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What is Citizen Femme?

Created by women for women, Citizen Femme is the
ultimate travel and lifestyle portal, specifically curated for the
modern, globetrotting woman.

We offer our readers inspiration and insider intel at its best.
Reaching a captive audience who seek indulgent experiences
both at home and on their travels, and enjoy the finer things

in life.

“The definition of “luxury” has changed, and for so many it is
now associated with time. Citizen Femme was created to put
women in charge of their travel and lifestyle choices, putting
the best in front of them. We want to make sure they don’t

waste a minute in the wrong place.”

Sheena Bhattessa, CEO & Founder.
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CITIZEN FEMME

130k

MONTHLY VIEWS AT
CITIZEN-FEMME.COM

+1597%

YOY INCREASE IN WEBSITE VISITS

60 7%

DESKTOP

36 7%

MOBILE

47

TABLET

Our Reach

111

500k

120k

TOTAL REACH

REACH ACROSS ALL
SOCIAL PLATFORMS

{ citizenfemme A

CITIZEN FEMME

ciTzeN FENNE 2 080 78.7K 983
posts followers following

The stylish guide for the female traveller
Tag your travels with #citizenfemme for a chance to be featured
Read our daily stories at the link below £3

@ linkin.bio/citizenfemme and 1 more

@ citizenfemme

’ﬂ% Followed by Ixvv.s_, ella.mansell and 6 others

&§

Following v Message

Top Stories CF Events Competitions Ask The Te... Packing Edit

NEWSLETTER
SUBSCRIBERS

+o/1K

#CITIZENFEMME
ON IG

329k

MONTHLY PINTEREST
VIEWS

+1167%

YOY INCREASE IN INSTAGRAM FOLLOWING

11.3k

REACHED PER DAY ON FACEBOOK

248

MINUTES SPENT ON SITE

2.117%

BOUNCE RATE


http://CITIZEN-FEMME.COM

CITIZEN FEMME

Our Audience

The only destination to reach
globetrotting women.

2%  29-45 EZOOk
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The Power of the Female

Globally, women’s wealth has shown unprecedented growth over the last
decade, now making up 85% of global consumer spending.

5l OS2t
Women will be controlling the lion’s share of wealth, set to inherit 70% of 0

global wealth over the next two generations. And that’s not just in the UK, TRILLION SEENDIA OF ALL TRAVEL
YEAR DECISIONS

it's happening globally.

Why should this matter for women?

As women become wealthier, their influence is growing. They are

50/ /07

_ OF HEALTHCARE SPENDING OF WOMEN ARE MORE LIKELY TO BUY
dominated by, IMECT. DECISIONS FOR THE WHOLE FROM BRANDS THAT REPRESENT THEM
FAMILY IN AN AUTHENTIC WAY

beginning to redefine areas that have traditionally been focused on, and

But 91% of women believe advertisers don't understand them.

Citizen Femme understands what women want. With a 92% female
audience and a 100% female team, we are women speaking to women,




MEDIA PACK 2026 7 CITIZEN FEMME

The Power of Disruptor Brands

A disruptor brand doesn’t play by the rules; it strays from the norm and pushes boundaries. These
brands are continually diversifying; they want new ideas, new approaches and new thought
patterns. Distruptors are known_for innovation and creativity in how they bring products to market
and deliver value for customers.

Welcome to Citizen Femme.
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International Reach

Comprehensive and agenda setting, our readers
return to our platform again and again for trusted
style and travel advice.

Top 5 countries

UK, US/Canada, Germany, France, Italy

Top o cities

[London, Chicago, L.os Angeles, New York, Paris

global countries
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Access to an
influential team

At Citizen Femme, we understand the power of real
voices and faces when telling an authentic story.

When you think about travel, fashion and beauty; GKATESILOOX  GBECKIMURRAY
seeing it through the eyes of someone you can
relate to adds an extra level of endorsement.

Our team is made up of influential experts in their
field, all of whom have built their own audiences
ACross social.

Brands can have access to this level of influence,
tapping into an extended, highly engaged audience
and adding further value to their campaigns.

