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Introduction

Artificial Intelligence (Al) is
changing how Search Engine
Optimization (SEQO) works. More
businesses, marketers, and
website owners are now using
Al tools to improve their SEO
strategies and keep up with
search engine updates.

But how exactly is Al making a
difference?

What are the benefits and
challenges of using Al in SEQ?

To find out, we — Rank Math,
WP Rocket, and Weglot — joined
forces and conducted a survey.
Our goal was to explore how
professionals are integrating

Al into their SEO strategies,
which tools they rely on, and
what they expect from Al as it
continues to evolve.

Our survey results highlight how
Al is reshaping SEO practices.

It reveals the key concerns,
benefits, and expectations of
industry experts navigating this
rapidly changing environment.

From Al-powered content
creation to smarter keyword
research and automated
strategies, the findings offer
valuable insights into the
present and future of Al-driven
SEO.

We hope this report serves as a
useful guide as you refine your
strategies, stay ahead of SEO
trends, and keep pace with how
competitors are using Al to gain
search visibility.
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Our Favorite Key Takeaways:

What Stood Out the Most

Here are some of the most

eye-opening and valuable
insights from the survey
— our favorite gems you
won't want to miss:

Alis a Time-
Saving Machine

The top benefit of using
Al tools? Saving time!
71% of users say it's their
#1 advantage.

6

Localization
Gets Smarter

Al is speeding up translation
processes (51%) and
keeping quality consistent
across languages (25%).

Most Users
Keep It Simple

/8% of Al tool users stick to
1-3 tools, with 86% using
them more than they did in
2023. Over half (55%) are
happy with their results.

The Future is
Bright (and
Al-Driven)

42% of respondents plan

to invest more in Al tools
for SEO in 2025.

3

Contentis
Changing - Fast

Since using Al, 47%

of users are producing
content faster, and 35%
are shifting focus from
quantity to quality.

8

Contentis the
Key Defense

To stay ahead of Al
changes, users plan to
create more engaging
content (50%) and aim for
featured snippets (25%).

@

Marketers Are
Winning Big

57% of marketers reported
a boost in organic traffic
from Al use, followed by
business owners (50%)
and developers (48%).

19

Crawlability
& Indexing
Get a Boost

Al tools have made
it easier to improve
crawlability and indexing,
an important SEO factor.

.5

Speed Still
Rules the Web

98% of respondents say
website performance is
important. Faster sites mean
better rankings (45%), lower
bounce rates (24%), and
more conversions (21%).

10,

More ldeas,
Less Planning

Al is helping users come
up with more creative
content ideas (44%) and
spend less time planning
(34%).
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o The findings highlight how Al is reshaping SEO Demographic & Background Info
Xe C u Ive strategies, influencing content creation, keyword

research, and technical SEO optimization. Our survey respondents represent a wide range of

experience levels, industries, and geographic locations.

S u m m a ry Most respondents are professionals actively working in

Methodology & Pool SEO — marketers, business owners, developers, and
freelancers — offering a well-rounded view of how Al is

The survey was conducted among WordPress shaping SEO across industries.

professionals to gain a comprehensive understanding of

how Al is impacting their SEO workflows and the shifts We also heard from designers, eCommerce teams, and
in traditional SEO strategies towards Al-driven algorithm  agencies, with their insights highlighted when they
changes. stood out from broader trends.

-
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Over 76% of WordPress b 7 L i
professionals in our survey are ' -
already using Al tools in their L MR
SEO workflows. :
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Al Adoption Among

Don’t let team size or budget hold you back
— Al tools are already helping small WordPress

®
Wo rd P re S S P rOfe S S I o n a I S teams boost rankings and traffic. Even modest
investment can deliver measurable results.

