	IMPORTANT NOTICE (Delete This Box Before Signing)
This template should not be construed as legal advice. This template is designed to be a starting point for negotiations and should be tailored to meet your specific needs. You should consult an attorney before signing. The use of this template is subject to the Terms of Use available here: https://skala.io/terms.


INFLUENCER MARKETING AGREEMENT
Version 1.0 (October 2025) 
[bookmark: _bt8kezx619q3]This Influencer Marketing Agreement (“Agreement”) is entered into by the parties listed below as of the date of the later signature (“Effective Date”). This Agreement is one of the forms available at https://skala.io/influencer-marketing-agreement. Each party confirms that the form has not been modified except to complete blanks and bracketed terms.
Key Terms
The following capitalized terms are used throughout this Agreement:
	“Campaign Description”
	[Briefly describe marketing campaign, e.g., promotion of Brand’s ABC skincare]

	“Marketing Format”
	� Product Placement
	� Product Mention
	� Endorsement
	� Unboxing

	“Deliverables”
	� [1] video(s)
	� [1] photo(s)
	� [1] blog post(s)
	� [1] Stories

	“Campaign Start Date”
	[Insert date when the campaign is scheduled to start]

	“Compensation”
	� Barter[: describe goods or services to be provided as compensation]
	� One-Time Fixed Fee[: $1,000]
	� Pay-per-Post[:$[50] per post]
	� Pay-per-Action[:$[50] per each [describe action, e.g., app installation]

	“Payment Term”
	[10] days prior to [Campaign Start Date / publication of the applicable Deliverable]

	“Exclusive Relationships”
Whether Influencer may provide similar services to competing companies
	� Yes
	� No

	“Social Media Platforms”
Select social media and insert Influencer’s handles
	� Instagram[: e.g., @username]
� TikTok[: e.g., @username]
� YouTube[: e.g., @username]
� Other: ______________________ 
	� Twitter (X)[: e.g., @username]
� Facebook[: e.g., @username]
� LinkedIn[: e.g., @username]

	“Agreement Term”
	[12] months from Effective Date       
Either party may terminate earlier, as described below

	“Availability Period”
	Not less than [30] days from publication

	“Governing Law”
Select one or insert your own
	☐ New York
☐ United Kingdom
☐ Other: ______________________
	☐ California
☐ Singapore
☐ UAE

