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Executive Summary

Our e-commerce Dapp aims to redefine online shopping by creating a platform where users 
can select lifestyle-enhancing products in a seamless and secure environment. By leveraging 
blockchain technology, the platform ensures transparency and offers users a unique "mosaic of 
choices" tailored to their preferences. The Dapp features a dual-version system (free and paid) and 
integrates a native token that supports rewards and governance.

With a growing demand for efficient and fulfilling e-commerce experiences, this project 
presents a better approach to the existing market while fostering a community-driven ecosystem.

Problem

The current e-commerce market is flooded with platforms that lack personalized user 
experiences, trust, and a sense of community engagement. Many platforms impose high transaction 
fees, limiting accessibility, and fail to provide a unified environment that combines secure 
transactions with tailored user choices.

Solution

Our Dapp bridges this gap by:

• Facilitating Lifestyle Choices: Offering a curated "mosaic of choices" for users to find 
products that align with their desired lifestyle.

• Efficient and Secure Transactions: Leveraging blockchain to ensure safe and seamless 
buying experiences.

• Community Engagement: Using a native token for governance, giving users a voice in 
platform decisions.

• Rewards System: Rewarding users for every transaction, with the paid version offering 
enhanced rewards.



Market Opportunity

The global e-commerce market is projected to grow to $7.3 trillion by 2025, driven by 
increasing digital adoption and demand for tailored shopping experiences. Simultaneously, 
blockchain technology adoption is expanding, with decentralized applications expected to 
revolutionize traditional industries, including e-commerce. This creates an opportunity to capture a 
share of this market by offering an innovative platform.

Platform Features

Free vs. Paid Versions

• Free Version: Includes most platform features, enabling access to the mosaic of choices and 
basic token rewards per transaction.

• Paid Version: Offers the same functionalities as the free version but rewards users with 
higher token incentives for each transaction, providing additional value.

Token Utilities

1. Governance: Token holders can vote on platform policies and updates.
2. Rewards System: Tokens are distributed to users based on transactions, incentivizing 

engagement.

Revenue Model

Revenue is embedded within the price of each mosaic choice, eliminating transaction fees. 
This transparent model ensures that users enjoy a frictionless experience. Additional revenue is 
generated through the paid version, which incentivizes user upgrades by offering increased token 
rewards.

Tokenomics

• Total Supply: 100 million tokens.
• Distribution:

◦ 20% for private and public sales.
◦ 30% for staking rewards and ecosystem incentives.
◦ 15% for the team and advisors.
◦ 25% for ecosystem development.
◦ 10% for marketing and partnerships.



Roadmap

1. Phase 1: Platform and token development (Q1 2025).
2. Phase 2: Launch of the free app and user testing (Q2 2025).
3. Phase 3: Introduction of the paid version and marketing campaigns (Q3 2025).
4. Phase 4: Ecosystem expansion and integration of new features (Q4 2025).

Call to Action

This whitepaper outlines a unique investment opportunity to redefine the e-commerce space. 
By blending blockchain's capabilities with an innovative platform design, we invite investors to join 
us in shaping the future of online shopping. Together, we can build a community-driven, efficient, 
and rewarding ecosystem.

We choose, you buy.

Bittu

2024


