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( : I 1 F‘ f The Caribbean's most anticipated luxury
u a S I rs property opening of 2025, this milestone
development marks their entry into the

U HTCI- LUXU ry ultra-premium hospitality market.

Featuring the region's most exclusive

Overwa fer overwater bungo|ows, the property

ShO\/VCCIS@S unpreceden‘red ‘LIXLII'y

Resorf amenities for Cuba: private butler

service, overwater spa pavilions, and

signature fine dining concepts.

7-Day Timeline
ReCICh Contact

TravelTrendset.com
+1 647 724 0125

Info@traveltrendset.com

Playa Luxury Lounch Campaign




THE ASK
Client: The Property:

# Playa Luxury # Fistever overwater bungalows in Cuba Premium
# First Premium Property in Cayo @uilermo, Giiba # amenities: Private bufler service, overwater spa
porvmons, Irﬁimif\/ poo|s over|oo|<ing the Caribbean,

and exdusive access to pristine P‘O\/O Pesquer’o beach

Cha"enge: # Elevated d\ningz Cubds first premium cu|\na|y
experiences.
As Playa Luxury's agency of record, Travel Trendset # Target audience: Luxury fravelers, adults-only resort

was responsible for securing fop-tier influencer and
media coverage for their grand opening in Cuba. Our
mission was to coordinate and deliver th—\'mpcld
content creafion with only a 7-day lead time. The
stokes were high - this landmark property would
introduce the first overwater bungalows to Cubc,
seffing a new sfandard for luxury in the region.

The Race Against Time

l-week fimeline fo secure influencers, Complex airline partnerships for
medio, and execution tearms last-minute seat allocations

Onssite coordination of 3 Travel Documenting 15+ premium
Trendset team members managing 6 experiences and fours across the
inﬂuencers, 9 media pubhcoﬁons, and 8 propedy‘s launch events
content creation support stoff




THE EXECUTION

(TW(}DG\/ Launch Event & W eek‘ong Co\/emge)

Content Strategy

Produced comprehensive media assets o showcase first-closs luxury experiences

PhoJrog rophy Lh(es’ryle \/ideos Behind-the-Scenes

All room categeries, VAP Private dining, spd frectments, Exdlusive property access,
check-in process, stilset sailing cultural programming, and amenities, and guest experiences
excursions evening events

Prernium Experiences Coveroge

Exclusive launch ceremony, butler service demonstrations, kitchen and culinary preparation, staff
training, evening entertainment, cultural performances, luxury amenity showcases, and VIP guest
interactions




INFLUENCER & MEDIA NETWORK

Curated 6 content creafors, 2 media pubhcoﬁons and 8 supporting content stoff with 92% audience

dlignment in travel and luxury lifestyle, delivering targeted exposure to high-value demographics for

maximum campaign impact. Strategjically selecfed partners based on engagement quality and

audience ofFFinify, ensuring authentic brand integration across mu\ﬁp\e p|oﬁorms.

Creator Influencer Network

Combined reach of 6 luxury travel creators
with total following of 6m+

Media Partnerships

2 |ec1ding travel pulo|icoﬂ'ions with

combined reach of SOOK+

Network Engagement Metrics

Video views ranging from 5K to IM+ per
post with engagement rofes of 68-85%

Distribution Strategy

Mu|’ri—p|oﬁorm content rollout across
Instagram, TikTok, YouTube, and digital

magazines




BY THE NUMBERS
6M-

6M+ 300+ pieces |75% ‘ 75%

Combined of contait c o Average Video views ron?ing

ollower reach engogement rate SKIM+ per pos

Best Side Magozine and OFFSHORE
Travel Magazine (500K+ combined
reach)
Upcoming coverage:
Two-poge spread (X2)
Six-page feature spread
Social media amplification across
both publications

Business Impact

Posttioned the resort Boosted visibility for
os Cuba's premier the client's full
luxury destination hotel portfolio
u Iieh:zjd Increcsed Playa
publsh-ready asets Luxury hotel
for future marketing bookings by 100%

campaigns
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U \NTRODUCIN : .
'ANEW ERA OF LUXURY LUXAG}\/