@RACHELASTORY

@ALEXANDRACARELLO @ELLA ALEXANDERT


https://www.instagram.com/katiesilcox/?hl=en
https://www.instagram.com/beckimurray_/?hl=en#
https://www.instagram.com/rachelastory/
https://www.instagram.com/sheenabhattessa/?hl=en
https://www.instagram.com/alexandracarello/
https://www.instagram.com/ella_alexander1/

i

Rapidly Growing a Community of

Affluential Women

£
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Why Citizen Femme?

1' WE REACH THE RIGHT PEOPLE 2' WE ARE GLOBAL Bl WE TELL THE RIGHT STORIES

Women currently influence 85 percent of all Citizen Femme offers brands Our editorial-first team are
purchasing, making female buying power

the world’s largest market opportunity.

4 = WE DRIVE ENGAGEMENT 5' WE DELIVER RESULTS

We foster between We approach every commercial brief individually
audience and brand - a connection driven and fine tune our proposals to

by data and premium content. across all touch points.
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Citizen Enfants

45% of our audience are parents.

I'rom travelling with little ones to the essentials (and little
luxuries) every mum needs, Citizen Enfants has it covered.

With an audience of women who range from their late
twenties to early fifties, we're speaking to an audience who
are both starting and growing their own families.

We're bringing together a community of mums and
celebrating how they can do it all because having kids doesn’t
mean you have to compromise on where and how you travel!

R FAMILY TRAVEL HOTLISTS ENFANT ESSENTIALS MAMAN
3 A
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HOW YOU CAN WORK WITH US

EXFLORE  STYLE  STAY WELLEEING  CULTURE c l T I z E N F EM M E CFS HOUIDAY GHTIING  LSTEN o SWOP (5 <Ealinl

A Vdmary S 1t 112 Fornls Tl

Are These The
Best Winter Sun
Escapes For

What Type Of
Ty aveller Are You?
[ (A d How To Pack
Ac ~ordingly)

-, Dy: Team: CF S SN D
0 Out OFOffice: Yow ez Guide
With Reiss

Whwether you'te_eiting off climates the
o ’ < :

Asten seratures Yro and the nig wsdraw Lwe edrear ng fescaping to sunnier
o .mes “wesogew, erem -5 ad from ! alito . Bard s D o2 e dreamy
Caribbean, the options are plentiful. ‘These are our pick of twin-centre trips. each
ideal for s winter W, personally d by hixury travel experts Carrier.

- oday's travel scene is overflowing with

f possibilities so settling on the getaway that is
»
2

¥ xgtasmrar % :

CF5"'runs-Seasonal

right for you ~ be it beach, city, ski, or countryside
escape - can take time.

Must-Haves
1 l 2 3 ‘
GIA EDNA LIVVY
i i U

@ citizen-femme.com

CITIZEN FEMME

A Luxury Guide for the Female Traveller.

Win A Two-

Night Luxury

Stay In The
Lake District

Passport to... West Hollywood

X i By: Team CF | Mayg, 22

By: Klla Sep 20,23
Mansell

L ooking for a luxury getaway in the
rolling English countryside? Here's

how you can win two nights at Langdale

Chase hotel in the picturesque Lake

A city within a city, West Hollywood is one
destination we're placing top of our travel
bucket list for 2022, Tune in to Episode One,
Season Four of Passport to... to learn why!

In a CF first, we welcome our inaugural men, Jeff Morris,
Chief Marketing Officer of Visit West Hollywood, and Rod
1 M. at Sunset Marquis Hotel, to
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Branded Features

Native Branded Content
Pure editorial, created in line with your brand’s objectives. Authentic in
style in order to drive maximum engagement.
Branded custom article or sponsorship of existing article
Amplified social promotion

Newsletter feature

What To Pack Sponsorship
The popular What To Pack edit, showcases the latest fashion and
beauty items, curated by our Fashion and Beauty Editors.
Featuring 6+ shopping links
Column sponsorship
Newsletter feature

Social promotion

Hotlist Feature
Take the number one spot as the featured item in our much anticipated
weekly hotlist.

