
As an archipelago of 7,641 islands, the 

Philippines is determined to spread Chi-

nese attention beyond Boracay, Bohol, 

and Cebu, which draw the most Chinese 

arrivals. Through the Department of 

Tourism’s presence at MITE 2025, mes-

sages about the diversity of the country’s 

tourism offerings are conveyed through a 

destination presentation as well as visual 

showcases at the Philippine pavilion.

Francisco Hilario M Lardizabal, tour-

ism attaché with the Consulate General of 

the Philippines in Shanghai, China, hopes 

to raise interest in Palawan, Iloilo, Davao, 

and Siargao.“Palawan, for instance, is not register-

ing a lot of Chinese arrivals even though 

it is the second or third 

most popular destina-

tion in the Philippines 

among global tour-

ists. Palawan is a great 

destination to explore 

because it has so many 

must-visit locations, 

like Coron, El Nido, 

and Puerto Princesa,” 

said Lardizabal.
He added that while 

the Philippines has a strong reputation 

for its stunning coastlines, the country 

also has rich culture, history and adven-

ture waiting to be discovered by travellers.

To educate Chinese outbound travel 

agents on the country’s diverse destina-

tions, Lardizabal is pushing hard for ad-

ditional fam trips to be conducted for 

the Greater China market and to invite 

more trade buyers from Greater China to 

attend the Philippine Travel Exchange. – 

Karen Yue

Lardizabal: more to 

see and do; photo by 

Karen Yue

By  Audrey Ng
From Argentina to the Dominican Re-

public, Zimbabwe to Tunisia, exhibitors 

from as far as South and Latin America 

and Africa were present at MITE 2025. 

Here to present a different part of the 

world and different experiences to the 

Chinese market, these exhibitors are ea-

ger to showcase the scenic and cultural 

offerings and activities that would appeal 

to Chinese travellers. 

“Africa is wild and totally different 

from China,” said Tony Tang, marketing 

manager at Zimbabwe Esaf Safaris. “In 

China, there are buildings everywhere but 

in Africa, there is the wild.” 

Tang said tours in Africa are becoming 

more popular in the China market, with 

many travellers, including families, going 

there to see animals and nature, and stay-

ing in unique hotels such as those along 

the cliff or in trees. Many also find that 

travelling to the Africa continent costs 

quite a bit, so programmes appeal to 

those seeking a luxurious experience.

National parks are another point of 

interest for Chinese tourists. Top Dong, 

account manager at the Utah Office of 

Tourism China Office, said he is focusing 

efforts on promoting outdoor activities 

available in Utah’s national parks.

The Economic Development Bureau of 

Hengqin has lined up 13 local operators 

for its participation in MITE this year, in-

cluding new entrants like  Artyzen Habitat 

Hengqin Zhuhai, Hilton Garden Inn and  

TCM Cultural Experience Centre.

Aaron Sun from the bureau said eased 

travel regulations permitting Hengqin-

Macao tour groups to make multiple trips 

within seven days have boosted tourist 

traffic. 
“We have attracted about 10,000 tours, 

with around 20,000 to 30,000 visitors, 

Nature and experiences 

lure Chinese travellers 

Hengqin, Macao are stronger together

Philippines 
spotlights 

variety of destinations 

Destinations on the 

other side of the world 

are eager to charm 

Chinese travellers with 

nature, phenomenal 

sights, and more

The Utah Office of Tourism China Office is focusing efforts on promoting its national parks and ski resorts; 

photo by Audrey Ng

Hengqin-Macao collaboration has a pavilion at 

MITE 2025; photo by Prudence Lui

“Utah is home to the breathtaking 

Bryce Canyon National Park, where visi-

tors can enjoy horseback riding and ex-

plore landscapes featured in many classic 

Western films. The state capital, Salt Lake 

City, serves as the gateway to this outdoor 

enthusiast’s paradise, offering unparal-

leled natural resources,” Dong said.

