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WELCOME TO TRANSFORM

This portfolio showcases our expertise across communications and digital
marketing campaigns aligned with environmental, social, and governance (ESG).
Yet it's more than that.

At Transform, we believe engagement comes from a deep understanding of
challenges and opportunities. And we address these with creativity, empathy
and strategic insight. This philosophy is visible in our portfolio, where you'll find a
carefully curated selection of our most impactful work.

To transform communications, we craft messages that are clear, compelling and
perfectly aligned with out clients’ objectives. We create narratives that inform,
persuade and inspire action and change. Through digital marketing we leverage
the latest technologies and platforms to amplify these messages. To reach the
right audience at the right time. From social media to SEO, we make every click
and connection count.

The ESG dimension of our work reflects our commitment to driving positive
change in the world. We integrate ESG principles into our strategies to engage
internal and external stakeholders. Aligning our client’s values and beliefs with
actions that demonstrate responsible business.

Through all our work, we do more than transform brands. We help shape a more
conscious, connected and sustainable future for all. Join us on this journey of
transformation where ambition, innovation and a commitment to enriching lives
guides everything we do.

Lor UL

Daniel O’Connor Veronica Hannon

Directors and co-founders of Transform




WHO ARE WE?

Transform is a strategic
communications consultancy.

We transform businesses, brands and client
reputations. We’re more than a service
provider. We're partners in business, driving
our clients ambitions and enriching their lives.

We reach the audiences that are hard to find
and difficult to engage. We do this by forging
collaborations, working cross sector and
sharing learning. We develop industry-leading
best practices and inspire innovation.

We’'re not just a marketing agency. We're your agents of change. We're more than
your communications consultancy. We're the people you turn to when you need
us most.

We take you to where you want to be, in life and in business. Our campaigns
create the impact your organisation needs. It all starts with your ‘why’ - your
purpose and your ambitions.

We don’t just ‘get you’, we've got you! Transform. It’s all in the name.

Our clients become industry leaders. We deliver transformative change through
integrated campaigns that demonstrate our client’s expertise. We are a single
unit forged out of three companies - Transform Communications, Transform
Digital Marketing and Transform ESG.

Led by Veronica Hannon and Daniel O’Connor, Transform Comms takes your
vision and transforms it into a workable strategy with actionable campaigns.
Our team partners with business owners and internal teams to understand and
deliver what they need to achieve. We have a broad consultancy background
and decades of experiencing in creating results that deliver.

+44
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communications
consultancy.

We build businesses, brands and
reputations on an international,
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OUR VALUES

We believe transformation
happens when - and only
when - there is trust.

We create trust by living our values. These
values are interconnected. If you're curious,
collaborative and challenging, you're going
to be creative.

CREATIVE

Your vision comes to life. We start with your brief. We bring
original ideas and develop a strategy that adds value to your
organisation. We execute this strategy with the creativity you
need to stand out in the marketplace.

CHALLENGING

We dare you to be your best. We focus on what’s best for you.
We're not afraid to challenge or ask probing questions. We're
honest in our guidance and advice.

CURIOUS

We get who you are and where you want to go. We

are always open to asking Why and How. In our quest for
knowledge, questioning is constant. We are meticulous in our
search for the answers. Because the difference between good
and great is always in the detail.

COLLABORATIVE

We’re by your side and we’ve got your back. Teamwork is our
core value. That’s why we say we're truly collaborative. We are
accountable and take our responsibilities seriously. We care
deeply and we strive for clear communication.



OUR PARTNERSHIPS

HIGHLY QUALIFIED

goa We're a team of highly experienced
marketing communications, design
and digital professionals.

RESULTS DRIVEN
We are innovative, offering unique,

compelling, results-based solutions
for our clients.

OUR PROMISE
@ By working with our clients as

partners we can get the best
results for them.

WORKING WITH US

What can we do for you?

Everything we do is tailored to your objectives and ambitions. We listen, we
care and we get to know you inside-out. We communicate your expertise to
your audience and make you the ‘go-to’ business in your industry.

It’s not just about what we do. It’'s about what we can do for you.