Newsletter feature

Inclusion in Editor's Note

Social promotion

The earlier children catch the travel bug, the more their love for the world around

- them will grow and a memorable family holiday is the best place to start.

Meticulously crafted to offer authentic, unforgettable experiences in every location,

these are some of Carrier’s best family adventures to start planning now,

In partnership with Carrier.

saata Dubai

vl am ’!Il(‘

{ MG -,_A;"s_-r.\,.. SEumIn T
: R TH. | 11



MEDIA PACK 2026

15 CITIZEN FEMME

Newsletters

The Hotlist | Themes | Travel Guides | Shopping Edits

Newsletter Feature

Speak to Citizen Femme’s loyal subscribers directly in their inbox.
Feature in a branded slot in newsletter
Direct link to your website or branded content

Custom Solus Newsletter

Speak to Citizen Femme’s loyal subscribers directly in their inbox.
Co-branded custom newsletter built with brand and Citizen
Femme
Ownership of all branded slots in newsletter

Direct link to your website or branded content

120k 36%  4.5%

SUBSCRIBERS OPEN RATE AVG. CTR

15 ARKED Sumifier- | o zon @8
Sale Must-ITaves s

pustand warm e/

£ ummer w:il"' 0 onng you the maost

vorth snapping from linen layers

asics o tham

up Now

n

malist dress you |l wear on repeat

[Tow To Live Like
A Local In Madrid

Slow Travel In /| Vibrant ( ity

Curious how it feels to dine, shop and
dancein Spain's most vibrant L'it}"?

Madirid is bold, passionate, and alive every street here tells a different story
promising more than just a fleeting dty break coukd unvell to you, From the

Golden Triangle of art galleries, sophisticated rooftop bars, and Micheiin

starred gastronomy to histone flamenco theatres, energetic street-food

markets, and ancient tabernas, Madrilenas do food, fashion, art. spas ~ it all
with style and flair. Explore the city ke a local with our guide to art, culture
music, dining, shopping and relaxation in Madrid

Art, Music & Culture

Wander the city's
masterpleces by Goya, Picasso and more - before sipping

[ntrigued to know how it feels to travel
with the world’s best airline?

famed Golden Triangie of Art - home to
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Video

Social First Video

Editorial-style video, produced and adapted for social platforms

15-30 seconds in length

Using either client-supplied footage, edited by Citizen Femme, or

custom footage produced by Citizen Femme

L
as) N8

Curated Video
Editorial-style video, edited to align with Citizen Femme’s native content
30-90 seconds in length

Using client-supplied footage, edited by Citizen Femme

1
i

Hosted on citizen-femme.com and social

Additional cuts optimised for social promotion

Bespoke Video

| ‘
.

Editorial-style, custom videos created by Citizen Femme

..'q

Series of 3-6 original videos (30-90s each)
1 x feature-length video story (6-8 mins each)

Produced and edited by Citizen Femme

Hosted on citizen-femme.com and social

Additional cuts optimised for social promotion View example.
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Competitions

Drive direct engagement with your target audience with a high-end

competition targeting a key demographic. Also the perfect addition to a

wider campaign.
Featured editorial
Social promotion
Hosted on homepage
Running for 3 weeks
Newsletter features
Minimum prize value of £1,000

Data capture

15 507

AVG. ENTRIES INCREASE TRAFFIC TO CF

500k

AVG. REACH

Where The CF
Team Will Be On
Christmas Day

READ MORE

Win A FFive-Night
All-Inclusive Trip
To The Maldives

Find out how to maximise your
annual leave this'year "

READ NOW

A & Win A Five-Night
— : - A TT11 L 2 -
=g a2 s R " All-Inclusive Trip
Worried About Thinning . Y :
Hair? Our Tweak of the To The Maldives
Week Could Help

READ MORE Bv: CF Team Dev 31, 23

er-water villas, white sandy
pncept restaurants, a trip to
is truly a once-in-a-lifetime
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Fovents

Citizen Femme will curate a one-off event, or a

series of events for your brand.

As ways of elevating storytelling, CF brings to life key voices and stories
with invited audiences, perfect for delivering brand messaging, as well

as attracting new customers, with direct exposure to a highly-engaged,

core target audience.

