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We are part of the world’s
leading marketing company

} Omnicom
(\8 Advertising
Group
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We are part of the world’s
leading marketing company

. Omnicom Advertising is the world’s biggest creative network,
Omnicom . orising s mh 99 |
A dve rtisin comprised of iconic agencies trusted by almost two thirds
G of the world's leading companies to build distinctive and lasting
7t 0@ brands that are creatively celebrated and commercially proven.
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%o mu 'cation-drivzii
echnology agency
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Our local group

We work independently and collaboratively.
For complex projects, we form cross-agency, multidisciplinary expert teams.

TBWA basket /7 ey OMG Omnicom

Consulting Brand Design Advertising Mar-Tech Sporting Media
& Research & Packaging agency Agency Agency house
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AS TBWA WARSAW AND TBWA BASKET
“ONE-STOP-SHOP AGENCY”, WE CONNECT
THE BRAND WITH THE CONSUMER AT EVERY
STAGE OF THE PURCHASE FUNNEL

Advertising agency
Building brands

& communication
platforms.

Mar-Tech
Commerce

& conversion
communication.
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Hewv our striziplelis-E: fe]p

TOP BOTTOM
OF THE FUNNEL OF THE FUNNEL

ENDURING BRAND IMPULSE BUYING
PERCEPTIONS & BELIEFS BEHAVIOURS

360 PRODUCTION
COMMUNICATION PLATFORMS @ SCALE

THE BELIEFS THAT SHAPE
HOW WE SEE BRANDS

THE ACTIONS THAT DRIVE
HOW WE BUY BRANDS
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CONCEPTUALIZING ONGOING PRODUCT & PROMO

CONTENT PRODUCTION
BRAND & BASED SUPPORT WITHING @ SCALE
COMMUNICATION IDEA EXISTING COMMS PLATFORMS
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TBWA\ basket

© TBWA \ basket. All Rights Reserved. Proprietary and confidential TBWA\ basket



The Disruption® Company Warsaw, April 2026

llents

Proprietary and confidential TBWA basket



TBWA basket The Disruption® Company Warsaw, April 2026

castoramae=

SUPER PHARM

Recepta na pigkno. Recepta
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COMMUNICATION

TECHNOLOGY
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®[¥la technology
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Our Al & automation ecosystem

\, D\STUDIO \ \| D\MULTIPLIER \  D\LOCAL \
Generate visuals, ) \ Scale & automate ) \ HUB
\\ video & assets. ) ) \ production. \ Distribute
\ Q..ﬁ‘\ ‘\ \ \ I& culsltomize
\ € \ \ ——
\— P - A A\ —— \
| W —‘\ r-—-—F—"""""" """ \ r-—-—F—- " " """ """
\ D\ PRODUCT \ ', D\INTELLIGENCE \ '\ D\PAPER
\ PAL —- \ Automate SOME \ Interactive digital .
\ Shopping agent \ \ insights & reporting. -‘ // \ Eetai;'flor?a:(csfl ) ¢
\for e-com conversion. 7 \ i A\ \ MOoDIle-TIrst 1yers).
\ L‘% \ [/ i \ ' \ .
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D\ STUDIO: fully Al driven photoshoot alternative
__________ \
We started from the '\ ~ N
‘& highest-cost area: \\ {/ \\ o
visual _ \\ Photoshoots are \\ \\ ! | -(-j.\' \
production. '\ oneofthe most v EYEEAVS
\ expensive \ ) | 00
andleast '\ ¢/ e
v——————— ‘ 4
scalable \ sty
parts of marketing. \ We replaced them with \\
——————————— \ Al-driven \
production.
____________ A
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D\ STUDIO case #1: packshots at scale

Al-generated packshots replacing traditional shoots. Turns low-quality
source materials into publication ready, inspiring statics, animations & videos

Client: Pepco
Status: published
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D\ STUDIO case #2: visuals from sketch

From sketch to final visual - fully automated flow:
1. Concept, sketch 2. Product input [client assets] 3. Al-generated final visual

Client: Castorama
Status: published
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D\ STUDIO case #3: human models

Al generated models = no casting, no reshoots. consistent custom models across
campaigns easy adaptation (poses, styling, context); reusable accross channels

Client: Castorama
Status: published
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D\ STUDIO case #4: extensions - video

Consistent custom models across campaigns,
easy adaptation (poses, styling, context) reusable accross channels

: w zosta stl, ;
wym. JOx62xW0om =

S8 2fotole wym 60 x B9 x JAEnTe..
1 zofawym 08x59x7Bom

Client: Castorama

H l—/l
Status: published

TBWA\ basket © TBWA \ basket. All Rights Reserved. Proprietary and confidential TBWA\ basket



TBWA\ basket The Disruption® Company Warsaw, April 2026

D\ STUDIO case #6: video modification

Video modifications (e.g. weather, backgrounds, contexts)

Client: PEPCO

. . J
Status: in testing
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D\ STUDIO case #7: KV animation

Client: MediaMarkt
Status: in testing
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D\ STUDIO case #8: audio generation

Al generated VO

Client: PEPCO
Status: published
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D\ MULTIPLIER: Production @ scale

Endless reformats 1 click away.

