
La Martiniquaise Bardinet & Incremys: A rock-solid 
SEO strategy for the cocktail leader
+ 50% of keywords ranked in Google's Top 3, in just 7 months.



94 M
organic impressions on 
Destination Cocktails in 2024, with 
5.5M sessions and 9.7M page 
views.

70%
Of organic traffic comes from 
Google. Since January 2025, 
Destination Cocktails has become 
the #1 cocktail authority on Google 
in France.

+50%
Keywords in Google’s Top 3 in just 
7 months. Starting point: 23% 
keywords ranked Top 3 → Today: 
73%.

÷2
Content production time cut in 
half with Incremys’ personalized AI 
from idea generation to 
publication.

Key figures
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Challenge
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Presentation

Objectives

A more visible and influential brand online

Challenges
� Poor keyword alignment on certain site pages, resulting in 

irrelevant visibility�
� A small digital team, with a need to accelerate content 

production and leverage AI�
� Fierce competition: spirits brands heavily investing in SEO and 

digital marketing�
� The need to optimize SEA budgets by leveraging SEO 

performance.
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La Martiniquaise Bardinet testimonial
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Hélène Regnaud
Digital Manager

Hélène Regnaud
Digital Manager
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Step 01

SEO audit and action prioritization

Thanks to Incremys, the Destination Cocktails website benefits from a complete SEO 
audit, identifying key optimizations to boost search visibility:

�

� Continuous monitoring of technical health: comprehensive and detailed reports 
highlighting fixes to be made�

� Keyword adjustments per page to maximize search presence and improve Google’s 
crawl and understanding�

� Technical recommendations: sitemap optimization, identification of 404 errors, 
redirect fixes, and site structure improvements�

� Dynamic back-office to filter, sort, and export priorities for collaboration with 
external partners.

Last crawl scop

85%

Website score

Robots.txt

Sitemap

Attribut langues

All pages are https

Indexabilité 

Problems and developments No. of crawl errors 1 No. of crawl errors 2 Diff

Technical problems 3234 2112 -1122 -35%

Non-indexed pages 1786 516 -1270

Missing canonical tags 65 31 -34 -52%

Orphaned pages 112 14 -98

Missing internal links 17 14 + 3% + 1%
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Step 02

A data-driven SEO strategy powered by 
AI

With Incremys’ predictive AI, the marketing and digital teams build their SEO 
strategy on a data-oriented approach, aligning content with market trends and user 
intent.

‍

They prioritize and plan based on keyword attractiveness and probability of ranking 
high:

�

� Identify the most relevant keyword opportunities based on search intent and 
expected ROI�

� Optimize high-value existing content to boost rankings�
� Focus production efforts with a clear, business-oriented roadmap.

Probability of winning

Almost sure

40% or 40 keywords

Very likely 

40% or 20 keywords

Likely

10% or 30 keywords

Unlikely

10% or 10 keywords

My urls Potentiel gains Rank

/recette/mojito 32 K visits / year 2

/recette/basil-spritz 13 K visits / year 4

/recette/blue-lagoon 9 K visits / year 9

/recette/bella-luna 7 K visits / year 12
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Step 03

Content production boosted by 
personalized AI

To maximize efficiency, La Martiniquaise Bardinet centralized its content production 
with Incremys:

�

� Collaborative editorial calendar to coordinate teams and assign tasks (updates, 
new pages, corrections)�

� SEO editor providing real-time writing recommendations and scoring for 
maximum compliance with Google�

� Custom AI assistant acts like a 24/7 copywriter: the team takes on the editor-in-
chief role, optimizing editorial quality while regaining 50% of their time for other 
tasks.


Cocktail recipes Where to buy

How to shake a cocktail The different techniques

The shaker is an emblematic and indispensable accessory in the art of cocktail making.  It's best used when cocktails are made with 

fruit juices, creams, syrups, eggs or dairy products. It is used to mix ingredients. But how do you use it properly? 

Destinationcocktails.fr explains the different techniques.



But first, it's essential to choose the right shaker. 

There are two main types: the two-piece shaker, also known as the Boston shaker. This is the most common. And the three-piece 

shaker, or Cobbler shaker, which is easy to use because it has a built-in strainer. Each has its advantages and disadvantages, so it's 

up to you to choose the one that suits your needs.



The different shaker techniques :



Hard shake

Cocktail recipes Where to buy

All about Ti' Punch

Now a must-have short drink, the Ti' Punch (or Ti' Ponch) cocktail can be found on the menu of all your favorite bars. It's made with 

rum, cane syrup and lemon.


Yet this refreshingly tart alcoholic drink is often confused with its cousin, the Punch.



The origins of Ti' Punch



Ti' Punch, which means “little punch” in Creole, is a cocktail typical of the French West Indies islands of Guadeloupe and Martinique.


It is said to have been created on April 27, 1848 on the island of Marie Galante (Guadeloupe) by slaves in the sugarcane fields on the 

day of the abolition of slavery, to celebrate this important event. 

But its origin remains controversial.

Cocktail recipes Where to buy

Cocktail: Golden rules for making a good cocktail

César Debus' golden rules


Fresh, bitter, sweet, tangy, all cocktails are in the spotlight. To make sure you create a good cocktail and impress your guests at a 

party, dinner or aperitif, follow the golden rules of César Débus, barman and mixologist.



Perfect balance



To create your cocktail, the balance of all ingredients must be perfect. To achieve this, we have the 3S rule: STRONG stands for 

strong alcohol, SWEET for sweet ingredients such as liqueurs or juices, and SOUR for acidity such as lemon, etc.


If these 3S are respected, your cocktail is bound to be a success. That's why it's so important to measure the quantities with a 

measuring glass and taste as you go along.


If you don't have a measuring glass, you can use a shot glass or the cork from your spirit bottle (1 cork = 1 cl).

Automation
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Step 04

Measurable results and economies of scale

By connecting directly with Google Search Console, Google Analytics, and Google Ads, 
Incremys’ reporting module allows La Martiniquaise Bardinet to track significant results:

�

� Centralized reporting: ready-to-use dashboards without needing to consolidate data from 
multiple platforms�

� Custom KPIs: daily monitoring of keyword rankings and Google Top Keywords�

� SEO/SEA synergy: the team optimizes costs by prioritizing SEA investments according to 
SEO performance.

Trends in organic keywords

Top 3 4 - 10

3k

2k

1k

0
Oct Nov Dec Jan Feb Mar Avr Mai Juin

SEO clicks vs SEA clicks

SEA


65% clicks

SEO


35% clicks
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Results
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94 M 
In 2024, the Destination Cocktails website 
recorded strong organic visibility, with 5.5 
million sessions and 9.7 million page views.

70% 
Organic traffic from Google. Destination 
Cocktails has become France's cocktail leader 
on Google since January 2025.

+50% 
Keywords positioned in Google's Top 3, in only 
7 months. From 23% of keywords positioned in 
the top 3 to 73% today.


÷2
Content writing time thanks to Incremys 
custom AI, from finding ideas to publishing.


Results
By combining human expertise with personalized 
AI, La Martiniquaise Bardinet has strengthened 
its leadership in festive beverages with a new 
SEO approach. The group is also paving the way 
for economies of scale by integrating SEO and 
SEA strategies.

‍

Want to achieve similar results ?

‍

Request a demo now and discover how Incremys 
can revolutionize your SEO!
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Next-generation SEO starts 
here.

incremys.com