GOLD

Exclusive sponsorship of a Citizen Femme event

Speaker at event
Editorial feature

Video content from event
Custom newsletter

SILVER

Featured sponsor of an exclusive
Citizen Femme event

Newsletter sponsorship

Social promotion

Branding across all event content
Product in goodie bag

Social coverage from attendees

Social promotion

Branding across all event content
Product in goodie bags

Social coverage from attendees

BRONZLE,

Branding inclusion in an

exclusive Citizen Femme event

Branding across all event
content

Product in goodie bag
Social coverage from
attendees
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Brands we’ve partnered with..

KLIRA

Art Fund_

MISELA

NET-A-PORTER

VOLVO

ANTLER

AlTRE

ANCIENT BATHS

L O N D O N

A/

PANDORA

L HONG KONG
éé TOURISM BOARD

i

onefinestay

@ Qer  UR

CULT BEAUTY EDITION

)

[l [ A
¥ |MADRID GranCanaria

FROZEN

THE RITZ-CARLTON

PAN PACIFIC Scott Dunn

Travel that takes you further

Hotels and Resorts
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Case Studies

& Results
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Passport 'To.. Summit 2025

In 2025, we hosted Passport To.. The Future of Female Led Travel, with AllBright.

In partnership with Discover Puerto Rico, Antler Luggage, Klira Skin, Intrepid Travel and Scott Dunn, the

consumer-facing event took place at Old Sessions House on Thursday, 15th May 2025.

Our inspiring day of exploration featured exclusive industry insights, thought-provoking panels, and
immersive brand experiences, enabling attendees to leave with fresh perspectives, new connections,
and a bold vision for the future of travel. We gave the stage to some of the most inspiring voices in

travel.

With almost 6 million reach across social platforms, 4 million engagement across editorial and almost
250 attendees, it was seen as one of the most engaging and successful travel events of the year.

Highlights included the launch of GlobeTrender Travel Trends Report at an exclusive breakfast with Scott
Dunn and vibrant conversations spanning hospitality, design, fashion, beauty, and wellness all through a

distinctly female lens.

Passport To... 2026 will take place on May 8th, 2026. Please request further details on ways to

collaborate.
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Scott Dunn

Travel that takes you further

THE GOAL

To highlight Scott Dunn as the go-to tour operator to curate your
bespoke luxury holiday, targeting an affluent female demographic of

key holidaymakers and decision makers.

THE SOLUTION

Highlight Scott Dunn via all platforms using all touchpoints (editorial,
social and in-person), showcasing the people behind it, the expertise,
know-how and approachability. Our events were not only UK-based
(Annabel's and Jaego's House), we took to New York to engage with
a US-audience of influential women, with an event in partnership with

Scott Dunn and Indre Rockerfeller.

CONTENT EXAMPLES

Why Wait? Your Bucket List Travel Adventures Start Here
These Are Six Of The Best Ski Chalets To Book This Season
A New Way To Cruise: The Reinvention Of Life At Sea
Discover Greece and ltaly — Minus The Crowds

Where We'll Be Travelling in 2025 - According To The Experts
The Wellness Benefits Of Kids' Clubs For The Whole Family

lom 180k

EST. TOTAL REACH ACROSS EST. TOTAL REACH ACROSS
SOCIAL MEDIA EDITORIAL

26m  40k+

COMBINE REACH ACROSS
INSTAGRAM REELS

OVERALL CAMPAIGN REACH

¥ '.‘l
S v 1
y »

; %§¥ y 3
2
{ '

h\
)