CUBN'SFRST-EVER OVERWATER BUNGALOWS
CAYO GILLERMO
KEPT SECRET

JUST3H 40MIN AWAY

PLAYA NTRODUCIN!
Luxmy 5 i 'A NEW ERA OF LUXURY
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Visit the Closest Overwater
Bunaglows to Toronto

> 856K

blog blogto ®
TO " blogro - 3-10 Foliow

Start planning that trip to Cuba! # #Cuba #Travel #FYP
#ForYouPage #Ad

J1 original sound - blogTO

Paid partnership

@ 2023 @ s2 W eas ® 0P »
L~

https://www.tiktok.com/@blogtofvideo/74803197524..  Copy link



blogTo 8 » = bloglo a o =

Sponsored )

Mutch your truvel style with5 @
affordable Cuban hotels for @
your next Toronto escape

(]

Stay in the loop
with the blogTO Plan your next
newsletter adventure with

blogTO's travel
!

Check out all the contest details here.




THE ALLURE OF
PLAYA LUXURY CAYO GUILLERMO

Discov

DISCOVERING




socializing: showing our

Playa Luxury Cayo Guillermo Resort proudly announces its grand opening, welcoming guests to experience the perfect blend of Caribbean charm
and modern elegance. Nestled on the pristine shores of Cuba’s Cayo Guillermo, the resort offers luxurious accommodations, world-class dining,
and unforgettable oceanfront experiences. Best Side Magazine was invited to the exclusive Grand Opening cocktail night, celebrating this exciting
new destination in true Caribbean style. Left to Right: Lauren Lowe & Sue Bartholomew | Shubhangi Patankar (@PatankarShubhangi) | Beautiful Beach
Views | Dyuti Khanna (@DyutiKhanna) & Kamron | Courtney Helena (@lsitMutual) reading Best Side Magazine | Cuban Performers | OnCubaNews
Broadcaster/Host Barbara Sanchez Novoa (far left), Cuban Actor, TV Show Host & Producer Maikel Amelia Reyes Fernandez (far right) with guests |
Simran Mand (@SimranMand_7) | Zelixa Padron, Courtney Helena & Pablo Onassis (@PabloOnassis) | Karampreet Lehal & Simran Mand | Amazing
Barista /Bartender Lidiannis | Sue Bartholomew & Courtney Helena | Alyssa Eng (@AlyssaEng_)

bestsidemagazine.com March « April 2025 | 127



DISTRIBUTION

62.8K Total Likes 3.4M Total impressions
@ 558Knstallikes 2.3M Insta posts Imp.
@ 32 Youtube likes @ 970K Insta stories Imp.
@  6.9K TikTok likes @  1.8K Youtube Imp.
@  166.6K TikTok Imp.

DISTRIBUTION

395 Total Posts 303KC$ Total EMV

‘ 99 Insta posts. 219.6KC$ Insta EMV

@ 273 Insta stories @  72.8KCS Insta stories

@ 1 Youtube posts @  181CS Youtube EMV

@ 22 TikTok posts @  10.3KCS TikTok EMV

13 influencers 372 creations Performance
3 D (o Est. Reach Impressions  EMV
99 Posts 273 Stories 971.6K 758.7K 33m 202.5KCS

Engagement

Q Q %

55.8K Likes 3.3K Comments 55.03% Eng. Rate



THE TAKEAWAY

Through strategic content creation and media porfnerships, we success?cu//y
positioned Playa Luxury as Cubd's first premium resort destination. The campaigh
not only showcased unprecedented amenities but created a new luxury category in

the morket /eading to significonf booldng increases from Canadian tour operators.

WHY THIS WORKED

Distribution Strategy

Combined reach of \uxury
creators and premium
publications estoblished
credbility in farget markets

Market Positioning Business Impact

Created a new luxury
category for Cubg,
differentiating Playa Guilermo

Strong response from
Canadian four operators
validated the premium
from traditional resort positioning, dr\'vimg concrefe

booking results

offeri ngs.
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