Why work with us?

Our clients all say, “You just get us”. We quickly get to grips with complex
industries and sectors, adding creativity to specialist subjects.

Relationships are at the heart of everything we do. We are your confidant,
sounding board, strategic partner, critical friend, and team member. We
bring together an internal understanding of your business with an external
perspective to transform your communications.
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Wincanton is Britain’s biggest provider of
logistics and transport services, including
specialist, high-capacity warehouses and
supply chain management for businesses.

Share the road
to sustainability
: & Wincamton

The UK's leading

retailers trust
Wincanton to deliver

Exploring the role of digl
. . y . to optimide and collabor.
Our work with Wincanton’s marketing team
has involved the research, writing, design,
and supporting promotional material of £ o sl Lo
& et
multiple insights papers for a range of A 2 |
departments and sectors: infrastructure,
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Getting logistics right

defence, and retail to date. Planning for
these have often been aligned with high-
profile event deadlines where the papers
are presented to industry professionals and

in infrastructure
can be a challenge

Dur RgHLAS Febanch haghBghts learmings
hat Can be apglied 1 COMENECLON Profes

potential new clients.

Additionally, the research and interviewing
process with sector specialists has supported
our creation of messaging documents and

website landing pages, used by Wincanton’s Therol} RN
marketing and sales teams to win new, on-time delivery |

of infrastructure =

substantial clients. projects

The challenges and opportunities
in UK infrastructure projects

The role oflogistics
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Wincanton
Powering agility in
retail logistics

New research reveals
how retailers flex and
scale for success

Wincanton

Share the road

to sustainability

Exploring the role of digital
to optimise and collaborate

81%

The cost versus CO:
reduction conundrum

One of the biggest barriers o CO, reduction s the perceived
fisk of what it will cost an organisation. 79% agree thatal
organisationaldecisions around ogistcsare driven purely by
cost. And 66% belleve tha their organisation'snet-zero targets
were deprioitised due to costpressures.

Looking longer term, wo thirds tink reducing CO, emissions.
willincrease costs. And ye, sirificanly, 37% have proved that
reducing CO, emissions a1 reduces costs. It shines 3 ght on the
citca diFference between perception and proof when it comes.
to meeting environmental goals.

69%
80%
37%
66%

believe reducing CO, emissions wil
Increase costs in the long term

believe reducing CO, emissions wil
increase costs in the short term

have proved that reducing CO,
emissions also reduces costs

believe that their organisation's
netzero targets were deprioritised
due to cost pressures.

Introduction
‘The fact that global warming
e

collaborative solutions to tackle
€0, (carbon dio;

of organisations say sustainability
remains a high priority

We all agree the time for urgent action is now.
And yet evidence shows net-zero targets are
not as pressing as they should be.

Over half will struggle
Eo meet their targets

Less than halFare already
making CO; reductions

Less than one third are
planning to make reductions
over the next 11 months




Acing content
marketing for a leading

test developer
Welcome to our short

PSl is a world-leading test developer and test taker experience video

provider, with in-person test centres and
online proctored test options that are
backed by science.

Our work with PSl started as a content .
marketing programme, writing all their psi ) 520l
thought leadership pieces. This led to ®

us writing their new website, producing
videos, animations, and podcasts, as well
as writing their blog posts, social media
content, case studies, and account-based
marketing material. The ‘Tell me more...’

books we created are accessible to everyone, e ; T
explaining the client journey and supporting - :ﬂ::ﬂ;—‘i};‘;’?ﬁ;"“ﬁ
. PRy -
multiple sectors. TfiEd (psl)
md

Tested

Podcast

Triiedl ard Teshed
Episode I - Diversity,
Equity and Inchusion,

©) Branding & Design
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() Videography

Trivd and Tested

() Digital Marketing e
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We have worked with Transform for a number of years now.
They are truly the best agency | have ever worked with.

They get into your business. They understand your needs.

