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Ensure your authority is protected online.

The Storytold
Reputation Audit



LinkedIn is not social media.
It’s a Public Reputation Ledger.



P R O B L E M
Most leaders have a messy 
public ledger. Their record 
is sporadic, understated or 
worst of all, non-existent, 
and vulnerable to being 
defined by others.

R E A L I T Y
In 2026, your reputation 
is a tangible asset. Your 
most important asset. 
It makes you stand out 
as a leader in a world 
dominated by AI.

Social media is for everyone.
A Public Reputation Ledger is for Executives.

D E F I N I T I O N
A ledger is a record of 
transactions. Your LinkedIn 
profile is the public record 
of your authority. Every 
interaction, insight, and 
post is a transaction.



The mechanics of reputation

The most successful leaders don’t just ‘post’.

They position. Because they know that every

post either grows or reduces their reputation.



These add to your public reputation:

Reputation deposits.

S T R A T E G I C
C L A R I T Y

Explaining expert industry trends 
or specific knowledge in simple, 
peer-level language. Authority 
grows when you can explain a 
complex problem, clearly.

P R O O F   O F
L E A D E R S H I P

Sharing a unique worldview 

that challenges the status quo. 
Demonstrating decisions with 
belief and conviction, then 
showing the expected results.

A U T H E N T I C
S T O R I E S

Sharing something personal about 
yourself that shows you’re human. 
Showing a more ‘vulnerable’ side of 
yourself is powerful and increases 
your trustworthiness.



These detract from your public reputation:

Reputation withdrawals.

I N C O N S I S T E N T
F R E Q U E N C Y

A ledger with gaps of nothing 
for days or weeks, prevents 
you being ‘front 
of mind’ and signals a lack 
of systemised leadership.

S E L F
P R O M O T I O N

Selling rather than 
Positioning. The best 
leaders don't pitch.
They provide new, often 
unique perspectives.

C O R P O R A T E
J A R G O N

Using "safe," hollow 
language signals that 
you have nothing 
original, interesting 
or insightful to say.

U S I N G
C H A T G P T

The mindset of “I’ll just get 
AI to write it for me” is the 
biggest damaging factor 
for any leader. AI posts 
destroy your credibility.



To maintain your reputation,
you need to audit it regularly.

Your reputation is an asset, so you must 

understand how to look after it. A large

part of that comes from regular audits:



‘s First Impressions

The visibility test: When you search your full name [& industry], 
do you appear in the top 3 results? Further down? Not at all?

1)

The skim-read test: Read the visible text under the links. Is the 
language relevant and positive, neutral/bland, or irrelevant?

2)

Consistency: Do all the descriptions make sense together, are 
they similar but disconnected, or do they say conflicting things?

3)

Are you a bankable human? Do images of you appear in the 
Images tab? Are they professional, obviously AI, or Insta selfies?

4)

Goal: Determine if you exist, and if you look credible.

3 🟢     2 🟠     1 🔴

Score yourself honestly:
(otherwise what’s the point?)

3 🟢     2 🟠     1 🔴

3 🟢     2 🟠     1 🔴

3 🟢     2 🟠     1 🔴



1. First Impressions
Scorecard

You dominate on Google 
with a clear, consistent, 
authoritative narrative.

9-12

You appear, but the 
information is outdated, 
inconsistent or generic.

5-8

You’re not seen as a leader. 
Invisible, or confused with 
someone else.

1-4

Copy & paste this prompt into ChatGPT along 
with the text from your top 5 Google results.

Act as a high net worth investor looking for a partner.
I have just Googled this person and these are the top 5 
search snippets I found: [PASTE GOOGLE RESULTS HERE].

Based only on this text, tell me:

1) What does this person do? (be honest if it's unclear).
2) What is the tone of their digital footprint? (e.g. 

professional, creative, friendly, or incoherent).
3) On a scale of 1-10, how likely are you to trust them 

with £50,000 based on these snippets alone? Explain 
why, and identify what is causing a lack of trust.



Profile Authority

Headline Hook: Does your headline state credentials and 
outcomes you provide, your job title, or nothing relevant at all?

1)

Visual Hook: Does your banner image explain your USP in 3 
seconds, a generic “I do this” statement, or is it a stock photo?

2)

About Story: Does your About section tell an engaging story? 
Does it say "I" a lot? Or is it a big wall of text about your career?

3)

Your Featured CTAs: Do you have 2 clear CTA images, are you 
featuring ‘viral’ posts, or is there no ‘Featured’ section at all?

4)

Goal: Assess if your profile sells a human, or is just a CV.

3 🟢     2 🟠     1 🔴

Score yourself honestly:
(otherwise what’s the point?)

3 🟢     2 🟠     1 🔴

3 🟢     2 🟠     1 🔴

3 🟢     2 🟠     1 🔴



Engagement & Tone

Selfishness: Look at your last 5 posts. Do they all add value 
to others (and tell a story), just show off your achievements, 
or are they random, with no consistent tone?

5)

Engagement and authenticity: Do you react to, and comment 
insightfully on, others posts on LinkedIn regularly? Only reply to 
the comments on your own posts? Or just post and ghost?

6)

Social Proof: Are there at least 10 recommendations from 
credible peers in the last six months? Fewer than five? None?

7)

Goal: See if you appear like a human, a corporate shill, or AI.

3 🟢     2 🟠     1 🔴

Score yourself honestly:
(otherwise what’s the point?)

3 🟢     2 🟠     1 🔴

3 🟢     2 🟠     1 🔴



2. Your LinkedIn 
Leadership Score

You’re a highly investable leader, 
with high engagement, a clear 
narrative, and a strong identity.

17-21

You’re active, but noisy. Good 
content, but you lack a clear 
offer or cohesive story.