The US state also has the Mighty Five 

National Parks and each offers a variety 

of activities including canyoneering, ATV 

tours, horseback riding, rock climbing, 

guided historical tours, and stargazing. In 

fact, Utah has the highest concentration 

of International Dark-Sky Association-

certified locations, including communi-

ties, parks and protected areas.

Dong added that the office is also 

promoting Utah’s ski resorts, which are 

known for great powder snow, and hopes 

to target high net worth individuals. 
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While there are no direct flights from 

China at present, he noted that Delta Air-

lines will be launching flights from Seoul 

to Salt Lake City next month, which 

would be the closest transit point for 

China. Another destination that wants to let 

Chinese tourists have a different experi-

ence is the Dominican Republic. Marcus 

Leung, deputy executive director at Do-

minican Republic Economic and Cul-

tural Exchange Promotion Association 

is at MITE 2025 to showcase three of the 

country’s most famous products – cigars, 

coffee and chocolate. 

“Most Chinese don’t know about the 

Dominican Republic and many confuse 

it with Dominica (another country in the 

Caribbean). We have places such as Punta 

Cana, which is famous for the beach, and 

the capital Santo Domingo,” said Leung.

over the last 12 months,” Sun shared, add-

ing that the recent expansion of Mahua 

FunAge Entertainment Cultural, a Chi-

nese comedy film and stage production 

firm, across  Macao and Hengqin would 

spur more business events, live entertain-

ment, and concert activations in the two 

destinations.The bureau is also keen to promote 

study tours. It held its first trade seminar 

in Hengqin on April 26, in collabora-

tion with the Macao Government Tour-

ism Office, for 150 participants – half of 

whom hailed from Mainland China and 

the rest from other parts of the world. 

Heidy Woo, manager of Hong kong-

based A N Travel, is a seminar participant.

She told TTG Show Daily that it was 

her visit to Hengqin, during which she 

paid attention to sightseeing and activ-

ity ideas for her clients who are nurses. 

As such, the newly-open TCM Cultural 

Experience Centre was most interesting 

for her.Last year, Hengqin welcomed a record 

15.03 million tourists. – Prudence Lui

MITE 2025 welcomes the world

Daniswara: aim to satisfy basic faith-based needs; 

photo by Karen Yue

The 13 th MITE opened on April 25 at 

the Venetian Macao with strong gov-

ernment and industry support.

In her welcome speech, Maria He-

lena de Senna Fernandes, director 

of Macao Government Tourism of-

fice, said the expo supports Macao 

in reaching “a new breakthrough” 

in tourism progress, facilitating “ad-

equate economic diversification, and 

enriches our city’s development as a 

world centre of tourism and leisure”.

She also referenced Chinese presi-

dent Xi Jinping’s “four expectations” 

for the Macao leadership at the end of 

2024, where he made diversification 

of Macao’s economy a top priority 

alongside the establishment of Macao 

as a platform for high-level connec-

tions with the world.
“As a professional travel trade fair, 

MITE keeps enhancing its role as a 

bridge that connects Macao, Mainland 

China, and the international travel 

trade,” remarked de Senna Fernandes.

MITE 2025 boasts an expanded in-

ternational exhibitor showcase, with 

755 tourism-related businesses and 

governmental entities from 70 coun-

tries and regions in attendance. This is 

a 50 per cent growth over 2024.

Over 70 destination presentation 

sessions, forums and other activities 

are scheduled this year to provide up-

dates on industry trends and tourism 

resources. – Karen Yue 

By Prudence LuiTourCon, the first B2B platform bearing 

integrated tourism resources in Macao, 

was launched on March 21 to promote 

Macao, the Greater Bay Area, and China 

to the world. Supported and developed 

by six tourism-related associations, this 

membership-based platform aims to 

drive regional synergy, empower the in-

dustry through digitisation, and provide 

precise transaction matching. 

TourCon is here at MITE for the first 

time to introduce its functions.

