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Q 1. Are there certain issues that Tourism Lethbridge should specifically 
address? 
Health & Safety
∙ "Solve the drug and crime issues. 

Make the city feel safe.“
∙ "The perception of Lethbridge as a 

crime and drug affected area needs 
to be worked on.“

∙ "Get the drug users off the streets 
and placed in areas with support 
systems elsewhere! They spoil the 
downtown.“

∙ "Degradation of downtown.“
∙ “Clean up after themselves and help 

to prevent littering or do community 
clean ups.”

∙ "We have a long way to go in being 
more welcoming and less 
discriminatory. The general 
community needs more education on 
how to be open and accepting of all 
people."

Community & Resident Support
∙ "We have a community that has a very 

negative perception of itself. We need 
community members and 
organizations to become champions 
for this City and region.“

∙ "Community Morale is often low. I've 
never lived in a place so incredibly 
negative about itself, despite being an 
absolutely delightful place to live!“

∙ "We live in a fantastic area, with so 
much to see and do. It would be good 
if Lethbridge/southern Alberta 
residents were a bit more excited 
about their own area and would 'talk it 
up' to potential visitors. It seems 
trendy to be jaded and downplay what 
we have, instead of excited about 
sharing it with others."

Sustainability & Resilience
∙ “Ensuring long term sustainable 

growth with low impact to 
environment.

∙ “Protect the river valley from the 
degradation caused by wheeled 
users.”

∙ “Tourism Lethbridge should market 
Lethbridge as an EV-friendly 
destination, given our excellent local 
& regional access to electric vehicle 
charging.“

∙ "Working with our government 
partners on emergency preparedness 
as well as long term planning for 
sustainability.”

 



Q 1. What one thing could our community do to become a better visitor 
destination? 
Destination Access
∙ “Reliable air service in and out of 

Lethbridge. There are not many times 
WestJet flies so there is a lot of wait 
time in Calgary. If you are lucky to be on 
a flight that has not been cancelled.“
∙ “It is near impossible to get here in a 

sensible manner without using a private 
vehicle and just driving, this is 
inconvenient, pigeons hole the people 
we can attract, and is environmentally 
damaging.“
∙ "Attract more airlines with more 

destinations to the airport. We lose out 
on major events / conferences because 
we do not have direct flights to major 
hubs other than Calgary.“
∙ "Better connectivity to national and 

international centres (e.g., a better 
airport with more service to more 
destinations)."
∙  
 

Local Mobility & Access
∙ "Increase funding and coverage of 

public transit. In its current state, the 
busses are not an effective or 
efficient mode of transport for any 
residents or visitors.”
∙ "You need to advocate local 

government for infrastructure 
improvements. Transit is POOR. 
Roads are in disrepair. Urban sprawl 
has made areas difficult to navigate.“
∙ "Support efforts to make downtown 

walkable, bikeable, and have great 
public spaces.“
∙ “Better promotion and signage for 

existing attractions (like biking trails) 
is needed.”
∙ “Without a proper public 

transportation, tourists will choose a 
city to visit that has an efficient one. 
We don't. 

Attractions & Experiences
∙ "Building a performing arts centre is 

long past due. Current performing arts 
venues in the city are either too small 
and have been outgrown or are too 
large. A facility seating 1000-1200 would 
attract groups and performers who 
would enrich the cultural and performing 
arts scene in our community.“
∙ "Have more in the way of festivals and 

family experiences throughout the year.“
∙ "Develop reasons for visitors to come 

here other than a sports tournament. 
There are not enough attractions, and it 
has been a long time since something 
new came on stream."

 

 
 



Funding Support & Certainty

Summary

• Stakeholders have many suggestions for increasing the area’s appeal through new attractions and experiences. 
Prioritizing these ideas and coalescing around the ones with the most appeal could boost the visitor economy. 

• Better transportation to and within Lethbridge is seen as a high priority.
• There is significant tension and confusion surrounding the roles of Tourism Lethbridge and Visit Lethbridge. Many 

respondents see a need for better collaboration, a consolidation of these organizations, and a unified brand and 
marketing strategy to improve tourism efforts in the city.

• Improvements to the city’s overall appearance, infrastructure, and sense of safety are seen as important for visitor 
appeal.

• There is tension over being welcoming to all races and ethnicities. Some stakeholders feel there is overt racism that 
needs to be acknowledged and improved. Although some of these comments were directed at residents, such views 
are seen as hurtful and detracting to the city’s efforts to attract visitors.

• Many stakeholders commented on the great job Tourism Lethbridge is doing with limited resources.

- Lethbridge is in the Explorer quadrant with below average scores for destination alignment and destination strength.
- There is generally good alignment between all stakeholder groups.
- There are several key takeaways to consider:

Key Takeaways