9-16

Your LinkedIn is just a CV. Dry, 
corporate, with no personality. 
You’re not seen as a Leader.

1-8

Copy & paste this prompt along with your 
LinkedIn 'About' section & your last 3 posts.

Act as a brand strategist. Analyze the following 
LinkedIn 'About' section and recent posts: [PASTE 
BOTH HERE].

Critique them on:
1) Clarity: Is it immediately obvious 

what problem this person solves?
2) Tone of Voice: Is it real, authentic and 

conversational, or stiff and corporate?
3) Differentiation: What makes this person sound 

different from 100 other peers in their niche?

Give a brutally honest score out of 10 for how 
memorable this personal brand is.



Your Website Positioning
Goal: Does your site match up to Google and LinkedIn?

Score yourself honestly:
(otherwise what’s the point?)

The Grandma Test: Read the title on your homepage. Does it 
clearly show what you do and who you do it for? Does it use 
corporate jargon? Or would your grandma not ‘get it’?

1)

The Why: Is your Mission/Vision clearly visible throughout the 
homepage, buried on the About page, or missing entirely?

2)

Empathy Mapping: Does the website clearly understand the 
clients pain points (what you exist to solve)? Does it focus more 
on your service or features? Or does it ONLY talk about you?

3)

3 🟢     2 🟠     1 🔴

3 🟢     2 🟠     1 🔴

3 🟢     2 🟠     1 🔴



Your Website Positioning
Goal: Does your site match up to Google and LinkedIn?

Score yourself honestly:
(otherwise what’s the point?)

Are they REAL?: Are there high quality photos of the CEO & team, 
no photos at all, or stock photos of people shaking hands?

4)

Visual Hierarchy: Is the design clean, with plenty of space? A bit 
too busy? Or cluttered with too much text? (clutter = confusion).

5)

Social Validation: Do testimonials include names, photos, and 
specific results ("increased sales by 20%"), are they generic 
("great guy"), or do they not exist on the website at all?

6)

3 🟢     2 🟠     1 🔴

3 🟢     2 🟠     1 🔴

3 🟢     2 🟠     1 🔴



3. Your Website 
Reputation Score

Your site is an experience with 
immersive storytelling, a clear 
user journey, and high visitor trust.

14-18

Functional but forgettable. Good info, 
but no emotional connection. No 
reason to buy from / invest in you.

8-13

Your website is neglected, and 
people can tell. This turns deals 
away and back to Google.

1-7

Copy and paste this prompt, along 
with the text from your Homepage.

Act as a skeptical potential client. I’m reading 
this website homepage: [PASTE TEXT HERE].

1) The 'So What?' Test: For every claim 
made in the text, ask 'So what?'. Does 
the text explain the benefit to me?

2) Trust Gaps: Point out any areas where 
the claims sound exaggerated or vague.

3) Mission Clarity: Summarize the company's 
mission in one sentence based only on 
this text. If you can't, tell me."

Tell me honestly if I should buy from this 
company as a skeptical potential client.



Now you see how the 
internet sees you.

Your online reputation is not something to ignore.



Your Reputation’s Trust Score
Add your scores from each section. Where does your reputation sit?

You are visible, but blending in. 
You compete on price, not value.

In the next few weeks:
Refine your story, upgrade your 

visuals to be more authentic, 
sharpen your messaging, and

make sure it’s consistent. 

20-39
JUST NOISE

High Risk. You’re losing business 
because people can't verify you.
Urgent: Completely overhaul how 
people see you. Start by revisiting 
your foundational values. Why you 
exist & how you help others. Seek 
expert assistance, as getting this 

right alone takes years.

1-19
A GHOST

Low risk. You’re a true leader. 

In the next few months:
Now scale what you’re doing,

to focus on turning your
reputation into even higher 

opportunities. Refine high-level 
thinking to leverage more deals.

40-51
AUTHORITY



If you want to survive
in 2026, your reputation 

needs protecting.

So what now?



Continue to let the 
market define who 
you are, and miss 
countless deals & 
opportunities to 

reputable leaders.

Do
nothing

Partner with a
team who grow
your reputation

& attract inbound 
opportunities, while 

you focus on leading.

Do what
Leaders do

Use the advice
within this audit

to make all these 
upgrades yourself. 
Within a few years, 

you’ll catch up.

Do it
yourself

What are you going to do?



To grow your reputation,
you need StorytoldTM

Your biggest asset is your reputation. Your second biggest 
is time. Growing your reputation the right way takes time.

But it doesn’t have to be YOUR time.



You lead and inspire your business.

We run your Reputation Ledger (LinkedIn).

Your Reputation
Growth Partner



before
Storytold A StorytoldTM Partnership

Opportunities only 
come to Leaders 
with a strong 
reputation.



We make you the 
most trusted Leader  
in your industry.

TM



“Jack Dyer and the Storytold team helped 
me go from 3,500 followers to 15,000+ in just 
5 months. He’s warm, hilarious, and somehow 
also brutally honest in the exact way that 
makes you better instead of defensive.” 

“The team’s work is deeply strategic:
I recommend them wholeheartedly.”

⭐⭐⭐⭐⭐  August 2025 - January 2026

Justin Kramm,
CEO

CEO of Shitshow Creative, 
Global Shit Stirrer and

Comedy Writer

TM



This is not a 
service. This is a 
partnership. My 
team and I are 
truly invested in 
your success.

The dedicated team who get your Storytold:



Ready to turn your reputation into opportunities?
StorytoldTM Partnerships start from £1,750 / $2,300. 

We’ll turn your authority into opportunities.

TM

Request your Private
Authority Consultation

https://cal.com/storytold/private
https://cal.com/storytold/private
https://cal.com/storytold/private

