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MUSEE DU QUAI BRAN LY Bachelorsflfezig:

BRIEF

For this project, we were tasked with refreshing the visual
identity of a cultural institution. This involved crafting a
comprehensive set of branding elements including a new logo
and its variations, distinctive patterns, and a refined colour
palette. Additionally, our scope extended to developing media
applications aimed at effectively promoting the rebranding
initiative. | selected the Musee du Quai Branly, a Paris-based
museum renowned for its focus on indigenous art from
cultures of Africa, Asia, Oceania, and the Americas.

DESIGN OUTCOME

| crafted four distinctive pattern elements, each symbolising
one of the four key regions featured in the museum. These
patterns were derived through in-depth research into the
indigenous cultures of each area. The continent’s climate
informed some of the selections of patterns and colours,
while others hold cultural significance to the region.

SOFTWARE USED

CAdobe IIIustrator)

CAdobe InDesign )

CAdobe Photoshop)

MUSEE DU QUAI BRANLY | BRIEF SAMANTHA SHING 3
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PART 01

V I VA R I U IVI Bachelor of Design

BRIEF

Vivarium Festival is an arts and culture event held in Portugal,
showcasing a blend of sculptural, artistic, and musical
compositions that delve into the fusion of the natural and
the artificial in contemporary society. | designed a set

of branding elements that seamlessly unify the festival’s
digital and physical promotional media through combining
physical and digital methods. These cohesive elements serve
to encapsulate the intricate harmony between nature and
technology that defines the event’s unique annual theme.

DESIGN OUTCOME

For the fourth edition of Vivarium, | created the sub-theme
‘The Merging of Mediums.” This concept encouraged me to
explore a combination of digital elements and hand-made,
spray-painted elements. This approach sought to create a
compelling synthesis of artistic mediums in order to captivate
and engage the festival’s audience.

SOFTWARE USED

CAdobe IIIustrator)

CAdobe InDesign )

CAdobe Photoshop)
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RED SEAL

PART 01
Bachelor of Design

BRIEF

NZ-based natural tea company Red Seal recently introduced
a new Hot or Cold product range with the intent of creating a
tea range that does not need to be ‘tied to the kettle.” Either
brewing as a sweet winter tea for cold nights or adding cold
water and creating a refreshing summer drink, Red Seal aimed
to expand their audience through this product range. | was
tasked with rebranding this line and modernising the overall
brand identity to better reflect Red Seal’s commitment to
health and wellness and its connection to the NZ landscape.

DESIGN OUTCOME

My logo concept combines the literal meaning of the brand
name with a visual twist. | aimed to design a pictorial logo
that incorporates elements of both a wax seal and a seal (the
animal). | also aimed to bring this brand back to its roots and
incorporate some native NZ plants in my packaging design as
well as a more natural yet equally vibrant colour palette.

SOFTWARE USED

CAdobe IIIustrator)

CAdobe InDesign )

CAdobe Photoshop)

RED SEAL | BRIEF
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HOME.TWO

PART 01
Bachelor of Design

BRIEF

We were tasked with rebranding one of the cafeterias within
the ForChange branch, a social enterprise dedicated to
tackling youth homelessness. | chose to rebrand Home.Two, a
cafe strategically located next to the University of Melbourne
and tailored to serve the student community. This rebranding
initiative aimed not only to create a welcoming and vibrant
space for students but also fostered a sense of community
engagement, aligning Home.Two’s identity with the broader
mission of ForChange.

DESIGN OUTCOME

I centred my design concept for Home.Two’s logo, packaging,
and overall visual style on the notion of stacking building
blocks. This tessellation created a playful feel as well as

a versatile and cohesive visual language that seamlessly
extends from the physical ambiance of the cafe to its online
presence.

SOFTWARE USED

CAdobe IIIustrator)

CAdobe InDesign )

CAdobe Photoshop)

HOME.TWO | BRIEF
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HOME.TWO | COFFEE CUP DESIGN
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HOME.TWO | COFFEE BEAN PACKAGING

SAMANTHA SHING

22



HOME.TWO | INSTAGRAM CAROUSEL POST

SAMANTHA SHING
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HOME.TWO | INSTAGRAM CAROUSEL POST
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MASTERTON DISTRICT COUNCIL

BRIEF

Masterton District Council required a series of journey

maps to visually document their internal asset management
processes. These maps were designed to illustrate key
workflows, stakeholder roles, and decision-making pathways,
helping streamline operations and improve transparency.

By mapping out these complex processes, the council

aimed to enhance collaboration and operational planning
across departments. | was tasked with translating technical
information into clear, intuitive visuals that could be easily
interpreted by both specialist and non-specialist teams.

DESIGN OUTCOME

The final deliverables included two large infographic designs
spanning 1 metre wide to 3-4 metres long, providing a clear
and structured visual reference for planning, procurement,
and long-term infrastructure management. These visuals will
continue to support council teams in navigating operational
challenges and improving service delivery.

SOFTWARE USED

(e )

CAdobe IIIustrator)

MASTERTON DISTRICT COUNCIL | BRIEF
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BLUEBEACON

PART 02
Industry Projects

BRIEF

My freelance work for Bluebeacon, a New Zealand-based

IT consulting company, involved developing a clear and
strategically aligned web presence to support their business
growth. In addition to designing the site, | established
comprehensive brand guidelines to ensure a cohesive and
consistently applied visual identity across all touchpoints.
The website delivered a seamless and user-centred
experience and allowed me to integrate thoughtful brand
strategy with practical, UX-driven web design, resulting in a
cohesive and highly functional digital identity that supported
their business growth.

DESIGN OUTCOME

| crafted a striking brand identity and website for the
company, alongside creating marketing collateral such as
brochures, PowerPoint templates, and laptop stickers. This
comprehensive approach ensured brand consistency across
all touchpoints, reinforcing the company’s professional image
and enhancing its market presence.

SOFTWARE USED
C Figma )
C Webflow )

CAdobe IIIustrator)

BLUEBEACON | BRIEF
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CONVENIENCE PULSE

BRIEF

Working for Majella Studio, | was tasked with helping

to design a digital presence for Convenience Pulse that
positioned them as both an innovative and credible
resource for convenience retailers in the U.S. market. As a
team, our goal was to create a site that felt professional
yet approachable, while clearly showcasing the program’s
methodology, reports, and actionable insights to potential
retail participants. The final site balances polished, data-
driven design with an inviting tone that builds confidence in
Convenience Pulse as a reliable industry resource.

DESIGN OUTCOME

| designed the home page layout and supported the website
build in Wix Studio, focusing on delivering fresh, dynamic
visuals with an equal focus on seamless navigation,
responsive design and an intuitive user flow. The aim was
to champion Convenience Pulse’s existing bold colour
palette and unique logo mark, yet lend the brand a sharper,
modernised edge.

SOFTWARE USED
C Figma )
C Wix Studio )

CONVENIENCE PULSE | BRIEF
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