What doss DG in testing loak kel They get to know all the stakeholders. They work directly

v — with people in each department across our business. It feels
Fou waquiy. - PAR— PR— as if they’re part of PSI and we don’t know what we’d do
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Why dows DE&I matter in tesfing? s Joscelyn Coles

Director of Global Marketing, B2B at PSI Services LLC
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DE&] in test devveloprmant

Psi ) Eilidnce - ! Why does DE&
. matter in testing?
A guide fo... etests change lives They

P A S ——"

Working with Sulbpect Mistier Eaperts -
Of course, to be meaningful and effective any
stated commitment fo DE&I needs fo be baked
into your culture ~ and the culture of your
testing provider.

Diversity,
Equity & Inclusion
Across the

ok K b Assessment Lifecycle

Equally, considerations for
DE&l initatives cannot b
limited to a single timepoint
inthe assessment lfecycle.
They must be continually
integrated across the whole
assessment lfecycle.
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practice tests to achieve?

By effectively
answering those
questions, a testing
organization will set up
their test takers — and
their testing programs . e
- to succeed.” '
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options
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How to market
risky business

CHC Global is a malicious risk insurance
company and team of strategic advisors,
supporting organisations and individuals to
better understand and manage their risk.
They were looking to diversify services

Preparing your
event, venue or hotel for
I I invacuation and lockdown
and had brought onboard new senior o s mamgamer capty i i o ot s
management to strengthen advisory practice. C advsor, HO Gloe. o vt vonues o oty St
We’d worked previously with their Head of

Marketing, who brought us with her when she o W B S

moved to CHC. Following work on proposition GLODOL

development, brand development, and the
creation of key messages, this fed into our
work to bring their new brand and website to
life. Since then, we’ve supported flexibly on
different projects, including further expansion
on their branding, website design and
maintenance, PR and comms, video projects,
graphic design, SEO, and PPC.

©) Branding & Design
(> Content Marketing
@ Videography Fantana Fern Baxter Sage Rich Mahogany Gun Show Pine San Diego Light
() Digital Marketing




STRATEGIC MALICIO 5K
ADVISORS

We are not an easy business to understand and the
people we are talking to are very varied. Because
Transform has a maturity as a business, they
understand it.

Transform understands complexity and has intelligent
people in their business who understand a very difficult
market. We are able to come to Transform because
they’ve got so many different skill sets. | can say | want
to do PR this time, | want to try email campaigns, |
want to try social media. Coming to Transform gives
me real flexibility and that is really important.”

Jenny Robertson
Partner & Head of Marketing, CHC Global

CHC 2 O
Annual Malicious
Risk Report

1 O 1 8 DEFINITIONS OF RESILIENCE

Geopolitical The Race for
Implications of Technological
S

24.

Political Polarisation

32.

Conclusion

‘ About CHC Global
The management of malicious
risks is not easy, but while ‘no plan

survives contact with the enemy’,

, there are opportunities to secure
advantage for your organisation.”

Strikes, riots, and
I

Boardroom Agenda

2. The Race for
Technological
Superiority

The

authorty

B

THE GREAT TECH RIVALRY

Technology links
new sectors to
national security



Risk, refined and
d@ﬁnﬁd unique cyber risk?

Q Search

Recently we helped a client achieve

Berwicks is risk management consultants
who take a holistic view of risk,
recognising that all elements are both
interdependent and interconnected.

onsultants

Read our latest case study today to find out how
Their team were struggling to define their But baing asked 1 : lan _see mare Berwicks
service offer and wanted help reaching
new audiences. They saw what we’'d done
for CHC and brought us on board for a

broad range of work. s gy ! ‘ Risk and opportunity are different
: / ' sides of the same coin: risk is

linked to decision-making, and
good decision-making is linked
.......................................................................... Y 1 to success.

(> Branding & Design
(> Content Marketing
() Videography

(® Digital Marketing A e : & The best tactical
command course we
have everhad. gy

Cyber is everywhere for everybody




erwicks

Understanding risk as mindsat

Find it more:

Transform is a pleasure to work with. They’re a brilliant team and we
would recommend them to anyone looking for a marketing partner

who will go above and beyond.