Director Phoebe Cao said: “As a one-

stop-service ecosystem with tourism 

modules covering accommodation, culi-

nary experiences, attractions and experi-

ence, and group buying, we allow regis-

tered suppliers to publish their products 

with one click and benefit from smart 

matching with registered buyers. 

“Destination Macao needs a platform 

A fresh way to grow CrescentRating 
leads muslim travel seminar

A new membership-based B2B online platform is helping inbound Macao 

travel agents to sell their itineraries in global markets

Cao: good trade support
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like this to (market to) the world.”

Cao added that TourCon will also ben-

efit inbound travel agents across Main-

land China that are looking to engage 

with global travellers, especially as the 

country extends its visa-free facility to 

more source markets.
TourCon plans to grow its reach first in 

Macao, and is partnering the Macao Gov-

ernment Tourism Office on B2B road-

shows in Dubai and Jakarta.

In the next 12 months, TourCon will 

expand its mode of access via mobile apps 

as well as range of products to include at-

tractions, tour guides, and study tours.

TourCon currently features an online 

travel expo that is live every day, as well 

as a Macao event calendar to help travel 

agents plan their programmes. 

Travel agents can sign up for a Tour-

Con membership for free until the end of 

this year.

TourCon charges travel agent mem-

bers a handling fee on every transaction 

made on the platform, and the money is 

used to run the system.
Bee So, managing director of Macau 

MTP Travel Agency, which is a member of 

TourCon, said the plat-
form offers  strong 

trade support for 
her company, al-

lowing her to fol-
low the govern-ment’s directive 

for Macao travel and tourism c o m p a n i e s to promote themselves overseas.

An introduction to Muslim travellers and 

the business potential of halal tourism 

took centre stage at MITE 2025’s Cres-

centRating Certified: Muslim-Friendly 

Hotel Grading Seminar yesterday.

Daniswara Nugroho, head of business 

development and partnerships at Cres-

centRating, a Singapore-based research 

firm specialising in halal travel, informed 

the audience that Macao is easily acces-

sible to a sizeable segment of the world’s 

Muslim population. More than 60 per 

cent of the global Muslim population live 

within a 10-hour flight radius.

Furthermore, 70 per cent of global 

Muslims are under 40 years old, when 

they are at their most productive and are 

financially stable. This segment will re-

main viable for the next decade, allowing 

destinations to attract a large number of 

ready Muslim travellers “for a long time”, 

he emphasised.As Macao begins to prepare for Mus-

lim travellers, Daniswara advised travel 

and tourism players to aim to meet basic 

faith-based needs – halal food service, 

prayer facilities, and water-friendly wash-

rooms.
CrescentRating’s research notes that 

Muslim travellers prioritise access to 

basic faith-based services at accommo-

dation and transport terminals. Hence, 

Daniswara urged Macao companies in 

these areas to contribute strongly to Ma-

cao’s halal tourism readiness.

Jocelyn Wong, chairman of Macao 

Hotel Association, who also presented at 

the seminar, said the Macao Government 

Tourism Office has been building the in-

dustry up for Muslim travellers, and ef-

forts “align with Macao’s broader goals of 

economic diversification and sustainable 

tourism development”.
The launch of CrescentRating ha-

lal tourism certification in Macao will 

“provide clear, actionable standards for 

hotels to follow, standards that respond 

directly to the needs of Muslim travellers, 

from halal dining options and designated 

prayer spaces to cultural awareness train-

ing for staff”. – Karen Yue 

By Karen Yue
The Portugal National Tourist Board and 
Portuguese Travel Agents Association 
(APAVT) are once again attending the 
Macau International Tourism (Industry) 
Expo (MITE) to promote destination 
Portugal to Macao and Mainland Chi-
na as well as to raise the region’s profile 
among Portuguese-speaking travellers.

