








•

•

•

•

•

•

•

•

•

•









2%

8%

18%

21%

9%

30%

3%

9%



1+

2+

3+

4+

5+

6+

7+

8+



•

•

Poor to Good Multiplier Good to Optimal Multiplier Poor to Optimal Multiplier



•

•







•

•

•









•

•

•












	Diapositive 1
	Diapositive 2
	Diapositive 3
	Diapositive 4
	Diapositive 5 A three-step methodology, from raw data to actionable insights
	Diapositive 6 Google’s ‘ABCD’ principles for effective creative
	Diapositive 7
	Diapositive 8
	Diapositive 9
	Diapositive 10 In average in Europe, 15% of the videos are qualified as “Optimal” in terms of creative execution
	Diapositive 11 The Wider Opportunity: The impact of creative on YouTube video performance
	Diapositive 12 13 attributes to focus on to determine creative quality 
	Diapositive 13 Within the ABCD principles, “Direction”, which emphasizes compelling calls to action, offers the most potential to improve performance. 
	Diapositive 14 Humor and Price have the most impact but are underutilized whereas  Emotions, Focused Messaging and Sound Effects have lower impact but overutilized
	Diapositive 15 Creative execution guidelines are emerging internationally
	Diapositive 16
	Diapositive 17
	Diapositive 18
	Diapositive 19 Youtube Creative Study disclaimers
	Diapositive 20
	Diapositive 21 Appendix 1: Top 13 Creative Attributes Criteria for Creative Quality Compliance 
	Diapositive 22 Appendix 1: Top X Creative Attributes Criteria for Creative Quality Compliance 
	Diapositive 23
	Diapositive 24

