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Frictionless workflow 
automation platform. 

Making unstructured 
data interoperable

$11.5M Raised

$10M Series A - Oct 2021

$1.5M Seed - Apr 2017

400+ Customers worldwide



3Inbound Traffic in US



4Traffic grew 300% in last 12 Months
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5Highly Efficient - PLG Motion
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634% of Fortune 500 have used the Product



7Our YC interview - 2017

● Developer trying to solve a 

problem with ML

● Doesn’t have in-depth ML 

knowledge

● Trying to build solution 

with OSS frameworks

● Asking questions on SO



8Best advice we got from YC

Rank the blog post on Hacker News



9Best advice we got from YC

Rank the blog post on Hacker News

● Place where devs with lot of clout spend time

● Lot of publications will pickup articles from Hacker News

● Will get lot of high quality backlinks



10Best advice we got from YC

Rank the blog post on Hacker News

● Informational content works best on Hacker News

● Will get lot of feedback and discussions on the post

● Ideas for next content as well as product feedback



11Best advice we got from YC

Rank the blog post on Hacker News

● Ranking on Hacker News needs high quality content

● Initial traffic and low bounce rate helps with ranking

● More likely to get ranked on search engines as well



12Hacker News posts



13Hacker News posts



14Quality over quantity

● Bought a raspberry pi, mounted 

on our car

● Drove through Mumbai traffic

● Quantized models to work on it 

real time

● Even gave away all the code we 

had written for it



150 -> 1 playbook

● Start from day 1, takes time to build skillset. Founder led.

● Find one channel where your ICP spends time

● Write something they would love to read, focus on quality a 

lot

● Distribute heavily on other channels



160 -> 1 playbook

● Don’t worry about keywords, technical SEO etc too much to 

begin with

● Keep iterating content from feedback

● Ok to measure leading indicators like views, # of shares, 

upvotes



171 -> 10 playbook

● Instead of writing blogs yourself, start creating outlines

● Figure out topics that people like to read about

● Find out part-time writers who get views on medium in your 

domain

● Setup analytics for attribution

● Start measuring signups, MQL’s etc rather than views



181 -> 10 playbook



1910 -> 100 playbook

● Invest in marketing team

● Start focusing on technical elements of inbound

○ Technical SEO

○ Internal Backlinking

○ Keyword research and prioritization

○ Long tail keywords, pSEO (if applicable)



2010 -> 100 playbook

● Have a content funnel and calendar to maintain pace

● TOFU/MOFU/BOFU content segregation

● Landing pages (once you have domain authority)

● Start measuring more down the funnel metrics

○ MQL’s based on ICP

○ Qualified calls setup



21Content Marketing Strategy

Extract Data from 
Invoices

State of AP Automation 
in 2023

1.  Task oriented 2. State of industry

Write Invoices to 
Quickbooks

3. Goal oriented

Convert PDF to CSV

4. Technology/Tool 

Demo of invoice 
extraction with signup

Highlighting what is 
going on in AP 
Automation with a plug

How can they 
accomplish this goal and 
a CTA to try

Tool to convert with a 
CTA to bulk convert 
using Nanonets



22Mistakes to avoid

● Never lose focus on quality of the content

● Hire team who understands the product and content 

quality more than technical aspects of SEO

● Keep expanding scope of articles to write, never slow 

down pace of pushing out content
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Any Questions?