Most work in small teams of 1-10 employees

and operate with modest SEO budgets under Top Reasons to Use Al Tools
78% of Al users rely on 1-3 Al tools, $2,000 per year.
and over half of them are satisfied
with the outcomes. Accelerate Content Enhance Keyword 6

Most of them use Al tools to accelerate Wit Procsss Research

content creation (37%), generate ideas (24%), - 10%

and optimize technical SEO (14%). And here's
Al adoption isn't limited to just one corner of the kicker — at least half report better organic g(e);\teer:teldl\i\;v others
the SEO industry — it's happening across roles, rankings and traffic since adding Al to the mix. 249 .
regions, and business sizes. Of 874 survey Adapting to
respondents, over 700 participants were WordPress Optimize Al-driven
professionals, with 34% based in Europe, 24% in LcelalicEll <20 SSEIE WiEels
North America, and 19% in Asia. 14% 7%
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52% of Al users reported an
increase in organic traffic after
adopting Al tools.

Among roles, marketers led the way, with 57%
seeing traffic growth, followed by business owners
(50%) and developers (48%).

Only 6% reported a drop, making it clear that Al is
helping professionals drive real results.

@V w

The Traffic Boost: How
Al is Lifting Organic Visits

ACTIONABLE TAKEAWAY

If boosting organic traffic is a priority,
integrating Al into your SEO workflow is no
longer optional. Start using Al to create high-
quality content faster — and keep an eye on
the results. The data would speak for itself.

Traffic Growth by Role

Don't know - Stayed Same -

Developers 18

Marketers 14

Business Owners 18

UX-UI Designers 14

Agency Owners
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54% of Al users said they've
seen ranking improvements after
adopting Al tools — with improving

keyword targeting placement and
streamlining content updates
leading the way.

Ranking Up: Al's Role
In Search Performance

When it comes to search rankings, the data is equally
encouraging as traffic growth.

86% of current users increased their Al usage
compared to 2023, with 53% planning to invest even
more in 2025. That's a big leap in confidence.

Bottom line? Al is already reshaping SEO in a big way
— and for many, the results speak for themselves.

ACTIONABLE TAKEAWAY

If you'’re new to using Al for your SEO efforts

— start by implementing it to workflows that deliver
measurable outcomes (like improving rankings

or creating better content), and double-down on
what'’s really working.
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£ AtRank Math, we believe that great SEO shouldn't be limited
by time, resources, or expertise. That's why we built Content
Al —to make powerful, data-driven SEO guidance accessible
right inside your WordPress editor. This survey confirms what

we're seeing everyday: Al is helping WordPress professionals
create high-quality content, faster.

With Content Al, users aren't just keeping up — they're

getting ahead by producing better-optimized content that
ranks, engages, and converts. ’

Uzair Nazeer Bhat,
Operations Director
at Rank Math
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Behind the Scenes: Al is Quietly
Taking Over Technical SEO

The most notable improvement?

Crawlability and indexing analysis, cited by 33% of Top Areas Where Al is Enhancing
o .
Over 50_/? of users sa){ Al helps V.\"th respondents as the top area where Al lends a hand. Technical SEO
crawlability and indexing analysis, as , . . .
. . But that’s not all. Al is also becoming essential in
well as error detection and resolution. , . , N 10
identifying and resolving critical issues, such as broken Crawlabil
rawiaollity
links and content duplication, while streamlining and Indexing Others
the way structured data and schema markup are - .
Al tools are silently transforming the backbone of SEO implemented across websites.
— technical optimization. And the change is happening Error
_ . Detection Page Speed
across the board, from Schema to Site Audits. 20% Optimization
13%
ACTIONABLE TAKEAWAY ~
Don’t ignore the tech side of SEO. Start small by SHiGEe! el Mobile
. . . . Implementation Optimization
Integrating Al tools into your regular audits. You'll 189 @
catch more issues, resolve them faster, and save -

some manual work.
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70% of users say time savings is the

biggest win when using Al tools for
technical SEO.

Beyond time efficiency, users also reported two
additional benefits: enhanced performance metrics
(14%) and improved accuracy (12%). These gains, with
even higher percentages reported among marketers
and business owners, show how Al is not only speeding
things up but also raising the overall quality of technical
SEQO tasks.

@V w

The advantage of Al tools lies in their ability to handle
repetitive, detail-heavy tasks with greater consistency
and less manual effort. This allows professionals to
focus more on strategy and outcomes.