< Created in this file / Components

Automates & scales content @i
production | Generates formats, —
languages & variants from one
source | Ensures brand consistency
via built-in design system |
Integrates with media plans & e-
commerce | Reduces time and cost
through automation

Client: PEPCO
Status: in active use
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D\ PAPER:
1st mobile digital retail format

nowa wersja gazetki!
oferta wazna od 312
w teorii do 2312.2025r.

sSwieta
From commerce to content & wpraktyce
wymarzone prezenty

Interactive, mobile-first digital
retail flyers | Integrated with e-
commerce and product data | Udekoruj dom magia
Replaces static flyers with | |
dynamic, shoppable content |
Measurable and performance-
driven | Highly automated and
scalable

DEKORACUJE CHOINKI LAMPKI W

Client: Castorama
Status: in active use and published
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D\ LOCAL HUB: E-com with advertising

LML HUB DLOCAL HUB FUNKCIONALNOSCI KONTAKT UMOW DEMO

FOR: sales network managers

Kategorie KATEGORIE MATERIALY KIERUNKOWE

TO: make every sales point
feel like a flagship store

Developed to ensure brand
consistency across franchise network
620 restaurants | 117 franchises
| 10,900 orders (2025). E-commerce
platform for real-time customization &
ordering. Simplifies communication
across distributed sales networks

Client: McDonald's
Status: in active use
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D\ PRODUCT PAL: shopping agent

Radically simplifies

the shopping process

A  voice-based shopping
assistant in a form of Al agent.

A customer advisor within the
e-commerce environment.

Client: MediaMarkt
Status: in testing
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D\ INTELLIGENCE: automated SOME research

A fully automated

social research.

Monitors social platforms & analyzes
brands/categories. Delivers one-

click, publish-ready reports.
Supports faster, data-driven strategy

Client: Honor
Status: in active use
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Our communication
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We speak retalil
& e-commerce fluently

™

~ MedaSMang

DRUiYNA MEDIA MARKT

=~ XiEh

R L
\.../,

A

DROGERIA

SUPER-PHARM

Recepta na piekno. Recepta na zdrowie.

castoramae
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Boosting traffic & footfall for a promotional fest

castoramQe

TVIVOD | OOH | INFLUENCERS | SOCIAL MEDIA | DIGITAL I FLYER I IN-STORE NAVIGATION | IN-STORE PROMO | MOBILE APP

Tu znajdziosz
nasze gazetki

CClStO DAYS

.,(,tkl produktow
w sSwietnych cenach

casto ( ‘\

DAYS

,_'-—-""‘

awareness

consideration

purchase

use

loyalty
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Fueling the supporters’ enthusiasm

MediaSVarkt

| OOH I INFLUENCERS | SOCIAL MEDIA | DIGITAL I FLYER I IN-STORE NAVIGATION | IN-STORE PROMO | MOBILE APP

TUByES,
SERCE FUNI !

14.06 - 13.07.2024

Wiacz S'IE Do GRY

-TYSIACE NAGROD
DO WYGRANIA!

Prayjdiw dniach 14.06-13.07.2024 do MediaMarkt.
Rozegraj zwycieski meczw @~PitkarzyKi i wes udzial:
1. Wloterii

COTYDZIEN
LOSOWANIE

oficjalnych TV UEFA EUR0 2024
[ mink-eomsense ss”
iatrakcyjnego sprzetu RTV
2. Wkonkursie

Codziennie do wygrania kupony rabatowe
myMediaMarkt wwysokosci 40 z{

- MediaSiMarkt

,Mmf&w MedatiMard

fe » |

]

WYGRANA!!!
o

(O
CZY BIERZESZ UDZIAE W LOTERII?

BN

Obrona Atak

awareness

consideration purchase use loyalty
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Becoming the Christmas gift hub

DROGERIA

SUPER-PHARM

Recepta na pigkno. Recepta na zdrowie.

TVIVOD | OOH | INFLUENCERS | SOCIAL MEDIA | DIGITAL | FLYER I IN-STORE NAVIGATION | IN-STORE PROMO | MOBILE APP

',' &

e v—

-‘~ AL L

awareness consideration purchase use loyalty
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Heating up the countdown to Christmas

Tradycjafs &

BT X _ niskich

) VO Natura P 41 ? -«
Swigteczny’Sty| (s SR B oSt tU 48, e o

jest tu: :! A

awareness consideration purchase use loyalty
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Creating the brands of tomorrow today
HONOR

TVIVOD | OOH | INFLUENCERS | SOCIAL MEDIA | DIGITAL I FLYER I IN-STORE NAVIGATION | IN-STORE PROMO | MOBILE APP

9

y “

7% 50

; ~Ekrany nie sg Ladentelefon
Swietyj to, co trwate czytelne w blasku | —piedziala—
storca. 1 wtemperaturze

—minus 30°C.

HONOR

-

awareness

consideration

purchase

use
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https://www.instagram.com/p/DSKWqe5jRW8/
https://www.instagram.com/p/DTZ6PEVDUCe/
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Celebrating the important stuff
HONOR

Celebrate what lasts

Our Christmas digital campaign was
.- built on the insight that during the

HONOR holidays, what truly matters is what
Celebrate what lasts stands the test of time. We wanted
to show that durability is also a key
strength of HONOR devices,
making them a perfect gift choice
for loved ones.

The campaign positioned HONOR
as the ideal brand for people who
value reliability and long-lasting
quality. It also helped strengthen the
brand’s image as a trusted choice,
crucial for a new player.
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Shaping pricing perceptlon by understandinc
how consumers read it: “Ia {0\ X [ele 11 1) 57
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Shaping pricing perception by understanding
how consumers read it: “{e]g[e=] Ele[e [<Tg]3]e
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Take home
message
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"lrj TBWA\ basket helps to sell &scale
1 by using communication
& technology that simplify shopping

y )
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Than

TBWA\ basket

Oou
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