
Channels to Track

Centralize your data (CRM + MAP +
website + intent)
Define metrics that matter (MQL →
SQL, velocity, CAC, ROI)
Use predictive models to forecast
lead quality
Segment + personalize campaigns
by buyer role & stage
Optimize continuously with real-
time dashboards
Align sales + marketing around
shared data

Why Analytics Matters

Case Study Snapshot – Adobe

How Analytics Can Triple
Your ROI in B2B Marketing
Data-driven demand generation for smarter, faster, higher-ROI growth

Companies using advanced analytics see up to 3×
higher ROI - HubSpot, 2024

Challenges Without Analytics:
Wasted ad spend
Low-quality leads
Slow pipeline
Generic messaging

With Analytics, You Get:
High-intent targeting
Precision insights
Faster conversions
Better ROI

Key Benefits of Data-Driven Demand Generation

After implementing predictive
analytics in Marketo:

Essential Analytics Tools

CRM Analytics 
Marketing Automation (MAP) 

Predictive Lead Scoring 
Intent Data

Dashboard Tools
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✔️ More accurate lead scoring + prioritization
✔️ Higher MQLs and SQLs
✔️ Faster sales cycles
✔️ Multi-channel optimization
✔️ Efficient budget allocation
✔️ Personalized buyer experiences (75% of
B2B buyers expect this — Forrester, 2024)
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Multi-Channel Analytics Breakdown

Key Metrics

Email
Social media
Paid media & programmatic ads
Content marketing
CTV advertising

Conversion rate per channel
Cost per lead / acquisition
Engagement rate
Revenue attribution
Lead velocity

How to Build a 
Data-Driven Strategy

Advanced Strategies for 2026

Behavioral trigger campaigns
Intent-driven personalization
Predictive revenue forecasting
ROI attribution modeling

Transform Your B2B
Demand Generation