According to a spokesperson for the 
Portugal National Tourist Board, both 
organisations have participated in MITE 
for the past three years, with the support 

The Michelin Guide has awarded 11 
food establishments across Macao Bib 
Gourmand status in its 2025 selection, of 
which one is a new entrant.Bib Gourmand recognises restaurants 

and street food vendors that offer “de-
lightful value-for-money gourmet experi-
ences”, according to its press statement.

The celebrated new Bib Gourmand 
entrant in Macao is Justindia, a 20-seater 
restaurant with a bar counter, opened by 
Kerala-born chef Justin Paul, who has 16 
years of experience running an iconic In-
dian restaurant in the destination.Justindia’s lunch menu offers great-

Portuguese travel leaders  forge closer ties with Macao

Michelin Bib Gourmand list expands in Macao

Years of close economic partnership between Portugal and Macao will intensify 

in 2025 with a major Portuguese travel congress in Macao this December

Justindia is a new addition to The Michelin Guide’s Bib Gourmand list for Macao

of Chinese outbound travel to our coun-
try”, including marketing campaigns with 
OTAs and tour operators, digital foot-
print on Chinese social media platforms 
and through key travel influencers, road-
shows in China to showcase Portuguese 
companies, and fam trips for travel trade 
partners and media representatives.Portugal’s presence at MITE is there-

fore a key step towards this goal.The closeness of Portugal-Macao rela-
tions will be underscored this year with 
Macao’s hosting of the 50th National 
Congress of the APAVT in December. Be-
tween 800 and 1,000 delegates could be 
expected.

“It will be an extraordinary moment 
for the Portuguese and Chinese tourism 
communities,” said the APAVT spokes-
person, adding that attendees will witness 
travel and tourism development under-
taken by both Portugal and Macao, and 
grow demand for Greater China in the 
Portuguese market.Altogether, congress activities will pre-

sent new business opportunities for travel 
and tourism companies in both lands.

De Senna Fernandes expressed hopes 
that the congress would lead to even more 
collaborative opportunities between Ma-
cao and Portuguese-speaking countries 
to advance travel and tourism.

experiences at affordable prices”.The other Bib Gourmand title hold-
ers in Macao are O Castiço (Portuguese 
cuisine), Restaurant Litoral (Macanese 
cuisine), UTM Educational Restaurant 
(Macanese cuisine), Cheong Kei (noo-
dles specialisation), Kapok (Cantonese 

value delicacies spanning northern to 
southern India, while dinner delivers a 
more formal experience featuring various 
à la carte options as well as a 10-course 
tasting menu that showcases the chef ’s 
creativity.

Gwendal Poullennec, international 
director of the Michelin Guide, noted 
that Macao’s dining scene has once again 
demonstrated a unique diversity and vi-
tality.

She added that the list of Bib Gour-
mand establishments in Macao empha-
sises the “diverse opportunities available 
for gourmets seeking exceptional culinary 

cuisine), Son Tak Kong (Shun Tak cui-
sine), Din Tai Fung at City of Dreams 
(Shanghainese cuisine), Chan Seng Kei 
(Cantonese cuisine), Lok Kei Noodles 
Patane (noodles and congee specialisa-
tion), and Lou Kei (Cantonese cuisine). 
– Karen Yue

13th MITE April 25, 2025Macao 

of the Macao Government Tourism Of-
fice (MGTO) and Macau Travel Agents 
Association.

“With great support and extraordinary 
hospitality from Macao, we have hosted 
more than 30 Portuguese travel agents 
at each of the past editions. We follow 
closely MGTO’s strategy and some of 
their promotional actions; we can always 
learn a lot (from our Macao peers),” said 
the spokesperson.The Portugal National Tourist Board 

expressed appreciation of its partnership 

with MGTO: “Macao represents five cen-
turies of friendship, business, and mutual 
understanding, and (diplomatic ties are) 
extremely important between the two 
countries. Travel and tourism are no ex-
ception. The importance of tourism for 
both economies is critical, and we can 
benefit from each other’s good practices, 
innovation, and development.”MGTO’s director Maria Helena de 

Senna Fernandes said there are several 
areas of cooperation between Macao and 
Portugal as well as various Portuguese-
speaking markets, and one of them lies in 
training where student interns visit Ma-
cao for two-week-long introduction to 
different aspects of tourism management. 

