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PSYCHOLOGY TODAY PROFILE
OPTIMIZATION GUIDE

A Supportive, data-Informed framework to help you stand out

Built from analysis of 250+ therapist profiles.

www.Eggmed.com



& eggmed

TABLE OF CONTENTS

1. The reality of directory environments
2.Why many profiles don’t convert
3. The optimization principles

3.1 Lead with recognition

3.2 Clarifywhoyou help

3.3 Use concrete language

3.4 Name outcomes clearly

3.5 Make the next step simple
4.DO / DON'T Quick reference
5.Section-by-section structure flow
6.Self-audit checkKlist

/.Ethical & compliance reminder
8.Final reflection

www.Eggmed.com



& eggmed

THE REALITY OF DIRECTORY
ENVIRONMENTS

Most therapists are not competing on quality.
They are competing on clarity.

Psychology today is often the first place clients
search for support. And when they land there, they
are not reading profiles one at a time.

) Theyarescanning.

¢) Comparing.

) Deciding quickly who feels safe
and relevant.

Across 200+ profiles reviewed in high-, mid-, and lower-
density markets, we consistently found:

Resume-style Positioning is Emotional language
openings dominate often broad Is abstract

This creates sameness.
And sameness makes decision-making harder for clients.
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WHY MANY PROFILES
DON’T CONVERT ?

Most profiles are written accurately. But
accuracy does not equal connection.

Common structural issues: +

Leading with credentials instead of recognition

Listing specialties without positioning

ListinUsing interchangeable phrases (“safe space,”
“support,” “growth”)g specialties without positioning

Ending without a clear next step +

None of these are mistakes in intent.
They are structural patterns that blend into the directory.
Smalll structural shifts create meaningful differentiation.
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THE OPTIMIZATION PRINCIPLES

Instead of nine fragmented tips, here are the five core principles
that consistently improve clarity and conversion.

PRINCIPLE 1: LEAD WITH RECOGNITION

Clients search in emotional language, not diagnostic terminology.

Less effective: Stronger:
“l provide evidence-based “If anxiety keeps you replaying
treatment for anxiety and mood conversations and losing sleep at
disorders.” night, you’re not alone.”

Recognition builds connection. Credentials reinforce it.

PRINCIPLE 2: CLARIFY WHO YOU HELP

Broad positioning blends in. Specific positioning builds confidence.

Clear:
“I help high-achieving professionals
struggling with perfectionism and
burnout.”

Broad:
“I work with anxiety, depression,
trauma, and life transitions.”

Specificity helps the right clients recognize themselves quickly.
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PRINCIPLE 3: USE CONCRETE LANGUAGE

Abstract words are common across profiles. Specific lived experiences
are not.

Specific:
Abstract: “You may find yourself people-pleasing,

“l provide a safe space for healing overthinking decisions, and feeling
and growth.” exhausted from trying to meet

everyone’s expectations.”

Concrete language builds trust.

PRINCIPLE 4: NAME OUTCOMES CLEARLY

Clients oftenwonder: “What will change if | start therapy?”

Outcome-aware:
Process-focused: “Our work may focus on reducing panic
“We'll explore your experiences episodes, building stronger boundaries,
together.” and increasing confidence in difficult
conversations.”

Clarity reduces uncertainty.

PRINCIPLE 5: MAKE THE NEXT STEP SIMPLE *

Many profiles end gently but passively.

Clear and supportive:

“llook f Pa;:“’f\' ing f “If this resonates, click ‘Email’ to schedule
OORTOrwarato nearing rrom a free 15-minute consultation. | typically

you.” respond within 24 hours.”

Reducing friction increases action
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DO / DON’T QUICK REFERENCE

Open with emotional recognition

Position clearly who you help

Use concrete lived examples

Communicate realistic outcomes

Include a clear next step

Consider video in competitive
markets

Open with degrees and credentials

List every issue you treat

Use interchangeable abstract
phrases

Focus only on process

End passively

Rely only on text in saturated
areas

SECTION-BY-SECTION STRUCTURE FLOW

Use this sequencing for clarity: 4

1 Emotional recognition
2 Validation

3 How therapy works with you

4 What change may look like

5 Credentials and experience

6 Clear invitation to connect

Connection first. Credibility second.
Direction last.

This reduces cognitive overload and builds
trust gradually.
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SELF-AUDIT CHECKEIST

Review your profile and ask:

Does my opening reflect lived experience?

Is my niche clear?

Is my language specific rather than abstract?

Do | communicate realistic outcomes?

Is my CTA direct and supportive?

Does my structure prioritize connection before
credentials?

A Any “no” is simply an opportunity for refinement.

ETHICAL & COMPLIANCE REMINDER

While optimizing
4 Avoid testimonials
4+ Avoid guarantees

4 Follow Psychology Today’s content policies
4 Maintain professional accuracy

Optimization enhances clarity.
It should never compromise integrity.
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YOUR WORK ALREADY
MATTERS

This guide is not about changing who you are

as a therapist.

It’s about ensuring your profile communicates
your depth and clarity in a crowded directory.

Across markets, sameness dominates.

Small structural improvements can:

Increase recognition

Reduce hesitation
Strengthen trust

Encourage action

Profiles that convert are not louder.
They are clearer.

And clarity helps the right clients find you.
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We created this guide because we care about
helping providers grow. If you’d like more
structured support, here’s how we help
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