NAINIT SUCCESS STORY

How MINT Helped a Travel
Leader Cut CPA by 11% and
Boost Engagement by 10%

A leading France-based travel company partnered with MINT to tackle
media governance, unity data sources, and optimize campaign
performance. Through full-funnel support and Al-driven automation,
MINT delivered standout results on spend transparency, CPA reduction,
and l[anding page visits increase.
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