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What is a Lead Magnet?

A lead magnet is a highly valuable, free resource you offer to potential clients
in exchange for their contact information (typically their email address). It acts
as a bridge between a visitor’'s interest and your services, turning cold traffic
into warm leads.

Think of it as the digital version of a business card but far more powerful.
Instead of simply sharing your information, you're offering a solution, insight, or
opportunity that positions you as an expert and starts building trust
immediately.
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Characteristics of a High-Performing Lead Magnet

To be effective, your lead magnet should be:

& Specific: Solve a clear problem or answer a pressing question.
 Actionable: Provide real, usable value, not just theory.
 Targeted: Speak directly to the audience you want to attract.
& Quick to Consume: Your lead shouldn’t need more than 5-15 minutes to get value.

 Professionally Presented: Design and delivery matter for credibility.
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Lead Magnet Ideas for
Coaches and Consultants

Here are a few proven formats that work
particularly well for service-based professionals:

Checklists Templates

“The 10-Step Checklist or Scripts

to Launch Your First
Online Coaching

“Client Discovery Call
Script That Converts”

Program”
Short Guides Quizzes and Video Trainings Swipe Files
& eBooks Assessments or Webinars or Case Studies
“How to Get Coaching “What's Your Coaching “How I Signed 5 New “Email Swipe File: 3
Clients Without Paid Ads: Superpower? Take This Clients in 30 Days Sequences That Got Me
A 5-Day Action Plan” 2-Minute Assessment” (Without Cold DMs)” Booked Solid”
Getting Started

Choose Your Topic: What's a specific, high-value problem you can help your ideal client solve quickly?
Pick the Format: Which format fits your audience’s preference and your style of delivery?

Create with Intent: Don't just give away content, give away results. What can your audience walk away
with and implement today?

Connect It to Your Offer: Your lead magnet should be a stepping stone to your paid services. What's the
logical next step once someone downloads it?

Design a Landing Page: Use a simple, clean opt-in page that highlights the value and gets the conversion.

Follow Up: Once someone downloads your lead magnet, nurture them with a follow-up email sequence
that builds trust and introduces your offer.

Final Thoughts

A strong lead magnet is the first step in building a relationship. When done right, it earns attention,
establishes your authority, and opens the door to long-term client engagements.

Need help designing a lead magnet that attracts your ideal clients? Let’s talk!
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