ACTIONABLE TAKEAWAY

While Al might not be writing your Schema markup
or fixing your broken links entirely on its own (yet),
it's definitely making the job faster, easier, and a
whole lot more efficient.

And in the world of technical SEO, that's a game-
changer.

Benefits of Using Al for Technical SEO

Top Benefit of Using Al for Technical SEO

Time Savings

Enhanced

performance metrics

14%

Improved Accuracy

Others
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Performance Optimization Still
Delivers Real SEO Results

Website speed isn't just a technical checkbox ACTIONABLE TAKEAWAY
— it's a serious SEO factor. Prioritize website speed as a crucial step in your
98% of professionals agree SEO strategy — not just a performance tweak. 12
that website speed is still At the forefront is WP Rocket, the top choice for Investing in a reliable tool like WP Rocket can
crlt!cal .for SEO, with 787% most users, especially popular among marketers enhance your site's visibility in search results with
calling it “very important. . and agencies — over /0% of agencies rely on it to less effort and a greater impact on your revenue's
And for many, the top benefitis . . - :
. achieve performance goals with minimal manual bottom line.
clear: better rankings. feort
effort.

The reasons for prioritizing website speed vary
depending on your job. In the survey, marketers
and developers focus on rankings, agencies
prioritize lower bounce rates, and designers get
excited about conversion lifts.
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£ At WP Rocket, we know that website speed is a crucial factor
in driving better SEO results, and this survey proves it once
again. Our goal is to offer a plugin that's both powerful and
eqasy to use, so anyone — regardless of their technical skills
— can effortlessly improve their website's performance and
their business results.

[t's Important to remember that speed doesn't just have

a positive effect on SEQO: it's directly tied to higher traffic,
better engagement, and increased conversions, all of which
contribute to the long-term growth results.

13

Valentina Orlandi,
Product & Content Marketing
Manager at WP Rocket
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Al Supercharges
Content Creation

47 % of professionals say that
Al tools have accelerated their

content production, noting a
significant increase in speed.

But speed isn't everything — a growing focus
on quality over quantity (35%) signals a move

toward more thoughtful, audience-driven content.

Overall, the integration of Al tools into content
creation has dramatically reshaped the way
professionals approach their strategies.

ACTIONABLE TAKEAWAY

Use Al tools to boost content creation speed, but don’t lose
sight of quality. Combine Al efficiency with strategic thinking
to produce high-performing, audience-focused content that
stands out in search and drives real engagement.

What's Evolved Most With Al in Content Creation

Content Production Speed

Focus on Quality Over Quantity

Data-Driven Decision-Making

No significant changes

Others
1%
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Al is Breaking the

34% of respondents
use Al-powered

translation tools to
help in localization.

As Al transforms how content is created and scaled, it's
also opening doors to a wider, global audience.

The effectiveness of Al in localization is mostly positive,
with 58% of users finding these tools effective and
41% remaining neutral.

The biggest perks? Speed and consistency.

Over half (51%) of respondents say Al accelerates
translation, while 25% appreciate the quality uniformity
across different languages. This indicates that Al is
transforming multilingual content strategies — at least
for those who adopt it.

Language Barrier for SEO

ACTIONABLE TAKEAWAY

If you're targeting a global audience, start using
Al-powered translation tools to quickly localize your
content and maintain consistency across languages
— it's a simple way to scale without sacrificing quality.

The Future of Search: SEO in the Age of Al
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£ Altransiation plays a key role in simplifying and accelerating
market expansion. By making websites instantly accessible

in multiple languages, it removes many of the traditional
hurdles to going international.

Paired with tools like Weglot — which combine Al transiation
with the technical SEO essentials like hreflang tags and
language-specific URL setup — it helps boost visibility in

global search results with minimal effort.
16

Eugene Ernoult,
CMO at Weglot
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Al and the Future

of SEO

42% of
professionals
plan to increase

their investment
in Al tools for SEO
in 2025.

Despite growing adoption,
concerns about Al's role in SEO
persist.

One major concern? Al-driven
search reducing website
traffic. A significant 61% fear
that Al-powered search results
will provide direct answers,
limiting clicks to websites.