Discover
Greece and

[taly - Minus
The Crowds

G reece and Italy are two of Europe's
most-loved destinations, and
¥ rightfully so. But as tourism in both
©  continues to grow, so do restaurant
waitlists, overbooked hotels and lines for
attractions. This is how to explore them :
both, minus the crowds. sazaes



https://citizen-femme.com/2024/08/16/bucket-list-travel-why-wait/#:~:text=By:%20Katie%20Silcox&text=You%20don't%20need%20to,start%20living%20your%20travel%20dreams.
https://citizen-femme.com/2024/09/26/the-best-ski-chalets-this-ski-season/
https://citizen-femme.com/2024/11/01/the-new-way-to-cruise/#:~:text=High-end,%20small%20ships%20are,Why%20has%20cruising%20changed?
https://citizen-femme.com/2024/11/28/greece-and-italy-minus-the-crowds/#:~:text=Set%20sail%20to%20the%20islands,famous%20sisters,%20Mykonos%20and%20Santorini.
https://citizen-femme.com/2025/01/06/travel-trends-and-destinations-2025/
https://citizen-femme.com/2025/01/27/the-wellness-benefits-of-kids-clubs-for-the-whole-family/#:~:text=Well-run%20kids'%20clubs%20such,the%20time%20of%20their%20lives.
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WW Om  34%

OVERALL CAMPAIGN REACH AVG. NEWSLETTER CLICK
(TO DATE) THROUGH RATE

THE GOAL

With the ethos of "The Only Destination To Visit', Discover Puerto Rico
wanted to highlight the destination as the one to go to this year, tapping into
a cool, trendy, independent audience of women looking for style, adventure,

untapped excursions.

What To See

what to see and do in Puerto Rico, beyond

i 4 M=

- =5 = And Do In
THE SOLUTION T Pugro Hico
Citizen Femme created a series of editorial and dedicated newsletters. e (Beyond San
Alongside this, we took a select group of tastemakers on a once in a lifestyle TS | Juan)
trip to Puerto Rico creating content plus millions of views across all platforms. ol wmesoums
As a final part of the project, we filmed a 4 part mini series showcasing the | | e B
women behind Puerto Rico pulling together a film crew over a 6 day shoot. T hink you know the Caribbean? M“M
Think again. Puerto Rico is more o S——
diverse than you might expect. While home | '
CONTENT EXAMPLES to a cool capital and laid-back beaches — ‘ ﬁTTI
What To See And Do In Puerto Rico (Beyond San Juan) e b A r;_

Five Reasons Why Puerto Rico Should Be On Your 2025 Travel Bucket

ﬂ Puerto Rico's second city, Ponce, on
. . . the south coast of the island, rivals
The Best Foodie Experiences In Puerto Rico San Juan on all levels - culture,

history and architecture.

Where Music And Culture Dance Together: The Best Music Experiences

In Puerto Rico



https://citizen-femme.com/2025/04/30/what-to-see-and-do-in-puerto-rico-beyond-san-juan/
https://citizen-femme.com/2025/05/05/discover-puerto-rico-travel-bucket-list/
https://citizen-femme.com/2025/05/05/discover-puerto-rico-travel-bucket-list/
https://citizen-femme.com/2025/05/30/foodie-experiences-in-puerto-rico/
https://citizen-femme.com/2025/06/18/music-in-puerto-rico/
https://citizen-femme.com/2025/06/18/music-in-puerto-rico/

MEDIA PACK 2026
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Globetrotting Girls Getaway

In partnership with @discoverpuertorico | @citizenfemme

CF curated 5 tastemaker women on a bucketlist trip, exploring Puerto
Rlco in a way that was truly memorable. It garnered a huge amount of

noise via social media, gathering excellent traction for the destination.

+29M  207%

EST. TOTAL REACH ACROSS COMBINED ENGAGEMENT
SOCIAL MEDIA RATES
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&  MADRID

THE GOAL

Showcase Madrid as a destination over and above weekends. Make
the case for it as a top spotlight in Spain with a luxury + cultural

offering with a vast range of options for a fulfilling getaway.

THE SOLUTION

Use multi-platform coverage to encourage all touchpoints for Madrid.
Focus our most popular column The CF Hotlist on the top 5 things to
do in Madrid, create content around life like a local, providing
authentic suggestions and bolster this with a dedicated newsletter and

social offering.