	“Dispute Resolution”
	☐ Litigation in State Courts
	☐ Arbitration

	“Arbitration Institution”
Complete this section only if Arbitration is selected as the Dispute Resolution method
	☐ American Arbitration Association (AAA) 
☐ London Court of International Arbitration (LCIA)
☐ Other: ______________________
	☐ Singapore International Arbitration Centre (SIAC)
☐ Dubai International Arbitration Centre (DIAC)
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1. Scope of Engagement and Deliverables. In accordance with Campaign Description and Marketing Format, the Influencer will create and publish the Deliverables on Social Media Platforms following the Campaign Start Date and upon Brand’s written instructions. All Deliverables must meet the Brand’s quality standards and include any required disclosures or hashtags to show the content is promotional. The Brand must have a reasonable opportunity to review the Deliverables before posting and to request changes necessary to meet the Brand guidelines. The Influencer may not remove or substantially change any Deliverable during the Availability Period without the Brand’s written approval. If a material technical failure prevents timely delivery of any Deliverable, the Influencer will promptly notify the Brand and, at the Brand’s option, reschedule delivery within a reasonable period or refund fees allocable to the undelivered Deliverable.
2. [bookmark: _e4ly5armuxwi]Compensation. The Brand will pay the Influencer the Compensation set out in the Key Terms as sole compensation for creating and publishing the Deliverables. The Influencer will be reimbursed only for expenses that have been approved in advance in writing by the Brand and supported by documentation. The Influencer is solely responsible for all costs of any generative software, models, training data, platforms, or services (“AI Tools”) used to generate and publish the Deliverables. Unless the Key Terms say otherwise, payment is due within the Payment Term subject to the Brand receiving an invoice with accurate records of the Deliverables published to support the fees charged. The Influencer is solely responsible, and must maintain adequate records of, expenses incurred while working on Deliverables. The Brand owes no consideration for any Exclusive Relationship beyond the Compensation expressly stated in this Agreement.
3. [bookmark: _Ref212059248]Intellectual Property. The Influencer retains ownership of the Deliverables and grants the Brand a non-exclusive, worldwide, perpetual, irrevocable, royalty-free, fully paid, sublicensable license to use, reproduce, publish, distribute, display, transmit, adapt, and otherwise exploit the Deliverables and, if used, its content generated in whole or in part by AI Tools, including text, images, video, or audio (“Synthetic Media”), in any media for marketing, promotion, and commercial purposes. At the Brand’s request and expense, the Influencer will sign documents to confirm the Brand’s license rights. For rights that cannot be licensed or waived, the Influencer waives enforcement of those rights against the Brand and its customers. If the Deliverables contain any prior intellectual property owned by the Influencer or by a third party, the Influencer grants the Brand a non-exclusive, worldwide, perpetual, royalty-free license, with the right to sublicense, to use such materials in connection with the Deliverables. The Influencer will identify any third-party materials and ensure all necessary permissions for Brand’s use.
4. AI Tools Compliance. If applicable, the Influencer will exploit AI Tools in accordance with their licenses and terms, secure any necessary consents for training data, model usage, and output licensing, and will not use AI Tools in a manner that infringes third-party rights. Upon reasonable request, the Influencer will identify the AI Tools used for the campaign. The Influencer will not use the Synthetic Media to impersonate or misappropriate the name, image, or voice of any real person without written consent, to create deceptive testimonials about product performance, or to depict results that are materially unattainable in normal use. 
5. [bookmark: _8yvqz2xjvvsq]Compliance with Laws and FTC Guidelines. The Influencer will perform services in a professional manner consistent with industry standards and will comply with all applicable laws, regulations, and guidelines in performing this Agreement. This includes strict compliance with the Federal Trade Commission (FTC) guidelines on endorsements and testimonials or similar regulations. The Influencer must clearly disclose the material connection to Brand in each Deliverable (e.g., using “#Ad” or “#Sponsored” in social media posts) and ensure that such disclosures are prominent and comply with FTC requirements or similar regulations. The Influencer shall not make any false or misleading statements about Brand or its products, and all reviews or statements will reflect the Influencer’s honest opinions or experiences, in accordance with truth-in-advertising standards. The Influencer will reasonably cooperate with the Brand to address inquiries from platforms or regulators concerning disclosure of Synthetic Media or sponsored content.
6. Synthetic Media Disclosures. For each Deliverable that includes Synthetic Media, the Influencer will ensure clear, prominent disclosure that the content or persona is virtual or AI-generated, in addition to any required sponsorship disclosures. Disclosures must be unavoidable and appear within the content or at the beginning of the caption or narration, in the primary language of the Deliverable. The Influencer will also use any available platform tools or labels indicating AI-generated content. Failure to include required disclosures will be promptly cured by removal and re-posting with proper disclosures. 