Creative and innovative, they have helped us to articulate what we’'ve
been unable to before. We felt supported throughout the process

of refreshing and relaunching Berwicks’ messaging, photography,
videography and website, and we are looking forward to continuing

our working relationship with them.”

Richard Youngs
Managing Director, Berwicks

The pipeline to
optimisation

THE CHALLENGE

dapt o isks.
stock for the plants becoming more.
e and ess plentiu.

By embedding confidence and capabiies, using criss

entiy
hadito be negotate

cross the 67 Group comparies.

- Disparate vew of the company's sraegic dection,

+ Lackof sk awareness and management.

 change in mindset a to howrisks re approached and
hancliec across the business.

‘ Animmensely satisfying
programme, with tangible
value delivered from the outset.”

This was, and remains, a fascinating project. The CEO recognised that he

needed to make a bold set of changes but didn't want to use a traditional
consultancy’s templated approach. He let us into his deepest thoughts, trusted
us to delve into his organisation’s culture and capability, and was happy to enter

into robust debate over our assumptions and findings.”

Berwicks

How do you look at
cyber as a risk?

INTERDEPENDENCIES OF CYBERRISK

MISSION ACCOMPLISHED

npiace.

It Andtechnology s ust one part of the story.

o

of your business.

0 yber securty coma o Berwicks. We challenge traditonal

fromthe top down.

VULNERABILITY

@ e

EXPOSURE

cvaer
RisK.

‘ We have cyber experience across a wide range of industries and markets.
We bring this exposure to help businesses understand their own risk
profile, supporting cyber resilience as an important area of focus as the threat

continues to grow.”

Berwicks @ ants,

Success
Is impossible
without risk

Shaping risk mindsets to align organisations,
communications, and people.

Piper Alpha and
why understanding
risk matters

Our organisation was born out of the 1988 Piper
Alpha disaster. | remember it clearly. The images
of the burning oil platform were horrific.

systemic falngs had occured at an nstutional level

They used thei

toreduce iskinthe ol and gas indusiry—by bulding

commurication. An ncoming shiftmanager don' gota

The lack of awareness of the removal of the valve resulted
from failures in communication of information at shift

handover earlier in the evening and failure in the operation
of the permit to work system in connection with the work
which had entailed its removal.”




Helping more renters
turn their houses

into homes

Picture Living’s mission is to transform the
rental experience and provide exceptional
service.

We created a website with renters at its
heart. We revised their user journey for a
clearer path to find properties and renter
information, made their tone of voice more
approachable and friendly. Additional pillar
pages and downloadable content were then
created for housebuilders, developers, and
investors.

It wasn’t just the start of the renter’s journey
that needed to be considered. We also
created a welcome pack to be shared with
renters, outlining all the information they’ll
need throughout their stay.

@ Branding & Design

(> Website Design & Build
(> Content Marketing

(> Videography

( Digital Marketing

Picture

':' Picture Living

A JV between USS
and Places for People

Silver



Picture Living

_Welcone |
Home

P %

Pets welcome Low deposits

&

Welcome to

your community

Renting,
but better

What our tenants think

81%
feel that the housin
service provides value

93%

Would racommend

72%

front for more than 3
yesra and are happy that
they are kept nformed

Interested in fund &
asset management?

Want to help us
create more homes?

Picture Living

~“Home

F

re would you like to

Location/Postcode

Flexibility

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Praesent quis elementum

ssa, cursus pulvinar ligula. Etiam
molls vitae dolor et tempor. Vivamus
accumsan, ipsum sit amet

No hidden fees

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Praesent quis elementum

552, cursus pulvinar ligula. Etiam
molls vitae dolor et tempor. Vivamus
acoumsan, ipsum sit amet.

Welcome to
your community

00,
o
Pets welcome

Lorem ipsum dolor st amet, consectetur
adipiscing elit, Praesent quis elementum
massa, cursus pulvinar ligula. Etiom
molls vitae dolor et tempor. Vivamus
accumsan, ipsum sit amet.