CONTENT EXAMPLES

How To Live Like A Local In Madrid: Slow Travel In A Vibrant City
This Week CF Loves: Spotlight on Madrid
Dedicated Destination Diary Newsletter

600k

OVERALL CAMPAIGN REACH

" _’.'*'— o -

S5%  Madrid: Slow |
Ea=l Travel In A

Vibrant City [ Tow To Live Like
A Local In Madrid

Oet 3, 2005 Stow Travel In A1 Vibwant City

r I \ he sizzling of tapas cooking in
restaurant kitchens, the intricate

tapping of flamenco feet, the peaceful hum
of luxury spas, and the silent hush of
gallery halls: Madrid is where Spain’s
culture convenes across the dynamic city.

Curious how it feels to dine, shop and
dancein S[min's most vibrant city?

Macyd s Dold, DASSIONATS. And Shue sy Strset howp taln & ciffarsnt sy

promiging mare than et o floeting city break couid unvell 2o you. From tha

Goden Trang e of wt galeres, sophmtcated ropflop tars, snd Michein-

starrad gastrorory 10 Mestlonc flamenco theatres, sreegetic streetfood

markots, and ancient tabernas, Madnleras dofood, fashion, art. spas - ital
with st/e and flar Explore the oy Bee 3 10cal with our guicie 10 art, culitune
ol

TLNC, dinrg PPNg and refauat on in Madec

Madrid is bold, passionate, and alive: every street here tells a

different story, promising more than just a fleeting city break could

unveil to vou. From the Golden Triangle of art galleries,

Art, Music & Culture

Wander the city’s famed Golden Triangle of Art - home 1o

masterpeces by Goya, Ploasee and meee - before sippng

ke A Local In Madrid

K A VIBRAN


https://citizen-femme.com/2025/10/03/madrid-trip-itinerary-eat-see-stay-do/
https://citizen-femme.com/2025/10/06/this-week-cf-loves-spotlight-on-madrid/
https://mailchi.mp/citizen-femme/madrid-destination-diary
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QATAR 50k

AIRWAYS

OVERALL CAMPAIGN REACH

THE GOAL

Highlight the global destinations that are accessible via Qatar Airways,

a current offer, plus emphasise the luxury journey that travellers can

enjoy. After all, the journey is as important as the destination.

How To Fly In
Style With

Qatar Airways
(And The Best

THE SOLUTION

Break down an easily digestible piece of content showcasing the most

exciting destinations to visit via Qatar Airlines + a dedicated eye-

catching newsletter to our loyal database.

CONTENT EXAMPLES
How To Fly In Style With Qatar Airways (And The Best

Destinations To Visit)

WHERE ARE YOU HEADING NEXT?

AuchBand, Now Zenlund

Hopon 3 Qatar Awverrx gt and tn jud wmder 3 iday,

Aug 1, 2025

Aot peorse ¥ in Mcsiond New Zeabond’s capial where
wlernl
mset skyplenang tmves Bt expliend in the Sovthem
Hombspaore summece [Novesbos oo Mareh) Bightghts
TSR 3

Vorwrr, amd 5 nwd-Afe Subdlo-sarth 2t

wreetscry arad hikos throsgh doesatic seemasy

e dhvanry Weilake Sland, S xamic Shy

o I ntrigued to know how it feels to travel
with the world’s best airline, where

¥  the journey is just as luxurious as the

destination?

Iatdinen

Canreey: ¥20

Dedicated Newsletter

Sydnoy, Awstralla

VOD Qatar Alrwess wiishing yoe Dvenn Under in

sevurad 22 bovarx fnurs Lorddon, Syzony vl rooees yan

with sparstiap beachoc ard Rarsour-frone ghyrsoer. Vide

I speing oo wulumn o perfod morlior Doe't aies e

Opwrs s, Boodi's goldes ceuly, anl o varcot from

the Harhore e ge Currency AL

[ntrigued to know how it feels to travel
with the world’s best airline?



https://citizen-femme.com/2025/08/01/qatar-airways-best-airlines-to-fly/
https://citizen-femme.com/2025/08/01/qatar-airways-best-airlines-to-fly/
https://mailchi.mp/citizen-femme.com/the-stylish-linen-brand-perfect-for-heatwaves-17993584
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THE RiTZ-CARLTON®

GRAND CAYMAN

- -— - 5 - -

THE GOAL

Showcase how easy it is to reach Grand Cayman and why this

property is so standout and a leading property in the Caribbean.