“We intend to continue with this train-
ing programme while looking into other 
ways of working with these markets,” 
added de Senna Fernandes.APAVT’s spokesperson told TTG Show 

Daily that Macao’s “historical proximity 
to Portugal” makes it a “fantastic gateway” 
to Mainland China, which is “currently 
one of the most important markets in the 
world”.

Portugal National Tourist Board be-
lieves that there is still more to be done, 
especially in improving understanding 
of Portugal in Mainland China. Efforts 
are underway to “boost the full potential 
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MITE 2025 welcomes the world

Daniswara: aim to satisfy basic faith-based needs; 

photo by Karen Yue

The 13th MITE opened on April 25 at 

the Venetian Macao with strong gov-

ernment and industry support.

In her welcome speech, Maria He-

lena de Senna Fernandes, director 

of Macao Government Tourism of-

fice, said the expo supports Macao 

in reaching “a new breakthrough” 

in tourism progress, facilitating “ad-

equate economic diversification, and 

enriches our city’s development as a 

world centre of tourism and leisure”.

She also referenced Chinese presi-

dent Xi Jinping’s “four expectations” 

for the Macao leadership at the end of 

2024, where he made diversification 

of Macao’s economy a top priority 

alongside the establishment of Macao 

as a platform for high-level connec-

tions with the world.

“As a professional travel trade fair, 

MITE keeps enhancing its role as a 

bridge that connects Macao, Mainland 

China, and the international travel 

trade,” remarked de Senna Fernandes.

MITE 2025 boasts an expanded in-

ternational exhibitor showcase, with 

755 tourism-related businesses and 

governmental entities from 70 coun-

tries and regions in attendance. This is 

a 50 per cent growth over 2024.

Over 70 destination presentation 

sessions, forums and other activities 

are scheduled this year to provide up-

dates on industry trends and tourism 

resources. – Karen Yue 

By Prudence Lui

TourCon, the first B2B platform bearing 

integrated tourism resources in Macao, 

was launched on March 21 to promote 

Macao, the Greater Bay Area, and China 

to the world. Supported and developed 

by six tourism-related associations, this 

membership-based platform aims to 

drive regional synergy, empower the in-

dustry through digitisation, and provide 

precise transaction matching. 

TourCon is here at MITE for the first 

time to introduce its functions.

Director Phoebe Cao said: “As a one-

stop-service ecosystem with tourism 

modules covering accommodation, culi-

nary experiences, attractions and experi-

ence, and group buying, we allow regis-

tered suppliers to publish their products 

with one click and benefit from smart 

matching with registered buyers. 

“Destination Macao needs a platform 

A fresh way to grow
CrescentRating 

leads muslim 

travel seminar

A new membership-based B2B online platform is helping inbound Macao 

travel agents to sell their itineraries in global markets

Cao: good trade 

support
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like this to (market to) the world.”

Cao added that TourCon will also ben-

efit inbound travel agents across Main-

land China that are looking to engage 

with global travellers, especially as the 

country extends its visa-free facility to 

more source markets.

TourCon plans to grow its reach first in 

Macao, and is partnering the Macau Gov-

ernment Tourism Office on B2B road-

shows in Dubai and Jakarta.

In the next 12 months, TourCon will 

expand its mode of access via mobile apps 

as well as range of products to include at-

tractions, tour guides, and study tours.

TourCon currently features an online 

travel expo that is live every day, as well 

as a Macao event calendar to help travel 

agents plan their programmes. 

Travel agents can sign up for a Tour-

Con membership for free until the end of 

this year.

TourCon charges travel agent mem-

bers a handling fee on every transaction 

made on the platform, and the money is 

used to run the system.

