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the complete brand style guide
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Designing the user �ourney aimed at ease 

of use, simplicity, conversions, and SV
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Starting the visual design phase 
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as the page designs get approve

Step �

SVO & RV
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for better ranking
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Other assets
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media templates designe

Wingmate’s 

branding & web proces

Our standardized process is a tried and tested approach for strong result

There are checkpoints at every step where we get client approvals to make sure 

they are in complete control of your pro�ect

While the general process remains the same, we are flexible to changing its flow (including the 

frequency of checkpoints and meetings) to suit our client’s goals, workflow, and requirements

Need help? 

Book a free consultatio

Click to book a free consultatio

www.wingmatestudio.com

https://www.wingmatestudio.com/free-consultation?utm_source=LinkedIn-Lead-Magnets&utm_medium=LI-Article-Downloads&utm_campaign=Brand-And-Web-Process-PDF
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