7. [bookmark: _Ref212059256]Representations and Warranties. The Influencer represents and warrants that: (i) all Deliverables will be created and posted in a professional manner and in accordance with industry standards; (ii) each Deliverable is the Influencer’s original work and will not be copied from or based on any third-party content; (iii) the Influencer has all necessary rights, licenses, and authority to license the Deliverables to the Brand, (iv) the Deliverables do not infringe any third-party rights, including intellectual property rights; (v) Deliverables will not contain any defamatory, obscene, or otherwise unlawful material; and (vi) the Influencer will not violate any applicable laws, including FTC endorsement guidelines and similar regulations.
8. [bookmark: _lpf91dj91kbu][bookmark: _q4f2125bxxp9]Independent Contractor Status. The Influencer provides services to generate and publish the Deliverables as an independent contractor and not an employee, agent, or partner of the Brand. Nothing in this Agreement creates an employment, agency, or joint venture relationship. The Influencer has no authority to make representations, enter into contracts, or commit to any obligations on behalf of the Brand. The Brand will not withhold or make payments for social security, make unemployment insurance or disability insurance contributions, or obtain workers’ compensation insurance on behalf of the Influencer. The Influencer is solely responsible for all taxes and legal obligations arising from this Agreement. No part of the Influencer’s compensation will be subject to withholding by the Brand for the payment of any social security, federal, state or any other employee payroll taxes. If any authority reclassifies the Influencer as an employee, the Influencer agrees not to claim any employment-related benefits from the Brand, including retirement, health, disability, bonus, equity, or insurance benefits, whether retroactively or prospectively. 
9. [bookmark: _Ref212059265][bookmark: _6plwqx11gvl2]Indemnity. The Influencer will indemnify and hold the Brand harmless from any losses, damages, costs, claims, expenses, or other liabilities, including reasonable attorneys’ fees, arising out of or related to: (i) any breach of this Agreement; (ii) any claim that the Deliverables, AI Tools usage, or Synthetic Media infringement of intellectual property, privacy, or publicity rights; or (iii) failure to make required disclosures. 
10. [bookmark: _Ref212059275]Confidentiality. During the Agreement Term and thereafter the Influencer will: (i) not use or permit the use of the Brand’s Confidential Information (as defined below) in any manner or for any purpose not expressly set forth in this Agreement; (ii) keep such Confidential Information confidential and protect it from unauthorized use or disclosure; and (iii) not disclose such Confidential Information to any third parties except as permitted in this Section. “Confidential Information” means all information disclosed by the Brand to the Influencer, whether before or during the Agreement Term. This does not include information that is public, lawfully obtained from a third party, or independently developed by the Influencer without reference to the Brand’s Confidential Information. the Influencer may disclose Confidential Information only to its employees, consultants, and agents who need access to the information to fulfill this Agreement and who are bound by written agreements with confidentiality obligations no less protective than those in this Section.
11. [bookmark: _oqo4g4v9slvc][bookmark: _g6hxu3tey4r0][bookmark: _j7whvq4bmh73][bookmark: _mza33yvlfmhb]No Conflicts. The Influencer will refrain from any activity that is inconsistent or incompatible with the Influencer’s obligations under this Agreement. The Influencer represents and warrants that there are no existing contracts or obligations that conflict with this Agreement, including the Exclusive Relationships.
12. Term and Termination. This Agreement begins on the Effective Date and remains in effect for the Agreement Term. Either party may terminate this Agreement at any time by 5 days’ written notice. If the Agreement is terminated for any reason, the Influencer will be paid a portion of the Compensation for the Deliverables already published. Sections 3 (Intellectual Property), 7 (Representations and Warranties), 9 (Indemnity), and 10 (Confidentiality) will survive any termination or expiration of this Agreement.
13. [bookmark: _wwi3gngoyp4p][bookmark: _bnl4c3pryb6p]Remedies. The Influencer acknowledges that the breach of this Agreement may cause irreparable harm to Brand for which monetary damages would be inadequate. In such cases, Brand is entitled to seek immediate equitable relief (such as an injunction) in addition to any other remedies available at law or in equity.
14. Governing Law. This Agreement is governed by the Governing Law selected above, excluding its conflict of law provisions.
15. Dispute Resolution. Any dispute arising in connection with this Agreement must be resolved by the Dispute Resolution mechanism selected above. If Arbitration is selected, any dispute arising in connection with this Agreement must be resolved by binding arbitration under the rules of the chosen Arbitration Institution. The arbitration proceedings and any resulting award will remain confidential. Both parties waive their rights to a trial by jury or to litigate any dispute relating to this Agreement, except to enforce an arbitration award in a court of competent jurisdiction. The losing party will pay all arbitration-related costs, including arbitration fees, attorneys’ fees, and other expenses.
16. Other Legal Terms. Waivers must be in writing and signed; conduct alone does not waive any rights. If any provision of this Agreement is deemed unenforceable, it will be modified only to the minimum extent necessary, so that the remainder of the Agreement remains effective. This Agreement constitutes the entire understanding between the parties and supersedes all prior discussions and agreements. Modifications must be in writing and signed by both parties. Notices must be in writing and sent to the specified addresses or emails and are effective upon receipt. This Agreement may be signed in counterparts, including electronically, all of which together constitute a single agreement.
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