COGNITIV CONTEXTGPT™

GONTEXTUAL AD TARGETING

ENHANCED WITH GENERATIVE Al

Built For a Cookie-free Internet

Leveraging deep learning and GPT-based
natural language processing to enable AR
brands to connect with audiences across e
relevant content without relying on user
and personal data. AR LA
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® Seamless integration and operation: Activate v, LA

ContextGPT deals across any DSP with

justa few cIicks, maximizing efficiency and Page Layout
effectiveness in campaign management.
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ADVANGED FEATURES TO TAKE ON THE
COOKIE-FREE FUTURE OF ADVERTISING

HOW CONTEXTGPT WORKS
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Generate prompts based on media brief,
brand and campaign goals.

| am looking to market | Al-driven Advertising Technology | to| Digital Marketers & Decision Makers

who browse content that speaks about | Latest trends in digital marketing and artificial intelligence
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The integration of Al technologies in digital
marketing tools has revolutionized how
businesses approach their online strategies.
From chatbots delivering personalized
customer service to Al-driven content
curation platforms that tailor content to the
preferences of individual users, the
applications are boundless. Decision-
makers in marketing departments are now
prioritizing Al investments to gain a
competitive edge, recognizing the immense
value it brings in understanding and
engaging their target demographic more
effectively.
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Review your generated URL list and
further train your ContextGPT results
with like and dislike inputs.
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Adjust and align advanced suitability filters
to further align target content.

Inventory Metrics

82%

Weighted Relevance ()

35M

Daily Impressions (3

145K

Unique URLs (&
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Filters ©®
v Content (2)
Language English

Sentiment C——

Negative Neutral Positive

v Diversity and Inclusivity (1)
Ethnicity

Inclusivity

CO——

Non-Inclusive Neutral Inclusive

e @

Finalize your new deal and watch it send to the
DSP of your choice for activation.
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Advertising with deep

learning gives you
The Quiet Revolution: Al's Role in Elevating Content
Creation and Distribution

Collaborativ
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THE VIANT DSP

Unveiling the subie yet profound impact of Al on the media industty, from personalized content
curation to strategic programmatic ad placements
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