Bee So, managing director of Macau 

MTP Travel Agency, which is a member of 

TourCon, said the plat-

form offers  strong 

trade support for 

her company, al-

lowing her to fol-

low the govern-

ment’s directive 

for Macao travel 

and tourism 

c o m p a n i e s 

to promote 

themselves 

overseas.

An introduction to Muslim travellers and 

the business potential of halal tourism 

took centre stage at MITE 2025’s Cres-

centRating Certified: Muslim-Friendly 

Hotel Grading Seminar yesterday.

Daniswara Nugroho, head of business 

development and partnerships at Cres-

centRating, a Singapore-based research 

firm specialising in halal travel, informed 

the audience that Macao is easily acces-

sible to a sizeable segment of the world’s 

Muslim population. More than 60 per 

cent of the global Muslim population live 

within a 10-hour flight radius.

Furthermore, 70 per cent of global 

Muslims are under 40 years old, when 

they are at their most productive and are 

financially stable. This segment will re-

main viable for the next decade, allowing 

destinations to attract a large number of 

ready Muslim travellers “for a long time”, 

he emphasised.

As Macao begins to prepare for Mus-

lim travellers, Daniswara advised travel 

and tourism players to aim to meet basic 

faith-based needs – halal food service, 

prayer facilities, and water-friendly wash-

rooms.

CrescentRating’s research notes that 

Muslim travellers prioritise access to 

basic faith-based services at accommo-

dation and transport terminals. Hence, 

Daniswara urged Macao companies in 

these areas to contribute strongly to Ma-

cao’s halal tourism readiness.

Jocelyn Wong, chairman of Macao 

Hotel Association, who also presented at 

the seminar, said the Macao Government 

Tourism Office has been building the in-

dustry up for Muslim travellers, and ef-

forts “align with Macao’s broader goals of 

economic diversification and sustainable 

tourism development”.

The launch of CrescentRating ha-

lal tourism certification in Macao will 

“provide clear, actionable standards for 

hotels to follow, standards that respond 

directly to the needs of Muslim travellers, 

from halal dining options and designated 

prayer spaces to cultural awareness train-

ing for staff”. – Karen Yue 
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ResoRts  
WoRld  
sentosa

Reimagining meetings in 

Dazzling hotels  

anD facilities   
RWS boasts more than 2,000 
rooms, spread across its six 
hotels of varying themes, as 
well as Singapore’s largest 
destination spa – ESPA at 
Resorts World Sentosa. 
The unique setting of these 
designer hotels, coupled with 
the natural contemporary 
resort-style design, makes 
them the perfect tranquil 
getaway for delegates from 
the city hustle and bustle. 

Available too are full 
conference and meeting 
facilities that include Asia’s 

most attractive event venues.  
At Universal Studios 

SingaporeTM, organisers 
can create memorable 
experiences with outstanding 
themed venues, unparalleled 
entertainment options and 
an event space that stretches 
the entire park. 

Over at S.E.A. Aquarium, 
delegates will be enthralled 
with a stunning and 
memorable backdrop with 
more than 800 species of 
marine animals sighted 
through the world’s largest 
aquarium viewing panel 
while enjoying elegant sit-
down dinners. 

To further inject the fun 
element into their activities, 
delegates can take a 
great escape to a tropical 
paradise where they can 
build team spirit amidst 
thrilling waterslides, drifting 
down Adventure River and 
snorkelling among 20,000 
colourful reef wshes at 
Adventure Cove Waterpark 
which can be booked for 
night events as well.