Decorate

Lorem ipsum dolor st amet, consectetur

adipiscing elit, Praesent quis elementum
iassa, cursus pulvinar ligula. Etiam

molls vitae dolor et tempor. Vivamus
ccumsan, ipsum it amet

P

Low deposits

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Praesent quis elementum

iassa, cursus pulvinar ligula. Etiam
molls vitae dolor ot tempor, Vivamus
accumsan, ipsum sit amet

@
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Support

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Praesent quis elementum

554, cursus pulvinar ligula. Etiam
molls vitae dolor et tempor. Vivamus
acoumsan, ipsum sit amet.

Abbotswood

Picture Living
Key information

Your welcome packjges

utiity Supplirs

Property Management.

Emergancy Contact

[

Welcome to
your new home!

This pck ontains mpotant formaton o you when ou st move i,

Downiosd the Residently app.

‘Savo emergency contact dotaisin your phons.

Your roprtymanage, it any the mportant contcts,wi e proidd slogids s wlcom pck

Gat excitad:
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Picture Living
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A top-tier marcomms
programme marketing
to law firms

Kidd Aitken is the world’s largest team of
legal directory and awards consultants,
advising over 300 law firms across the
globe to hit the top rankings.

Working with the KA team has taken us to
all corners of the marketing arena, from

full marcomms programmes, rebuilding
their website, and rebranding their core
business offer to ad hoc event collateral
and supporting their launch of two entirely
new ventures: KA ESG and Legal Marketing
World. We know the business so well, we even
occasionally act as representatives of the
business and, in 2023, CIPR PRide Awards
gave us the Silver award for Best Integrated
Campaign for our work with Kidd Aitken.

(> Branding & Design

(>) Website Design & Build
(> Content Marketing

(> Videography

(> Digital Marketing

4 KIDD AITKEN

The world’s largest team
of legal directory &
awards consultants
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KIDD
AITKEN
al ESG

Law Firms and ESG

and

Our future, Communications

our responsibility

Gunmetal

Our marketing efforts were sporadic. We trialled doing
itin-house and still found we were having to lead the
initiatives and put forward ideas. We thought we should
go to the experts to help with marcomms, BD and PR.

A key target for us was to increase our market visibility
so that ours was the first name people thought of.
Transform took that burden. They generate the ideas on
a daily basis. A lot of the time all they ask for is sign-off.
It’s made our lives all the more easier.

We’ve seen incredible results. The figures are just
remarkable. Within a year of working with Transform
we’ve achieved more than in five years working alone.
It’s off the scale.”

Jacob Aitken
Co-founder & Director of Kidd Aitken Legal Marketing

Awards &
nominations

2023 Silver Winner
Best Integrated Campaign

2022 Silver Winner
Best Use Of Content




Engaging with employees
in both real life and the
digital space

Engage is an independent technical
consultancy offering solutions and project
management to the defence, security, and
energy sectors.

Having become an employee-owned business
in March 2022, the Engage team asked for
our help to communicate that to employees —
both existing and potential new recruits. We
are now working with them on a recruitment
campaign, starting with a full redesign of
their website.

@ Branding & Design

(> Website Design & Build
() Content Marketing

() Videography

(> Digital Marketing

eng@ge

Is Engage your new beginning?
Come and join us

Oxford Navy

Silk Grey
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r i Delivering with Excellence. Come and join us.
Rl I l ‘ ge Email us fo information: jeinus@engage-ltd.co.uk

vering engeige = B Are you experienced in: WEE

excallance — :
- e &7} Engineering Logistic Information Portfolio, Prog [Ee
—— = Support Services Systems & Project Management s

Who are we?

De | Iverin Q wit h We are a technical consultancy, advising and managing specialised projects
excellence

within the MOD and other defence related industries.

Why Engage?
— £
[ ] [ ] [ ]
TN o a
R
Learn Be supported Develop Benefit
from people with by a network that helps your skills and from being part of an

fulfil your potential | Employee-Owned Trust

diverse backgrounds | you perform at your best

www.engage-itd.co.uk

enge@ge

Delivering with Excellence.

and join us

Dur Clianks Email us ot joinus@engage-ltd.co.uk

enge@ge

Delivering with Excellence
At pace

Palletised Load System

= Rapid Acquisition Project
=, ] el wa
KPMG ﬁ e v = I We're recruiting for roles including THE MISSION

Rapid purchase of 500x Palletised Load

System logistics vehicles to meet a

@ priority one capability requirement.

