
The Art of  
Presenting  
Data Well

In a world flooded with 
content, simply sharing 
numbers isn’t enough. 

10 Smart Tips for  
Making Data Engaging

Start With the “So What?”

Pick Formats That Spark Curiosity

Make Comparisons Visually Obvious

Use Emotion or Surprise Where You Can

Use Hierarchy to Guide the Eye

Choose a Clear Message

Tell a Story, Not Just a Stat

Add Real-World Anchors

Declutter & Simplify

Design for Scrolls & Screens

With attention spans shrinking 
and competition growing, 
presenting data in visually 
compelling, story-driven  
ways is essential. When data is 
clear, beautiful, and emotionally 
engaging, it’s more likely to 
stick, get shared, and influence 

decisions. How you design  
and frame your data directly 
affects how it’s received. In a 
scroll-first culture, smart visual 
storytelling turns dry metrics into 
moments that grab attention  
and drive action.

Don’t just show numbers, clarify why they matter.
Always ask:  
What’s the story here? Why should anyone care?

Step beyond basic charts. Use icon rows to show 
volume, heatmaps for performance intensity, or 
timeline visuals to tell progress stories. 
Unexpected formats draw the eye and make the insight stick.

Use colour, size, or layout to make 
differences jump out, not just sit there.

A stat that breaks expectations sparks 
attention and shares:
“Only 3% of people do X”.

Lead with the most important stat,  
then support it with context. 
Use bold numbers, larger text, or color contrast to show 
viewers where to look first and what matters most.

Too much data overwhelms. Break complex 
findings into bite-sized takeaways. 
Each graphic or slide should highlight a single, clear 
message your audience can grasp in seconds.

Raw numbers don’t stick, but a short, clear story does.
Wrap your data in context:  
What changed, why it matters, and what’s next.

Help people relate: 
“This ad spend is equal to buying 300 iPhones”  
is more memorable than “£240,000”.

Strip out unnecessary labels, axes, decimals,  
and gridlines. Clean = credible + easier to grasp.

Make it mobile-friendly. Use carousels, bite-size 
graphics, and vertical formats.
Your data has to work where your audience is.
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