

$836k

Current Average
Revenue P.A. Top 30
Strategic Accounts

67%

revenue
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13% 30%
. ducti
Completed One Brand, revenue Reduced Cost of Capital & reduetion
One Business Strategy Cleaned Up Balance Sheet
.‘._ o —~ N $
Y smarTLYTICS o5 A PO Now\Vertical Secures Up to $26
= C
— RA corebi Million USD in Financing with HSBC 4 ' }
7 A d A
‘P SIGNAFIRE  mresea e > :\loewF f::llit)/Gs:;‘il:”lltc:ntly lowers cost of capital and
: '. I CI enhances access to non-dilutive funding H SB C
EXON/_\| h b AEVANCER ANALYTICS v, May 30, 2025 08:00 ET | Source: Now\Vertical Group Inc m
J J
14% N
revenue
Deepened & Grew Global Developed and Release
GCP Relationship Proprietary Al Solutions
1 pf 17 Globally ' S Upto 60% Data Governance & Data
with GenAl, ML and Data Analytics Engineering Efficiency through Agents
Partner
pa o Y 2 of the Year
o ) aEm ) B ) ( oo €% NowUnlock Al
J J
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Revenue Drivers Post A Year Of Integration

Top 30 Strategic Accounts

$25.0m

$21.9m

FY 2024 FY 2025

% Of Total Revenue

2024 2025

58% 67%

Google Cloud Revenue

$3.9m

FY 2024 FY 2025

$5.3m

% Of Total Revenue

2024 2025

10% 14%

$5.5m
$5.0m
$4.5m
$4.0m
$3.5m
$3.0m

$2.5m

,/ NowVertical
E ransforr

ning Data

Integration Revenue

$4.9m

$2.9m

2024 2025

% Of Total Revenue

2024 2025
7% 13%
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Revenue Performance

$37.3m FY
67% Top 30 Strategic
12m
$10.4m
$9.7m
10m $9.1m
$8.2m

8m
6m
4m
2m
m

Q1'25 Q225 Q3'25 Q4'25

1 NowVertical Group TSXV: NOW

,:/ NowVertical

na Dat
Ing vata

14% Top 30 Strategic Account Growth

36% GCP Revenue Growth

69% Integration Revenue Growth

$2.1m Argentina Peso Devaluation
$1.5m Brazil Reseller Revenue

$11m Chile Restructuring
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Adj. EBITDA Performance

$7.2m FY r )
19% EBITDA Margin 50% Gross Profit Margin
3.m N d
o 5m $2.5m 29% EBITDA in Solutions & Services
2.m $1.8m $1.8m 34% EBITDA in NA&&EMEA
1.5m
®
©
©
[ Investment in Commercial Engine ]
.m
Q1'25 Q2'25 Q3'25 Q4'25
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Balance Sheet Performance KPls

Acquisition & LTD

Cash Obligations Cost of Capital Cash & Liquidity

10.4% $0.5m

End of 2024 Positive Working Capital

$

41m

[.3% $4.

3 © Cash in Bank
End of 2025

2025 2026
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FY2025 Summary

45

40

35
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)]

$39.4m
$37.3m

Revenue

NowVertical Group TSXV: NOW

$7.2m $7.2m

EBITDA

$31.1m $31.1m

Solutions & Services

N 2024 m2025

$8.3m

$6.2m

Product & Reselling

,J NowVertical

T ning Data

67% of Revenue
up from 55%

$25m
$21.9m

Top 30 Strategic Accounts
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T Data

Won Against: Big-4 Consultancy &

Won Against:
MBB Consultancy

Tier-1 IT Service Provider

$588bn

Connecting customer & finance Replace Oracle with GCP by blending Agentic Al with
Total Addressable data into consistent KPlIs GCP skills to accelerate engineering processes.
Market $2m+ p.a. Account $2m+ p.a. Account
Won Against: Won Against: Big-4 Consultancy &
b Big-4 Consultancy Digital Native Engineering Firm
. $ . Delivering a high-specificity multi- Our Al agents delivering 50% cost optimization in data
Serviceable Obtainable modal Al recommendation model management and 60% acceleration in migration.
Market $600k+ p.a. Account $600k+ p.a. Account

We’'ve codified our

wins into a scalable Al
ROI Engine

£ NowUnlock Al

15 | NowVertical ,:[ NowVertical




2026

Outlook

’J NowVertical

Transforming Data

into Business Value

with Al. Fast

Accelerating
the Growth
Flywheel

Key
Differentiators
repeatable with
NowUnlock

Investing on
Solid Foundations

LY Nowvertical
Growth
Flywheel

1. Connecting Customers to Revenue
2. Start Small, Scale Fast

3. Al-Enhanced Delivery

Integration Blueprint
Profitable Operations

Balance Sheet with Optionality
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Transforming data
into business value
with Al, Fast.

www.nowvertical.com
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Contact Information

NowVertical Group Inc.

Q 545 King Street West
Toronto, Ontario M5V 1M1

Sandeep Mendiratta, CEO :
IR@nowvertical.com www.nowvertical.com

|

Investor Relations

Stefan Eftychiou, Bristol Capital Ltd. . - .
stefan@bristolir.com, +1(905) 326-1888 x60 Y 4 NowVertical

‘
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