Wingmate's
branding & web Process e

OUR STANDARDIZED PROCESS 15 A TRIED AND TESTED APPROACH FOR STRUNG RESULTS

STEP 01 . STEP 02 . STEP 03
Onboardingcall  ..; Info gathering . Brand workshop
Introduction to our processes, getting Learning all about your goals, Going over the gathered info to
your expectations and setting schedules ;| problems, business, and market S finalize the research
STEP 04 . STEP 05 . STEP 08
Brand strategy  ...; Moodboards 3 Brand design
Using all the gathered info to set Pitching of visual directions Designing the logo, fonts, colors, and
the brand strategy S following the brand strategy S the complete brand style guides
STEP 07 . STEP 08 . STEP 0
Website planning ...  Website structure ... Homepage design
Prioritizing & organizing pages based Designing the user journey aimed at ease Starting the visual design phase
on business goals & marketing funnels ., ofuse, simplicity, conversions, and SEO |, | with the homepage
STEP 10 . STEP 11 . STEP 19
Designing continues ... Development . SEO & AEO
Rest of the pages are designed Pages are developed alongside design Content and technical optimization
following the set design style S as the page designs get approved S for better rankings
STEP 13
Other assets

Pitch decks, lead magnets, social
media templates designed

There are checkpoints at every step where we get client approvals to make sure
they are in complete control of your project.

While the general process remains the same, we are flexible to changing its flow (including the
frequency of checkpoints and meetings) to suit our client's goals, workflow, and requirements.
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