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The Origin: Finance as a Service - Money

[ I\‘v '—-—:ﬂv——' :
- - ' DN ~
BARTER GOLD ELECTRONIC CRYPTO

MONEY CURRENCY




Scouring the horizon ...




... or focusing on what’s under our eyes?




People will always need financial services ...




People will always need financial services, BUT ...

FINANCIAL SERVICES REMAINS LEAST TRUSTED

Trust in each sector, and change from 2015 to 2019 Distrust Neutral [l Trust

(- ] 0 + Change, 2015 to 2019
Industry 2015 2016 2017 2018 2019 Syr. Trend
Technology 74 75 76 75 78 +4
Automotive 67 61 66 62 69 +2
Entertainment 64 65 65 63 68 +4
Food and beverage 64 65 68 64 68 +4
Telecommunications 60 61 64 64 67 +7
Consumer packaged goods 61 62 64 61 65 +4
Energy 63 63 65 +8
Financial services +8




Understanding the needs of the
digitally connected consumer




An urgent desire for change




Professional, ethical and accountable behaviour
required to maintain trust




Lead by innovating for inclusion

EXPECTED TO LEAD ON CUSTOMER EXPERIENCE

Percent who agree
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Lead by innovating for inclusion

EXPECTED TO LEAD ON SOCIAL ISSUES

Percent who agree
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Build trust in innovations to generate financial inclusion

Percent trust in each subsector, 2017 to 2019 Bl Distrust Neural I Trust
‘ 0 + 2017 to 2019 Change

Financial services innovations designed to
broaden access are not yet trusted

58 62 62
57
52 54
44 46
36

+2 N/A N/A N/A a +3 +5 +1 +2
Financial Cryptocurrency Robo-advisory  Peer-to-peer Mobile wallet Financial Insurance Credit cards Banks
services transactions asset mgt
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Most useful innovations: improved customer experience

Percent who say each is most useful when choosing a financial services company|

Integrate all aspects of my financial life

Al or digital platforms to eliminate human intermediaries

Peer-to-peer payments and/or lending

Let me use or invest in cryptocurrencies
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Most important innovations: make the system work for everyone

Percent who say each is most important social ill for sector fo address through innovation

Protecting data and assets

Fairer access to credit

Financial inclusion for the un- and underbanked

Financial literacy through digital gamification

14



More regulation on the way

... but this may not be the best tool for building trust

15



Data can be transformative ...

mean better outcomes



The need to understand and cater to customer needs ...

... and they are a diverse bunch
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In the end it’s all about people /

/ TRUST

//GOVERNANCE
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NEEDS OF REAL PEOPLE

INTERCONNECTIVITY

. PERSONALISATION
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