THE SOLUTION

Make it an easy decision for readers to book their trip to stay at this
spectacular property. Create custom editorial with reasons for them to
confirm a trip, and push this through a dedicated newsletter and social
media. Using the assets provided, use clear messaging with our
authentic voice to share the story of the Ritz Carlton Grand Cayman
via multiple touch points - editorial, newsletter and social media. We
also created an event for 15 London tastemakers, hosted by CF and
the property, bringing excellent coverage across social platforms with
the key demographic.

CONTENT EXAMPLES

Ten Reasons We L ove This Standout Property In The Caribbean

300k

3/ 7

OVERALL CAMPAIGN REACH
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e Y ou no doubt already know all the
reasons that the Caribbean is so

¥  wellloved, and that it makes a great sunny

escape from the UK.

NEWSLETTER OPEN RATE ARTICLE VIEWS

Ten Reasons [ Eaies ik 1 it S
We Love This

Ry |

Ten Reasons We [.ove

Standout ‘This Standout Property
Property In In The Caribbean
The Caribbeg

You no doubt already know all the reasons that the Caribbean Is so
well-loved, and that it makes a great sunny escape from the UK.

Choosing where (o stay needn't be complicated. An idylic combination
of beaches, island-activities, foodie-havens, rest, relaxation - and of
course, weather - these are ten of the reasons The Ritz-Cariton, Grand

p Cayman is an ideal choice for your next sunny getaway.
' i

The Ritz

4#2 Grand
ayman

CITIZEN FEMME



https://citizen-femme.com/2024/07/09/the-ritz-carlton-grand-cayman/
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OURISM BOARD ) 5m 1Y%

TOTAL VIEWS NEWSLETTER OPEN RATE

THE GOAL

To raise Hong Kong Tourism’s social media presence during Chinese

HONG KONG: WHAT TO PACK
New Year. »

THE SOLUTION

Working with 3 leading influencers in different sectors, we produced a —— _ Lo CHTizER R

series of Insider Guides to Hong Kong in the format of social first

I i s HONG KONG
n partnership with 2 ICARISM BOARD
g P SEVNTVAES

videos. All content was amplified across CF's social channels and

newsletter.,

CONTENT EXAMPLES

e Fave Tsui & Article
e Madeleine Thompson & Article
e | indsay Jang & Article

AN INSII R GUIDE
TO HONG KONG

INSIDER GUIDE TO HONG KONG

WITH FAYE TSUI
Fuve Tuwi s 4 st socinl mechiu inlasmcer, mogazms
nd crontor of Mnatvon and [Bestyle blog, Fayevorits

THE HIGHLIGH'TS

A highly engaging series that generated millions of views on Instagram

alone. Successful alignment of three high-profile creators with Hong nd Ive lived il KAl Tve lived in Hopl| FRR&YE beendiving
OB “song for all n

Kong Tourism.

-
. ———————_~



https://www.instagram.com/p/CqVPIOeDFG8/?hl=en
https://citizen-femme.com/2023/03/27/insider-guide-to-hong-kong-with-faye-tsui/
https://www.instagram.com/p/CqfcV_yDwj2/?hl=en
https://citizen-femme.com/2023/04/01/insider-guide-to-hong-kong-with-madeleine-thompson/
https://www.instagram.com/p/Cq5HmtALI8-/?hl=en
https://citizen-femme.com/2023/04/05/insider-guide-to-hong-kong-with-lindsay-jang/
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MISELA 23%  4.5%

NEWSLETTER OPEN RATE NEWSLETTER CLICK RATE

THE GOAL

Highlight the Christmas offering to a lux premium audience looking for ‘7' \\‘ :
gifting for others, or themselves. | \% . ‘-
_

Looking for this scason’s ‘It” bags? Let

THE SOLUTION MISELA lead the way with our editor’s picks.

