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+25% Web Traffic, +15% Revenue:
How MINT Transformed a €10M
Fashion Media Strategy

This case study highlights how MINT partnered with a major Italian luxury fashion
orand to tackle complex challenges like fragmented data, inflexible dashboards,
and underperforming campaigns. By leveraging MINT's unified platform,
oredictive Al capabilities, and custom dashlboards, the brand achieved full
governance over its marketing operations, driving consistent increase in spend
transparency, incremental revenue, and website traffic growth.
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