WoRlD-class  

Dining options 

A gastronomic fantasy 
awaits at RWS as delegates 

largest column-free ballroom 
that can seat 6,500 guests - 
37 function rooms and more 
than 20 varied indoor and 
outdoor events venues.

tRansfoRm meetings  

into eXpeRiences 

Spanning 49 hectares, RWS 
is home to outstanding 
world-class attractions 
including Universal Studios 
SingaporeTM, S.E.A. 
Aquarium, Dolphin Island 
and Adventure Cove 
Waterpark, where leisure and 
entertainment offerings can 
be combined to create Asia’s 

get to relish the culinary 
artistry of celebrity chefs, 
nostalgic local yavours, and 
an outstanding repertoire of 
international cuisines from 
Chinese and Japanese, to 
French and Italian. Home 
to the most number of 
Michelin stars in one dining 
destination, RWS celebrates 
the Joël Robuchon 
Restaurant, L’Atelier de Joël 
Robuchon and Osia Steak 
and Seafood Grill.

As Asia’s ultimate leisure 
destination, RWS proves 
to be a premier M.I.C.E. 
destination, offering a 
versatile choice of venues 
both indoors and outdoors 
from mega conventions 
and exhibitions to formal 
receptions and intimate 
events, promising delegates 
an unforgettable experience. 

Adventure Cove Waterpark

Crowned as Asia’s ultimate leisure and MICE 
destination, Resorts World Sentosa (RWS) 
Singapore presents a unique blend of premier 
meeting and entertainment facilities, offering 
delegates an unforgettable experience. 

ESPA at Resorts World Sentosa

S.E.A. Aquarium

Ocean Suite

WEBSITE: 

www.rwsentosa.com  

EMAIL: 

mice@rwsentosa.com
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Asia-Pacific’s intelligent business events resource

Thailand entices the dragon
Seoul is determined to  keep things freshRediscover Melbourne through 

new products, experiences
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An increasingly younger, well-travelled, 

demanding event audience is forcing 

planners to be more creative and 
allowing exciting design-driven hotels 

to get onto their shopping list

design
The rise of

hotels
Macao has come of age as Asia’s leading

destination for large scale meetings and events, 

infrastructure, catering for the smallest to the 

very largest of business events.With over 190,000m of meeting space,37,000 

hotel rooms all within a compact 30km and 

convenient access to 2 international airports.
Macao is a most convenient choice for your next 

meeting or event no matter what the size.

Belly Band

Stick-on

Cover Wrap
Advertorials

Tips To Create 

A BIGGER 

IMPACT

28 January – 30 January 2026 
Cebu, Philippines

ASEAN Tourism Forum 
The largest showcase for ASEAN suppliers 
with an outreach from across the region and 
beyond

22 September – 24 September 2026
Centara Grand & Bangkok Convention Centre At 
CentralWorld Bangkok | Bangkok, Thailand

IT&CM Asia and CTW  
Asia-Pacific 

The Àagship IT&CM and CTW event, perfect for reaching 
global and regional MICE, association, corporate travel 
buyers.

18 – 20 August 2026
Borneo Convention Centre Kuching | 	
Sarawak, Malaysia

PATA Travel Mart 
Asia-Pacific’s premier travel trade mart featuring 
international buying interest in the region

21 – 23 October 2026
Marina Bay Sands Expo and Convention Centre | 
Singapore

ITB Asia 
ITB’s successful regional edition that brings 
together key buyers from around the world

ITB Berlin 
The world’s largest travel trade show for global 
and tourism industry

3 March – 5 March 2026
Messe Berlin | Berlin, Germany

24 April – 26 April 2026  
The Venetian Macao - Cotai Expo Hall ABC | 
Macao SAR

Macao International Travel 
(Industry) Expo (MITE) 
The only professional exhibition of international 
tourism, and one of the earliest exhibitions on 
tourism product consumption in Macao

8 November – 11 November 2026  
Panama City, Panama

ICCA Congress 

global community and knowledge hub for the international 
association meetings industry

Indonesia Business Event Mart 
(IBEM) 
IBEM connects international hosted buyers, 
industry leaders, destinations, venues, and event 
professionals under one powerful platform.

28 - 31 July 2026
Jakarta International Convention Centre 
(JICC) | Jakarta, Indones