Rapid Mobilisation
Project Manager Operations Manager
Supply Chain Technical Through
Manager Life Support
eng#ge

Ask for more information about these roles
and all our other opportunities.

Collaboration:
A critical Success Factor

Wa're looking for ey
e = Courage

engeige




Presenting Brazilian
law to Europe

Engage is an independent technical
consultancy offering solutions and project
management to the defence, security, and
energy sectors.

Having become an employee-owned business
in March 2022, the Engage team asked for
our help to communicate that to employees —
both existing and potential new recruits. We
are now working with them on a recruitment
campaign, starting with a full redesign of
their website.
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() Digital Marketing [SHE

Fusping B wri imvetrent: lencecaos

-

[REN TS w.i'

Srazil's
Wt landscape

Breaking the hex
on Brazilian tax

On the history




() ()
o o
M~ N~ BRAZILIAN
INVESTMENT
INSIGHTS

ISSUE 2024

BRAZIL BRIEF

ANNUAL REVIEW

VIEIRAREZENDE

New infrastructure bond
incentives — an explalner

Witha baclog of fasrucureprjects i sz, new ta changes are
partafan effor 0 increse incntives and securyfor forign ivestors.

infstucure bonds r det secuties s by companies o
infrstuctur projcs witn Bl Tese oo are spciicaly

Thse lgilatie changesare paricuary relvant o
et invstors fooking o dversty thir portfoos with
emerging market et rasporiation, enery, tlecommunicatons,axd saniation for projects

Looking forward to the

opportunities of 2025:

01]2025

- et s tht specifss i crose. border transacions

- i companeswith prjects that ight qualy

Forign ntttionsl investors, ncucing pension unds,hcige funds,

and ssat

a5 they signifcanty enhance the yied of raiion i

the newregultor andscape,enabling the o btte st thl
cens i capialsing on these opportuitis.

The e incentivs orBraiian infastrcture bonds ar particulry

gers, should be eenly intrested n these tax ncentives,
uctre bonds.

erntiona!lw frms who suppor: thse eties wil

th insights ofered by  Bazian patner n understancing

Compettive compare to those offered by othr emerging mrkets
Brast exemption of WHT on neret incomefo forign mvestors
enhances th ne etums o these bonds

I contrast many other emercing markets impose higher WHT or

ofer mr imite taxbenefs n sviar investments This stractive
tax environment postons braz 5 favouraie destinaton for
intemasional capial, particlryfo investors sesking igheryieds and
dversficaon in thir potiols.

Investors purchae thes bonds o prvid cpitaor the dvelopment
and provement o festrctue, and i et theyrceieperiodc
inaretpayments These bond ofer thecual bt of supporting Brse's

pecialy e recenttaxincenivereforms tht entance

ecent gt changes i Brai have trodced sigifcnt

incetive o freig istrspurchsing essian nfssnucue b,
Forignnestors e o et fom poyig wihhokéng s WWHT) o

inarestincome derved rom infastructue bonds that e e n

OVERVIEW OF

THE PREVIOUS
12 MONTHS

engage withBaslon countrpans n ociating thse nvestments.

VIEIRAREZENDE

BRAZILIAN
INVESTMENT
INSIGHTS

2024 1BA ANNUAL CONFERENCE ESPECIAL

L] et rd ot it ot sl o

-

9en
etensve useof hyd

p——

fundamenta to Brzi rescing geenhouse go¢

Contents

Our team

Welcome | What's on in Brazil?

Tax changes offer investment incentives in Brazil

New opportunte: n sutansbe france

Energy transition in Brazil
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Blasting the digital rust
off an industry leader

Since 1959, Hodge Clemco has been the
leading manufacturer and supplier of
abrasive blasting and surface treatment
equipment.

They had appointed a new marketing
manager who had lots of ideas — but they
were in need of some support in actioning and
prioritising, as well as aligning their sales and
marketing.

