


THE MIDDLEMAN SAYS:

“More fees. More Layers.
But trust me...1t’s premium.”

Universal Ads connects advertisers directly to 20+ premium
publishers, so 100% of your media budget goes on screen.

In this guide, we’ll show you how to make the most of Q4—

and avoid the middleman’s advice along the way.
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R

NOVEMBER

1-15
THE MIDDLEMAN’S ADVICE: )
“Let’s schedule a kickoff meeting for
mid-November. Why build awareness
now when you could wait until
everyone’s already shopping.”
N
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)

NOVEMBER

16-30
THE MIDDLEMAN’S ADVICE: )
“Black Friday 1s a big opportunity.
Let’s make room in your budget for
what matters: my fees.”

N
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Y

DECEMBER

THE MIDDLEMAN’S ADVICE: )
“You’ve spent enough.
Time to disappear until January.”

N
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)

DECEMBER

16-30
THE MIDDLEMAN’S ADVICE: )
“Everyone’s on vacation, nothing
more to do here. We’ll pick this
back up next quarter. ”’

N
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Your Q4 plan
shouldn’t come with it
extra baggage. | =

Televisa
Univision

The Middleman has a lot of reasons to
make TV complicated. You have a holiday
season to make the most of.

THE BIGGEST PRO TIP:

Don’t let the middleman eat into

vour media budget this season. | _ .
With Universal Ads every dollar With Universal Ads, you can buy TV directly through a

goes straight to media, meaning self-serve platform, access premium streaming inventory,
more reach and better results. and launch campaigns without platform fees.
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