
SELECTED WORK / OCTOBER 2026

SOCIAL VIDEO FOR BRANDS & AGENCIES.

STREET
INTERVIEWS.
BRAND IMPACT.
Original street interviews, talent-led formats and branded content. Creative,
talent, filming and edits, handled by one team.

PLAN MY CAMPAIGN

NETFLIX
HYGGE

ATLANTIC RECORDS

8.2M
REPORTED CAMPAIGN VIEWS

MADE TO

MAKE
NOISE.

NETFLIX ATLANTIC RECORDS HYGGE WARNER MUSIC GROUP DEEL

https://street-interviews-studio.balmymoose2.chatgpt.site/#campaign
https://vimeo.com/1021397417
https://vimeo.com/1022594351
https://vimeo.com/1021397524


SELECTED WORK / 01

NETFLIX / ENTERTAINMENT

A SHOW PEOPLE LOVE.
A FORMAT FANS
CAN PLAY.
Three Heartstopper quiz videos featured Joe Locke on @netflixqueue. Questions about the series gave fans a
simple format to follow.

5.06M
REPORTED VIEWS

675K
REPORTED ENGAGEMENTS

3
VIDEOS

THE CREATIVE TAKEAWAY

For entertainment launches, a recognisable face and a simple format give the audience a clear way into the story.

WATCH CAMPAIGN

EXAMPLE FILM / 0:34 VIEW CASE ONLINE

Reported campaign totals; rounded where shown. streetinterviews.co.uk/our-work PLAN MY CAMPAIGN

https://vimeo.com/1021397417
https://vimeo.com/1021397417
https://street-interviews-studio.balmymoose2.chatgpt.site/?case=netflix#work
https://www.streetinterviews.co.uk/our-work
https://street-interviews-studio.balmymoose2.chatgpt.site/#campaign


SELECTED WORK / 02

ATLANTIC RECORDS / MUSIC & CULTURE

CHARLI XCX.
QUICK CHOICES.
A LOT TO TALK ABOUT.
For Atlantic Records, the Viral Interviews team made three quick-choice videos with Charli XCX. The X vs Y
questions put her own preferences at the centre of the content.

8.2M
REPORTED VIEWS

913K
REPORTED ENGAGEMENTS

3
VIDEOS

THE CREATIVE TAKEAWAY

A focused question format gives talent room to show personality while keeping the content easy to follow.

WATCH CAMPAIGN

EXAMPLE FILM / 1:31 VIEW CASE ONLINE

Reported campaign totals; rounded where shown. streetinterviews.co.uk/our-work PLAN MY CAMPAIGN

https://vimeo.com/1021397524
https://vimeo.com/1021397524
https://street-interviews-studio.balmymoose2.chatgpt.site/?case=atlantic#work
https://www.streetinterviews.co.uk/our-work
https://street-interviews-studio.balmymoose2.chatgpt.site/#campaign


SELECTED WORK / 03

HYGGE / BRAND CHANNELS

FORTY VIDEOS.
BUILT FOR THE BRAND'S
OWN CHANNEL.
On Hygge's own @hygge.gear TikTok page, a white-label production run spanned 40 videos. Nine crossed the
one-million-view mark.

31.8M
REPORTED VIEWS

1.86M
REPORTED ENGAGEMENTS

40
VIDEOS

THE CREATIVE TAKEAWAY

Ongoing production gives brands a steady supply of original content for their own social channels.

WATCH CAMPAIGN

EXAMPLE FILM / 0:24 VIEW CASE ONLINE

Reported campaign totals; rounded where shown. streetinterviews.co.uk/our-work PLAN MY CAMPAIGN

https://vimeo.com/1022594351
https://vimeo.com/1022594351
https://street-interviews-studio.balmymoose2.chatgpt.site/?case=hygge#work
https://www.streetinterviews.co.uk/our-work
https://street-interviews-studio.balmymoose2.chatgpt.site/#campaign


SELECTED WORK / 04

WARNER MUSIC GROUP / MUSIC & ENTERTAINMENT

TWO ARTISTS.
EIGHT VIDEOS.
ONE REPEATABLE FORMAT.
Griff and Jordan Adetunji took part in eight Viral Interviews videos for Warner Music Group, using an X-versus-Y
question format.

6.57M
REPORTED VIEWS

425K
REPORTED ENGAGEMENTS

8
VIDEOS

THE CREATIVE TAKEAWAY

A consistent creative structure can carry different personalities across an artist-content series.

WATCH CAMPAIGN

EXAMPLE FILM / 1:14 VIEW CASE ONLINE

Reported campaign totals; rounded where shown. streetinterviews.co.uk/our-work PLAN MY CAMPAIGN

https://vimeo.com/1021397588
https://vimeo.com/1021397588
https://street-interviews-studio.balmymoose2.chatgpt.site/?case=warner#work
https://www.streetinterviews.co.uk/our-work
https://street-interviews-studio.balmymoose2.chatgpt.site/#campaign


SELECTED WORK / 05

DEEL / BUSINESS & EVERYDAY LIFE

JOBS. LIVING COSTS.
A QUIZ-LED
CONTENT SERIES.
Deel's 14-part series used quizzes to explore jobs and the cost of living in the US, bringing informative subjects
into a social-video format.

6.35M
REPORTED VIEWS

54.6K
REPORTED ENGAGEMENTS

14
VIDEOS

THE CREATIVE TAKEAWAY

Start with a subject people recognise, then give them a question they can engage with.

WATCH CAMPAIGN

EXAMPLE FILM / 1:00 VIEW CASE ONLINE

Reported campaign totals; rounded where shown. streetinterviews.co.uk/our-work PLAN MY CAMPAIGN

https://vimeo.com/1021397551
https://vimeo.com/1021397551
https://street-interviews-studio.balmymoose2.chatgpt.site/?case=deel#work
https://www.streetinterviews.co.uk/our-work
https://street-interviews-studio.balmymoose2.chatgpt.site/#campaign