K leather toles 1o pawr vath a8 sak scart ar d matcheng traves pouch 1o
ches in the trending colour palettes this winter, MISELA bags are 2

CF used the team to highlight each member's favourite product, for g A RS AN S e

must-haves for the season ahead

SHOP NOW

ownership and providing personality to the brand and more

storytelling. This was delivered with a dedicated newsletter. From the
success of this, CF is now curating a cultural weekend to Istanbul with
5 UK tastemakers to create more content and visibility for the brand to

a key demographic.

THE SOLUTION ' mmmmem

\

Due to the success of the Christmas campaign, we engaged in a

curated tastemaker trip to Istanbul with 5 female KOLs from London

on a 3 day trip to Misela's new atelier, arranging hosting by Ritz

EDNA AT ANATOLIA

Carlton Istanbul.

SHOP NOW
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CULT BEAUTY 20Y% 14k

NEWSLETTER OPEN RATE ARTICLE VIEWS

THE GOAL

Highlight the conscious offering that Cult Beauty has to a key beauty

buying female demographic.

THE SOLUTION

Engage our Wellness Director to create a dedicated editorial with CF's

£ =

. 'The Conscious

Beauty Edit

" To ShogdNow S5 S &8
- (BN . | Iy
‘ - | P Frxling procucts that ace sctually sco-rendly can o & struggle. ! s tha marlerpincs

OUR BEAUTY DIRECTOR’S FAVOURITE CULT CONSCIOUS
PRODUCTS

favourite selected products with custom content across the magazine

and a dedicated newsletter.

CONTENT EXAMPLES

Cult Beauty Buys: This Free-To-Use Tool Helps Our Beauty Director

s o

From skin-nourishing cleansers to glow-boosting moisturisers,

Shop More Sustainably

these are my top picks from the Cult Conscious range for even

easier shopping. And don't forget, use the code GOGREEN for 20

per cent off,



https://citizen-femme.com/2025/04/23/cult-beauty-cult-conscious-edit/
https://citizen-femme.com/2025/04/23/cult-beauty-cult-conscious-edit/
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DR. DAVID JACK

LONDON

THE GOAL

Promoting Dr David Jack's new Belgravia clinic and the launch of the

facial bar.

THE SOLUTION

We hosted an exclusive breakfast and skincare discussion with Citizen
Femme’s Beauty Editor Becki Murray, and leading dermatologist and
author, Dr. David Jack. Influential guests included Rosie Lai, Yasmin

Salmon and Vic Ceridono.

CONTENT EXAMPLE
Watch the video

THE HIGHLIGH'TS

Extensive social coverage across both Citizen Femme's channels and

the attendees' profiles. Video footage to ensure that the event had

975k

TOTAL REACH ON INSTAGRAM

longevity.



https://www.instagram.com/p/CrByNvdNGO8/?hl=en
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%‘fsu\ep

FROZEN 2%

NEWSLETTER OPEN RATE TOTAL AD IMPRESSIONS

THE GOAL

To spotlight Disney’s Frozen The Musical at Theatre Royale Drury Lane
. . . . . CITIZEN FEMME
as a family-favourite activity for the summer holidays and emphasise

the last chance to book the show before it leaves the UK after a

successful three-year run.

THE SOLUTION

Target Citizen Enfants’ engaged community of families and wide

Bv'swf
network of affluent, influential mothers through a dedicated newsletter F O EN
and a series of display banners running across the Citizen Femme site,

THE WEST END MUSICAL

BOOK NOW - book fexrr or moes Schads and aave 10 10 44 per cent on Stalls
or Foysl Clecle tickets

each with a strong call to action.

% % ok %k k

TUE SUABRD AN, DALY e THE SOw
THE TELEGRAPH

THE HIGHLIGHTS

Surpassed ROS display banner impressions by over 200% reaching

[Last Chance

BOOK TICKETS NOW

oS

cen. The sets. the

: Ay mindblowing, This

ily is 2 show for all and youll be missing out i you
donr't enteh it before it finishes =

45,000, with an excellent open rate for the newsletter too.

! e -~Ill

Emphasised this summer as the last chance to book the family
favourite show in the UK by placing Disney’s Frozen The Musical at the

front of this audience's mind.

e R

[.ast CRSLICE o/ | eook roxerenon.
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