We revised the user journey to enhance the
way people search and engage. Elevating

the photography, paired with emotive and
engaging videography added a dynamic point
of difference to their competitors. Showcasing
the machinery and equipment in a new light was

key to standing out.
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Recruiting talent
N a vacuum

One of the largest employers in the South
West — but no one knew who they were.

Edwards Vacuum provides vacuum and
abatement systems and services for the
semi-conductor industry. Based just outside
of Bristol, Edwards was competing for talent
especially in the competitive engineering
field. They needed to get their message out
there, build their reputation and recruit the
best talent.

Edwards places sustainability at the heart of
its business. We brought this to life through

a careers microsite that demonstrated the
company’s commitments and provided a

link for all PR and advertising activities.

We brought the culture of Edwards to life
interviewing people in all different roles and
careating videos and case studies to support
our reputation campaign.

©) Branding & Design

(> Website Design & Build
(> Videography

() Public Relations

() Digital Marketing

CASE STUDY
Diverse by nature,
inclusive by choice

W,  Tinashe’s story
&= 2
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EDWARDS

enabling innovation in Clevedon

www.edwardsvacuum.com | #EdwardsVacuum

(EDWARDS

Always recruiting
Electrical, Chemical &
Manufacturing Engineers

www.edwardsvacuum.com | #EdwardsVacuum
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At Edwards, everyone is encouraged to pursue new.

CASE STUDY
Limitless opportunities
to develop and grow

Dave’'s story
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Award winning
publications giving a
voice to legal marketers

Our client Kidd Aitken’s ambition was to
grow, not just their legal directories service
but also to diversify their offer. However,
marketing departments in law firms — their
target market — are some of the most
adverse audiences to overt selling.

We pitched the concept of launching a
publication devoted to profiling the great
work of legal marketers globally. This wasn’t
just an opportunity to build recognition for

a department often lacking the attention

it deserves in high-pressure law firms, but
also a place for Kidd Aitken to share their
expertise and insight. In 2023, we were
awarded the Best Use of Content award from
CIPR at their PRide awards ceremony, as well
as a London Design Award and CMA award
(Editorial — Best New Publication).
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Best New Publication Communication Design Best Use of Content
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Racing Green Sand Charcoal

Transform came up with the idea of Legal Marketing World. We really loved it because they had
discovered a gap in the market for free to access legal marketing publications.

We were worried about the potential demands on our time. What went well was the ease in which
Transform helped us with the entire process. Leaving us with as little to do as possible. It’s created a
huge amount of interest internally and externally. Creative, innovative... and shoring up our brand in
front of potential key clients.”

Daniel Kid
Founder of Kidd Aitken Legal Marketing
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[nsuring risk through
thought leadership and
engaging content

samphire L
samphire
Protect Safeguard .

Recognize, Report and Respond to the threats of

Samphire Wdas d new business Iaunch by active assailant and workplace violence attacks.
CHC Global. They provide world-class

insurance in the complex world of risk. RECOGNIZE BESPOND

We received a clear brief that the company
needed to be distinctive, totally separate
from CHC, while still infused with the same
values that built its foundation. A similar REPORT
brand workshop was held to identify what
makes Samphire unique in the market, bring

that message to life, and make it relevant . 7
to a market that was typically bland and RISkS 11n Southeast

corporate. After our work with Samphire, Asia and Beyond

CHC were so impressed they asked us to do
the same.

Quarterly Report

Evolving Malicious
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() Digital Marketing
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Africa’s Sahel Region
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Providing world-class

o Who am I_ : H Caams
tramning to teams ALk
across the world

—

Olivier Mythodrama™ ke i COMID TO ATLANTA CH I SUNE
Olivier Mythodrama is a global leadership _ ; #  An unforgettable
development consultancy providing world - leadership
class training to teams across the world. :ﬂﬂ_’;:::ﬂ,:"ji;pmm bishoodiduia derionting . ™y development

We worked with their team to develop both
their central messaging and the methods
through which it was delivered ahead of two
high-profile events in the US — particularly
video, social media, engaging with the press,
and thought leadership content.

