
Maison Berger Paris & Incremys: The SEO 
Revolution to Dominate the Home Fragrance Market
20% of revenue generated by SEO on the France site: The 2nd largest acquisition and sales channel.




80%
Keywords on Google’s first page, with 50% 
ranking in the top 3.

20%
Sales generated by SEO on the France site

÷5
Writing time divided by 5 thanks to Incremys 
custom AI

+70%
of keywords at the top of the Google search 
results.
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Presentation Objectives

The challenges of a premium brand in the digital age

Challenges

� Almost no presence on non-branded search querie�
� Small internal team, difficulty producing and optimizing 

conten�
� No “business” methodology to target high-impact keyword�
� Lack of autonomy in managing SEO, complexity of existing 

tools
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David Sérandour
Digital Director

Nancy Hardy
Digital manager

Nancy Hardy
Digital manager
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Step 01

Diagnose and prioritize SEO actions

From the start, Maison Berger Paris used Incremys to audit the site and map priority 
pages such as categories and flagship product listings: fragrance journal, catalytic 
lamps, scented bouquets, car diffusers, etc.



By smartly prioritizing technical fixes and semantic opportunities, the team focused 
efforts where impact would be greatest.



Today, the technical foundation is solid: the team continuously monitors site health and 
implements necessary updates to support SEO actions.

berger lamps + 50%

berger lamps + 30%

lamp accessories + 40%

lamp refills + 60%

fragrance diffusers + 80%

Current position
12

Reachable position 
Top 3

Potential traffic gains
+ 600 K visits / year

Create a project
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Step 02

A fact-based SEO strategy

With AI-driven keyword recommendations, Maison Berger Paris adjusted its SEO 
strategy to target audiences based on ROI. The team focuses on high-probability 
keywords to multiply site performance.



Market analyses offered by the tool help identify niche segments and high-value 
keywords, aligning editorial content with user search intent to gain rankings.

My urls Potential gain Rank

/car diffuser 32 K visits / year 8

/electric diffuser 13 K visits / year 37

/fragrant bouquet 9 K visits / year 78

/blog/scented detergent 7 K visits / year 15

123 new opportunities identified

Keywords Volume Intention

fragrant bouquet refill 450 000 T C Non présent 02/12/24

scented candle set 246 000 T C

anti-scent candle 24/11/24201 000 T C Non présent
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Step 03

Centralized content production

To ensure fast and consistent SEO-optimized content production, the team adopted a 
collaborative editorial calendar to coordinate creation between internal teams and 
Incremys’ content factory writers, including�

� Brief module: writers capture brand essence while optimizing performance�
� SEO editor: real-time recommendations and optimization scores ensure 

compliance with briefs and SEO excellence�
� Article tracking: quick overview of drafts, reviews, ready-to-publish content, and 

SEO scores�
� Review module: easy proofreading with comments for improvements before 

publishing.

Editorial planning

Keywords Due date Assignment

catalise lamp 12/12/25

scented bouquet accessory 20/12/25

anti-scent candle 30/12/25

1 Several articles to reread
You have 3 articles awaiting proofreading.
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Step 04

Next-gen SEO with personalized AI

Using Incremys’ personalized AI and automation module, Maison Berger Paris dramatically 
increased content production capacity. They delegate large-scale writing tasks to AI, feeding 
it brand examples to ensure consistency and alignment with brand image.

‍

This revolution saves huge amounts of time. By combining human creativity for strategic 
content and AI for massive product listings, Maison Berger Paris unlocked fast 
internationalization potential.

+ 14

Lampe Berger Variation Rose Ambré



Discover the refined elegance of the Lampe Berger Variation Rose Ambré, a true style icon in a captivating color. 
Transform your home into a haven of tranquility with this exceptional piece.



The Lampe Berger Variation Rose Ambré is a fascinating piece in the Variation collection. Designed by Sylvie de 
France, this catalytic lamp is a true symbol of refinement and elegance.



The Lampe Berger Variation Rose Ambré features a glass sphere with soft, harmonious curves, reflecting the 
light magnificently. Its amber color, inspired by the warm, enveloping hues of the setting sun, brings a warm, 
soothing ambience to your home.

As well as being an elegant decorative object, this Berger lamp purifies your environment. By using a Berger 
fragrance refill, you can transform your space into an olfactory oasis, celebrating the art of living and 
authenticity. With its ability to purify while scenting, t

Berger lamps Scented bouquets Electric diffusers Candles

Berger lamp set

39,00€

Quantité

1

Éveillez vos sens avec ce Coffret lampe Berger Mirage Bleue. Son 

design arrondi, inspiré des astres, offre une touche de sérénité 

tandis que le parfum frais de Bleu Séduction crée une ambiance 

apaisante.

Ajouter au panier

Ajouter au favoris

Berger lamps Scented bouquets Electric diffusers Candles

Lamps Berger Pyramide Pink

49,00€

Quantité

1

Porteuse de tout un savoir-faire et héritage d’un patrimoine, 

retrouvez la Lampe Berger Pyramide rééditée.

Ajouter au panier

Ajouter au favoris

Berger lamps Scented bouquets Electric diffusers Candles

Lamps Berger Variation Turquoise

50,00€

Quantity

1

Admirez cette Lampe Berger Variation, sans recharge, à l'éclat 

turquoise captivant. Une pièce unique pour sublimer votre intérieur 

avec une touche de couleur audacieuse et vibrante.

Add to basket

Add to favorites

Automation
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Step 05

Proven results – The power of Maison 
Berger Paris SEO

Thanks to Incremys’ custom reporting and integration with analytics tools, the 
team now centralizes performance tracking in one place�

� SEO position trends for strategic keywords and best Google ranking�

� Evolution of organic traffic and SEA equivalent over tim�

� SEO-driven revenue growth



With the SEO/SEA module, teams can manage both levers more effectively, seeking 
complementarity for optimal budget allocation.

Revenue trends
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SEO clicks vs SEA clicks

SEA

65% clicks

SEO

35% clicks

Maison Berger Paris



Results
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80% Keywords on Google’s first page — with 50% 
ranking in the top 3.

20% Sales generated by SEO on the France site

÷5 Writing time divided by 5 thanks to Incremys 
custom AI

+70% 
of keywords at the top of the Google results. At 
launch in 2020, less than 10% of keywords 
ranked on the first page of Google. 
By 2025, 80% are on the first page, with 50% in 
the top 3 results.

Results
Thanks to Incremys’ innovative human + AI 
approach, Maison Berger Paris not only 
strengthened its leadership in the home 
fragrance market but also paved the way for 
rapid international and multi-platform content 
production (brand website, distributors, etc.).

‍

Imagine what Incremys competitive advantage 
could mean for your own business. Request 
your exclusive demo now
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Next-generation SEO

starts here.

incremys.com

https://www.incremys.com/

