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Magazine

+200 000 
Shipments per week 

+ than 540 000 
Social media followers

Social media

43 421 
Copies

Every month

11 issues per year 

Site

900 000 VIEWS 
2,4 M pages views per month

Weekly

newsletters 

Source: ACPM total reach 2024 / VU: Médiamétrie Internet Global March 2025 / Page views: AT internet March 2025 / Number of followers March 2025
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A complete ecosystem dedicated to art
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No. 1 in Digital & Social 

Media for Art 

900 000 unique visitors

Sources: Médiamétrie March 2025 - Competitive universe = 

beauxarts.com, lejournaldesarts.fr, artpress.com

540 000 fans & followers 

web site  

Social media

Newsletters

+52 000 subscribers

The leading media outlet in the art world is expanding and 
strengthening its content across all digital devices.
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No. 1 art website in France

Sources: Médiamétrie Internet Global and At Internet March 2025 / Competitive universe: beauxarts.com, lejournaldesarts.fr, artpress.com

website and mobile version

▪ 900 000 Certified by Médiamétrie

▪ 2,4 Millions pages views

2,6High-quality 

contentAcclaimed by our 

readers

pages viewed per 

unique visitor
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Engaged communities via 4 newsletters

Wednesday and Saturday

+200 000 
shipments per week

52 000 
subscribers / 

newsletter

42% 
Open rate vs.18% 

average in the 

market

Tuesday Thursday

2 Display formats

for the newsletters
300 x 250 et 300 x 600

the first Monday of the month
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High-quality content that 
engages on social media
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#Inspiration

#Expostions

#Profession

122k followers

300k followers

Women 67%

Men 33%

18-34 36%

35-54 43%

55+ 21%

Women 62%

Men 38%

18-34 28%

35-54 38%

55+ 34%

And many other topics 

…

COMMITMENT RATE

1,5% on the views

vs. between 4% and 6% on average

7,9% on reach 

(interactions)

Internal data Publisher 2025
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Art marketArtist portrait

events
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The magazine for all arts, from all eras

news

investigation route
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Our readers?
Passionate, focused and exclusive!

passionate

93% are focused while 
reading

65% of readers exclusively* 

* * UC Art = Fine Arts, La Gazette Drouot, Le Journal Des Arts and L’œil 

Focused

exclusive

A mixed readership
54% men / 46% womend

& 

high-end
78% of CSP++ 

→ Maximum visibility for advertising

60% keep their magazinefor at 
least 6 months to read it again

Source: internal reader survey, June 2022



de nos lecteurs sont de 

véritables ambassadeurs 
de l’actualité culturelle 77% 

« It makes me want to talk about it to everyone I know. »

97%
Of our readers 

consider it to be 

an informative 

read. 

96%
a pleasant 
moment

95%
a very 

inspiring read 

Adherence to

 advertising content

Adherence to 

editorial content 

70% 
Advertising in the 

magazine provides 

66%
Advertisements are 
an integral part of 

the magazine.

+ d’1/3 
reads advertisements 

carefully

Source: internal reader survey, June 2022
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for for

Our readers are highly engaged 

with all of our content.



painting100%

heritage 92%

sculpture 88%

archaeology 70%

Photograph 65%

Contemporary 79%

Modern 86%

Classic 93%

+16/ 20

Concept approved!              
Overall rating given to the brand

Source: internal reader survey, June 2022

A strong interest in all the arts 

And styles from all eras
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Our readers are interested in

all arts and all periods. 



Our tools for meeting 

your communication needs

Build your reputation in a 

context of quality

CLASSIC ADVERTISING
Custom-made content in print (dedicated 

supplement) and digital formats (video, 

slideshow, vertical format for advertisers, etc.)

Work on our image and 

proximity through posts and 

stories on our social media 

channels. 

Your targeted communications to 

our communities,  based on your 

criteria

DATA TARGETING SOCIAL MEDIA

BRAND CONTENT
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