Utilising messaging we devised and videos
we created, our LinkedIn ads brought Olivier
Mythodrama’s unique training to life. Clearly
communicating the benefits of attending an
in-person event.

(> Content Marketing

@ Branding & Design

(>) Website Design & Build
(> Videography

(> Digital Marketing

(>) Public Relations

Harness the power
of myth and drama
to tackle modern
business challenges.
—

Interested to discover

hew rrythic stores

could uniock your

leadership potential?

¥ Dlivier
® Mythodrama

experience 5

BOOK
HOW

Did you know?

of employees want to quit
their jobs because of a lack
of appreciation from leaders.

B

Unlock your full potential

with our Inspiration
Leadership program.




Event: Unlock your leadership potential this June

Coming to San Francisco in June: Life
changing leadership development

Event: Unlock your leadership potential this June

Coming to San Francisco in June: Life
changing leadership development

How to be an insp
and influential leader

v to become an

exceptional leader.
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Rising to the challenge

Futurelec partnered with leading
construction and technology companies to
ensure that everyone has access to safe,
green technologies, particularly Solar PV.

Lee came to us originally for a thought
leadership paper, which soon developed on
our recommendation into a new website,
event videos, drone footage of solar panels
in situ, and social media campaigns. The

success of this work led to Futurelec being

sold to Clarkson Evans shortly after. Ensuring the safe use
Power the Future of solar PV in new homes

With safe, sustainable energy for new homes With the Huawei Arc Fault Circuit Interrupter (AFCI)

(> Content Marketing

(> Branding & Design

(>) Website Design & Build
() Videography

(> Digital Marketing

(> Public Relations
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From the 1st day | met the Transform team there was an instant
synergy between us and over the last 12 months of working together,
we have created a wonderful working and personal relationship.

Transform provides such an accommodating and dynamic service
and have supported me endlessly, night and day. We really wouldn’t
be where we are today without the help and support of Transform.

They’ve built our brand from the ground up. Advising me on all
aspects of marketing and delivering amazing results.

They’re a trusted partner and have ensured the success of Futurelec.
And there’s exciting things to come.”

Lee Chadwick
Founder of Futurelec
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Tier 1 status is an important mark of quality for As part of the development of S| (Solar
manufacturers who prioritise socalresponsibilty,  Stewardship Initiatve) ESG Standards (t support
demonstating that the manufacturer has been  independent cetification of solar production
producing panels using the highestgrade sifcon  stes, LONGI volunteered to partcpate n the
and through automated manufacturing processes  pilot auditin Q1-Q3 2023 conducted by an
¥ needs to independent third- party of ts manufacturing
. research and site. Outof 10 solar PV module manufacturing
$H GoveRnANCE ainability to sites, including 2 European manufacturing sites, surpLiERs
g LONGi ranked 2nd based on the number of

sct and CSR conformances.

Compared to it solar PV module peers, LONG
has one of the lowest ESG risk scores based on
MSCl (Morgan Stanley Capital International) ESG
Risk Rating.
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\els  Additionally, GSEi ensures that
red  they source their raw materials in
an ethically responsible manner.

fostering a culture of

d ethical conduct across our Metallc lashing is made from

Scandinavian metal — a region
known for its environmental

lractices are essential for F 2> Audit of LONG's egiscend wiicl bkt ard
erations and maintaining = Joment System. sustainable practices.
Sonds o level One reason for working with GSE

th a net score
ch Traceabilty

as our preferred in-roof mounting
system isits flexibilty on the size.
of panel you're able to install,
ensuring maximum PV generation,
o matter what kind of roof it is

I being secured to.
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overnance excellence, we
- structures and processes.

s and updates of our policies
nent with evolving best
ments.
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bur existing ESG strategy

ition in the market as not
BPRPCMETErgest etectrIcal and PV contractor for new-build
properties in the UK, but also to ensure and enhance our
offering to our long-standing clients, our workforce, the.
communities across the UK that our 21 branches are part of,
and our impact on the environment.
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