The digital
SJ funnel

Data-Driven Strategies Powering
the Next Era of B2B Growth

Why predictive, analytics-driven demand engines
outperform traditional lead gen.

The Shift Toward Predictive B2B Growth
2023 » 2024 » 2025 » 2026: Everything changed

Key Trends Impacting

 Buying cycles are longer Modern B2B Buying
e Stakeholder groups are
Stakeholder Buying
larger groups are cycles are
arger longer
e Buyers expect 20.0%

personalization
e 70%+ of research happens
before speaking to sales

e Companies that don't use Buyers pﬁggi'égge
expect analyis

predictive analytics are personalization
losing pipeline efficiency

70%+ research done pre-sales

B2B growth now belongs to companies that build predictive, data-driven demand engines
— not those who just “chase leads.”

The Digital Funnel: Precision
Demand Generation

The Digital Funnel is a personalized
demand generation solution that
replaces guesswork with guaranteed
precision, powered by a future-forward
framework:

¢ Robust Data Infrastructure

e Behavioral Analytics

e Al-Led Scoring & Segmentation
e Multi-Touch Attribution

e Real-Time Optimization

How Data-Driven Demand Engines Work

1. Predictive Audience Intelligence 2. Behavioral-Based Personalization
* Identify buyers before they enter the  Personalized journey paths
market « Dynamic content blocks
* Map intent signals across channels  Al-driven engagement scoring
¢ Build dynamic ICPs that update
continuously Outcome: Higher engagement » shorter

sales cycles.
Outcome: Higher-quality pipeline.

3. Full-Funnel Attribution 4, Continuous Optimization & Automation
¢ Understand which campaigns drive real o Real-time A/B testing
revenue e Automated spend reallocation
o Kill unprofitable channels « Predictive budget modeling

e Scale proven acquisition engines

Outcome: Compounding growth and
Outcome: Lower CAC. efficiency.

Why This Triples ROI The 2026 B2B Growth Mandate

Companies using advanced The winners are:

analytics achieve: )
Y e Data-driven

. i * Predictive
e 3x higher marketing ROI e Autormated
o 2x faster sales velocity « Buyer-centric
* 30-50% savings in wasted ad * Insights-first, not leads-first
spend
* Higher-quality pipeline The Digital Funnel isn't optional —

generation it's the new competitive advantage.