The top worry is content
trustworthiness (34%),
followed by bias in Al-
generated search results
(21%). Business owners also
highlight the need to keep up
with constant changes, while
UX/UI designers are more
concerned about over-reliance
on Al (40%).

ACTIONABLE TAKEAWAY

To stay competitive in an Al-driven search, focus
on building content that adds unique value beyond
quick answers, and regularly update your strategy
to adapt to changing algorithms and user behavior.

Top Concerns About Al's Growing Role in SEO

Content Trustworthiness Increased Competition

34% (12%

Overall Reliance
on Al

Bias in Al results

Keep Up With Others
Constant Changes @
15%

The Future of Search: SEO in the Age of Al
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Concl

Al is rapidly reshaping SEO — from content creation
and keyword research to translation and UX. While
not everyone has adopted it yet, those who have
are seeing real benefits like time savings, better
content, and broader reach. 13
Challenges like trust and traffic shifts are valid, but
most professionals are adapting by doubling down
on quality and diversifying their strategies.

Bottom line? Al in SEO isn’t just a trend — it’s a
long-term shift. Those who embrace it now will be
ahead of the curve.
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Limitations of the Survey

This survey includes insights from 700+ WordPress professionals
in the Rank Math, WP Rocket, and Weglot communities. While
valuable, the sample may lean toward users already engaged with
these tools. Many responses were self-reported, which introduces
the potential for confirmation bias or subjective interpretation.

Some questions allowed multiple selections, so total responses may
exceed the number of participants. Percentages reflect answer
distributions, not individual respondent ratios.

The survey reached a global audience, but regional representation
was uneven, with fewer responses from Africa, Oceania, and the
Middle East. Given how fast SEO and Al evolve, these findings offer
a snapshot in time — not an exhaustive industry report.

The Future of Search: SEO in the Age of Al
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How Our Tools Make a Difference

;!L RankMath

Rank Math

Al shouldn't just speed up your workflow — it At the heart of our innovation is our Content

should improve your content quality, strengthen Al — an Al assistant built directly into your

your SEO efforts, and make your growth more WordPress editor. It offers keyword suggestions,

scalable. That's what we built Content Al to do. and real-time optimization tips based on the
search trends and helps you create exceptional
content without any distractions.



https://rankmath.com/content-ai/?coupon=SEO-STUDY&utm_source=eBook+leads&utm_medium=eBook&utm_campaign=AI+SEO+Study
https://rankmath.com/content-ai/?coupon=SEO-STUDY&utm_source=eBook+leads&utm_medium=eBook&utm_campaign=AI+SEO+Study

How Our Tools Make a Difference

' Superior WordPress Performance m

WP Rocket

Website speed doesn’t just enhance user WP Rocket is much more than just a WordPress
experience — it can lead to better rankings and caching plugin — it's the easiest and most
higher conversions. With WP Rocket, you can powerful solution to boost your website loading
achieve those benefits easily. time, improve your PageSpeed performance

score, and optimize your Core Web Vitals in just a
few clicks. No matter your technical knowledge,
the plugin helps you save time and effort while

solving performance issues and speeding up your
website quickly.



https://wp-rocket.me/ai-seo/?utm_campaign=aiseo-benefits&utm_source=aiseo&utm_medium=partners
https://wp-rocket.me/ai-seo/?utm_campaign=aiseo-benefits&utm_source=aiseo&utm_medium=partners

How Our Tools Make a Difference

WEGLOT

Weglot

Why limit your reach to just one market when Al Weglot’s plugin combines the speed of Al

translation lets you go global instantly? translation with the precision of human editing,
plus automatic creation of language-specific

With Weglot, adding multiple languages to your subdirectories to ensure every detail is handled.

WordPress site is effortless — launch a fully
translated website in just one click. And with built-in multilingual SEO features

— including automatic hreflang tags and
translated metadata — you'll improve your global
Add languages search visibility and connect with new audiences

td French .

-
it

v faster.
-
‘.

Spanish

Japanese !ﬁ

Welcome to
my website

1\ al

Compatible with any
wiebsite technology



https://dashboard.weglot.com/register
https://dashboard.weglot.com/register

